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APPLE  MARKET  CONDITIONS,  SEASON  1928-29 

Frltt  Trade  Commissioner  J.  Forsyth  Smith 
September 

London,  March  5,  1929. — Apple  arrivals  during  September  were  not  far 
from  double  those  of  1927,  but  somewhat  lighter  than  the  heavy  shipping  year 
1926.  Barrelled  apple  shipments  were  just  about  double  those  of  last  season, 
and  some  50,000  barrels  lighter  than  in  1926,  and  boxed  apple  shipments  were 
about  130,000  boxes  more  than  in  1927,  and  a  few  thousand  boxes  more  than  in 
1926.  From  the  beginning  of  the  season  up  to  September  15  transatlantic  ship- 
ments to  British  ports  totalled  277,725  barrels  and  442,461  boxes,  as  against 
142,372  barrels  and  310,860  boxes  in  1927  and  325,680  barrels  and  439,633  boxes 
in  1926.  Of  this  total,  consignments  to  Liverpool  were  172 .,746  barrels  alnd 
173.428  boxes  as  against  116,105  barrels  and  146,961  boxes  in  1927;  to  London, 
24,478  barrels  and  104,562  boxes  as  against  18,919  barrels  and  50,444  boxes;  to 
Glasgow,  54,697  barrels  and  97,872  boxes  as  against  41,151  barrels  and  80,740 
boxes;  to  Manchester,  1,457  barrels  and  5,884  boxes  as  against  4,113  barrels 
and  no  boxes  last  year;  to  Southampton,  15,201  barrels  and  53,838  boxes  as 
against  4,734  barrels  and  28,951  boxes:  and  to  Hull.  4,646  barrels  and  3,046 
boxes  as  against  2,400  barrels  and  2,833  boxes. 

The  English  apple  crop  was,  on  the  whole,  shorter  than  last  year.  Though 
dessert  apples  have  been  fairly  plentiful,  there  has  been  a  marked  decrease  in 
the  quantity  of  cooking  apples  available  on  the  market,  which  helped  out  the 
situation  considerably,  as  far  as  the  uncoloured  varieties  of  Canadian  apples 
have  been  concerned.  The  quality  of  the  English  dessert  apples,  however,  has 
been  superior  to  that  of  last  season.,  and  competition  in  this  direction  has  there- 
fore been  more  marked. 

Nova  Scotia  Gravensteins  ex  ss.  Rexmore  made  a  good  start  on  the  London 
market,  with  prices  for  small  quantities  as  follows:  No.  1,  25s.  to  31s.;  No.  2, 
23s.  to  31s.;  Domestic,  21s.  to  26s.;  No.  3,  17s.  to  24s.  These  values,  however, 
dropped  to  a  more  normal  level  as  soon  as  fuller  supplies  were  received.  In 
Liverpool  the  first  Gravensteins  ex  ss.  Nova  Scotia,  shortly  after  the  middle  of 
the  month,  brought  much  lower  prices  as  follows:  No.  1,  19s.  3d.  to  25s.;  No.  2, 
18s.  to  20s.;  Domestic,.  17s.  3d.  to  19s.  3d.;  No.  3,  14s.  to  15s.  Prices  for  the 
next  boat,  towards  the  end  of  the  month,  showed  a  further  drop,  No.  1  ranging 
from  17s.  3d.  to  22s.;  No.  2,  from  14s.  to  18s.  3d.;  Domestics,  from  15s.  to 
17s.  6d.;  and  No.  3,  from  12s.  to  14s.  Dudleys  on  the  first  boat  sold  at  16s.  to 
17s.  6d.  for  No.  1,  and  on  the  second  boat  at  about  the  same  figures.  Blenheims 
on  the  ss.  Devonian  started  the  season  at  18s.  9d.  to  26s.  6d.,  and  Wealthy  at 
19s.  3d.  to  23s.  for  No.  1 

Some  Clapps  Favourite  and  Bartlett  pears  sold  as  follows:  Clapps  No.  1, 
16s.  6d.;  No.  2,  14s.  to  14s.  6d.;  Domestic,  14s.  6d.  Bartletts  No.  1,  15s.  to 
20s.;  No.  2,  12s.  to  17s.  9d. 

American  barrel  apples  of  the  principal  varieties  ranged  during  the  month 
as  follows:  Virginia  Bonums,  16s.  to  30s.;  Jonathans,  15s.  to  38s.;  York 
Imperials,  15s.  to  28s.  6d.;  Ben  Davis,  15s.  to  25s,;  Wincsaps,  20s.  to  25s.;  New 
York  Greenings,  20s.  to  31s.;  Baldwins,  15s.  to  23s. 

California  Gravensteins  did  not  start  the  season  at  as  high  values  as  last 
year,  but  sold  steadily  throughout  the  month  at  prices  from  (Js.  to  12s.  9d. 
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Washington  Graveneteins  did  better,  ranging  from  9s. .9d.  to  13s.  6d.  for  Extra 
1  •  \  and  9&  6d.  to  12s,  for  "C"  grade.  The  first  American  boxed  Jonathans 
;  -  L6e,  in  Liverpool  and  17s.  in  Glasgow,  the  range  on  all  markets 
for  the  month  being:  Extra  Fancy,  12s.  to  17s.;  Fancy,  lis.  to  15>s.;  "C"  grade, 
fe  Bd,  to  13s.  6d, 

A  :\  w  British  Columbia  Flemish  Beauty  sold  at  lis.  to  13s.  a  box. 

October 

Apple  arrivals  during  October  were  twice  as  heavy  as  during  the  same 
month  in  1927.  but  only  about  two-thirds  of  the  quantities  imported  in  1926. 
[mportations  of  barrelled  apples  were  some  200,000,  and  of  boxed  apples  some 
000  more  than  in  11)27.   From  the  beginning  of  the  season  up  to  October  15 
shipments  of  transatlantic  apples  to  British  ports  totalled  814,344  barrels 
and  1,316,982  boxes,  as  compared  with  471,455  barrels  and  555,679  boxes  in  1927 
I  1,213,051  barrels  and  1,197,666  boxes  in  1926.    Of  these  totals,  consign- 
Liverpool  were  ;>79.(>10  barrels  and  395.309  boxes,  as  compared  with 
252,162  barrels  and  210,254  boxes  in  1927  and  430,!057  barrels  and  336,095  boxeis 
in  1926;  to  London,  119.927  barrels  and  370,099  boxes,  as  compared  with  64,928 
barrels  and  97.515  boxes  in  1927  and  382,655  barrels  and  406,191  boxes  in  1926; 
3gOW,  158,514  barrels  and  323.407  boxes,  as  compared  with  95,837  barrels 
;  157,158  boxes  in  1927  and  153.278  barrels  and  236,676  boxes  in  1926;  to 
ater,  38,224  barrels  and  16,417  boxes,  as  compared  with  22,311  barrels 
1,722  boxes  in  1927  and  53.501  barrels  and  26,509  boxes  in  1926;  to  South- 
ampton. 39,449  barrels  and  167,929  boxes,  as  compared  with  6,916  barrels  and 
61 ,764  boxes  in  1927  and  132,474  barrels  and  132,245  boxes  in  1926;  and  to  Hull, 
18,856  bands  and  17.407  boxes,  as  compared  with  11,121  barrels  and  11J69 
boxt  -  in  1927  and  30,804  barrels  and  9,941  boxes  in  1926. 

These  heavy  arrivals  had  a  very  unfortunate  effect  on  the  market,  which 
dropped  to  a  level  considerably  below  that  of  1927  and,  in  the  case  of  some* 
varieties,  even  below  that  of  1926. 

The  English  crop  situation  not  presenting  the  same  difficulties  in  the  way 
mpetition  as  were  encountered  last  year,  Nova  Scotia  shipments  to  London 
were  made  eontinuously  from  the  first  of  the  month,  the  ss.  Ariano  bringing  the 
first  large  shipment  of  the  season — some  14,000  barrels — about  October  8.  Fair 
pric<  s,  considering  the  season,  were  made  by  the  apples  on  this  boat,  Graven- 
?.No.  1  reaching  a  top  figure  of  24s.;  Ribstons  No.  1,  26s.;  and  Blenheims 
X".  1.  23s.    Later  boats — the  Maryland  (14,500  barrels),  Comino  (14,000  bar- 
and  Valemore  (13,000  barrels) — met  a  dropping  market  and  made  rather 
ctory  returns,  Kings  and  Wealthies  in  particular  dropping  to  values 
li  wet  than  had  been  received  for  some  years.    Cox's  Orange  made  satisfactory 
- :  49s.  to  51s.  for  No.  1  on  the  ss.  Ariano  and  35s.  to  43s.  on  the  ss. 
I  Cox's  Orange  in  half-barrels  sold  as  follows:  No.  1,,  20s.  to  28s,;  No.  2, 

17.^.  to  26s.;  Domestic,  13s.  to  20s.;  No.  3,  13s.  to  18s. 

To  Liverpool  there  were  six  shipments  of  Nova  Scotia  apples  ranging  in 
tity  from  4,000  to  8,600  barrels.   Prices  for  Gravensteins  and  Ribstons  were 
lower  than  in  London,  as  these  varieties  are  not  popular  in  Liverpool, 
but  the  general  range  of  value  was  higher  than  in  the  south,  notably  for  Kings 
and  Wealthies.    Small  shipments  of  Ontario  apples  also  reached  the  Liverpool 
market,  Delicious  No.  1  bringing  22s.,  No.  2  18s.,  and  Domestic  18s.;  and  Baxter 
No.  1  20s.  to  21s.,  No.  2  17s.  3d.  to  17s.  9d.,  and  Domestic  17s.  to  17s,  9d.  Several 
shipments  of  pears  brought  values  as  follows:  Bartletts,  No.  1  29s.,  No.  2  25s.; 
»,  E.F.  7-.  6d.  to  10s.,  Fancy  7s.  6d.  to  8s.  9d.;  Anjou,  E.F.  15s.  9d.  to 
3d.;  Howell,  14s.  9d.;  Clairgeau,  lis.  3d.  to  12s.  6d.;  Bosc,  14s.  9d.;  Keif- 
No.  1  32s.  6d.,  No.  2  29s.;  half-barrels,  No.  1  18s.  9d.,  No.  2  15s.; 
boxes,  8s.  9d.  to  10s.  9d. 
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To  Glasgow  there  was  one  shipment  of  Nova  Scotia  apples  of  7,000  barrels, 
ex  ss.  Newton,  which  returned  values  lower  than  at  any  other  port  for  Wolf 
River,  Blenheim,  King,  and  Wagner. 

To  Manchester  there  were  three  shipments  of  Nova  Scotia  apples,  ranging 
from  2,400  to  5,700  barrels,  the'  price  range  on  which  was  low  on  Gravensteins, 
Wolf  River,  and  Wealthy,  but  fairly  satisfactory  on  Kings. 

British  Columbia  apples  were  widely  distributed  in  the  main,  through  inland 
markets,  but  the  ranges  of  value  received  were  unfortunately  very  low  except 
during  the  first  fortnight,  when  Wealthy  sold  at  9s.  to  14s.  6d.  for  Fancy,  and 
Mcintosh  Fancy  at  lis.  6d.  to  13s.  and  "C"  at  9s.  to  12s.  6d.;  Jeffries  "C" 
making  10s.  to  12s.  Cox's  Orange  sold  at  good  prices  throughout  the  month, 
making  a  top  price  of  19s.  for  Fancy.  It  is  unfortunate,  however,  that  the  pro- 
portion of  Extra  Fancy  was  not  higher.  British  Columbia  Flemish  Beauty  pears 
were  sold  at  a  range  of  10s.  6d.  to  14s,  6d.  for  Fancv  and  10s.  6d.  to  lis.  6d. 
for  "C". 

BARREL  APPLE  PRICES 

The  following  table  shows  the  range  of  prices  of  each  grade  (No.  1,  No.  2. 
Domestic,  and  No.  3)  of  some  of  the  principal  varieties  of  Nova  Scotia  and 
American  barrelled  apples  on  the  four  principal  markets  of  the  United  Kingdom 
during  the  month  of  October: — 

Nova  Scotia  Apples—                                  Liverpool                Glasgow  London  Manchester 

Gravensteins  1   12s.  6d.  to  21s.  6d   18s.  Od.  to  25s.  Od.    15s.  Od.  to  20s.  Od. 

2   14s.  Od.  to  19s.  6d   17s.  Od.  to  24s.  Od.    15s.  Od.  to  17s.  Od. 

Dom   12s.  Od.  to  17s.  6d   13s.  Od.  to  20s.  Od.    15s.  Od.  to  17s.  Od. 

3   14s.  Od.  to  15s.  3d   13s.  6d.  to  20s.  Od.    13s.  Od.  14s.  to  6d. 

Wolf  River  1   13s.  9d.  to  20s.  6d.    13s.  Od.  to  14s.  Od.    17s.  6d.  15s.  6d.  to  18s.  Od. 

2   12s.  3d.  to  17s.  3d.    lis.  Od.  to  13s.  6d   16s.  Od. 

Dom   13s.  3d.  to  17s.  Od.    lis.  Od.  to  13s.  6d.    16s.  Od.  15s.  Od.  to  16s.  Od. 

3   13s.  Od.  to  15s.  3d.    10s.  Od.  to  12s.  Od   14s.  Od. 

Blenheim  1   17s.  6d.  to  23s.  6d.    14s.  6d.  to  18s.  Od.    17s.  6d.  to  23s.  Od.    17s.  6d.  to  20s.  6d. 

2   16s.  6d.  to  20s.  Od.    13s.  Od.  to  15s.  Od.    14s.  6d.  to  23s.  Od.    16s.  3d.  to  18s.  6d. 

Dom   16s.  6d.  to  20s.  Od.    13s.  Od.  to  15s.  Od.    14s.  Od.  to  19s.  Od.    16s.  Od.  to  18s.  6d. 

3   14s.  6d.  to  16s.  3d.    10s.  Od.  to  12s.  6d.    13s.  Od.  to  18s.  6d.    13s.  9d.  to  16s.  Od. 

Wealthy  1   12s.  9d.  to  24s.  6d   16s.  6d.  to  18s.  6d.    16s.  Od.  to  18s.  Od. 

2   12s.  9d.  to  18s.  Od   15s.  6d.  to  17s.  Od.    14s.  Od.  to  15s.  6d. 

Dom   12s.  9d.  to  17s.  6d   14s.  6d.  to  15s.  Od.    15s.  Od.  to  15s.  6d. 

3   lis.  3d.  to  14s.  3d   13s.  Od.  to  20s.  Od.    12s.  9d.  to  14s.  Od. 

Kings  1   19s.  6d.  to  24s.  Od.    18s.  Od.  to  21s.  Od.    18s.  Od.  to  21s.  Od.    20s.  Od.  to  23s.  Od. 

2   17s.  Od.  to  21s.  Od.    15s.  Od.  to  18s.  Od.    17s.  Od.  to  20s.  Od.    17s.  9d.  to  20s.  Od. 

Dom   16s.  Od.  to  20s.  Od.    15s.  Od.  to  18s.  Od.    14s.  6d.  to  19s.  Od.    17s.  9d.  to  20s.  Od. 

3   14s.  Od.  to  18s.  Od.    12s.  6d.  to  14s.  Od.    14s.  Od.  to  17s.  Od.    16s.  Od.  to  18s.  6d. 

Ribston  1   18s.  3d.  to  19s.  Od   16s.  6d.  to  24s.  Od  

2   16s.  Od.  to  24s.  Od. 

Dom.   14s.  3d.    14s.  Od.  to  19s.  Od  

3   14s.  9d.    13s.  Od.  to  20s.  Od  

Wagner  1   21s.  Od.  to  21s.  6d.    13s.  Od.  to  14s.  Od  

2   18s.  Od.  lis.  Od.  to  13s.  6d  

Dom   17s.  6d.  to  18s.  Od,    lis.  Od.  to  13s.  6d  

3   10s.  Od.  to  12s.  Od  

Virginia  Apples — 

Jonathans   17s.  9d.  to  29s.  Od.  15s.  Od.  to  31s.  Od.  16s.  6d.  to  32s.  Od.  24s.  6d.  to  32s.  Od. 

York  Imperials   15s.  Od.  to  26s.  6d.  15s.  Od.  to  25s.  6d.  16s.  Od.  to  28s.  Od.  15s.  Od.  to  26s.  Od. 

Ben  Davis   13s.  3d.  to  25s.  Od.  14s.  Od.  to  24s.  6d.  14s.  6d.  to  19s.  6d.  13s.  6d.  to  18s.  Od. 

Stayman  Winesap   13s.  Od.  to  26s.  6d.  14s.  Od.  to  27s.  Od.  15s.  6d.  to  31s.  Od.  16s.  Od.  to  24s.  Od. 

Winesaps  1   15s.  Od.  to  27s.  Od.  16s.  Od.  to  28s.  Od.  15s.  6d.  to  26s.  Od.  20s.  Od.  to  22s.  6d. 

Western  New  York  Apples — 

Greenings  1   20s.  Od.  to  28s.  Od.    22s.  Od.  to  30s.  Od  

Baldwin   15s.  9d.  to  17s.  6d.    18s.  Od.  to  18s.  6d.    22s.  Od.  to  26s.  Od  


COMPARISON  OF  BARREL  VALUES — 1926,  1927,  AND  1928 

The  following  comparisons  of  the  range  of  value  of  Nova  Scotia  apples  on 
all  markets  during  the  month  of  October,  1926,  1927,  and  1928,  will  be  of  interest 
to  shippers: — 


Variety—                                                                                     1926                        1927  1928 

Gravenstein  No.  1   16s.  Od.  to  24s.  Od.  25s.  Od.  to  28s.  6d.  12s.  6d.  to  25s.  Od. 

Wealthy  .  o.  1   15s.  Od.  to  19s.  3d.  21s.  Od.  to  28s.  Od.  12s.  9d.  to  24s.  6d. 

King  No.  1   21s.  Od.  to  27s.  Od.  24s.  Od.  to  34s.  6d.  18s.  Od.  to  24s.  Od. 

Blednheim  No.  1   19s.  Od.  to  25s.  6d.  22s.  Od.  to  30s.  Od.  14s.  6d.  to  23s.  6d. 

Wolf  River  No.  1   15s.  6d.  to  20s.  Od.  18s.  Od.  to  25s.  6d.  13s.  Od.  to  20s.  6d. 
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As  shown,  the  above  price  levels  this  year  are  definitely  below  those  of  1927, 
and  in  the  case  of  Kings  and  Blenheims  below  those  of  the  heavy  crop  vcar  of 
UB6. 

MOXKD  APPLE  VALUES 

Owing  to  the  large  proportion  of  British  Columbia  boxed  apples  distributed 
direct  to  inland  points,  it  is  impraetieablo  to  give  a  range  of  prices  at  the  ports 
i    arrival.   The  general  range  of  values  on  the  market;  however,  has  been  as 
,vs:  Wealthy,  Fancy  7s.  to  14s.  6d.,  "C"  6s.  6d.  to  13s.  6d.;  Cox's  Orange, 
E  1.  L5&  to  L8s.  3d.,  Fancy  L3s.  to  20s.,  "O"  1  Ls.  6d.  to  His.  6d.;  Mcintosh  Red, 
i:  V.  9s.  (>d.  to  10s.,  Fanev  7s.  6d.  to  14s.  9d.,  "C"  7s.  to  14s.;  Grimes  Golden, 
LOs.,  Fancy  8s.  to  lis..  "C"  8s.  to  8s.  (id.;  Jonathan,  E.F.  9s.  6d.  to 
Lie.,  l'.-.r.rv  Ss.  to  9s.  (id..  V  7s.  to  8s.  (id.    The  width  of  the  range  is  due  to 
the  faet  that  time  was  <neh  a  definite  drop  in  values  after  the  first  of  the  month. 
The  anomaly  of  a  high  grade  in  some  cases  showing  a  lower  top  range  than  a 
lowt-r  grade  is  also  due  to  the  ^ame  thing,  the  higher  grade  in  such  cases  having 
reached  the  market  alter  the  high  values  had  fallen  to  a  lower  level.  Last 
year's  values  may  be  compared  with  the  above,  as  follows:  Wealthy,  Extra 
1  1  3.  6d.  to  L6s.,  Fancy  10s.  to  14s.  6d.;  Cox's  Orange,  Fancy  18s.  6d.  to 
V"  grad<  L5s.  to  21s.;  Mcintosh  Red,  Extra  Fancy  14s,  to  17s.  6d.,  Fancy 
L2s.  6d.  to  16s.  9.1.;  Jonathan,  Extra  Fancy  16s.  to  18s.,  Fancy  15s.  to  18s.,  "G" 
L2s.  C>d.  to  1.")-.;  Grimes  Golden,  Extra  Fancv  12s.  6d.  to  14s.,  Fancy  lis. 

to  V3>. 

Tiu  following  i>  the  range  of  values  of  the  principal  varieties  of  American 
boxed  apples  at  the  various  port  markets  during  October: — 

Liverpool  Glasgow  London  Manchester 

Wash.  Jonathan.  Ex.  Fey   8s.  Od.  to  14s.  6d.     8s.  9d.  to  15s.  Od.     9s.  6d.  to  lis.  6d.    13s.  Od.  to  13s.  3d. 

Fancy   7s.  Od.  to  13s.  Od.     8s.  Od.  to  15s.  Od.     9s.  Od.  to  10s.  6d.    lis.  9d.  to  12s.  6d. 

"C"    7s.  Od.  to  lis.  Od.     6s.  9d.  to  9s.  3d.     7s.  Od.  to  9s.  6d.    10s.  Od.  to  10s.  6d 

Wash.  Delicious.  E.  Fey   9s.  Od.  to  14s.  Od.    15s.  Od.   

Fancy   8s.  Od.  to  10s.  6d.     8s.  3d.  to  14s.  Od  

"C"  

Oregon*  Newtowns  E.  Fey   10s.  Od.  to  14s.  3d   9s.  Od.  to  lis.  6d. 

I  mcy   9s.  Od.  to  12s.  6d.    10s.  6d.    8s.  6d.  to  lis.  Od. 

"C"  


THE  HULL  MARKET 

(  to  ( Ictober  15  a  shipment  of  Nova  Scotian  apples  ex  ss.  Ariano  sold  in  Hull 

ws:  Gravensteins,  No.  1  19s.,  No.  2  17s.,  Domestic  18s.,  No.  3  16s. 
< >n  ( Ictober  29  a  shipment  of  Nova  Scotian  apples  ex  ss.  Comino  sold  in  Hull 
3:  Kings.  No.  1  22s.,  No.  2  19s.,  Domestic  18s.  6d.,  No.  3  16s.;  Graven- 
No.  1  16s..  No.  2  15s.  6d.,  Domestic  14s.;  Cox's  Orange,  No.  1  40s.,  No.  2 
31s..  Domestic  23s.,  No.  3  23s.;  Blenheim,  No.  1  18s.,  No.  2  16s.  6d.,  Domestic 
L5s.]  N<>.  3  14s.;  Ribston,  No.  1  18s.,  No.  2  16s.  3d.,  Domestic  14s.,  No.  3  12s. 


THE  COPENHAGEN  MARKET 

Sales  in  October  were  as  follows: — 

October  6, — Barrels:   York  Imperials,  kr.  21.50  to  23;  Jonathans,  kr.  16 
25.50;  Delicious,  kr.  22.50.   Boxes:  Winter  Banana,  kr.  8  to  11. 

October  13. — 4,000  barrels  and  2,000  boxes  American  apples.  Barrels:  York 
Imperials,  kr.  21  to  24;  Winesaps,  kr.  22.50  to  26.50;  Delicious,  kr.  17  to  22.50; 
Ben  Davis,  kr.  18  to  21.75.  Boxes:  Jonathan,  Combination  Grade,  kr.  12  to 
12.50. 

October  20. — 5.000  barrels  and  5,000  boxes  American  apples.   Barrels:  York 
rials,  kr.  20.50  to  25;  Winesaps,  kr.  23.50  to  26;  Ben  Davis,  kr.  18  to  20; 
.  jarle  Pippins,  kr.  26.50.   Boxes:  Jonathan,  Fancy,  kr.  9.50  to  10.50;  Cali- 
fornia Newtowns,,  kr.  8.50. 
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October  23. — 2.500  barrels  and  7.000  boxes  American  apples.  Barrels:  York 
Imperials,  kr.  20  to  22.50;  Ben  Davis,  kr.  17  to  19;  Stavman  Winesaps,  kr.  21 
to  23. 

October  27. — 2.500  barrels  and  3.000  boxes  American  apples.  Barrels: 
Winesaps.  kr.  22  to  24.50;  York  Imperials,  kr.  19.50  to  22.50;  Ben  Davis,  kr. 
16  to  21;  Stavman  Winesaps,  kr.  21  to  23;  Starks,  kr.  26;  Black  Twig,  kr.  22; 
Black  Ben  Davis,  kr.  22;  Nova  Scotia  Gravensteins.  kr.  19.50  to  24.  Boxes: 
Jonathan,  Fancy  kr.  9,  "G"  kr.  8;  Grimes  Golden,  Combination  Grade,  kr.  9.50 
to  9.75;  King  Davids,  Ex.  Fancy  and  Fancy,  kr.  7  to  9. 

The  kroner  is  worth  26  cents. 

THE  HAMBURG  MARKET 

Sales  in  October  were  as  follows:  — 

October  4- — 1,000  barrels  and  5,000  boxes  American  apples.  Barrels: 
Jonathans,  25.50  to  30  m.;  York  Imperials,  26.50  to  30  m.;  Bonums,  25.50  to 
28  m.  Boxes:  Gravensteins,  13.25  to  15.50  m. ;  Jonathan,  Fancv  14  to  14.50  m., 
4C"  13  to  13.25  m.;  Winter  Banana,  12.50  to  13.50  m. 

October  11. — 1,000  barrels  and  35,000  boxes  American  apples.  Barrels: 
Ben  Davis,  26.50  to  29  m.;  York  Imperials,  31  to  33  m.;  Ganos,  29.50  m.; 
Jonathans,  25.50  m.  Boxes:  Jonathans,  Fancy  11  to  12  m..  Combination  E.F. 
and  Fancy  11  to  12  m.;  King  David,  Ex.  Fancy  and  Fancy,  11  to  11.50  m.; 
Winter  Banana,  E.F.  and  Fancy,  12  to  13  in.;  California  Xewtowns,  Fancy, 
7.50  to  8.75  m.;  California  Red  Pearmains,  Fancy,  8.50  to  9.75  m.;  California 
Gravensteins,  E.F.  and  Fancy,  14  to  16  m. 

October  18. — 8,000  barrels  and  33,000  boxes  American  apples.  Barrels: 
Ben  Davis,  24.50  to  28.25  m.;  Ganos,  25  to  29.25  m.;  Winesap,  26.50  to  30.50  m.; 
York  Imperials,  24.50  to  29.25  m.;  Stavman  Winesaps,  26.50  to  29.50  m.; 
Jonathans,  22  to  28.50  m.;  Black  Ben  Davis,  24.25  to  27.50  m.  Boxes:  Jonathans, 
E.F.  11  to  12  m.,  Fancy  10  to  11  m.;  Winter  Banana,  E.F.  13  to  13.75  m.; 
Delicious,  E.F.  and  Fancy  combined,  10  to  10.75  m.;  King  Davids,  Combination, 
10.50  to  10.75  m. 

October  25. — 3,500  barrels  and  10,000  boxes  American  apples.  Barrels: 
York  Imperials,  24.50  to  30.50  m. ;  Ben  Davis,  24  to  27  m. ;  Stavman  Winesaps, 
24  to  28.50  m.;  Gano,  25  to  28.50  m.;  Jonathans,  25  to  27  m.;  Greenings,  19  to 
22.50  m.  Boxes:  Jonathans,  Ex.  Fancy  and  Fancv  combined  9.50  to  10  m., 
Fancy  9.50  to  10  m.;  Winter  Banana,  E.F.  13  to  ±5  m.,  Fancy  12  to  13  m.; 
Grimes  Golden,  E.F.,  13  to  15  m.;  Newtowns,  Fancy,  8  to  9  m. 

October  30. — 7,000  barrels  and  25.000  boxes  American  apples.  Barrel-: 
Ganos,  20  to  29  m.;  York  Imperials,  20.25  to  30.50  m.;  Winesap,  20.50  to  28  m.; 
Ben  Davis,  18.75  to  27.50  m.;  Jonathans,  20.25  to  26  m.;  Stavman  Winesap, 
22  to  26  m.  Boxes:  Jonathans,  E.F.  10.25  to  11  m.,  Combination  E.F.  and 
Fancy  9.25  to  9.75  m.,  Fancy  8  to  9  m.;  Winter  Banana,  E.F.  13  to  15  m.,  Fancy 
12  to"l3  m.,  Combination  11.50  to  12  m.;  Spitzenberg,  E.F.  12  to  12.50  m.,  Fancy 
10.50  to  11  m.;  Ortley,  E.F.  15.75  to  20.75  m.,  Fancy  14.50  to  15.25  m.;  King 
David.  Combination,  E.F.  and  Fancy  8.50  to  10.75  m.,  Fancy  8.50  to  9  m; 
Gravensteins,  E.F.  13.75  to  16.50  m. 

The  mark  is  worth  24  cents. 

THE  ROTTERDAM  MARKET 

Sales  in  October  were  as  follows: — 

October  6. — 1,300  barrels  and  9,000  boxes  American  apples.  Barrels:  York 
Imperials,  17.75  to  18.75  fl.;  Gano,  19.25  fl.;  Delicious,  16.50  to  19  fl.;  Jonathans, 
17.50  to  19.25  fl.  Boxes:  Winter  Banana,  Combination  E.F.  and  Fancy,  8  to 
9.50  fl.;  King  David,  Combination,  8  to  8.50  fl.;  Jonathans.  "C"  grade,  6.50 
to  7.25  fl. 


6 


DEPARTMENT  OF  TRADE  AND  COMMERCE,  CANADA 


3,000  barrels  and  19,000  boxes  American  apples.  Barrels:  Ben 
i  L9  75  fLj  Vork  [mperials,  16.75  to  20.25  fl.;  Black  Twig,  20.25  fl.; 
w     sapj  17  to  L9.25  fl.;  Jonathans,  IB  to  17  fl.;  King  David,  18  to 
L8.25  fl.    Boxes:   King  David,  Combination  7.50  to  7.75  fl.;  Winter  Banana, 

1  6  75  to  8  fl.,  Fancy  6.75  to  7.75  fl.;  Jonathans,  Combination  7  to 
7  75  ll..  "C"  grade  5.50  to  6.75  11. 

\     18,000  barrels  and  51,000  boxes  American  apples.  Barrels: 
pe,  15  to  16.50  fl.J   York  Imperials,  10.75  to  16.25  fl.;  Ben  Davis,  10.75 
•  15.25  B L;  Stayman  Winesap,  10.75  to  L4.50  fl.;  Delicious,  11.50  to  12.25  fl.; 
e,  15  to  L5.50  fl.;  Black  Hens,  L3.75  to  14.75  fl.;  Black  Twig,  11.50  fl. 
Boxes:  Winter  Banana,  E.F.  6  to  7  fl.,  Fancy  5  to  7  fl.,  Combination  5.75  toi 
7  50  fl  ;  King  David,  orchard  run  5.75  to  7  11.;  Jonathans,  Fancy  4.75  to  5.7511., 
*  c"  I  25  to  6  fl.,  Combination  5.50  to  7  fl. 

The  florin  IS  worth  40  cents. 

November 

n  1  apple  arrivals  during  November  were  moderately  heavy,  but  boxed 
ripples  were  received  in  very  large  quantities,  greatly  exceeding  shipments  in 
N  si  year,  though  still  short  of  those  arriving  in  1926.    From  the 

the  season  up  to  November  17  total  transatlantic  arrivals  have 
1,221,258  barrels  and  2,652,432  boxes,  as  compared  with  944,409  barrels 
.  1,374,067  boxes  in  1927  and  2,153,335  barrels  and  2,386,415  boxes  in  1926. 

532,266  barrels  and  689,464  boxes  were  consigned  to  Liverpool,  as 
inpared  with  424.329  barrels  and  405,933  boxes  in  1927  and  783,725  barrels 
.  636,727  boxes  in  1926;  to  London,  251,273  barrels  and  770,593  boxes,  as 
I  uiili  186.278  barrels  and  370,689  boxes  in  1927  and  611,555  barrels 
and  739,164  boxes  in  1926;  to  Glasgow,  222,579  barrels  and  714,694  boxes,  as 
c<  mpared  with  167,346  barrels  and  330,064  boxes  in  1927  and  258,549  barrels 
558,618  boxes  in  1926;  to  Manchester,  69,710  barrels  and  36,615  boxes,  as 
pared  with  36,706  barrels  and  12,934  boxes  in  1927  and  150,394  barrels  and 
53,983  boxes  in  1926;  to  Southampton,  49,780  barrels  and  319,245  boxes,  as  com- 
pared  with  31,440  barrels  and  196,824  boxes  in  1927  and  206,052  barrels  and 

2  859  boxes  in  1926;  and  to  Hull,  40,220  barrels  and  62,205  boxes,  as  against 

s  and  38,480  boxes  in  1927  and  65,239  barrels  and  31,359  boxes  in 

1926. 

The  very  heavy  shipments  of  American  barrelled  apples  during  the  last 
pari  oi  I  October,  coupled  with  the  fact  that  the  quality,  in  general,  was  far  from 
=  tisfi  c    ry,  had  a  most  depressing  effect  on  the  market,  and  while  lots  of  fine 
managed  to  make  fair  prices,  the  returns  to  American  shippers  for 
the  bulk  of  their  output  must  have  been  disastrous.   The  large  quantities  rushed 
■  export  market  at  this  comparatively  early  date  had  much  to  do  with  this 
i  silt,  but  Virginia  Yorks,  Ben  Davis,  and  Winesaps  comprised  a  very  large 
ry  inferior  fruit  that  would  have  met  with  a  very  doubtful 
n  on  a  market  of  light  supplies.    The  poor  returns  received  had 
action  in  discouragirg  shipments,  and  after  the  first  week  in 
November  arrivals  were  on  a  scale  quite  moderate,  in  view  of  the  season,  actu- 
ally light*  r  than  the  totals  for  October,  and  also  than  those  for  the  November 
crop  year,  1927.    Prices  reacted  to  the  diminishing  supply,  and 
steady  upward  movement  throughout  the  month,  though  the  down- 
Dearmg  tendency  inseparable  from  the  presence  of  large  quantities  of  poor- 
quality  fruit  on  the  market  was  manifest  throughout,  and  very  low  prices  con- 
o  be  paid  for  lots  that  were  not  outstandingly  good.    The  low-leveil 
. .  of  course,  had  its  effect  on  the  prices  received  for  Nova  Scotia  apples, 
though  those  stood  out  generally  in  marked  contrast  with  the  bulk  of  the 
American  shipment-,  with  a  general  standard  of  quality  that  called  forth  the 
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warmest  appreciation  of  the  trade.  Nova  Scotia  indeed  this  year  succeeded  in 
supplying  exceptionally  good  fruit,  and  it  is  unfortunate  that  general  conditions 
were  so  adverse  that  shippers  will  not  secure  the  full  reward  for  the  excellent 
quality  of  their  output.  As  it  is,  Nova  Scotia  apples  met  with  an  excellent- 
reception,  Kings  and  Blenheims  and,  of  course,  Golden  Russets  attracting  special 
attention. 

The  boxed  apple  market  throughout  the  month  was  disastrous.  The 
market  was  overwhelmed  with  supplies  from  the  American  Northwest,  the  dis- 
couraging returns  which  reacted  so  definitely  to  reduce  shipments  in.  the  case 
of  barrels  having  had  relatively  little  effect  in  the  case  of  boxes,  Newtowns, 
which  were  only  offered  in  relatively  small  quantities,  maintained  fairly  satis- 
factory values  throughout  the  month,  but  red  varieties,,  possibly  as  a  result  of 
coming  in  more  direct  competition  with  the  lower-priced  Virginia  red  varieties, 
moved  very  slowly,  and  at  the  lowest  possible  figures. 

Fortunately,  the  competition  of  English  apples  was  not  an  important  factor 
in  the  general  situation,  as  it  was  last  year,  the  Worcester  Pearmain,  of  which 
there  was  a  good  crop,  being  off  the  market  before  the  end  of  October,  and  there 
being  no  other  dessert  varieties  produced  in  important  quantities.  Bramley 
Seedlings  and  other  cooking  varieties  were  quite  short  in  supply,  and  a  good 
opportunity  was  therefore  offered  for  the  green  varieties  of  barrelled  apples. 
Greenings  especially  were  much  appreciated  wherever  offered. 

There  were  several  important  shipments  of  Nova  Scotia  apples  to  Liver- 
pool, carrying  cargoes  ranging  from  3,,70O  to  14,400  barrels.  The  first  two  boats, 
the  ss.  Meltonian  and  Newfoundland,  brought  a  shipment  of  18,000  barrels  to  a 
market  heavily  over-supplied  with  low-grade  Virginia  apples,  and  prices  were 
most  unsatisfactory,  Kings  and  Blenheims  No.  1,  though  of  excellent  quality, 
bringing  no  more  than  20s.  to  21s.  The  ss.  Caledonian  arrived  for  sale  on  the 
21st  and  23rd,  after  supplies  had  considerably  diminished.  Values  showed  a 
considerable  improvement,  Kings  reaching  a  top  figure  of  26s.  6d.  and  Blein- 
heims  24s,  Some  Golden  Russets  on  this  boat  were  also  much  appreciatjed, 
making  32s.  to  33s.  for  No.  1  and  29s,  6d.  to  31s.  for  No.  2.  Greenings  also  were 
eagerly  bid  for  at  24s.  to  27s.  for  No.  1.  There  were  also  several  small  shipments 
of  Ontario  apples,  from  200  to  300  barrels,  Jonathans  No.  1  making  26s.  and 
Winesaps  26s.  Ontario  pears  sold  as  follows:  Keiffers,  barrels,  No.  1  34s.,  No.  2 
29s,  6d.  to  30s.;  boxes,  E.F.  8s.  6d.  to  12s.  6d.,  Fancv  6s.  to  lis.  3d.;  Anjou,  E.F. 
16s.  to  19  s.  3d.,  Fancv  15s.  9d.;  Bosco,  E.F.  15s.  9d.;  Clairgeau,  E.,F.  12s.;' 
Duchess,  E.F.  9s.  to  10s.  9d.,  Fancy  8s.  9d.  to  9s.  6d.,  "C"  grade  8s.  to  8s,  6d. 

In  London  the  clearing  up  of  the  shipment  ex  ss.  Valemorc  (13,000  barrels), 
and  the  sale  of  the  apples  ex  the  ss.  Mississippi  (4,700  barrels) ,  took  place  dur- 
ing the  period  of  maximum  depression  at  the  end  of  October  and  the  beginning 
of  November,  and  prices  were  very  low,  Ribstons  No.  1  selling  at  16s.  to  20s., 
Blcinbeims  No  1  at  18s.  to  21s.,  and  Kings  No.  1  at  18s.  to  22s,  By  November 
10,  however,  there  were  already  evidences  of  improvement.,  which  were  made 
manifest  in  an  increase  of  3s.  to  5s.  on  the  shipment  of  17,400  barrels  ex  ss. 
Rexmore  and  Nortonian  about  the  middle  of  the  month.  A  still  better  reception 
met  the  Ariano  and  Missouri  (13,000  barrels  and  5,000  barrels)  at  the  end  of 
the  month,  Ribstons  No.  1  selling  at  26s.  to  28s.,  Bleinheims  No.  1  at  25s.,  and 
Kings  No.  1  at  25s.  to  28s.  Golden  Russets  also  advanced  as  from  November  15 
from  26s.  to  32s.  for  No.  1  to  30s.  to  35s. 

There  were  three  shipments  of  Nova  Scotia  apples  to  Manchester,  the  two 
first  with  the  largest  quantities  arriving  during  the  period  of  depressed  values. 
The  Manchester  Producer,  however,  with  4,300  barrels,  sold  towards  the  end  of 
the  month  at  fairly  satisfactory  prices. 

Glasgow  received  two  very  small  shipments  of  Ontario  apples,  with  regard 
to  which  the  only  notable  point  was  the  satisfactory  price  of  32s.  paid  for  No.  1 
Greenings. 
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British  Columbia  apples  wore  present  on  all  markets  in  steady  supply,  but 
the  heavy  supplies  ol  American  boxed  apples  reduced  prices  bo  a  very  low  figure. 

BARREL  APPLE  PRICES 

The  following  table  shows  the  range  of  prices  during  November  for  each 
grade  (No.  1,  Xo.  2,  Domestic,  and  No.  3)  of  the  principal  varieties  of  Nova 
Scotia  ami  American  apples  on  the  four  principal  markets  of  the  United  King- 
dom:— 

\or*  Scotia  Apples  —                                    Liverpool                 Glasgow  London  Manchester 

1                                              Ms.  Od.  to  26s.  Gd.  16s.  6d.  to  18s.  Od.  18s.  Od.  to  28s.  Od.    20s.  Od.  to  27s.  Od. 

  17s.  3d.  to  25s.  Od   17s.  Od.  to  26s  .Od.    18s.  Od.  to  25s.  6d. 

Horn                                          17s.  Sd.  to  28s.  Od   16s.  Od.  to  25s.  Od.    18s.  Od.  to  20s.  Od. 

  15s.  I'd.  I.'  19s.  3d   15s.  Od.  to  22s.  Od.    15s.  Od.  to  16s.  Od. 

  16s.  Od.  to  21s.  Od   18s.  Od.  to  25s.  Od.    18s.  Od.  to  23s.  6d. 

17s.  Od.  to  22s.  6d   16s.  Od.  to  22s.  Od.    16s.  6d.  to  22s.  Od. 

LSa  I'd.  bo  22s.  6d   16a.  Od.  to  21s.  Od.    16s.  6d.  to  22s.  Od. 

...     Us.  Od.  to  16s.  Od   14s.  Od.  to  17s.  6d.    13s.  3d.  to  18s.  6d. 

G  Id.     Uuswct  1                                     30s.  Od.  to  33s.  Od   26s.  Od.  to  35s.  Od.    31s.  Od.  to  35s.  Od. 

  Ms.  Od.  to  31s.  Od   27s.  Od.  to  32s.  Od.    28s.  Od.  to  32s.  Od. 

Don                              28b.  Od.  to  30s.  Od   21s.  Od.  to  28s.  Od.    28s.  Od.  to  32s.  Od. 

.     .     17s.  3d.  to  23s.  Od   24s.  Od.  to  28s.  Od.    22s.  Od.  to  26s.  6d. 

GrwninR*  1   24s.  Od.  to  27s.  Od.    32s.  Od.   

2   19s.  Od.  to  21s.  6d  

Horn   23s.  6d.   

3   15s.  Od.   

  16s.  Od.  to  28s.  Od.    16s.  Od.  to  18s.  Od. 

  16s.  Od.  to  27s.  Od.    14s.  3d.  to  16s.  Od. 

1  torn    14s.  Od.  to  25s.  Od.    14s.  Od. 

3   13s.  Od.  to  22s.  Od.    12s.  3d. 

  19s.  Od.  to  25s.  Od.    19s.  Od.  to  25s.  Od. 

  18s.  Od.  to  25s.  Od.    15s.  Od.  to  22s.  Od. 

  18s.  Od.  to  19s.  0  1.    15s.  Od.  to  22s.  Od. 

  15s.  Od.  to  16s.  Od.    16s.  Od.  to  18s.  6d. 

  21s.  Od.  to  23s.  Od.    19s.  6d.  to  21s.  Od. 

  20s.  Od.  to  21s.  Od.    17s.  Od.  to  19s.  Od. 

Dom    20s.  Od.                  14s.  Od.  to  19s.  Od. 

  20s.  Od.                  14s.  Od.  to  15s.  3d. 

Baldwin  1   22s.  Od.  to  24s.  Od  ; . 

2   21s.  Od.  to  25s.  Od  

Dom   20s.  Od.   

3   17s.  Od.  to  22s.  Od  

Wellington  1   29s.  Od.  to  30s.  Od  

2   25s.  Od.  to  27s.  Od  

Dom   23s.  Od.  to  27s.  Od  


3   20s.  Od.  to  22s.  Od  

Cox  «.  Orange  1   20s.  Od.  to  25s.  Od  

i  Half-barrels)  2   17s.  Od.  to  19s.  Od  

Dom   12s.  Od.  to  14s.  Od  

3   12s.  Od.  to  14s.  Od  

Fallawater  1   25s.  Od.   

2   22s.  Od.  

Dom   23s.  Od.  

3   19s.  Od.   

American  Apples — 

Virginia  York  Imperials   15s.  Od.  to  28s.  6d.    13s.  Od.  to  26s.  Od.  16s.  6d.  to  31s.  Od.    15s.  Od.  to  27s.  6d. 

Hf-n  Davis   14s.  Od.  to  24s.  Od.    10s.  6d.  to  19s.  6d.  16s.  Od.  to  28s.  Od.    13s.  Od.  to  21s.  6d. 

Winesape   16s.  Od.  to  84s.  Od.    14s.  Od.  to  26s.  6d.  15s.  Od.  to  27s.  Od.    18s.  Od.  to  24s.  Od. 

Gano   14s.  3d.  to  23s.  Od.    14s.  Od.  to  18s.  6d.  19s.  Od.  to  23s.  Od.    22s.  Od. 


OOMPABISON  OF  BARREL  APPLE  VALUES — 1926,  1927,  AND  1928 

The  following  is  a  comparison  of  the'  range  of  values  of  Nova  Scotia  apples 
on  all  markets  during  November,  1926,  1927,  and  1928:— 

1926  1927  1928 


1    17s.  Od.  to  26s.  Od.    22s.  Od.  to  30s.  Od.    16s.  6d.  to  28s.  Od  • 

Bal  wins  No.  1   15s.  9d.  to  21s  Od.    19s.  Od.  to  20s.  Od.    22s.  Od.  to  24s.  0d. 

Stark  No.  1   14s.  Od.  to  20s.  Od  :  

Greenings  No.  1    18s.  Od.  to  23s.  Od.    20s.  Od.  to  32s.  Od.    24s.  Od.  to  32s.  Od. 

Golden  Russet  No.  1   26s.  Od.  to  35s.  Od.    28s.  Od.  to  35s.  Od.    26s.  Od.  to  35s.  Od. 


As  shown,  prices  have  not  differed  greatly  from  those  of  1927,,  and  have 
been  substantially  higher  than  in  1926.  Golden  Russets,  a  popular  favourite, 
maintained  good  values  under  all  crop  conditions. 

BOXED  APPLE  VALUES 

The  general  range  of  values  for  British  Columbia  boxed  apples  throughout 
the  United  Kingdom  during  November  was  as  follows:  Mcintosh  Red,  E.F. 
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7s.  6d.  to  9s.  6d.,  Fancv  7s.  to  9s.  6d.,  "C"  grade  7s.  to  8s.;  Jonathan,  E.F.  9s. 
to  10s.  6d.,  Fancv  7s.  6d.  to  10s.,  "C"  7s.  to  8s.  6d.;  Grimes  Golden,  E.F.  8s.  to 
10s.  6d.,  Fancv  7s.  to  10s.,  "C"  7s.  6d.  to  8s.  6d.;  Cox's  Orange,  Fancv  14s.  to 
18s.  6d.,  "C"  i2s.  6d.  to  15s.;  Newtowns,  Fancy  10s.  to  lis.;  Delicious,  Fancy 
lis.  The  relatively  high  values  of  Grimes  Golden  are  noteworthy,  partly  caused 
undoubtedly  by  a  growing  appreciation  of  this  variety,  but  also  by  the  relatively 
small  supplies  of  Newtowns  on  the  market  and  the  tendency  to  depreciation  of 
red  varieties  on  account  of  the  competition  of  abnormally  low-priced  red  barrel 
varieties. 

The  following  is  the  range  of  values  of  the  principal  varieties  of  American 
boxed  apples  on  the  various  markets  during  the  month: — 


Washington  and  Oregon—  Liverpool  Ghsgow.  London 

Jonathans  E.F   7s.  9d.  to  10s.  6d.  7s.  3d.  to  10s.  6d.     7s.  Od.  to  9s.  6d. 

Fey   7s.  Od.  to  9s.  Od.  7s.  Od.  to  8s.  6d.     8s.  Od.  to  8s.  6d. 

"C"   7s.  Od.  to  9s.  Od.  7s.  Od.  to  7s.  6d.     7s.  Od.  to  7s.  6d. 

NewtownsE.F   8s.  Od.  to  16s.  Od.  8s.  Od.  to  15s.  Od.    Us.  6d.  to  12s.  6d. 

Fey   7s.  9d.  to  12s.  6d.     8s.  Od.  to  13s.  6d  

"C"  

Delicious  E.F   7s.  3d.  to  lis.  9d.     8s.  Od.  to  lis.  6d  

Fey   6s.  Od.  to  10s.  Od.     7s.  3d.  to  lis.  Od  

"C"   6s.  6d.  to  8s.  6d  

Spitzenberg  E.F   7s.  6d.  to  9s.  6d.     7s.  6d.  to  10s.  6d  

Fey   7s.  Od.  to  9s.  Od.     7s.  6d.  to  8s.  Od  

"C"   6s.  6d.  to  8s.  Od  

Winesaps     .F   8s.  3d.  to  9s.  Od.    10s.  Od.  to  10s.  6d  

Fey   8s.  3d.  to  9s.  Od.     9s.  6d.   

"C"  :  

Winter  Banana  E.F   8s.  Od.  to  9s.  Od.     9s.  9d.  to  10s.  6d  

Fey   7s.  6d.  to  9s.  3d.     8s.  6d.  to  9s.  Od  

"C"  '.   7s.  6d.  to  7s.  9d  


COMPARISON  OF  BOXED  APPLE  VALUES  1926,   1927,  AND  1928 

The  following  presents  a  comparison  of  the  values  of  boxed  apples  on  the 
markets  of  the  United  Kingdom  in  November,  1926,  1927,  and  1928:— 

1926  1927  1928 


Jonathans  E.F   7s.  6d.  to  10s.  6d.  10s.  Od.  to  16s.  Od.  7s.  6d.  to  10s.  6d. 

Delicious  E.F   8s.  3d.  to  lis.  Od.  12s.  Od.  to  20s.  Od.  7s.  3d.  to  lis.  6d. 

Winesaps  E.F   8s.  6d.  to  10s.  6d.  lis.  Od.  to  16s.  Od.  8s.  Od.  to  10s.  6d. 

Newtowns  E.F   9s.  6d.  to  14s.  Od.  13s.  Od.  to  20s.  Od.  8s.  Od.  to  16s.  Od. 

Spitzenberg  E.F   8s.  Od.  to  10s.  6d.  10s.  6d.  to  14s.  6d.  7s.  6d.  to  10s.  6d. 


As  shown,  the  values  approximate  closely  to  those  of  1926,  and  are  very 
much  lower  than  those  of  1927. 


THE  HULL  MARKET 

On  November  5  a  shipment  of  Nova  Scotia  apples,  some  420  barrels,  ex  ss. 
Valemore,  sold  as  follows:  Kings,  No.  1  20s.  to  22s.  6d.,  No.  2  20s.  to  20s.  6d., 
Domestic  16s.  to  18s.,  No.  3  17s.  to  18s.;  Blenheims,  No.  1  19s.,  No.  2  16s., 
Domestic  16s.,  N6\  3  15s.  6d.;  Ribston,  No.  1  19s.  3d.,  No.  2  16s,,  Domestic  16s., 
No.  3  15s.;  Baxter,  Domestic  18s.  6d. 

On  November  15  a  shipment  of  Nova  Scotia  apples  ex  ss.  Rexmore  sold  as 
follows:  Kings,  No.  1  23s.  6d.  to  24s.,  No.  2  21s.  to  21s.  6d.,  Domestic  20s.  to 
21s.,  No.  3  17s.  6d. 

THE  HAMBURG  MARKET 

Sales  at  Hamburg  during  November  were  as  follows: — 

November  1. — 10,000  barrels  and  40,000  boxes  American  apples.  Barrels: 
Ben  Davis,  27.75  to  28.25  m.;  York  Imperials,  18.75  to  29.25  m.;  Ganos,  21  to 
27  m.;  Winesaps,  21  to  27  m.;  Stayman  Winesaps,  20.75  to  26.25  m.;  Rome 
Beauty,  17.50  to  20.50  m.;  Black  Ben  Davis,  23.75  to  24.50  m.;  Black  Twig, 
21.50  to  24.50  m.  Boxes:  Jonathans,  E.F.  8.50  to  9  m.,  Fancy  7.50  to  8  m.;' 
Winesaps,  E.F.  11.25  to  13.25  m.,  Fancv  10  to  10.75  m.;  Spitzenberg,  E.F.  11.50 
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•  L3.50  m  .  Fancy  10.26  bo  L1.60  m.;  Ortley,  E.F.  14  to  16  m.,  FaJncy  13  to 
15  D  .  Newtown  Pippins,  E.F,  9.60  to  12.50  m..  Fancy  9  to  10.50  m.;  Rome 
Beauty,  BJ\  13  to  14  in..  Fancy  11  to  12  m. 

s.    20.500  barrels  and  55,000  boxes  American  apples.  Barrels: 
York  Imperials,  23  to  27  m.;  Ben  Davis,  22  to  23  m.;  Ganos,  21  to  26.75  m.; 

24  to  27  m  .  Stayman  Winesaps,  17.75  to  26.50  m.;  Rome  Beauty, 
to  27.50  m.j  Black  Bens,  20  to  22.50  m.;  Black  Twig,,  21.25  to  28.25  m. 
Boxes:  Jonathans,  E.F,  8.50  to  9.50  m.,  Fancy  8  to  8.50  m.;  Winesaps,  E.F. 
12.25  to  13.50  m.:   Spiteenberg,  E.F.  11.25  to  13  m..  Fancy  10  to  10.25  m.; 
y,  1.1    L3.25  to  15.25  in  .  Fancy  12.50  to  14.50  m.;  Newtowns,  E.F.  8.50 
9.50  m  .  Fancy  9  to  9.50  in.:   Home  Beauty,  Combination  E.F.  and  Fancy 
L0.T6  to  12  in  .  Fancy  9.25  to  10.25  m.;  King  Davids,  E.F.  8.50  to  10.50  m., 
Fancy  7.60  to  9.50  m.j  Winter  Banana,  Combination  E.F.  and  F.  10.25  to  11m.; 
S t : i \  man  Wiiu  sap.  Fancy  8  to  8.50  m. 

6,600  barrels  and  30,000  boxes  American  apples.  Barrels: 
York  I  nun  rials,  26  to  28  m.;  Ben  Davis,  23  to  24  m.;  Winesaps,  26  to  28  m.; 
Stayman  Winesap,  24  to  26  m.;  Black  Twig,  24  to  26  m.;  Baldwin,  20  to  23  m.; 
..  17  to  IS  m.    Boxes:  Jonathans,  E.F.  10.50  to  10.75  m.,  Fancy  9.50  to 

10  m.;  Spitzenberg,  E.F.  10.50  to  12  m.,  Fancy  10  to  10.50  m.;  Newtowns,  E.F. 

11  ii>  12  in..  Fancy  10  to  11  m.;  Rome  Beauty,  Combination  E.F.  and  Fancy 
in  10.75  m.;  Winter  Banana,  E.F.  11.50  to  12  m.,  Fancy  10  to  11  m.;  Deli- 
cious, E.F.  10.50  to  11  m.,  Fancy  8  to  9  m. 

w  mbi  r  22. — 12.000  barrels  and  43,000  boxes  American  apples.  Barrels: 
Y  irk  [mperials,  28  to  30  mv;  Ben  Davis,  26  to  28  m.;  Winesaps,  28  to  30  m.; 
Stayman  Winesaps,  26  to  28  m.;  Ganos,  26  to  28  m.;  Black  Twig,  26  to  27  m. 
T  \  s:  Ortleys,  E.F.  15  to  17  m.,  Fancy  14  to  15  m.;  Winesaps,  E.F.  12  to 
13  in  .  Fancy  11  to  12  m.;  Spitzenberg.  E.F.  11  to  12  m.,  Fancy  10  to  11  m.; 
Miautv,  E.F.  12  to  12.75  m.,  Fancy  11  to  11.75  m.;  Jonathan,  E.F.  11  to 

12  m.,  Fancy  10  to  11  m.;  Winter  Banana,  E.F.  12  to  13  m.,  Fancy  10  to  10.25 
m.:  Newtowns.  E.F.  11  to  12  m.,  Fancy  10  to  11  m. 

No  29. — 6,000  barrels  and  62,000  boxes  American  apples.  Barrels: 

.28  to  30  m.;  Ben  Davis,  26  to  28  m.;  Winesaps,  28  to  30  m.; 
Stayman  Winesaps,  26  to  28  m.;  Ganos,  26  to  28  m.;  Black  Twig,  18  to  28.50 
m.;  Black  Bens,  20  to  29.50  m.  '  Boxes:  Ortleys,  E.F.  14.50  to  16.50  m.5  Fancy 
15  m.:  Winesaps,  E.F.  13  to  13.50  m.,  Fancy  12.50  to  13  m.;  Spitzenberg, 
E.F.  12  to  12.50  m.,  Fancv  11  to  11.50  m.;  Rome  Beauty,  E.F.  12  to  12.50  m.s 
11  to  11.50  m.,  "C"  10.25  to  10.50  m.;  Jonathans,  E.F.  11.50  to  12  m., 
y  11  to  11.50  m.;  Winter  Banana,  E.F.  14  to  15  m.,  Fancy  13  to  14  m.; 
wns,  E.F.  12.50  to  13.50  m.,  Fancy  11.50  to  12.50  m.;  Delicious,  E.F. 
11.50  to  12  m.,  Fancy  10  to  10.50  m. 

THE  COPENHAGEN  MARKET 

Sales  in  Copenhagen  during  November  were  as  follows: — 

November  3. — 4.000  barrels  and  3,500  boxes  American  apples.  Barrels: 
York  Imperials,  20  to  24.50  kr.;  Ben  Davis,  17  to  21  kr.;  Winesaps,  18  to  26 
kr.;  Ganos,  18  to  20  kr. ;  Stayman  Winesaps,  21  kr.  Boxes:  Jonathans,  E.F. 
x  50  to  9.50  kr.,  Fancy  8  to  8.50  kr. ;  King  Davids,  orchard  run  7  to  7.50  kr. 

November  10. — 4,000  barrels  and  4,000  boxes  American  apples,  Barrels: 
York  Imperials,  21  to  24.50  kr. ;  Ben  Davis,  17  to  20  kr.;  Winesaps,  22  to 
kr.;   Ganos,  19.50  kr.    Boxes:   Jonathans.  E.F.  8.50  to  9.50  kr.,  Fancv 
7  75  to  8.50  kr..  "C"  7.50  to  8  kr.;  Newtowns,  "C"  8.50  kr.;  California  New- 
towns,  6  to  6.50  kr. 
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November  17. — 2,000  barrels  and  5,000  boxes  American  apples.  Barrels: 
York  Imperials,  22  to  25.50  kr.;  Ben  Davis,  21  kr.;  Winesaps,  20  to  22.50  kr. 
Boxes:  Ortley,  E.F.  13  to  14  kr.,  Fancv  12  to  12.50  kr.;  Jonathans,  E.F.  8  to 
8.50  kr.,  Fancy  7.75  to  8.25  kr.,  "C"  7.75  kr.;  California  Newtowns,  Fancy  8  kr. 

November  — 2,500  barrels  and  7,000  boxes  American  apples.  Barrels: 
York  Imperials,  26.50  to  27  kr. ;  Winesaps,  22  to  26  kr. ;  Ben  Davis.  22  to  23  kr. 
Boxes:  Ortleys,  E.F.  13  to  13.50  kr.,  Fancy  12.50  kr.;  Newtowns,  E.F.  11.75 
kr.,  Fancy  10.50  to  11  kr.:  Winesaps,  E.F.  10  kr.,  Fancy  9.50  kr.;  Jonathans. 
E.F.  9.52  to  9.75  kr.,  Fancy  8.75  to  9.50  kr.;  Rome  Beauty,  Combination  9.25 
kr.;  Stavman,  Combination  8.50  kr. ;  California  Newtowns,  Fancy  8.25  to 
8.50  kr. 

THE  ROTTERDAM  MARKET 

On  November  8  a  shipment  of  some  5,300  boxes  British  Columbia  apples 
ex  ss.  Bjornstjerne  Bjornson  arrived  in  Rotterdam  in  excellent  condition,  and 
their  quality  standard  made  a  very  favourable  impression  on  the  trade.  Prices 
were  as  follows:  Jonathans,  Ex.  Fancy  5.75  to  6.50  fl,  Fancy  5.25  to  6  fl.  On 
November  24  a  further  shipment  ex  ss.  Grey  County  sold  at  7.25  to  7.50  fl.  for 
Extra  Fancy  and  6.75  to  7.12  fl.  for  Fancy. 

American  sales  throughout  the  month  were  as  follows: — 

November  10. — 4.200  barrels  and  38,000  boxes  American  apples.  Barrels: 
Winesaps,  16.25  to  16.50  fl.;  York  Imperials,  16.50  to  17  fl.;  Ben  Davis,  16.25 
to  16.50  fl.;  Black  Twig,  13  to  15.25  fl.;  Ganos,  15  to  16  fl.;  Stayman  Winesaps, 
10.75  to  11.25  fl.  Boxes:  Jonathans,  Combination  E.F.  and  Fancy  4.50  to  5.75 
fl.,  Fancv  4.25  to  5.50  fl. ;  Rome  Beauty,  Fancv  5.50  to  5.87  fl.;  Spitzenberg. 
E.F.  5.25  to  6.25  fl.;  Delicious,  E.F.  4.50  to  4.75  fl. 

November  17. — 8,000  barrels  and  30,000  boxes  American  apples.  Barrels: 
Ben  Davis,  16  to  17  fl.:  Winesaps,  15  to  17.50  fl.;  Russets.,  15.50  to  17  fl.;  Black 
Twig.  13  to  15.25  fl.;  York  Imperials.  16.25  to  18.25  fl.;  Stayman  Winesap, 
15.25  fl.;  Gano,  16.25  to  17  fl.  Boxes:  Winesaps,  E.F.  6.25  to  7.50  fl.,  Fancy  6 
to  7  fl.;  Spitzenberg,  Combination  5.75  to  6.75  fl.;  Winter  Banana,  E.F.  6.25 
to  6.75  fl.;  Rome  Beauty,  E.F.  5.75  to  6  fl.;  Wagner,  Fancy  4.75  to  5.50  fl.; 
Jonathan,  Combination  5.50  to  6.37  fl. 

November  24. — 9,3t30  barrels  and  15,700  boxes  American  apples.  Barrels: 
Ben  Davis,  15.50  to  18.75  fl.;  Ganos,  16.50  to  18  fl.;  Winesaps,  16.25  to  19  fl.; 
Russets,  17.50  to  20.75  fl.:  Baldwins,  17.50  fl.  Boxes:  Winesaps,  E.F.  7.50  to  8fl.; 
Rome  Beauty,  Fancy  6.25  to  6.75  fl...  E.F.  6.25  to  6.75  fl.;  Jonathans,  E.F.  7  fl., 
Fancv  7  to  7.50  fl.;  Winter  Banana,  Fancv  7.50  fl.;  Grimes  Golden,  E.F.  5.50 
to  7.50  fl.,  Fancv  6.75  fl. 


OTTAWA:  Printed  by  F.  A.  ACLAND,  Printer  to  the  King's  Most  Excellent  Majesty,  1929. 
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APPLE  MARKET  CONDITIONS:  SEASON  1928-29 

J.  Forsyth  Smith,  Fruit  Trade  Commissioner 


December 

London,  March  22,  1929. — Apple  arrivals  during  December  were  much  less 
than  in  November,  the  quantities  of  barrelled  apples  being  particularly  short., 
and  little  more  than  half  those  arriving  in  the  previous  month  though  exceed- 
ing arrivals  in  December,  1927.  The  quantities  of  barrelled  apples  also,  though 
quite  large*  showed  a  considerable  reduction  over  arrivals  in  November.  From 
the  beginning  of  the  season  until  December  17  the  total  transatlantic  shipments 
to  British  ports  have  been  1,435,767  barrels  and  3,023,305  boxes  as  compared 
with  1,121,130  barrels  and  1,938,777  boxes  in  1927  and  2,510,577  barrels  and 
2,955.128  boxes  in  1926.  Of  this  total,  Liverpool  received  597,569  barrels  and 
778,297  boxes  as  compared  with  495,052  barrels  and  599,434  boxes  in  1927; 
London,  328,146  barrels  and  922.238  boxes  as  compared  with  226,837  barrels 
and  535,095  boxes;  Glasgow,  238,426  barrels  and  755,214  boxes  as  compared 
with  191,205  barrels  and  397,613  boxes;  Manchester,  84,291  barrels  and  43,369 
boxes  as  compared  with  81,404  barrels  and  26,376  boxes;  Southampton,  57,,177 
barrels  and  367,041  boxes  as  compared  with  34,234  barrels  and  275,870  boxes; 
and  Hull,  45,724  barrels  and  77,221  boxes  as  compared  with  26,630  barrels  and 
64,984  boxes. 

The  relative  shortage  of  barrel  apples  during  the  month  led  to  a  very 
satisfactory  rise  in  prices  as  compared  with  November.  Demand  was  generally 
active,  and  the  general  excellence  of  the  Nova  Scotia  fruit,  which  was  again 
the  subject  of  frequent  comment  by  the  trade,  enabled  our  shippers  to  take 
full  advantage  of  the  situation.  The  moderate  arrivals  of  Virginia  apples  showed 
definite  improvement  in  quality  over  a  considerable  proportion  of  those  arriving 
in  November,  and  this  further  stimulated  the  upward  tendency.  In  general, 
however,  Nova  Scotia  apples  met  with  a  more  favourable  reception  than  those 
from  the  United  States",  and  there  can  be  no  doubt  that  this  fortunate  result 
was  due  not  only  to  the  general  market  situation  and  to  the  quality  of  the  fruit, 
but  also  to  the  stimulus  to  business  provided  by  the  very  effective  Canadian 
Apple  Advertising  Campaign  carried  out  during  November. 

The  boxed  apple  situation  was  not  so  satisfactory.  Supplies,  though  reduced 
as  compared  with  November,  were  still  heavy,  and  though  prices  rose  and  some 
very  good  values  were  obtained  for  the  best  Newtowns,  the  market  was  still 
draggy  and  red  varieties  continued  to  sell  at  prices  that  could  not  prove  satis- 
factory to  the  shippers.  The  Christmas  trade  demand  for  boxed  apples  was 
very  disappointing,  there  being  a  noteworthy  absence  of  the  briskness  that 
should  characterize  the  season. 

There  were  three  important  shipments  of  Nova  Scotia  apples  to  London 
ex  ss.  Maryland,  Comino,  and  Valemore,  6,200  barrels,  17,500  barrels,  and  8,200 
barrels,  and  smaller  ones  ex  ss.  Alaunia  and  Tascania.  The  Maryland  and 
Comino  met  a  market  on  which  American  barrelled  apples  were  in  very  light 
supply  and  made  excellent  prices,  Golden  Russets  No.  1  reaching  a  top  price 
of  37s.;  Kings,  Greenings,  and  Ribstons  No.  1,  31s.;  Baldwins  No.  1,  30s.;  and 
Fallawater  No.  1,  27s.  When  the  Valemore  arrived  for  sale,  between  the  18th 
and  22nd,  American  apples  were  still  present  only  in  the  smallest  quantities, 
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but  there  was  a  slight  reaction  from  (he  high  prices  of  the  previous  boats,  Golden 
Rufsete  No.  1  dropping  to  a  top  figure  of  35s.;  Kings  No.  1  to  28s.;  Ribstons, 

[wins,  and  Greenings  No.  1.  to  l>7s.  Starks  and  Fallawaters  maintained  the 
prices  returned  for  the  previous  boats,  the  shortage  of  English  cooking  apples 
aving  created  a  very  steady  if  aoi  particularly  lively  demand.  The  stimulus 
oted  from  the  Christmas  trade  was  not  wry  evident,  or  this  relative 
decline  would  not  have  taken  place.  The  prices  returned  for  the  lower  grades 
were  equally  uoteworthy  ami  satisfactory,  Golden  Russets  No.  3  reaching  a  top 
price  of  ;>:?<.;  Kings  No.  3,  26s.;  and  Ribetone  and  Baldwins  No.  3,  25s. 

There  were  three  important  shipments  of  Nova  Scotia  apples  to  Liverpool 
ex  bs.  Incen  re,  12,700  barrels;  Belgian,  7,300  barrels;  and  Newfoundland, 
9,000  barrels;  and  one  small  shipment  of  1,500  barrels  ex  ss,  Baltic.  The  ship- 
ment i  \  98.  Ina  more  arrived  on  a  market  very  lightly  supplied  with  American 
appk  8,  and  found  a  ready  outlet  with  an  animated  demand.  Prices  were  slightly 
U  a.w  those  of  London  except  for  Golden  Russets,  which  made  35s.  to  37s.  for 
\  I.  Kings  No.  1  made  a  top  figure  of  28s.  id.;  Greenings  No.  1,  28s.  6d.; 
and  Baldwins  No.  1.  28s.  The  prices  for  lower  grades  in  particular  compared 
Unfavourably  with  London,  Kings  selling  at  21s.  to  23s.  as  compared  with  Lon- 
don'- 22s.  to  26s.;  Greenings  No.  3  at  15s.  to  15s.  9d.  as  compared  with  18s. 
to  21s.;  Baldwins  No.  3  at  15s.  6d.  to  20s.  as  compared  with  19s.  to  25s.;  and 

a  No,  3  at  15s.  (id.  to  l(>s.  6d.  as  compared  with  19s.  to  22s.  The  shipments 
ex  as.  Bi  Igian  and  Nt  wiour.dland  sold  on  a  market  practically  bare  of  American 
competition,  and  prices  rose  definitely  for  Balwims  and  Kings,  the  red  varie- 
ties, and  were  maintained  at  the  previous  high  levels  for  Golden  Russets.  The 
top  figures  for  Greenings  and  Starks,  however,  showed  a  slight  reduction.  Four 
small  shipments  were  received  from  Ontario,  mainly  Greenings  and  Ben  Davis. 

d  -a  25s.  6d.  to  30s.  for  No.  1  Greenings  and  28s.  to  28s.  6d.  for  No.  1 
Ben  Davis. 

A  shipment  of  800  barrels  of  Nova  Scotia  apples  to  Glasgow  ex  ss.  Letitia 
made  good  prices  for  the  best  grade,  Greenings  No.  1  selling  at  30s.,  Starks  No.  1 
al  '2'-.  bo  28s.,  Baldwins  No.  1  at  25s.,  and-Fallawater  No.  1  at  30s.  The  returns 
tor  the  lower  grades  were  unsatisfactory. 

A  shipment  of  7,300  barrels  of  Nova  Scotia  apples  to  Manchester  ex  ss. 
ster  Regiment,  consisting  mainly  of  Greenings,  Fallawater,  and  Stark, 
.-old  at  prices  two  or  three  shillings  higher  than  Liverpool  for  No.  l's,  but  at 
lower  prices  for  the  lower  grades. 

British  Columbia  applets  were  present  on  all  markets,  but  prices,  though 
higher  than  in  November,  remained  at  an  unsatisfactory  level. 


BARREL  APPLE  PRICES 


The  following  table  shows  the  range  of  prices  during  December  for  each 
(No.  I,  No.  2,  Domestic,  and  No.  3)  of  the  principal  varieties  of  Nova 

Scotia  and  American  apples  on  the  four  principal  markets  of  the  United  King- 
dom:— 

.\oTa  Scotia  Apples—  Liverpool.  Manchester               Glasgow  London 

Greenings  1   21s.  6d.  to  28s.  6d.  24s.  Od.  to  28s.  6d.    30s.  Od.                  25s.  Od.  to  31s.  Od. 

2   18s.  Od.  to  23s.  6d.  21s.  6d.  to  25s.  Od.    19s.  Od.                  22s.  Od.  to  24s.  Od. 

Dom   19s.  Od.  to  24s.  6d.  21s.  6d.  to  25s.  Od.    24s.  Od.                  22s.  Od.  to  25s.  Od. 

3   15s.  Od.  to  20s.  Od.  15s.  9d.  to  17s.  Od.    17s.  Od.                  18s.  Od.  to  21s.  Od. 

Starks  1   25s.  Od.  to  26s.  6d.  25s.  Od.  to  26s.  Od.    27s.  Od.  to  28s.  Od.    23s.  Od.  to  27s.  Od. 

2   20s.  Od.  to  24s.  Od.  22s.  Od.                   18s.  Od.  to  19s.  Od.    18s.  Od.  to  24s.  Od. 

Dom   22s.  Od.  to  24s.  6d.    23s.  Od.  to  24s.  Od   20s.  Od.  to  25s.  Od. 

3   15s.  6d.  to  19s.  9d.  18s.  Od.                  15s.  Od.  to  16s.  Od.    17s.  Od.  to  22s.  Od. 

Baldwin  1   25s.  6d.  to  30s.  Od.  28s.  Od.  to  31s.  Od.    25s.  Od.                  23s.  Od.  to  30s.  Od. 

2   21s.  Od.  to  25s.  6d.    24s.  Od.  to  26s.  6d   22s.  Od.  to  28s.  Od. 

Dom   21s.  Od.  to  26s.  Od.  24s.  6d.  to  26s.  Od.    22s.  Od.                  22s.  Od.  to  26s.  Od. 

3   15s.  6d.  to  21s.  6d.    18s.  9d.  to  22s.  Od   18s.  Od.  to  25s.  Od. 

Wagner  1   24s.  Od.  to  30s.  Od.    28s.  Od.  to  30s.  Od   19s.  6d.  to  27s.  0d. 

2   21s.  Od.  to  26s.  Od.    25s.  Od.    23s.  Od.  to  26s.  Od. 

Dom   20s.  0d.  to  22s.  Od.    24s.  Od.  to  25s.  Od   19s.  6d. 

3   18s.  Od.  to  21s.  6d.    19s.  9d.  to  20s.  Od  
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Nova  Scotia  Apples — Con. 

Golden  Russet  1   22s. 

2   28s. 

Dom   29s. 

3   23s. 

King  1   22s. 

2   22s. 

Dom   21s. 

3   20s. 

Fallawater  1   20s. 

2   22s. 

Dom   22s. 

3   20s. 

Blenheim  1   20s. 

2   20s. 

Dom   20s. 

3   19s. 

American  Apples — 

Virginian  Winesap   20s. 

"       York  Imperial  15s. 

"       Albemarles   21s. 

"       Ben  Davis   20s. 

"       Stayman  Winesap   24s. 

New  York  Greening   25s. 


Liverpool             Manchester                Glasgow  London 

6d.  to  37s.  Od.    27s.  Od.  to  36s.  Od   27s.  Od.  to  37s.  Od. 

Od.  to  34s.  Od.    23s.  6d.  to  33s.  Od   26s.  Od.  to  35s.  0d. 

Od.  to  33s.  Od.    23s.  6d.  to  31s.  Od   24s.  Od.  to  31s.  0d. 

Od.  to  27s.  6d.    20s.  Od.  to  24s.  Od   21s.  Od.  to  32s.  Od. 

Od.  to  30s.  Od.    26s.  Od.  to  30s.  Od   25s.  Od.  to  31s.  0d. 

6d.  to  26s.  6d.    24s.  Od.  to  27s.  Od   25s.  Od.  to  31s.  0d. 

6d.  to  26s.  6d.    23s.  6d.  to  26s.  Od   21s.  Od.  to  27s.  Od. 

Od.  to  23s.  Od.    21s.  Od.  to  23s.  6d   18s.  Od.  to  26s.  0d. 

Od.  to  27s.  Od.    26s.  Od.  to  27s.  6d.    30s.  Od.  25s.  Od.  to  27s.  Od. 

6d.  to  23s.  6d.    22s.  8d.  to  24s.  Od   21s.  Od.  to  24s.  Od. 

6d.  to  24s.  Od.    22s.  6d.  to  24s.  Od.    26s.  6d.  20s.  Od.  to  25s.  Od. 

Od.                  21s.  Od.    18s.  Od.  to  20s.  Od. 

Od.  to  25s.  Od   27s.  Od. 

6d.  to  24s.  Od   27s.  Od. 

Od.  to  23s.  6d   23s.  Od. 

Od.  to  19s.  6d   23s.  Od. 

Liverpool              Manchester               Glasgow  London 

Od.  to  26s.  Od.    26s.  Od.  to  28s.  Od.    23s.  Od.  to  33s.  Od.  21s.  Od.  to  25s.  Od. 

Od.  to  35s.  6d.    16s.  Od.  to  35s.  6d.    22s.  Od.  to  31s.  Od.  22i.  Od.  to  30s.  Od. 

6d.  to  24s.  6d.    25s.  Od.  to  33s.  Od.    45s.  Od.  to  50s.  Od  

Od.  to  28s.  6d.    21s.  Od.  to  25s.  Od.    18s.  Od.  to  26s.  Od.  20s.  Od.  to  24s.  Od. 

6d.  to  25s.  6d                                  21s.  Od.  to  27s.  6d.  20s.  Od.  to  26s.  Od. 

Od.  to  34s.  6d.    26s.  Od.  to  28s.  Od.    30s.  Od.  to  34s.  Od.  24s.  Od.  to  32s.  Od. 


COMPARISON  BARREL  APPLE  VALUES  1926,  1927,  1928 

The  following  is  a  comparison  of  the  range  of  values  of  Nova  Scotia  apples 
on  all  markets  during  December,  1926,  1927,  and  1928: — 

1926  1927  1928 

Kings  No.  1  18s.  Od.  to  28s.  Od.  20s.  Od.  to  31s.  6d.  22s.  Od.  to  31s.  Od. 

Ribston  No.  1                                                                    14s.  Od.  to  28s.  Od.  17s.  Od.  to  24s.  Od.  23s.  Od.  to  31s.  Od. 

Greening  No.  1                                                                   13s.  Od.  to  25s.  6d.  20s.  Od.  to  32s.  6d.  21s.  6d.  to  31s.  Od. 

Blenheims  No.  1                                                                   21s.  Od.  to  26s.  Od.  20s.  Od.  to  23s.  Od.  20s.  Od.  to  27s.  Od. 

Baldwin  No.  1                                                                   16s.  Od.  to  23s.  Od.  17s.  Od.  to  26s.  Od.  23s.  Od.  to  31s.  Od. 

Fallawater  No.  1                                                                15s.  Od.  to  24s.  Od.  19s.  Od.  to  28s.  Od.  20s.  Od.  to  30s.  Od. 

Stark  No.  1                                                                       14s.  Od.  to  21s.  Od.  15s.  Od.  to  28s.  Od.  23s.  Od.  to  28s.  Od. 

Golden  Russet  1                                                                 25s.  Od.  to  35s.  Od.  25s.  Od.  to  35s.  6d.  22s.  6d.  to  37s.  Od. 

Wagner  No.  1                                                                     15s.  3d.  to  20s.  Od.  21s.  Od.  to  27s.  Od.  29s.  6d.  to  30s.  Od. 

As  will  be  seen,  values  have  been  generally  higher  than  in  either  1926  or 
1927. 

BOXED  APPLE  VALUES 

The  general  range  of  values  for  British  Columbia  apples  throughout  the 
United  Kingdom  during  December  was  as  follows: — 

Last  year's  values,  for  purposes  of  comparison,  were:  Jonathans,  Extra 
Fancy  9s.  3d.  to  12s.  6d.,  Fancy  8s.  6d.  to  lis.,  "C"  grade  8s.  6d.  to  lis.;  Grimes 
Golden,  E.F.  9s.  6d.  to  12s.  6d.,  Fancy  9s.  to  12s.,  "C"  7s.  6d.  to  10s.;  Mcintosh 
Red,  Fancy  10s.  to  12s.  6d.;  Newtowns,  E.F.  12s.  6d.  to  18s.,  Fancy  lis.  to 
16s.  3d.,  "C"  grade  9s.  to  10s.;  Winesaps,  E.F.  8s.  6d.  to  lis.,  Fancy  8s.  6d.  to 
lis.;  Spdtzenbergs,  E.F.  10s.  6d.  to  lis.  6d.,  Fancy  9s.  to  lis.  9d.,  "C"  grade 
7s.  6d.  to  8s.  6d.;  Delicious,  E.F.  12s  to  14s.,  Fancy  12s.  to  14s. 

The  following  is  the  range  of  values  of  the  principal  varieties  of  American 
boxed  apples  on  the  various  markets  during  the  month: — 

Washington  and  Oregon—  Liverpool  Manchester  Glasgow  London 

Spitzenberg  E.F   9s.  Od.  to  10s.  9d.     8s.  6d.  to  10s.  Od.     8s.  6d.  to  lis.  Od.    10s.  Od.  to  lis.  Od 

P'cy   8s.  6d.  to  10s.  3d.     7s.  Od.  to  10s.  Od.     7s.  Od.  to  9s.  6d.     9s.  Od.  to  10s.  6d. 

"C"   8s.  3d.  to  8s.  9d.     7s.  Od.  to  8s.  3d.     7s.  Od.  to  8s.  9d.     8s.  Od.  to  8s.  9d. 

Newtowns  E.F   9s.  Od.  to  15s.  6d.    10s.  3d.  to  10s.  9d.    10s.  6d.  to  15s.  Od.    12s.  Od.  to  13s.  Od. 

Fey   8s.  9d.  to  14s.  Od.    10s.  Od.  to  10s.  3d.     9s.  9d.  to  14s.  Od.    10s.  Od.  to  12s.  Od. 

"C"   9s.  6d.  to  lis.  6d   10s.  6d.  to  13s.  Od  

Delicious  E.F   10s.  6d.  to  13s.  Od   7s.  6d.  to  13s.  6d  

Fey   9s.  6d.  to  lis.  6d   6s.  9d.  to  12s.  6d  

"C"   8s.  Od.  to  10s.  Od   7s.  Od.  to  lis.  Od  

Jonathan  E.F   10s.  6d.  to  lis.  9d   8s.  6d.  to  lis.  6d.     9s.  Od.  to  10s.  Od. 

Fey   10s.  Od.  to  lis.  3d   8s.  6d.  to  10s.  6d.     8s.  6d.  to  9s.  6d. 

"C"   8s.  6d.  to  9s.  6d  

Rome  Beauty  E.F   9s.  Od.  to  9s.  3d  

Fcv   9s.  Od.  to  9s.  6d.      9s.  Od.  to  9s.  3d   9s.  Od.  to  9s.  9d. 

"C"   6s.  Od.  to  7s.  Od   9s.  Od. 

Winesap  E.F   10s.  3d.  to  10s.  9d.     9s.  6d.  to  12s.  Od  

Fey   10s.  Od.  to  10s.  6d.     9s.  6d.  to  lis.  Od  

"C"   8s.  6d.  to  9s.  Od  
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COMPARISON     BOXED  APPLE  VALUES— 1926,  1927,  AND  1928 

following  Is  a  comparison  of  the  values  of  boxed  apples  on.  the  markets 
the  United  Kingdom  in  December,  1926,  1927,  and  1928:— 

1926  1927  1928 

Jn— thtM B J                                                                     9s.  6d.  to  12s.  6d.  8s.  6d.  to  12s.  Od.  8s.  6d.  to  lis.  6d! 

  8s.  Od.  to  13s.  6d.  8s.  Od.  to  16s.  Od.  8s.  Od.  to  13s.  6d. 

Wuranps  1    I                                                                       8s.  6d.  to  lis.  Od.  9s.  6d.  to  14s.  6d.  9s.  6d.  to  12s.  Od. 

N*wtOM  1   1                                                                           9s.  Od.  to  14s.  Od.  10s.  fid.  to  19s.  Od.  9s.  Od.  to  15s.  Od. 

SpitjfnK-rBs  K.K                                                                 7s  6d  tolOs.  6d.  8s.  6d.  to  14s.  Od.  8s.  6d.  to  lis.  Od 

A-  will  be  Been,  values  in  general  were  considerably  lower  than  1927  and 
approximated  those  of  1926. 

THE  HULL  MARKET 

On  December  L3  a  shipment  of  Nova  Scotia  apples,  some  1,400  barrels,  ex 
.  sold  as  follows:   Baldwins,  No,  1  26s.  6d.  to  28s.,  No.  2  24s,  to  25s., 
24s.  to  26s.,  No.  3  20s.  6d.  to  22s.  6d.;  Greening,  No.  1  2:5s.  to  29s,, 
to  24s.,  Domestic  24s.  to  25s.,  No.  3  18s.;  Stark,  No.  1  26s.  to 
27s.,  No.  2  22s.  to  25s.,  Domestic  22s.  to  25s.;  Russets,  No,  1  25s.,  No,  2  25s., 
22s.  6d.,  No.  3  22s.  fid.;  Ribston,  No  1  24s,,  No,  2  24s.,  Domestic  24s., 
No.  3  23<.;  Wellington.  No.  1  24s.  6d..  No.  2  22s.,  Domestic  22s. 

On  December  24  a  shipment  of  British  Columbia  apples,  some  2,900  boxes, 
ex  as.  1  .  sold  as  follows:  Jonathans,  E.F.  10s.  6d.  to  lis,,  Fancy  9s.  9d. 

LOg  .  "<  '  9s.  to  9e.  6d.;  Winesaps,  E.F.  10s.  to  10s.  6d.,  Fancy  9s.  9d.  to  lOis. 
3  I.,  i  "  9s.;  I  Crimes  Golden,  Fancy  9s.  to  9s.  6d.,  "C"  8s,  6d.;  Delicious,  Fancy 
1 1 9.  to  12s.,  "C"  9s.  9d.  to  10s. 


THE  CARDIFF  MARKET 

On  December  4  a  shipment  of  3,200  barrels  Nova  Scotia,  apples  ex  ss). 

follows:  Baldwins,  No.  1  22s.  to  24s.,  No,  2  20s.  to  22s.,  Domes- 
tic  20s.  to  22s.,  No.  3  16s.  to  21s.;  Wagners,  No.  1  23s.  to  25s.,  No.  2  22s.  to  23s., 
Dom  stic  21e.  to  24s.,  No.  3  18s.  to  20s.;  Stark,  No.  1  21s.  to  22s,,  No.  2  19s. 
to  20s.,  No.  3  16s.  to  18s.;  Golden  Russets,  No.  1  35s.  to  36s.,  No.  2  30s.  to  31s., 
]  '  29s.  to  30s.,  No.  3  24s.;  Kings,  No.  1  18s,  to  29s.,  No.  2  22s.  to  26s., 

stic  20s.  to  27s.,  No.  3  19s.  to  23s.;  Blenheim,  No,  1  21s,  to  30s,,  No.  2 
19b.  6d.  to  24s.,  Domestic  16s.  to  24s.,  No.  3  15s.  to  20s.;  Ribston,  No.  1  21s,  to 
27s.,  No.  2  22s.  to  24s.,  Domestic  20s.  to  22s.,  No.  3  14s.  6d.  to  18s,;  Wallbridge, 
No.  1  22s.,  No.  2  19s..  Domestic  20s.,  No.  3  17s.;  Peewaukee,  No,  1  18s.  to 
19b.  6d.,  No.  2  15s.  6d.,  Domestic  16s.  to  16s.  6d. 

The  ss.  Canadian  Trapper  early  in  December  brought  a  shipment  of  British 
Columbia  apples  to  Cardiff  which  realized  9s.  to  9s.  6d.  per  box. 


THE  COPENHAGEN  MARKET 

Sales  in  December  were  as  follows: — 

Dr<  <  mber  3. — Barrels:  York  Imperials.,  kr.  25  to  29;  Winesaps,  kr.  22  to 
27;  Ben  Davis,  kr.  22  to  23;  Black  Bens,  kr.  24  to  25;  Stavman  Winesap,  kr. 
24  to  25;  Baldwin,  kr.  23  to  24;  Roxbury  Russets,  kr.  30".5O;  King  David, 
kr.  24.  Boxes:  Winesaps,  E.F.  kr.  10;  Jonathans,  E.F.  kr.  9.50  to  10.25;  Oregon 
Nov.  towns,  E.F.  kr.  11.75.  Fancy  kr.  10.75;  Spitzenberg,  E.F.  kr.  9.25  to  9.75, 
Fancy  kr.  8.75  to  9.25,  "C';  kr.  8  to  8.75;  Rome  Beauty,  Combination  kr.  9; 
Grime-:  Golden,  Comb.  kr.  7.75  to  8;  California  Newtowns,  kr.  9. 

December  8. — Boxes:  Jonathans,  E.F.  kr.  9.50  to  10.25,  Fancy  kr.  9.50  to 
9.75;  Winesaps,  Fancy  kr.  10;  Oregon  Newtowns,  kr.  11.50;  Rome  Beauty, 
Fancy  kr.  9,  Comb.  kr.  8.75  to  9.  Barrels:  Ben  Davis,  kr.  20  to  23.50;  York 
Imperials,  kr.  25.50  to  27.50;  Ganos,  kr.  23.50;  Baldwins,  kr.  22. 


APPLE  SUPPLEMENT  No.  72 


5 


December  15.— York  Imperials,  kr.  23.50  to  27;  Ben  Davis,  kr.  24  to  24.50; 
Rpx.  Russets,  kr.  26.50  to  28;  Greenings,  kr.  24;  Winesaps,  kr.  22  to  25;  Bald- 
wins, kr.  24;  Ganos,  kr.  23;  Wagner,  kr.  21.  Boxes:  Jonathans,  E.F.  kr.  10.50 
to  10.75,  Fancy  kr.  9.75;  Winesap,  E.F.  kr.  10,  Fancy  kr.  9  to  10;  Ortley,  E.F. 
kr.  12  to  13.50,  Fancy  kr.  11.50  to  12.50;  Arkansas  Black,  E.F.  kr.  9,  Fancy 
kr.  8.50;  Newtowns,  E.F.  kr.  11.50,  Fancy  kr.  10.50;  Newtowns  (California), 
kr.  6.50. 

December  22. — Barrels:  York  Imperials,  kr.  19  to  26.50;  Winesaps,  kr. 
22.50;  Bon  Davis,  kr.  14  to  24.  Boxes:  Jonathans,  E.F.  kr.  10.25  to  10.50, 
Fancy  kr.  10  to  10.50;  Winesaps,  E.F.  kr.  10  to  10.25;  Ortley,  E.F.  kr.  11  to  12, 
Fancy  11  to  11.75;  Newtowns,  E.F.  kr.  11.50,  Fancy  kr.  10.50;  Rome  Beauty, 
E.F.  kr.  9.50. 

December  29. — Barrels:  York  Imperials,  kr.  22  to  24.50;  Ben  Davis,  kr. 
21  to  22;  Rox.  Russets,  kr.  24  to  26.50;  Winesaps,  kr.  22  to  25;  Nova  Scotian 
Starks,  kr.  22  to  23.  Boxes:  Winesaps,  E.F.  kr.  10.50  to  10.75.  Fancv  kr.  9.25 
to  9.75,  "C"  kr.  8.50-  to  9:  Ortley,  E.F.  kr.  13,  Fancv  kr.  10.50;  Newtowns, 
Fancy  kr.  9  to  10.50;  Wagner,  E.F.  kr.  9.50;  Spitzenberg,  Fancy  kr.  9.50. 

The  Danish  crown  is  worth  26  cents. 


THE  ROTTERDAM  MARKET 

Early  in  the  month  a  shipment  of  7,600  boxes  of  British  Columbia  apples, 
all  Jonathans,  sold  in  Rotterdam  as  follows:  Extra  Fancy:  size  125,  6.75  to 
7.25  fl.;  138,  7.25  fl.:  150,  7.35  to  7.50  h\;  188,  7  to  7.25  fl.  Fancy:  125,  6.60 
to  7  fl.;  138,  6.75  to  7.25  fl.;  150,  6.70  to  7.50  fl.;  188,  6.75  fl. 

On  December  12  some  461  barrels  of  Nova  Scotia  apples  sold  as  follows: 
Baldwins,  No.  1  14.25  to  17  fl.,  No.  2  14.50  to  14.75  fl.,  Domestic  14.75  fl.; 
Starks,  No.  1  14.50  fl.,  No.  2  15  fl.,  Domestic  13.75  to  14  fl.  On  the  same  date 
two  cars  of  British  Columbia  apples  sold  as  follows:  Jonathans,  Extra  Fancy, 
150,  6.70  to  6.75  fl.;  Mcintosh  Red,  Fancy,  150,  5.50  fl.;  175,  5.50  fl. 

On  December  28,  2,300  boxes  of  British  Columbia  apples  ex  ss.  Drechdyk 
and  7,500  boxes  ex  ss.  Trojanstar  sold  on  an  overloaded  market  as  follows: 
Jonathans,  E.F.,  size  125,  5.25  to  6.75  fl.;  138,  5.50  to  6.37  fl.;  150,  6.60  to 
6.75  fl.  Fancy:  125,  5  to  6  fl.;  138,  5.50  to  5.87  fl. ;  150,  5.62  to  6  fl. 

While  the  prices  above  were  not  very  satisfactory,  the  British  Columbia 
apples  made  a  good  impression  on  the  market,  and  were  made  the  subject  of 
special  advertising  by  the  brokers  who  handled  them. 

Sales  of  American  apples  during  December  were  as  follows: — 

December  1. — 9,000  barrels  and  45,000  boxes  American  apples.  Barrels: 
Russets,  19.25  to  21.25  fl.;  York  Imperials.  17.25  to  19  fl.;  Ben  Davis,  15  to 
19.25  fl.;  Winesaps,  17  to  20  fl.;  Black  Twig,  16.25  to  17.25  fl.;  Ganos,  15  to 
17.25  fl.  Boxes:  Rome  Beauty,  Comb.  6  to  7  fl.;  Jonathans,  E.F.  6.50  to  7.50 
fl.,  Fancy  6.25  to  7  fl.;  Winter  Banana,  E.F.  7.50  to  8.50  fl.,  Fancy  7.25  to  7.75 
fl.;  King  David,  E.F.  6.50  to  6.75  fl..  Fancv  6.25  to  6.75  fl.;  Wagners,  Comb. 
6.25  fl.;  Ortley.  Fancy  8.75  to  9  fl.;  Grimes  Golden,  Fancv  5.87  to  6  fl.;  Black 
Ben  Davis,  E.F.  7.50  to  8  fl.,  Fancy  7  to  7.37  fl.;  Winesaps,  E.F.  7.75  fl.,  Fancy 
6.25  to  7  fl.:  California  Newtowns,  5  to  5.25  fl. 

December  8. — 11,000  barrels  and  20,000  boxes  American  apples.  Barrels: 
Ben  Davis,  15.25  to  19  fl.;  York  Imperials,  16.50  to  18.25  fl.;  Black  Twig,  15 
to  17.25  fl.;  Rox.  Russets,  19  to  21  fl.;  Stayman  Winesaps,  15.75  to  16.50  fl.: 
Starks.  15  to  15.75  fl.;  Ganos,  15.50  to  18.25  fl.;  Baldwin,  17  fl.;  Winesaps, 
16.75  to  18.75  fl.  Boxes:  Winesaps,  E.F.  6.87  to  8  fl.,  Fancy  6.75  to  7.50  fl., 
"C"  6.50  fl.;  Newtowns,  E.F.  6.25  to  6.50  fl.,  Fancv  6.12  to  6.38  fl;  Rome 
Beauty,  E.F.  6.75  to  7  fl.,  Fancv  6.25  to  6.75  fl.,  "  C  "  6  fl.;  Stayman  Wine- 


6 


[BTMl'ST  OF  THADF  A X D  COMMERCE,  CANADA 


I  F  6.25  bo  7  tl..  Fancy  6  to  6.50  fl.,  "C"  5.75  to  6  fl.;  Ben  Davis,  E.F. 
575      I        6  75  fl.;  Ortley,  Fancy  7.50  to  8.75  fl.;  Winter  Banana,  E.F.  8  fl., 
Fai  i  j  755  fl.;  Jonathans,  B.F,  7:25  fl,  «Qn  6  fl.;  Crimes  Golden,  Comb.  5.50 
.  ■■(  ■■  6.50  fl.;  Wagnters,  Comb.  6  to  0.25  fl.,  "C"  5.50  fl. 

December  15.  2,000  barrels  and  30,000  boxes  American  apples.  Barrels: 
R  \  Russets,  IS  to  21.75  tl.;  Fork  [mperials;  13.75  to  15.75  fl.;  Winesaps, 
17.50  to  19.25  fl.;  Ben  Davis,  18.50  to  20.50  fl.;  Baldwins,  14.50  to  17  fl.  Boxes: 
E  F.  7.25  to  7.75  fl.,  Fancy  6.62  to  7  fl.;  Rome  Beauty,,  E.F.  6.75  to 
7,12  fl.,  Fancy  6.62  to  7  fl.;  Jonathans,  E.F.  6.75  to  7.25  fl.,  Fancy  5.75  to  7  fl.., 
V"  5.25  to  6.50  fl.;  Mcintosh  Red.  Fancy  5  to  5.75  fl.;  Snow,  Fancy  5  to  5.75 
fl  .  SpitBenberg,  E.F,  6.75  to  7.75  fl.,  Fancy  6.25  to  7.25  fl;  Ortley,  E.F,.  9  to 
9.50  £,  Fancy  8.50  to  8.75  fl.,         8  fl. 

December  22.  22,000  barrels  and  5,000  boxes  American  apples.  Barrels: 
[mperials,  L3.50  to  18.50  fl.;  Winesaps,  16  to  20  fl.;  Black  Twig,  15.50 
to  16.50  fl.;  Ben  Davis,  15  to  16.25  fl.;  Stayman  Winesaps,  15  to  16.50  fl.;  Rome 
B  u  y .  L5  to  19.50  tl.:  Greenings,  16  to  11  fl.;  Baldwin,  16  fl.;  Rox.  Russets, 
L9.50  to  20.50  fl.  Boxes:  Stayman  Winesap,  E.F.  5.50  to  6.75  fl.,  Fancy  5  to 
HO,  E.F.  5.75  to  7  fl.,  Fancy  5.50  to  6,50  fl.;  Arkansas  Black,  E.F.  6.50 
fl.,  Fancy  5.75  fl.;  Rome  Beauty,  E.F.  and  Fancy  Comb.  5.75  to  6.75  fl.,  Fancy 
6  to  6.25  fl, 

D<  29.  -5,350  barrels  and  18,000  boxes  American  apples.  Barrels: 

is,  16  to  18  fl.;  Stayman  Winesap,  15.75  to  17.50  fl.;  Starks,  13.50  to 
17.50  tl.:  Rome  Beauty,  19  fl.;  Greenings,  15.75  to  17'  fl.;  GSanos,  16,25  to 
18.75  fl.;  Baldwins,  21  fl.;  Rox.  Russets,  19  to  22.50  fl.:  Black  Twig,  12.50  to 
L5.75  B.;  Winesaps,  17  to  21.50  fl.;  York  Imperials,,  15  to  15.50  fl.  Boxes: 
Rome  Beauty,  E.F.  7  to  7.25  fl.,  Fancy  6  to  6.50  fl.;  Spitzenberg,  E.F.  6.50  to 
7.25  fl.,  Fancy  5.75  to  6.50  fl.,  UC"  5.50  fl. 

The  florin  is  worth  40  cents. 


THE  HAMBURG  MARKET 

Sales  in  Hamburg  during  December  were  as  follows: — 
Dec*  mbi  r  6. — 10.000  barrels  and  120,000  boxes  American  apples.  Barrels: 
York  Imperials.  23  to  30.75  in.;  Ben  Davis,  24  to  26  m.;  Winesaps,  26  to  28  m.; 
Stayman  Winesap,  24  to  26  m.;  Ganos,  24  to  26  m.;  Black  Twig,  26  to  28  m.; 
Rome  Beauty,  29  to  31  m.  Boxes:  Ortley,  E.F.,  14  to  15  m.,  Fancy  12  to  14  m., 
<  11  to  12  m.;  Jonathan,  E.F.  11.50  to  12.50  m.,  Fancy  10.50  to  11.50  m.; 
Winesaps,  E.F.  13  to  13.50  m..  Fancy  12  to  12.50  m.;  Spitzenberg,  E.F.  11.50 
to  12.50  m.,  Fancy  10.50  to  11.50  m.,  "O"  9.75  to  10  m.;  Rome  Beauty,  E.F. 
11.50  to  12.50  m.,  Fancv  11  to  11.50  m.;  Newtown,  E.F.  11  to  11.50  m.,  Fancy 
10  to  10.50  m.;  Winter  Banana,  E.F.  13.50  to  15.50  m.,  Fancy  11  to  13.75  m.; 
Delicious,  E.F.  9.25  to  10  m..  Fancy  8.25  to  9.25  m. 

December  13. — 23,500  barrels  and  81,000  boxes  American  apples.  Barrels: 
York  Imperials,  25  to  27  m.;  Ben  Davis,,  22  to  24  m.;  Winesaps,  25  to  27  m.; 
Stayman  Winesaps,  22  to  24  m.;  Black  Twig,  22  to  24  m.;  Baldwin,  20  to  29.25 
m.;  Stark,  15  to  21.50  m.;  Rox.  Russets,  26  to  28  m.;  Hubbardston,  17  to  25.50 
m.;  Albemarle  Pippins,  22  to  26  m.  Boxes:  Ortley,  E.F.  13  to  14  m.,  Fancy 
12  to  13  m..  "C"  10  to  11  m.;  Jonathan,  E.F.  10.50  to  11.50  m.,  Fancy  9.50  to 
10.50;  Winesap,  E.F.  11  to  12  m.,  Fancv  10.25  to  10.75  m.,  "C"  9  to  9.50  m.; 
Spitzenberg,  E.F.  10.75  to  11.50  m.,  Fancy  10  to  10.50  m.,  "C"  9  to  9.50  m.; 
Newtowns,  E.F.  11  to  11.25  m.,  Fancv  10  to  10.25  m.;  Rome  Beauty,  E.F.  11 
to  11.25  m.,  Fancv  9.50  to  10.50  m.;  Delicious,  E.F.  11  to  11.25  m.,  Fancy  10.50 
to  10.75  m.,  "C"  8.50  to  9  m.;  Winter  Banana,  E.F.  11  to  12  m.,  Fancy  9.75  to 
10.50  m. 
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December  20. — 17,000  barrels  and  56,000  boxes  American  apples:  Barrels: 
York  Imperials,  23  to  26  m.;  Ben  Davis,  22  to  25  m.;  Winesaps,  27  to  30  m.; 
Gano,  22  to  25  m.;  Black  Twig,  22  to  25  m.;  Baldwin,  22  to  23  m.;  Stark,  20 
to  22.50  m.;  Stayman  Winesap,  22  to  30  m.;  Rome  Beautv,  30  to  30.50  m.; 
Rox.  Russet,  30  to  36  m.  Boxes:  Ortlev,  E.F.  14  to  15  m.,  Fancy  12  to  14  m., 
"C"  9  to  10  m.;  Jonathan,  E.F.  11  to  12  m.,  Fancy  10  to  11  m.;  Winesap,  E.F. 
11.50  to  12  m..  Fancy  10.50  to  11  m.,  "C"  9.25  to  9.50  m.;  Spitzenberg,  E.F. 
10.75  to  11.50  m.,  Fancv  10  to  10.50  m.,  "C"  8.75  to  9.25  m.;  Newtowns,  E.F. 
11.50  to  12  m.,  Fancy  10  to  10.50  m.,  "C"  9  to  9.50  m.;  Rome  Belauty,  E.F. 
11.50  to  12  m.,  Fancy  11.50  to  11  m.;  Winter  Banana,  E.F.  11  to  13  m.;  King 
David,  E.F.  10  to  10.50  m. 

The  mark  is  worth  23  cents. 

January 

Apple  arrivals  during  January  were  considerably  heavier  than  during 
December,  the  quantity  of  barrel  apples  received  being  nearly  double,  while 
boxes  also  showed  very  substantial  increases.  The  totals  of  both  were  also 
much  heavier  than  in  January,  1928.  From  the  first  of  the  season  up  to  January 
19  shipments  from  transatlantic  ports  have  been  1,836,003  barrels  and  3,759,938 
boxes  as  compared  with  1,408,442  barrels  and  2,416.702  boxes  in  1928  and 
2,975,300  barrels  and  3,397,084  boxes  in  1927.  To  Liverpool  there  were  shipped 
739,540  barrels  and  1,068,552  boxes  as  compared  with  613,683  barrels  and  721,914 
boxes  in  1928;  to  London,  450.960  barrels  and  1,178,587  boxes  as  compared  with 
228,034  barrels  and  651,699  boxes;  to  Glasgow,  284,066  barrels  and  861,034 
boxes  as  compared  with  219,262  barrels  and  531,230  boxes;  to  Manchester, 
127,321  barrels  and  45,356  boxes  as  compared  with  123,788  barrels  and  40,095 
boxes;  to  Southampton,  72,956  barrels  and  410,807  boxes  as  compared  with 
34,234  barrels  and  347,370  boxes;  anld  to  Hull,  50.753  barrels  and  110,385  boxes 
as  compared  with  33,543  barrels  and  74,262  boxes  in  1928. 

The  prices  for  barrelled  apples  declined  somewhat  during  January  as  a 
result  of  increased  competition  but  nevertheless  remained  fairly  satisfactory, 
the  general  excellence  of  the  Nova  Scotia  fruit  being  again  particularly  note- 
worthy and  contrasting  with  the  considerable  amount  of  scald  and  other  seasonal 
deterioration  manifest  in  American  shipments.  The  boxed  apple  business,  how- 
ever, was  still  characterized  by  a  slow  and  draggy  movement,  at  prices  that  left 
much  to  be  desired.  There  was  an  increased  call  for  red  varieties,  which  moved 
fairly  readily  at  advanced  values,  but  there  was  a  rather  curious  set-back  as 
regards  Newtowns.  This  usually  very  popular  variety  was  generally  neglected 
and  sold  only  at  definitely  reduced  prices. 

There  were  a  number  of  very  important  shipments  of  Nova  Scotia  apples 
to  London,  which  generally  met  with  a  very  good  reception.  The  ss.  Beaver- 
ford  and  Aurania  arrived  for  the  first  week  with  some  19,100  barrels,  and  found 
a  market  very  moderately  supplied  and  in  much  better  condition  to  deal  with 
such  an  important  arrival  than  is  usually  the  case  so  soon  after  the  holiday 
season.  Bidding  was  active  and  the  general  tone  of  the  market  fairly  firm, 
though  there  was  a  slight  reduction  in  prices.  Nova  Scotia  was  particularly 
fortunate  also  in  that  when  still  heavier  shipments  arrived  about  or  shortly  after 
the  middle  of  the  month,  a  total  of  some  34,000  barrels,  ex  ss.  Ariano,  Nor- 
tonian,  Ausonia,  and  Beaverburn,  the  quantities  of  American  apples  on  offer 
were  still  quite  moderate,  while  they  were  showing  so  much  scald  and  general 
deterioration  as  to  cause  buyers  to  lose  confidence  in  them.  Prices  were  remark- 
ably well  maintained,  and  under  all  the  circumstances  must  be  considered  as 
most  satisfactory. 

There  were  some  six  shipments  of  Nova  Scotia  apples  to  Liverpool,  ex  ss. 
London  Corporation,  9,500  barrels;  Calgarie,  4,300  barrels;  Incemore,  13,800 
barrels;  Caledonian,  3,900  barrels;  Baltic,  11,400  barrels;  and  Norwegian,  7,700 
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shipments  ex  98.  London  Corporation  and  Calgaric  were  sold  the 
k  and  nu  t  a  market  nut  fully  recovered  from  the  effects  of  holiday 
stocking.  In  spite  of  the  Fafd  that  supplies  of  competing  fruit  were  not  large, 
and  that  many  of  the  Virginian  apples  were  in  bad  condition,  lacking  in  colour 
and  dull  and  unattractive,  and  in  the  case  of  some  varieties  lacking  in  size, 
finitely  dropped  as  compared  with  those  prevailing  in  December.  Thus 
Golden  Etuseete  No,  l  sold  at  27s.  6d.  to  34a,  as  compared  with  34s.  to  37©.; 

ge  No.  l  at  24s.  6d,  to  25s.  as  compared  with  23s.  to  27s.;  Baldwins 
No  i  ai  23a  to  28s.  6d.  as  compared  with  27s.  to  30s.;  and  Storks  No.  1  at  23s. 
to  25s.  as  compared  with  2f>s.  to  2(>s.  (id. 

Unfortunately  there  were  no  Nova  Scotia  arrivals  for  the  following  week, 
and  the  market  was  practically  bare'  of  barrel  apples,  a  total  of  only  2,717  being 
On  off<  r.  while  boxed  apples  also  were  in  remarkably  short  supply.    An  Ontario 
shipment  of  1.200  barrels  ex  ss.  Minnedqsa  arrived  just  at  this  fortunate  junc- 
ture and  met  with  an  excellent  reception*  selling  as  follows:  Baldwins,  No.  1 
31s.,  No.  2  26s.,  Domestic  26s.,  No.  3  20s.  6d.;  Cranberry,  No.  1  32s.  6d.,  No.  2 
29s.  6d.,  Domestic  26s.,  No.  3  22s.;  Hen  Davis,  No.  1  30s.  6d.  to  31s.  6d.,  No.  2 
30s,  6  :      31s.  64,  Domestic  25s.  6d.  to  26s.  6d.,No.  3  20s.  to  25s.;  Stark,  No.  1 
2Se    N    2  26s.,  Domestic  26s.;  Golden  Russets,  No.  1  34s.,  No.  2  30  s.,  Domestic 
30s.,  No.  3  25s.;  Greenings,  No.  1  32s.  6d.,  No.  2  23s.,  Domestic  23sVl  No,  3  15s. 
Beavier  competitive  shipments  greeted  the  arrival  of  the  Incemore,  Cale- 
>    '  .  and  Baltic,  with  a  total  of  some  22,000  barrels  from  Nova  Scotia,  about 
the  middle  of  the  month,  and  there  was  a  resulting  decline  in  prices,  though 
Baldwins  and  St  arks  showed  a  slight  increase,  and  demand  continued  active. 
Som    small  Ontario  shipments,  running  from  600  to  2,300  barrels,  met  an  excel- 
lent reception,  especially  for  Baldwins  and  Cranberry  Pippin,  which  sold  at  28s. 
to  32s.  for  No.  1.    Some  Ontario  boxed  apples  ex  ss.  Metagama  sold  on  thel 
23rd  at  prices  as  follows:  Baldwins,  Fancy  11  to  lis,  3d.,  UC"  9s.  3d.  to  9s.  6d.; 
E.F.  LOs.  to  lis.,  "C"  7s.  3d.;  Spy,  No.  3  7s.  9d.  to  9s.  3d. 
AI  the  end  of  the  month  the  shipments  ex  ss.  Norwegian  and  Manchester 
Hi  o  from  Nova  Scotia,  totalling  14,300  barrels,  sold  at  prices  pretty  well  main- 
tained, on  a  market  very  moderately  supplied  with  American  fruit,  much  of  it 
ondition.   An  Ontario  shipment  of  1,600  barrels,  ex  ss.  Montroyal,  also 
made  very  satisfactory  prices. 

There  were  three  shipments  of  Nova  Scotia  apples  to  Manchester.  The 
x  bs.  London  Corporation  was  small,  1,800  barrels  only,  and  selling  on  the 
8th.  at  a  time  when  there  was  scarcely  any  fruit  at  all  on  the  Liverpool  market, 
made  very  good  prices,  especially  for  Baldwins  and  Golden  Russets.   The  ship- 
t£  ex  ss.  Manchester  Producer  and  Manchester  Regiment  met  with  less 
iratble  conditions  with  somewhat  reduced  values  for  Fallawaters  and  Starks, 
though  Golden  Russets  sold  at  higher  prices,  and  those  for  Baldwins  were  well 
A  shipment  of  Ontario  Kings  in  boxes,  ex  ss.  Manchester  Pro- 
.  -  Id  ai  8-.  64  to  lis.  6d.  for  Fancy  and  9s.  to  lis.  3d.  for  "C"  grade. 
There  were  two  shipments  of  Nova  Scotia  apples  to  Glasgow,  ex  ss.  Boling- 
12.000  barrels,  and  Carmia,  6,000  barrels,  the  prices  of  wrhich  were  in 
line  with  those  of  other  markets  except  for  the  remarkably  low  prices  of  Ben 
I»  vis  and  Greenings  and  of  the  lower  grades  of  all  varieties.    The  latter  was 
very  noteworthy,  Baldwins  No.  3,  for  instance,  selling  at  los.  to  16s.  6d.  as  against 
a  range  of  17s.  to  21s.  on  other  markets;  Starks  No.  3  at  14s.  to  17s.  6d.  asi 
L6s.  9d.  to  20s.  6d.;  and  Golden  Russets  No.  3  at  16s.  6d.  to  19s.  aa 
_  tnst  16s.  0d.  to  20s.    On  the  other  hand,  Spies  made  much  better  prices  than 
on  other  markets,  No.  1  selling  at  22s.  to  28s.,  No.  2  at  22s.  6d.  to  23s,,  and  No.  3 
i  16s.  6d.  to  22^.  6d.,  as  against  20s.  to  24s.  6d.,  20s.  to  20s.  6d.,  and  13s.  3d. 
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to  19s.  in  Liverpool.  A  small  shipment  of  Ontario  apples  ex  ss.  Corinaldo  sold 
at  32s.  for  No.  1  and  27s.  for  No.  2  Golden  Russets,  and  33s.  for  No.  1  and  25s. 
for  No.  2  Cranberry  Pippin. 

British  Columbia  apples  were  present  during  the  month  on  all  markets, 
and  sold  at  prices  more  satisfactory  than  in  December. 

BARREL  APFLE  PRICES 

The  following  table  shows  the  range  of  prices  during  January  for  each 
grade  (No.  1,  No.  2,  Domestic,  and  No.  3)  of  the  principal  varieties  of  Nova 
Scotia  and  American  apples  on  the  four  principal  markets  of  the  United  King- 
dom:— 

Liverpool  Manchester  Glasgow  London 

Nova  Scotia  Apples — 

Ben  Davis  1   22s.  Od.  to  25s.  Od   18s.  6d.  21s.  Od. 

2   20s.  Od.  to  22s.  Od   18s.  6d.  18s.  Od.  to  21s.  Od. 

Dom   18s.  6d.  to  22s.  6d.    18s.  6d.  to  19s.  Od.    17s.  6d.                  15s.  Od.  to  20s.  Od. 

3   16s.  Od.  to  18s.  Od.    15s.  Od.  to  16s.  9d   17s.  6d. 

Fallawater  1   22s.  6d.  to  27s.  Od.    23s.  Od.  to  26s.  6d.    20s.  Od.  to  26s.  Od.    25s.  Od.  to  27s.  Od. 

2   20s.  Od.  to  24s.  Od.    21s.  Od.  to  23s.  6d.    18s.  Od.  to  24s.  Od.    22s.  Od.  to  24s.  Od. 

Dom   20s.  Od.  to  23s.  6d.    21s.  Od.  to  24s.  Od.    16s.  6d.  to  23s.  6d.    23s.  Od.  to  25s.  Od. 

3   18s.  Od.  to  19s.  3d.    18s.  6d.  to  20s.  Od.    15s.  Od.  to  21s.  Od.    17s.  Od.  to  23s.  Od. 

Greenings  1   22s.  Od.  to  25s.  Od   21s.  Od.  25s.  Od.  to  30s.  Od. 

2   18s.  Od.  to  22s.  Od   20s.  Od.  to  24s.  Od. 

Dom   15s.  3d.  to  22s.  Od   18s.  6d.  24s.  Od. 

3   13s.  Od.  to  17s.  9d   12s.  6d.  16s.  Cd.  to  17s.  6d. 

Wagner  1   25s.  Od.    20s.  Od.  to  22s.  Od  

2   23s.  Od.    14s.  6d.   

Dom   22s.  6d.   

3   17s.  Od.   

Golden  Russet  1   23s.  6d.  to  34s.  Od.    27s.  Od.  to  33s.  Od.    23s.  Od.  to  32s.  Od.    25s.  Od.  to  29s.  Od. 

2   23s.  Od.  to  30s.  Od.    25s.  Od.  to  30s.  Od.    18s.  Od.  to  24s.  6d.    24s.  Od.  to  30s.  Od. 

Dom   20s.  Od.  to  29s.  Od.    26s.  Od.  to  29s.  Od.    16s.  6d.  to  25s.  6d.    23s.  Od.  to  26s.  Od. 

3   16s.  6d.  to  25s.  0d.    21s.  Od.  to  26s.  Od.    16s.  6d.  to  19s.  Od.    21s.  Od.  to  26s.  Od. 

Baldwin  1   21s.  Od.  to  28s.  6d.    23s.  6d.  to  28s.  Od.    21s.  Od.  to  27s.  6d.    24s.  Od.  to  27s.  Od. 

2   19s.  6d.  to  25s.  Od.    21s.  Od.  to  24s.  6d.    17s.  Od.  to  25s.  Od.    20s.  Od.  to  26s.  Od. 

Dom   17s.  6d.  to  24s.  6d.    22s.  Od.  to  24s.  Od.    18s.  Od.  to  24s.  6d.    20s.  Od.  to  24s.  Od. 

3   17s.  Od.  to  20s.  6d.    17s.  Od.  to  20s.  Od.    15s.  Od.  to  16s.  6d.    18s.  Od.  to  21s.  Od. 

Stark  1   21s.  Od.  to  25s.  Od.    22s.  Od.  to  25s.  6d.    20s.  Od.  to  25s.  6d.    23s.  Od.  to  26s.  Od. 

2   19s.  Od.  to  23s.  Od.    20s.  Od.  to  24s.  6d.    16s.  Od.  to  21s.  6d.    19s.  Od.  to  23s.  Od. 

Dom   19s.  Od.  to  23s.  6d.    21s.  Od.  to  25s.  Od.    18s.  Od.  to  23s.  Od.    18s.  Od.  to  24s.  Od. 

3   17s.  Od.  to  20s.  6d.    16s.  9d.  to  20s.  Od.    14s.  Od.  to  17s.  6d.    17s.  6d.  to  20s.  Od. 

American  Apples — 

Virginia  York   lis.  Od.  to  31s.  6d.  lis.  Od.  to  30s.  Od.  19s.  Od.  to  28s.  Od.    23s.  Od.  to  34s.  Od. 

"  Imperials 

"     Ben  Davis   18s.  Od.  to  29s.  6d.  19s.  Od.  to  25s.  Od.  16s.  6d.  to  25s.  Od.    20s.  Od.  to  25s.  Od. 

"     Albemarles   22s.  Od.  to  29s.  Od.  24s.  Od.  to  37s.  Od.  22s.  Od.  to  50s.  Od  

"      Stayman  Winesap   20s.  Od.  to  29s.  6d   24s.  Od.  to  25s.  Od  

"     Winesaps   24s.  Od.  to  31s.  Od.  18s.  Od.  to  34s.  6d.  26s.  Od.  to  34s.  6d  

New  York  Greening   16s.  3d.  to  32s.  Od.  21s.  Od.  to  31s.  Od.  20s.  6d.  to  26s.  Od.    25s.  Od.  to  35s.  Od. 

Baldwin   19s.  3d.  to  29s.  6d.  22s.  6d.  to  28s.  6d.  21s.  6d.  to  25s.  Od.    26s.  Od.  to  27s.  Od. 

Liverpool  was  the  only  market  on  which  Ontario  apples  were  present  in 
appreciable  quantities,  and  the  range  of  prices  there  for  the  month  was  as  fol- 
lows: Baldwin,  No.  1  24s.  to  32s.,  No.  2  24s.  6d.  to  26s.,  Domestic  23s.  6d.  to 
26s.,  No.  3  20s.  6d.  to  21s.;  Cranberry  Pippin,  No.  1  29s,  6d.  to  32s.  6d.,  No.  2 
24s.  £d.  to  32s.  6d.,  Domestic  24s.  6d.  to  26s.,  No.  3  20s.  to  22s.;  Ben  Davis, 
No.  1  23s.  to  31s.  6d.,  No.  2  20s.  to  27s.  6d.,  Domestic  20s,  6d.  to  26s.  6d.,  No.  3 
18s.  to  30s.;  Stark,  No,  1  23s.  6d.  to  28s.,  No.  2  20s.  6d.  to  26s.,  Domestic  21s. 
to  26s.,  No.  3  18s.  9d.  to  20s.;  Golden  Russet,  No.  1  20s.  to  32s,  6d.,  No.  2  17s. 
to  23s.;  Domestic  15s.  to  23s.,  No.  3  15s.;  Gano,  No.  1  25s.  6d.  to  26s.,  No.  2 
23s.  to  25s.  6d.,  Domestic  23s,  to  26s.,  No.  3  19s.  9d.;  Salome,  No.  1  24s,  6d., 
No.  2  22s.  6d.,  Domestic  22s.  6d.,  No.  3  18s.  9d.;  Talman,  No.  1  21.,  No.  2  21s.., 
Domestic  21s. 

COMPARISON — BARREL  APPLE  PRICES — 1927,  1928,  1929 

The  following  is  a  comparison  of  the  range  of  values  of  Nova  Scotia  apples 
on  all  markets  during  January,  1927,  1928,  and  1929:  — 

1927                        1928  1929 

Golden  Russet  No.  1   20s.  Od.  to  33s.  6d.  27s.  6d.  to  41s.  Od.  23s.  Od.  to  34s.  Od. 

Baldwin  No.  1   14s.  9d.  to  27s.  0d.  19s.  6d.  to  29s.  6d.  2ls.  Od.  to  28s.  6d. 

Fallawiiter  No.  1   16s.  9d.  to  27s.  Od.  24s.  Od.  to  29s.  0d.  20s.  0d.  to  27s.  Od. 

Stark  No.  1   15s.  Od.  to  26s.  Od.  22s.  Od.  to  28s.  fid.  20s.  Od.  to  26s.  Od. 

Ben  Davis  No.  1   20s.  Od.  to  23s.  Od.  17s.  6d.  to  25s.  Od.  18s.  6d.  to  25s.  Od. 

Greening  No.  1   17s.  3d.  to  20s.  Od.  20s.  Od.  to  34s.  6d.  21s.  Od.  to  30s.  Od. 
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\<  shown,  values  for  all  varieties  were  higher  than  in  1927,  but  in  the  case 
ul  Ben  Davis  lowe  r  than  in  1928.    In  view  of  the  difference  between 
sons,  however,  the  difference  in  value  between  1928  and  1929  are 

ud  isfaotorily  small. 

hoxfd  apple  VALINES 

British  Columbia  apples  have  sold  as  follows  during  the  month:  Jonathans, 
Extra  Fancy  Lla  to  L3s.  6d.,  Fancy  10s,  3d.  to  12s.  6d.,  "C"  9s.  to  lis.  6d.;.. 

Extra  Fancy  L3s.  bo  l  is..  Fancy  12s.  to  13s.,  "G"  10s.  6d.  to  lis.; 
Newtowns,  Extra  Fancy  12s.  to  13s.,  Fancy  lis.  6d.  to  12s.  6d.;  Winesaps,  Extra 
Fancy  12s.  6d.  to  13s.  6d.,  Fancy  lis.  6d.  to  12s.  6d.;  Rome  Beauty,  Fancy  12s. 

(  values  compare  with  (he  following  in  January,  1928:  Jonathans, 
Fancy  8s,  6d.  to  L2s.,  Fancy  8s.  to  lis.,  "C"  8s.  to  10s.  6d.;  Delicious, 
L2e  .  V  KU.  5d,  to  12s.;  Newtowns,  Extra  Fancy  13s.,  Fancy  12s.,  "C" 
LOs.  to  Lis,  9d.;  Mcintosh  Hod,  Fancy  10s.  to  12s,  6d.;  Grimes  Golden,  Fancy 
L2b.;  Rome  Beauty,  Extra  Fancy  12s.  to  13s.,  Fancy  lis.  to  12s.,  "C" 
9a  to  10s,    The  low  prices  of  Jonathans  were  due  to  breakdown. 

Tl  e  following  was  the  range  of  values  of  the  principal  varieties  of  American 
\   I  apples  on  the  various  markets  during  the  month: — 

Liverpool  Glasgow  London 

Washington  and  Oregon — 


Jonathans  E.F   10s.  6d.  to  14s.  Od.  12s.  6d.                  lis.  Od. 

  10s.  9d.  to  13s.  6d.  12s.  Od.                  10s.  Od.  to  10s.  6d. 

I    1    10s.  Od.  to  14s.  Od.  10s.  Od.  to  13s.  Od.    12s.  Od.  to  13s.  Od. 

Fcv   10s.  0d.  to  12s.  3d.  9s.  6d.  to  12s.  Od.    10s.  Od.  to  10s.  6d. 

  9s.  Od.  to  lis.  3d.     9s.  Od.  to  lis.  Od.   

Delicious  F.F   lis.  3d.  to  12s.  Od.    13s.  Od.  to  16s.  Od  

Fey   10s.  3d.  to  lis.  Od.    10s.  6d.  to  15s.  Od  

'C"   9s.  6d.  to  9s.  9d  

P    9s.  6d.  to  13s.  6d.  lis.  6d.  to  13s.  6d.    lis.  Od.  to  12s.  6d. 

  9s.  6d.  to  12s.  6d.  10s.  9d.  to  12s.  6d.    10s.  6d.  to  lis.  6d. 

"C"   8s.  6d.  to  lis.  6d  

1    10s.  6d.  to  13s.  Od.  12s.  6d.  to  14s.  6d.    lis.  Od.  to  13s.  Od. 

  10s.  Od.  to  12s.  3d.  lis.  3d.  to  13s.  6d.    10s.  Od.  to  10s.  6d. 

(  •  '   9s.  6d.  to  10s.  Od.    lis.  Od.  to  12s.  6d  


COMPARISON — BOXED  APPLE  VALUES,  1927,  1928,  AND  1929 

The  following  is  a  comparison  of  the  values  of  boxed  apples  on  the  markets 
of  the  United  Kingdom  in  January,  1927,  1928,  and  1929:— 

1927  1928  1929 


nsE.F   9s.  Od.  to  12s.  9d.  8s.  6d.  to  12s.  6d.  10s.  6d.  to  14s.  Od. 

Delirious  E.F   7s.  Od.  to  13s.  3d.  lis.  6d.  to  16s.  Od.  lis.  3d.  to  16s.  Od. 

New-tons   7s.  Od.  to  12s.  6d.  12s.  Od.  to  18s.  Od.  10s.  Od.  to  14s.  Od. 

i   V   8s.  Od.  to  12s.  Od.  9s.  Od.  to  12s.  9d.  9s.  6d.  to  13s.  6d. 

Winesaps  E.F   8s.  Od.  to  13s.  Od.  10s.  Od.  to  14s.  6d.  10s.  6d.  to  14s.  6d. 


As  shown,  values  were  defintely  higher  than  in  1927,  and  higher  for  Jona- 
-  and  Spitzenbergs  than  in  1928,  about  the  same  for  Delicious  and  Winesaps, 
and  lower  for  Newtowns,  for  which  the  demand  fell  off  remarkably. 


THE  HULL  MARKET 

On  January  21  a  shipment  of  Nova  Scotia  apples  sold  as  follows:  Stark, 
No.  1  26s.,  No.  2  25s.,  Domestic  24s.  6d.  to  25s.,  No.  3  19s.  to  20s.;  Fallawater, 
No.  1  25s.  6d.  to  27s.,  No.  2  25s.  6d.,  Domestic  25s,  to  26s.,  No.  3  21s, 


THE  CARDIFF  MARKET 

On  January  15  a  shipment  of  Nova  Scotia  apples,  some  6,000  barrels,  ex  ss. 
Canadian  Rancher,  sold  as  follows:  Baldwins,  No.  1  27s.  to  30s.,  No.  2  24s.  to 
25.=  ..  Domestic  24s.  to  26s.,  No.  3  21s.  to  22s;  Fallawater,  No.  1  26s.  to  27s,, 
No.  2  24s..  Domestic  24s.  to  26s.,  No.  3  21s.  to  23s.;  Golden  Russets,  No.  1  34s. 
to  35s..  No.  2  32s.,  Domestic  32s.,  No.  3  27s.  to  28s. 
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THE  CANADIAN  APPLE  ADVERTISING  CAMPAIGN 

The  Canadian  Apple  Advertising  Campaign,  carried  out  during  the  month 
of  November  was  carefully  planned  and  efficiently  carried,  involving  an  expen- 
diture of  $30,000.  Advertising  in  this  country  is  very  expensive,  and  while  it 
was  hoped,  when  plans  were  first  discussed,  to  be  able  to  carry  on  fairly  inten- 
sive advertising  over  the  whole  country,  these  plans  called  for  a  considerably 
larger  fund  than  was  available.  As  November  is  the  month  of  heaviest  ship- 
ment and  the  period  when  prices  usually  fall  to  the  lowest  level.,  it  was  decided 
to  concentrate  on  this  month,  and  also  on  the  districts  of  Lancashire,  Yorkshire, 
and  South  Wales,  which  are  the  most  highly  industrialized  and  populous  centres 
of  the  United  Kingdom.  Working  in  the  closest  co-operation  with  the  general 
"  Eat  More  Fruit  Campaign  it  was  possible  to  base  the  campaign  on  an  appeal 
to  the  retailer  who,  as  in  constant  close  touch  with  the  consumer,  only  requires 
the  assistance  of  an  organized  advertising  effect  to  become  a  tremendous  force 
in  the  direction  of  increased  consumption.  Although  intensive  press  advertising 
was  confined  to  the  Northern  areas,  retailers  throughout  the  whole  country 
received  supplies  of  streamers  and  posters  advertising  Canadian  apples,  for  dis- 
play in  their  windows,  and  were  enabled  to  offer  customers  the  opportunity  to 
take  part  in  a  competition  designed  to  stimulate  their  consumption  of  Canadian 
apples.  Over  two  million  booklets  describing  Canadian  apples,  their  varieties, 
colour  qualities,  seasons,  etc.,  were  distributed  to  the  public  by  retailers,  and 
the  terms  of  the  competition,  which  made  it  necessary  for  competitors  to  make 
a  careful  study  of  the  information  presented,  produced  advertising  results  of 
the  very  greatest  value.  The  scheme  was  supported  enthusiastically  by  the 
trade,  all  of  whom  displayed  the  poster  material  prominently,  and  many  of 
whom  made  special  displays  of  Canadian  apples,  so  that  it  was  brought  home 
to  hundreds  of  thousands  that  November  was,  in  a  particular  sense.,  the  Cana- 
dian Apple  Month,  and  the  month  during  which  special  efforts  should  be  made 
to  concentrate  on  the  sale  of  Canadian  apples.  Coupons  from  a  very  large  pro- 
portion of  the  booklets  distributed  were  duly  filled  in  and  returned  for  competi- 
tion purposes,  and  when  it  is  realized  that  this  means  that  over  a  million  and 
a  half  consumers  had  had  impressed  upon  their  minds  a  number  of  important 
facts  about  Canadian  apples,  it  will  be  seen  that  the  total  effect  must  have  been 
very  great.  As  always  in  such  cases,  the  main  advertising  results  must  beJ 
expected  in  the  future,  as  a  result  of  the  cumulative  effect  of  steady  and  con- 
sistent propaganda.  While  this  is  the  case,  however,  there  is  no  doubt  that  the 
immediate  effects  were  important  and  had  their  part,  and  a  valuable  one,  in 
assisting  to  bring  about  the  satisfactory  improvement  in  prices  from  December 
onward.  The  value  of  the  advertising  is  established,,  and  it  is  to  be  hoped  that 
the  good  work  will  be  continued  and  a  much  larger  fund  be  available  to  make 
the  scheme  still  more  comprehensive  and  effective  next  year. 

THE  MERCHANDISE  MARKS  ACT 

Another  factor  that  has  been  of  assistance  on  the  market  this  year  has  been 
the  operation  of  the  Merchandise  Marks  Act  requiring  the  identification  of  fruit 
exposed  for  sale,  as  regards  its  origin.  In  view  of  the  coming  into  operation  of 
this  Act,  a  portion  of  the  advertising  fund  was  spent  in  placing  a  ticket  of  identi- 
fication in  every  box  and  barrel  exported.  This  scarcely  worked  out  as  well  as 
had  been  hoped,,  as  the  tickets  were  not  as  generally  used  as  was  expected.  It 
is  evident  that  another  method  of  distribution  should  be  adopted,  and  it  is  sug- 
gested that  next  year  the  tickets  should  be  distributed  to  the  retail  trade  direct, 
as  in  the  case  of  the  display  matter  under  the  general  scheme.  Although  the 
Act  was  undoubtedly  of  some  advantage  to  us,  and  was  loyally  carried  out  by 
the  more  progressive  members  of  the  trade,  and  those  who,  as  members  of 
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organised  retailers'  organizations,  had  the  matter  clearly  brought  to  their  atten- 
:  -  di  finite  machinery  for  enforcement  exists,  and  there  were  very  large 
numbers  of  retailers  who  had  apparently  never  heard  of  the  Act  and  who  had 
itB  provisions.  As  then1  was  no  one  to  check  them  up,  these  continued 
M  Km  fon  to  >how  fruit  without  tickets  of  identification.  The  Empire  Market- 
ing Board  is  investigating  this  aspect  of  the  question,  and  may  take  some  steps 
to  dial  with  the  problem, 

THE  COPENHAGEN  .MARKET 
Sales  in  Copenhagen  during  January  were  as  follows:  — 
Jat  wry  /.'.    Barrels:  York  [mperials,  21  to  24  kr.;  Ben  Davis,  22  kr.; 
»,  2 1 .50  to  22  kr.;   Hen  Davis,  20  kr.    Boxes:   Winesaps,  Extra  Fancy 
10.60  to  10.75  kr.;  Newtowns,  E.F.  11.25  kr.,  Fancy  10  to  10.50  kr.;  Ortley, 
E  V  11  to  L2  kr..  Fancy  and  "CM  (Comb.)  10  to  11  kr.;  Rome  Beauty,  Fancy 
9.50  kr. 

,  19.— -Barrels:   St  arks,  24  kr.;  Red  Starks,  20  kr.    Boxes:  Wine- 
saps, E.F.  10.75  kr.,  Fancy  10  kr.;  Newtowns,  E.F.  11.50  kr.,  Fancy  10  to  10.50 
Arkan>as  Black.  E.F.  9.50  kr.,  Fancy  9.25  to  9.50  kr.;  Rome  Beauty,  Fancy 
9.60  kr.;  Ortley,  E.F.  12  kr. 

Jan  wary  96.  —Barrels:  York  Imperials,  24  to  26  kr.;  Rox.  Russets,  26  to  27 
h  B<  xes:  Newtowns,,  E.F.  11.50  kr.,  Fancy  10.25  kr.;  Ortley,  E.F.  11  to  12 
kr.;  Winesaps,  B.F.  10.75  to  11  kr.,  Fancy  io  kr. 

The  Danish  crown  is  worth  26  cents. 

THE  HAMBURG  MARKET 

Saks  in  January  were  as  follows: — 

mary  3. — 7,000  barrels  and  4.0,000  boxes  American  apples.  Barrels: 
I  in])'  rials,  16.50  to  28  m.;  Ben  Davis,  21  to  23  m.;  Rome  Beauty,  25  to 
28    I  in.;  Winesap,  26  to  27  m.;  Baldwin,  21  to  23  m.;  Rox.  Rnssett,  25.50  to 
■~  25  m.;  Jonathan,  25  to  30  m.    Boxes:  Ortley,  E.F.  13  to  15  m.,  Fancy  12 
to  13  m.,  •C"  9.50  to  10  m.;  Jonathan,  E.F.  13  to  13.25  m.,  Fancy  11.75  to  i2.50 
m.\  Winesap,  E.F.  11.75  to  12.25  m.,  Fancy  11  to  11.25  m.;  Spitzenberg,  E.F. 

13.75  m.,  Fancv  11.25  to  11.75  m.,  "C"  9.75  to  10  m.;  Newtown,  E.F. 
11.25  to  11.50  m.,  Fancy  10.75  to  11  m. 

January  10. — 7.000  barrels  and  63,000  boxes  American  apples.  Barrels: 
York  Imperials,  25  to  27  m.;  Winesap,  25  to  27  m.;  Gano,  25  to  27  m.;  Rox. 
t.  26  to  2S  m.;  Baldwin,  22  to  24  m.;  Ben  Davis,  23  to  24  m.;  Stayman 
sap,  14  m.   Boxes:  Ortley,  E.F.  13  to  15  m.,  Fancy  12  to  13  m.,  "C"  9  to 
10  in.;  Jonathan,  E.F.  12  to  15  m.,  Fancy  11  to  12  m.;  Winesaps,  E.F.  11.50 
to  1  L.75  m.,  Fancv  10.£0  to  11  m.;  Newtowns,  E.F.  11  to  11.50  m.,  Fancy  9.50 
to  10  m.;  Rome  Beauty,  E.F.  11  to  11.75  m.,  Fancy  10  to  10.50  m.;  Spitzen- 
E.F.  11.25  to  11.75  m.,  Fancy  10  to  10.50  m.,  "C"  9  to  9.50  m.;  Stayman 
-  u.  E.F.  10  to  10.50  m.,  Fancv  9  to  10  m.;  Delicious,  E.F.  11  to  11.75  m.; 
Ark  Black,  E.F.  9.50  to  10  m.,  Fancy  9  to  9.50  m.,  "C"  8.50  to  8.75  m. 

January  17. — 3.000  barrels  and  54,000  boxes  American  apples.  Barrels:  York 
Imperials,  20.50  to  23  m.  (scalded):  Winesaps.  28  to  29  m.;  Baldwin,  24  to  26  m.; 
Ben  Davis,  24  to  26  m.  Boxes:  Ortlev,  E.F.  13  to  13.50  m.,  Fancy  12  to  12.50 
:  ...  '  '  30  to  10.50  m.;  Jonathan,  E.F.  11.50  to  12  m.,  Fancy  11  to  12  m.;  Wine- 
p  E  F.  12 to  12.50m.,  Fancy  11.25  to  11.50m.;  Newtowns,  E.F.  11  to  11.50m., 
y  10  to  11  m.,  "C"  10  m.;  Rome  Beauty,  E.F-  11  to  12  m.,  Fancy  10.50 
to  11  m.;  Spitzenberg,  E.F.  11  to  12  m.,  Fancy,  10.50  to  11  m. 

January  2Jh — 4,000  barrels  and  72,000  boxes  American  apples.  Barrels: 
York  Imperials,  26.50  to  33  m.;  Winesaps,  32  to  33  m.;  Ben  Davis,  27  to  28  m.; 
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Baldwin,  23.50  to  33.50  m.  Boxes:  Ortley,  E.F.  14  to  14.50  m..  Fancy  12  to 
13  m..  "C"  11  to  11.50  m.;  Winesap,  E.F.  12.75  to  13.25  m.,  Fancy  12  to  12.25 
m.;  Newtowns,  E.F.  11.50  to  12  m.,  Fancy  11  to  11.50  m.,  "C"  9.50  to  10  m.; 
Rome  Beauty,  E.F.  12.75  to  13.25  m.,  Fancy  11.50  to  12  m.,  "C"  10  to  10.25  m.; 
Winter  Banana,  E.F.  13  to  13.25  m.,  Fancy  11.75  to  13  m.;  Arkansas  Black, 
E.F.  11.50  to  12  m.,  Fancy  11  to  11,25  m.,  "C"  9.75  to  10.50  m.;  Spitzenberg, 
E.F.  12.75  to  13  m.,  Fancy  11.50  to  12  m.,  "C"  10.50  to  11  m. 

January  31. — 4,500  barrels  and  66,000  boxes  American  apples.  Barrels: 
Winesaps,  34  to  36  m.;  Baldwin,  29.50  to  29.75  m.;  Ben  Dayis,  28  to  31  m.; 
Black  Twig,,  31  to  32  m.;  Ganos,  28  to  30  m.;  York  Imperial,  25  m.  (scalded). 
Boxes:  Ortley,  E.F.  14  to  14.50  m.,  Fancy  12  to  12.50  m.,  "C"  10  to  11  m.; 
Winesap,  E.F.  12.75  to  13.25  m.,  Fancy  12  to  12.50  m.;  Newtowns,  E.F.  11.50 
to  12  m.,  Fancy  11  to  11.50  m.,  "C"  9.50  to  10  m.;  Rome  Beauty,  E.F.  13  to 
13.25  m.;  Spitzenberg,  E.F.  12.75  to  13.25  m..  Fancy  12  to  12.50  m.;  Winter 
Banana,  Fancy  13  to  13.25  m.;  Arkansas  Black,  E.F.  11.50  to  12  m.,  Fancy  11 
to  11.25  m. 

The  German  mark  is  worth  23  cents. 

THE  ROTTERDAM  MARKET 

On  January  4  a  shipment  of  5,000  boxes  of  British  Columbia  apples  ex  ss. 
Tudorstar,  all  Jonathans,  were  sold  in  Rotterdam  as  follows:  Extra  Fancy,  125, 
6.37  to  6.87  fl.;  138,  6.37  to  6.62  fl.;  150,,  6.37  to  6.87  fl.  Fancy,  125,  6  to  6.37 
fl.;  138,  6  to  6.75  fl.;  150,  6  to  6.87  fl. 

On  January  15  some  7,750  boxes  of  British  Columbia  apples  ex  ss.  Gaelic 
Star  and  Dinteldyk  were  sold  as  follows:  Jonathan,  E.F.,  125,  5.87  to  6.25  fl.; 
138,  6.12  fl.;  150,  6  fl.;  Fancy,  125,  5.62  to  6.37  fl.;  138.  5.75  to  6.62  fl.;  150, 
5.75  to  6.50  fl.;  163,  6.87  fl.;  175,  6.50  to  6.75  fl. ;  198,  6.37  to  6.50  fl. ;  216,6.12 
to  6.25  fl.;  Grimes  Golden,  Fancy,  138,,  6.50  fl.;  150  to  175,  6.62  fl.;  198,  6.37  fl.; 
216,  6.72  fl. 

On  January  22  a  shipment  of  1,500  boxes  of  British  Columbia  apples  ex  ss. 
Loch  Itatrine  sold  as  follows:  Jonathan  E.F.,  125,  6.12  to  6.50  fl.;  138,  6.25  to 
6.50  fl.;  150,  6.50  to  6.75  fl.;  Fancy,  125  to  150,  6.25  to  6.50  fl. 

American  sales  in  January  were  as  follows: — 

January  5. — 21.000  boxes  American  apples.  Spitzenberg,  E.F.  6.25  to  6.75 
fl.,  Fancy  5.50  to  6.50  fl.;  Winesap,  E.F.  7.25  to  7.50  fl.,  Fancy  6.25  to  7  fl.  "C" 
5.75  to  6  fl.;  Black  Bens,  E.F.  6.50  to  7.25  fl.,  Fancy  6.25  to  6.75  fl.,  "C"  5.50 
to  5.62  fl.;  Arkansas  Black,  E.F.  6.75  to  7  fl.,  Fancy  6  to  6.50  fl.;  Winter  Pear- 
mains,  E.F.  6.75  to  7.25  fl.;  Stayman  Winesap,  E.F.  5.75  to  6  fl..,  Fancy  5.75 
to  6  fl. 

January  12. — 13,500  barrels  and  95.000  boxes  American  apples.  Barrels: 
Winesap,  15  to  18.50  fl.;  Rox.  Russets,  18.50  to  22.50  fl.;  Baldwins,  15  to  15.50 
fl.;  Starks,  14.75  fl.;  Greenings,  16  fl.;  Ben  Davis,  14  to  17  fl.;  Ganos,,  16  fl.; 
York  Imperials,  13  to  16.25  fl.  Boxes:  Spitzenberg,  E.F.  6.25  to  6.75  fl.,  Fancy 
6  to  6.12  fl.;  Arkansas  Black,  E.F.  6.25  to  6.87  fl.,  Fancy  6.25  to  6.75  fl.;  Wine- 
saps,  E.F.  6.75  to  7.50  fl.,  Fancy  6  to  6.75  fl.;  Stayman  Winesap,  E.F.  5.50  to 
6.50  fl.,  Fancy  5.50  to  6  fl.;  Rome  Beauty,  E.F.  5.50  to  6.50  fl.,  Fancy  5.25  to 
6.25  fl.;  Jonathan,  E.F.  6.37  to  6.87  fl.,  Fancy  6.12  to  6.75  fl. 

January  19. — 200  barrels  and  30,000  boxes  American  apples.  Barrels: 
Rox.  Russets,  18  to  20  fl.  Boxes:  Winesap,  E.F.  6.25  to  7  fl.,  Fancy  6  fl.;  Spit- 
zenberg, E.F.  6.25  fl.;  Rome  Beauty,  Comb.  5.75  to  6.25  fl.,  Fancy  6.50  fl.; 
Ortley,  E.F.  8.50  to  8.75  fl.,  Fancy  7  to  8  fl.,  "C"  6.25  to  6.50  fl.;  Jonathan,  Fancy 
5.75  to  6.75  fl. 

The  florin  is  worth  40  cents. 


Ottawa  :  Printed  by  F.  A.  Acland,  Printer  to  the  King's  Most  Excellent  Majesty,  1929. 


Apple  Supplement  No.  73  to  the  Commercial  Intelligence  Journal, 
Department  of  Trade  and  Commerce,  Ottawa 


APPLE  MARKET  CONDITIONS:  SEASON  1928-29 

J.  Forsyth  Smith,  Fruit  Trade  Commissioner 


February 

London,  April  15,  1928. — Apple  arrivals  during  February  were  considerably 
shorter  than  during  January,  barrel  apples  especially  falling  off  very  much, 
though  boxes  also  showed  a  definite  decrease.  The  total  quantities  of  apples 
received,  however,  were  considerably  greater  than  those  shipped  in  1928,  though 
much  less  than  in  the  heavy  crop  year  of  1927.  From  the  first  of  the  season  up 
to  February  16,  total  shipments  from  transatlantic  ports  have  been  2,093,978 
barrels  and  4,396,295  boxes  as  compared  with  1,592,383  barrels  and  2,701,244 
boxes  in  1928  and  3,570,517  barrels  and  3,901,604  boxes  in  1927.  To  Liverpool 
there  were  shipped  839,525  barrels  and  1,209,746  boxes  as  compared  with 
670,529  barrels  and  781,845  boxes  in  1928;  to  London,  547,364  barrels  and 
1,477,607  boxes  as  compared  with  355,155  barrels  and  751,971  boxes;  to  Glas- 
gow, 295,995  barrels  and  982,848  boxes  as  compared  with  241,688  barrels  and 
636,657  boxes;  to  Manchester,  154,109  barrels  and  49,892  boxes  as  compared 
with  142,221  barrels  and  40,095  boxes;  to  Southampton,  78,943  barrels  and 
447,365  boxes  as  compared  with  35,135  barrels  and  361,755  boxes;  to  Hull, 
52,324  barrels  and  122,071  boxes  as  compared  with  41,582  barrels  and  78,809 
boxes;  and  to  Bristol  and  Cardiff,  68,917  barrels  and  19,771  boxes  as  compared 
with  37,407  barrels  and  7,693  boxes. 

In  spite  of  the  relative  shortness  of  supplies,  the  price  of  barrelled  apples  on 
the  Northern  markets  declined  somewhat  during  February  as  compared  with 
.January,  though  values  were  very  well  maintained  for  Nova  Scotia  apples  on 
the  London  market.  This  was  due  in  considerable  measure  to  the  poor  condi- 
tion, and  also  to  the  inferiority  of  many  of  the  American  apples,  York  Imperials 
showing  a  considerable  amount  of  scald  and  bronzing,  and  Winesaps  also  being 
of  very  variable  condition.  Prices  were  specially  affected  by  lack  of  satisfactory 
condition  on  the  Liverpool  market,  though  in  London  the  confidence  of  the? 
buyers  in  Virginia  supplies  was  also  seriously  undermined  by  this  considera- 
tion. New  York  Baldwins  and  Greenings  were  in  general  more  dependable, 
though  even  these  were  the  subject  of  some  criticism.  In  comparison,  Nova 
Scotia  apples  were  much  more  satisfactory  and  met  with  a  very  favourable 
reception  throughout  the  month.  The  small  consignments  of  Ontario  apples 
were  also  highly  appreciated.  The  boxed  apple  market  still  continued  to  be 
characterized  by  a  rather  sluggish  demand,  with  a  fairly  strong  call  for  red 
varieties  and  more  or  less  apathy  as  regards  the  usually  favoured  Newtowns. 
Prices,  however,  remained  about  on  the  same  level  as  those  of  January. 

There  were  a  considerable  number  of  Nova  Scotia  shipments  to  London, 
the  principal  of  which  were  the  ss.  Comino  with  12,200  barrels  at  the  beginning 
and  the  ss.  Valemore  witli  11,000  barrels  about  the  middle  of  the  month.  The 
Comino,  with  other  boats  arriving  at  about  the  same  time  with  a  total  of  18,000 
barrels,  sold  on  a  market  on  which  a  very  moderate  supply  of  competitive  fruit 
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was  i  ffered,  and  many  of  these  were  in  bad  condition.  Demand  was  active,  but 
pi  ic(  -  were  maintained  on  a  level  with  those  prevailing  at  the  end  of  the  previous 
ionth.  The  Canadian  Mariner,  arriving  a  little  later  with  4,800  barrels,,  met 
with  more  competition,  and  the  condition  of  the  American  apples  also  exercised 
.  lowering  tendency  on  general  values.  Prices  declined  slightly,  and  this  situa- 
tion was  also  continued  for  the  sale  of  the  heavier  shipments  by  the  ss.  Valemore. 
Go  len  Russets,  however,  on  this  boat  sold  at  values  higher  than  had  prevailed 
-met'  the  middle  of  January.  The  shipment  ex  ss.  Avrania,  3,400  barrels,  later 
in  the  month,  sold  at  slightly  decreased  values.  London  prices  for  Ben  Davis., 
>tark-.  and  Fallawaters  were  definitely  higher  than  on  any  other  market.  Ben 
Davis  were  particularly  low  on  the  Liverpool  market. 

rher<  wet*  some  six  shipments  of  Nova  Scotia  apples  to  Liverpool,  all  of 
moderate  size,  ranging  in  quantity  from  400  barrels  ex  ss.  Antonia  to  8,100  bar- 
ls  ex  ss,  \  i  wfoundland.  The  cargoes  ex  ss.  Manchester  Hero  and  Newfound- 
I  on  a  market  lightly  supplied  with  competitive  fruit  and  much  of  that 
in  poor  condition.    The  Nova  Scotia  Fruit  was  in  general  in  good  condition,  and 

an  active  demand  at  prices  that  were  well  sustained.    The  Bostonian  on 

Llth  found  the  market  still  moderately  supplied  and  prices  practically 
unchanged,  while  barrel  supplies  continued  most  moderate.  The  shipments  ex 
bs,  Manchester  Corporation  and  Nortonian  arrived  on  a  market  reacting  to  the 
depressing  effeel  of  continued  supplies  of  inferior  and  off-condition  fruit,  and 
the  situation  was  further  affected  by  the  arrival  of  considerable  quantities  of 
boxed  apples.  There  wen1  five  shipments  of  Ontario  apples,  all  of  small  quan- 
tities ranging  from  1,400  barrels  to  2,300  barrels,  and  all  were  greeted  with 
definitely  marked  appreciation.  Prices  were  good,  No.  1  Baldwins  selling  as 
high  as  34s.,  Starks  and  Ben  Davis  No.  1  up  to  26s.,  Golden  Russets  No.  1  up 
37s.,  ( ranos  No.  1  up  to  27s.  6d.,  and  Spy  up  to  31s.  6d. 

There  were  four  shipments  of  Nova  Scotia  apples  to  Manchester,  ranging 
from  600  barrels  ex  ss.  Nortonian  to  6,400  barrels  ex  ss.  Manchester  Brigade. 
The  first  shipment  ex  ss.  Manchester  Brigade,  sold  early  in  the  month,  made 
xi  •  llent  prices,  but  the  later  boats,  while  maintaining  values  on  Golden  Russets, 
showed  definite  drops  in  the  prices  of  Starks  and  Baldwins. 

There  were  no  Nova  Scotia  shipments  to  Glasgow,  and  a  small  and  not 
y  seleci  -hipment  from  Ontario  made  moderate  prices, 

British  Columbia  apples  sold  during  the  month  at  prices  similar  to  those 
for  February  in  the  case  of  Jonathans,  Winesaps,  and  Newtowns.  Prices  for 
Delicious  on  most  markets  almost  remained  at  the  former  level  of  13s.  to  14s. 

Extra  Fancy,  but  a  very  satisfactory  increase  was  returned  from  Glasgow, 
Extra  Fancy  sold  at  16s.  to  17s.,  Fancy  at  14s.  6d.  to  15s.,  and  "C"  at 
L3s.  6d.  to  14s.  This  variety  is  steadily  gaining  popularity  in  the  Northern 
centre. 

BARREL  APPLE  PRICES 

The  following  table  shows  the  range  of  prices  during  February  for  each 
(No.  I,  No.  2,  Domestic,  and  No.  3)  of  the  principal  varieties  of  Nova 
and  American  apples  on  the  four  principal  markets  of  the  United  King- 
dom:— 

Xora  Scotia  Apples —  Liverpool  Manchester  Glasgow  London 

Baldwin  1   18s.  3d.  to  27s.  Od .    21s.  Od.  to  28s.  Od   21s.  Od.  to  27s.  Od . 

2   16s.  Od.  to  23s.  Od .    17s.  Od.  to  22s.  Od   20s.  Od.  to  27s.  Od . 

  15s.  Od.  to 23s.  Od.    15s.  Od.  to  24s.  Od   19s.  6d.  to  24s.  Od. 

3    14s.  6d.  to  19s.  6d.    12s.  6d.  to  19s.  Od   17s.  Od.  to  22s.  Od . 

Golden  Russets  1   26s.  Od.  to  33s.  Od.    26s.  Od.  to  31s.  Od   27s.  Od.  to  33s.  Od. 

  23s.  Od.  to  28s.  Od .    26s.  Od.  to  30s.  Od   24s.  Od.  to  30s.  Od . 

Dom   22s.  Od.  to  28s.  Od.    25s.  Od.  to  27s.  Od   24s.  Od.  to  28s.  Od . 

  18s.  6d.  to  26s.  Od.    23s.  Od.  to  26s.  Od   22s.  Od.  to  26s.  Od. 
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Nova  Scotia  Apples —                                   Liverpool              Manchester                Glasgow  London 

Stark  1                                             19s.  Od.  to  23s.  6d.    18s.  Od.  to  25s.  Od   21s.  Od.  to  26s.  Od. 

2                                              13s.  Od.  to  20s.  Od.    16s.  Od.  to  21s.  6d   18s.  Od.  to  23s.  Od. 

Dom                                        15s.  Od.  to  21s.  6d.    16s.  9d.  to  23s.  Od   18s.  Od.  to  24s.  Od. 

3                                               14s.  Od.  to  18s.  Od.    13s.  3d.  to  18s.  6d   16s.  Od.  to  20s.  Od . 

Black  Twig  1   26s.  Od.  23s.  6d.  to  25s.  Od  

2   21s.  Od.  to  22s.  Od  

Dom   22s.  Od.  21s.  Od.  to  22s.  Od  

3   18s.  Od.   

Fallawater  1                                       22s.  Od.  to  25s.  Od.    21s.  Od.  to  25s.  Od   23s.  Od.  to  26s.  Od. 

2                                       21s.  Od.  to  22s.  Od.    19s.  Od.  to  21s.  Od   23s.  Od.  to  25s.  Od. 

Dom                                 17s.  6d.  to  21s.  Od .    20s.  Od.  to  23s.  Od   22s.  Od.  to  25s.  Od . 

3                                       16s.  6d.  to  19s.  6d.    15s.  Od.  to  18s.  Od   18s.  Od.  to  19s.  Od. 

Ben  Davis  1                                       17s.  9d.  to  18s.  9d.    20s.  Od.    21s.  Od.  to  26s.  Od. 

2                                       16s.  3d.  to  16s.  6d.    16s.  Od.  to  20s.  Od   18s.  Od.  to  24s.  Od. 

Dom                                 16s.  Od.  to  17s.  3d.    16s.  Od.  to  18s.  6d   18s.  Od.  to  23s.  Od. 

3                                       14s.  3d.  to  16s.  Od.    12s.  9d.  to  15s.  9d   15s.  Od.  to  18s.  6d. 

Nonpareil  1   26s.  Od.  to  29s.  Od. 

2   24s.  Od.  to  29s.  Od. 

Dom   22s.  Od. 

3   22s.  Od. 

American  Apples — 

New  York  Baldwin                            18s.  Od.  to  30s.  6d.    20s.  6d.  to  28s.  Od.    20s.  Od.  to  25s.  6d.  22s.  Od.  to  28s.  Od. 

Greening                           15s.  Od.  to  32s.  Od.    21s.  6d.  to  30s.  Od.    21s.  Od.  to  34s.  Od.  26s.  Od.  to  32s.  Od. 

Virginia  Ben  Davis                             17s.  Od.  to  27s.  Od   24s.  Od.  to  25s.  Od . 

York  Imperial                       19s.  Od.  to  33s.  6d                                   17s.  Od.  to  24s.  Od.  22s.  Od.  to  30s.  Od . 

Winesaps                               19s.  Od.  to  32s.  6d                                  24s.  Od.  to  29s.  Od .  22s.  Od.  to  30s.  Od. 

"      Albemarles                            19s.  Od.  to  35s.  Od.    20s.  Od.  to  32s.  6d.    26s.  Od.  to  32s.  Od .  26s.  Od.  to  32s.  Od. 


Liverpool  and  Glasgow  were  the  only  markets  on  which  Ontario  apples 
were  offered.  The  range  of  values  was  as  follows:  Ben  Davis  No.  1  21s.  6d. 
to  26s.,  No.  2  18s.  to  21s.,  Domestic  17s.  to  21s.,  No.  3  14s.  9d.  to  18s.  3d.;  Spy 
No.  1  24s.  to  31s.  6d.,  No.  2  28s.  6d.  to  29s.  6d.,  Domestic  27s.  to  28s.  6d.,  No.  3 
18s.  to  19s.  9d.;  Stark  No.  1  22s.  to  26s,,  No.  2  19s.  to  23s.,  Domestic  20s.  to  23s., 
No.  3  16s.  6d.  to  20s.  6d.;  Baldwin  No,  1  22s.  to  26s.,  No.  2  21s.  to  28s.  6d., 
Domestic  20s.  to  25s.,  No.  3  17s.  6d.  to  20s.  6d.;  Golden  Russets  No.  1  21s.  to 
37s.,  No.  2  20s.  to  34s.,  Domestic  22s.  to  33s.,  No.  3  27s.  to  28s.;  Gano  No.  1 
24s.  to  27s.  6d.,  No,  2  19s.  3d.  to  23s.  6d.,  Domestic  19s.  3d.  to  24s,,  No.  3  16s. 
to  21s.  6d.;  Cranberry  No.  1  30s.,  No.  2  26s.,  Domestic  26s. 

COMPARISON  BARREL  APPLE  VALUES.   1927,,  1928,  1929 

The  following  is  a  comparison  of  the  range  of  value  of  Nova  Scotia  apples 
No.  1  on  all  markets  during  February,  1927,  1928,  and  1929: — 

1927  1928  1929 


Golden  Russet  No.  1   20s.  Od.  to  33s.  6d.  29s.  Od.  to  40s.  Od.  26s.  Od.  to  33s.  Od . 

Baldwin  No.  1   14s.  9d.  to  27s.  Od.  18s.  Od.  to  28s.  Od.  18s.  3d.  to  28s.  Od. 

Fallowater  No.  1   16s.  9d.  to  27s.  Od.  20s.  Od.  to  27s.  Od.  21s.  Od.  to  26s.  Od . 

Stark  No.  1   15s.  Od.  to  26s.  Od.  18s.  6d.  to  26s.  Od.  18s.  Od.  to  26s.  Od . 

Ben  Davis  No.  1   20s.  Od.  to  23s.  Od.  15s.  Od.  to  20s.  Od.  17s.  9d.  to  26s.  Od. 

Greening  No.  1   17s.  3d.  to  20s.  0d.  16s.  Od.  to  22s.  Od.  25s.  Od. 


As  shown,  values  for  all  varieties  were  consistently  higher  than  in  the  heavy 
crop  year  1927.  Ben  Davis  and  Greenings  were  higher  also  than  in  1928,  Bald- 
wins and  Fallawaters  were  about  on  the  same  level,  and  Golden  Russets  con- 
siderably lower. 

BOXED  APPLE  VALUES 

British  Columbia  apples  have  sold  as  follows  during  the  month:  Newtowns 
Extra  Fancy  12s.  to  12s.  6d.,  Fancy  10s.  6d.  to  12s.,  "C"  9s.  6d.  to  lis.  6d.; 
Spitzenberg  E.F.  lis.  6d.  to  12s.  6d.;  Delicious  E.F.  13s.  6d.  to  17s.,  Fancy 
12-.  6d.  to  15s.,  "C"  13s.  6d.  to  14s.;  Jonathan  E.F.  12s.  6d.  to  13s.  6d.,  Fancy 
lis.  to  12s.  6d.,  "C"  10s.  to  lis.;  Winesaps  E.F.  12s.  6d.  to  13s.  6d.,  Fancy  lis. 
6d.  to  12s.  6d.  These  values  compare  with  the  following  during  February,  1928: 
Newtowns  Fancy  12s.  to  16s.,  "C"  lis.  to  14s.;  Spitzenberg  Fancy  8s.  6d.  to  9s.; 
Delicious  E.F.  13s,  to  15s.,  Fancy  12s.  to  13s.  6d.;  Jonathan  Fancy  9s.  to  Lis., 
"C"  8>.  to  9s.  0d.;  Winesaps  E.F.  10s.  6d.  to  12s.  6d.,  Fancy  10s.  to  lis.  6d.; 
n  IV man  WTinesap  Fancy  9s.  to  9s.  6d.;  Rome  Beauty  Fancy  10s.  to  lis.  As 
shown,  the  range  of  value  this  year  has  been  higher  for  Spitzenbergs,  Jonathans, 
Winesaps.  and  Delicious,  and  lower  for  Newtowns,  than  in  1928. 
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The  following  has  been  the  range  of 
various  markets  during  February:  — 


H'«.j*i  v.'on  and  Oregon — 

New  ton  K.F  

Fancy 

(.'•'  

SpitJcnU>rs  K  F. . .  . 
Fc\ 

"C".... 

N  :iH'sa|'s  F  1' 

Pay   

"C"  


value  of  American  boxed  apples  on  the 


Liverpool  Glasgow  London 

lis.  Od.  to  14s.  Qd.  lis.  Od.  to  13s.  Od.    lis.  Od.  to  13s.  Od. 

9s.  6d.  to  13s,  3d.  10s.  3o.  to  12s.  Od.    10s.  6d.  to  12s.  Od. 

98.  Od.  to  lis.  6d.  9s.  Od.  to  lis.  6d.    10s.  Od.  to  lis.  Od. 

lis.  Od.  to  13b.  (id.    12s.  Od.  to  13s.  6d  

(is.  8d.  (o  13s  Od.     9s.  6d.  to  13s.  Od  

Ss.  9d.  to  lis.  9d.     8s.  6d.  to  lis.  6d  

Ids.  Bd.  to  14s.  Od.  10s.  9d.  to  13s.  Od.    lis.  Od.  to  12s.  6d. 

9a  3d.  to  12s.  6d.  9s.  3d.  to  12s.  (id.    10s.  6d.  to  12s.  Od. 

8s.  Gd.  to  12s.  (id.  8s.  Gd.  to  12s.  6d.     9s.  Od.  to  lis.  Od. 


COMPARISON     BOXED  APPLE  VALUES,  1927,  1928,  1929. 

The  following  is  a  comparison  of  the  values  of  boxed  apples  on  the  markets 
of  the  Tinted  Kingdom  in  February,  1927,  1928,  and  1929:— 

1927  1928  1929 

Jonathans  E.F   8s.  Gd.  to  12s.  Od   12s.  6d.  to  13s.  6d. 

  8s.  Gd.  to  lis.  Od.  9s.  Od.  to  lis.  Od.  lis.  Od.  to  12s.  6d. 

  12s.  Od.  to  14s.  Od.  12s.  Od.  to  18s.  Od.  12s.  Od.  to  12s.  6d. 

  lis.  Od.  to  13s.  Od.  lis.  Od.  to  16s.  Od.  10s.  6d.  to  12s.  Od. 

  12s.  Od.  to  14s.  Od.  10s.  Od.  to  13s.  Od.  12s.  6d.  to  13s.  6d. 

•'  V    9s.  Gd.  to  13s.  6d.  9s.  Od.  to  12s.  Od.  lis.  6d.  to  12s.  6d. 

hon.e  Hcaut\l,  I    lis.  Od.  to  13s.  Od.  10s.  Od.  to  12s.  Od  

  lis.  Od.  to  12s.  Od.  9s.  Od.  to  12s.  Od.  10s.  Od.  to  lis.  Od. 


THE  HULL  MARKET 

Small  shipments  of  Nova  Scotia  apples  were  sold  on  this  market  as  follows: 
Baldwins  No.  1  23s.  to  23s.  6d.,  No.  2  20s.  to  21s.  6d.;  Stark  No.  1  23s.,  No,  2 
21s.  6d.j  Dome-tic  21s.  A  small  direct  shipment  of  British  Columbia  apples 
sold  as  follows:  W'inesaps  Fancy,  lis.  9d.  to  12s.  6d.;  Delicious  Fancy,  13s.  to 
13s.  6d. 

THE  CARDIFF  MARKET 

(  m  the  Cardiff  market  a  sale  of  Nova  Scotia  apples  took  place  as  follows:  — 

F(  bruary  ,7.— 6,000  barrels:  Baldwins  No.  1  26s.  to  27s,,  No.  2  23s.  to  25s., 
Domestic  23s.  to  26s.,  No.  3  20s.;  Stark  No.  1  24s.  to  26s.,  No.  2  23s.  to  24s., 
Dome>ur  23s.  to  24s.,  No.  3  21s.;  Fallawater  No,  1  26s.  to  27s,,  No.  2  24s., 
Domestic  24s.,  No.  3  22s.;  Gano  No.  1  24s.,  No.  2  21s.,  Domestic  21s.,  No,  3 
19s.;  Ben  Davis  No.  1  22s.  to  23s.,  No.  2  20s.  to  22s.,  Domestic  20s.,  No.  3 
17s.  6d.  to  18s. 

CANADIAN  APPLE  ADVERTISING 

It  is  now  possible  to  review  somewhat  more  comprehensively  the  Canadian 
Apple  Advertising  Scheme  which  formed  such  an  important  feature  in  connee- 
tioD  with  last  season's  marketing.  In  working  out  the  details  of  the  scheme  the 
organizers  had  a  twofold  object  in  view: — 

(1)  To  win  the  retailer  to  a  special  interest  in  Canadian  apples;  to  show 
him  that  the  Canadian  apple  industry  would  be  behind  him  in  any  special  efforts 
made  to  popularize  our  fruit;  to  place  in  his  hands  advertising  material  that 
would  make  it  easy  for  him  to  give  special  prominence  to  the  Canadian  apples 
h<  had  for  sale;  to  provide  him  with  a  comprehensive  propaganda  scheme  that 
would  aid  him  in  securing  the  interest  of  the  consumer  and  that  would  tend 
to  briiiLr  the  latter  to  his  shop  prepared  to  take  advantage  of  the  offers  made  of 
Canadian  fruit;  and,  as  far  as  possible,  to  turn  the  thousands  of  fruiterers' 
roughout  the  areas  concerned  into  special  display  and  propaganda 
ientr.es  for  the  pushing  of  Canadian  apples. 

(2i  To  secure  the  favourable  attention  of  the  consumer;  to  bring  to  his 
notice  the  fact  that  Canadian  apples  were  generally  available;  by  means  of  a 
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scheme  likely  to  meet  the  popular  fancy,  to  induce  him  to  inquire  for  the  fruit 
so  attractively  advertised;  and  to  lead  him  to  give  some  thought  to  Canadian 
apple  varieties,  their  different  qualities  and  uses,  etc. 

All  these  requirements  were  met  in  the  scheme,  finally  adopted. 

The  approach  to  the  retailer  was  most  carefully  organized.  Circulars  were 
sent  to  thousands  of  retailers  throughout  the  country  informing  them  that  con- 
centrated press  advertising  would  support  all  their  efforts  to  sell  Canadian 
apples  during  the  period  in  question;  that  they  would  be  supplied  free  with 
posters  and  streamers  for  display  purposes;  that  a  competition  scheme  which 
could  not  fail  to  be  attractive  to  consumers  would  be  put  into  effect;  that  a 
long  list  of  substantial  prizes  would  furnish  special  inducements  for  purchase; 
and  in  order  that  they  should  participate  as  much  as  possible  in  the  direct 
advantages  of  the  advertising,,  the  booklets  containing  the  coupons  that  were  to 
be  the  basis  of  the  competition  would  be  furnished  to  them  for  distribution 
from  their  shops. 

The  competition  itself  was  of  such  a  nature  as  to  produce  a  maximum  of 
advertising  effect  upon  the  consumer.  Every  purchaser  of  apples  was  to  receive 
a  copy  of  a  booklet  which  would  entitle  him  to  enter  the  competition  and  at 
the  same  time  furnish  him  with  the  means  of  taking  part  by  providing  the  neces- 
sary information.  These  booklets  gave  an  outline  of  the  principal  facts  about 
the  Canadian  apple  industry  and,  in  particular,  a  list  of  the  principal  com- 
mercial varieties,  with  an  indication  of  their  seasons  and  a  brief  description  of 
each  as  to  colour,  suitability  for  dessert  or  cooking,  etc.  Competitors  were  asked 
to  place  the  nine  most  popular  varieties  in  order  of  preference,  the  result  to  be 
decided  by  the  votes  of  all  taking  part.  This  made  it  necessary  to  make  a  care- 
ful study  of  the  information  provided  in  the  booklet,  and  also  provided  a  direct 
incentive  to  seek  out  in  the  shops  as  many  varieties  of  Canadian  apples  as  were 
obtainable  in  order  to  judge  their  merits. 

Judging  by  the  reception  accorded  it  by  the  trade,  the  scheme  was  an  excep- 
tionally attractive  one.  Applications  for  the  booklets  poured  in  from  retailers 
all  over  the  country,  and  the  original  printing  order  of  1,500,000,  at  first  expected 
to  be  ample,  had  to  be  increased  to  2,172,500  in  order  to  meet  the  demand. 

Naturally,  the  heaviest  applications  for  booklets  came  from  Yorkshire  and 
Lancashire,  where  the  press  advertising  was  concentrated.  There  was,  however, 
a  considerable  amount  of  enthusiasm  for  the  scheme  in  London,  and  a  number 
of  prominent  retailers  there  offered  to  add  to  the  prizes  won  by  entrants  pro- 
viding all  booklets  were  overprinted  with  their  offer.  These  ran  into  many 
thousands,  and  one  retailer,  Messrs.  J.  Shearn,,  London,  provided  as  additional 
prizes  no  fewer  than  sixteen  boxes  of  Canadian  apples.  He  also  made  a  special 
display  and  went  to  the  expense  of  having  a  large  streamer  advertising  his  offer 
right  across  the  front  of  his  premises,  which  incidentally  is  one  of  the  best- 
known  fruit  shops  in  London.  Another  large  retailer  submitted  no  fewer  than 
15,000  entries,  though  only  three  of  these  won  consolation  prizes. 

The  total  entries  exceeded  250,000,  the  result  placing  Jonathans  easily  first, 
Newtowns  second,  Baldwins  third,  Mcintosh  Red  fourth,  Blenheim  Orange  fifth, 
Golden  Russet  sixth,  Winesap  seventh,  Delicious  eighth,  and  Ribston  ninth. 

The  result  figures  quoted  above  mean  no  less  than  this: — 

(1)  Thousands  of  retailers,  the  men  who  place  the  orders  that  influence  the 
prices  at  the  auctions  and  other  centres  of  primary  distribution,  have  enthusias- 
tically supported  a  scheme  pressing  Canadian  apples  upon  their  customers  with 
all  the  assistance  of  attractive  display  and  effective  advertising  posters  and 
streamers. 

(2)  The  leaders  of  the  retail  fruit  trade,  all  the  most  active  and  enter- 
prising retailers  in  the  areas  covered,  have  heartily  welcomed  the  scheme  and 
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wn  their  active  interest  by  definite  action  in  bhe  direction  of  making 
lisp lays  and  prominently  featuring  Canadian  apples  during  the  period  of 
special  propaganda.    They  arc  prepared  to  continue  such  efforts  and  to  increase 
them  m  proportion  to  the  facilities  we  afford  them. 

(3)  Several  million  consumers  have  had  their  attention  specially  called  to 
<  Canadian  apples  during  the  period  of  particularly  heavy  supply  by  the  press 
publicity  and  by  the  propaganda  done  by  the  retailers.  Of  these,  close  to 
2^000,000  have  received  copies  of  the  Canadian  booklet.  There  is  no  doubt  that 

1  considerable  proportion  w  ill  retain  it  lor  reference  with  regard  to  the  informa- 
tion as  to  seasons  and  varieties  a  class  of  information  that  is  always  very 
much  appreciated.    Finally,  260,000  actual  entrants,  probably  with  the  assist- 

of  at  leasl  another  250,000  friends  and  relatives,  have  made  a  careful  study 
of  the  very  facts  we  wish  most  to  press  upon  their  attention. 

r  •  represents  Very  definite  achievement,  and  the  cumulative  effect  of 
such  advertising  carried  on  from  year  to  year  will  go  a  long  way  towards  educat- 
or the  public  in  the  direction  desired,  Perhaps  the  most  important  effect  is 
that  produced  on  the  retailer,  and  the  fact  that  his  co-operation  was  so  gener- 
ally received  is  one  of  the  outstanding  results  of  the  campaign. 

While  direct  effect  on  the  market  is  difficult  to  gauge  or  to  substantiate 
statistically,  there  can  be  no  doubt  that  a  definite  stimulus  was  given  to  the 
in  Canadian  apples  during  the  period  that  the  advertising  was  carried  on, 
and  also  that  this  effect  was  continued  to  an  appreciable  extent  during  the  fol- 
lowing  month. 

Hut  continuity  of  effort  is  the  vital  consideration  in  successful  advertising. 

Sporadic  publicity  is  effective  only  to  a  point,  and  always  represents  a  certain 

amounl  of  waste  in  efficiency.    If  you  do  not  go  forward,  you  must  drop  back. 

There  i-  no  more  fundamental  fact  in  connection  with  propaganda  than  this — 
advertising  i<  steadily  and  increasingly  cumulative  in  its  effects.  The  second 

year,  with  equal  expenditure  and  an  equally  efficient  scheme,  you  do  not  pro- 
mt rely  a  double  effect  but  one  representing  a  125  to  135  per  cent  increase, 

and  the  third  year  the  increase  is  in  still  greater  proportion.  To  drive  home  the 
ssage  we  have  for  the  British  retailer  and  the  British  consumer,  we  must 
tisi  steadily  and  constantly,  confident  in  the  finding  of  advertising  experts 

ev(  rywhere  that  results  will  steadily  increase  in  volume  and  value. 

THE  IMPERIAL  FRUIT  SHOW,  1929 

The  Imperial  Fruit  Show,  1929,  is  to  be  held  from  October  25  to  November 

2  in  Bingley  Hall,  Birmingham.    The  earlier  dates  set  for  the  snow  last  year 

: niii id  to  be  a  mistake.    They  made  it  impossible  for  Canada  to  compete 
av  comprehensive  scale,  only  a  few  straggling  entries  being  made.  Con- 
f  to  expectation  also — for  the  change  was  made  in  order  to  meet  what  were 
judged  to  be  English  requirements — it  was  found  that  the  earlier  date  was 
5  bisfactory  from  the  English  standpoint,  as  it  brought  the  show  on  in  the 
2  I  of  the  marketing  period.    The  committee  were  therefore  unanimous  in 
reverting  to  the  earlier  dates.   The  date  for  the  closing  of  entries  to  be  sent  to 
the  Fruit  Branch  is  September  30.  The  date  for  the  delivery  of  fruit  to  the  show 
authorities  is  October  21,  the  Monday  before  the  show  opens,  allowing  just  time 
for  the  setting  up  of  the  exhibits  before  the  opening. 

There  are  few  changes  in  the  schedule  that  concern  Canada.  One  of  these 
is  the  setting  up  of  a  new  Empire  class.,  calling  for  25  boxes  of  Canadian  apples 
of  any  variety,  for  which  substantial  prizes — £50,  £20,  and  £10 — offered  by  the 
Empire  Marketing  Board,  will  be  awarded.  The  corresponding  English  classes 
call  for  50  box  entries,  and  the  committee  would  have  liked  to  arrange  for  a 
similarly  large  entry  for  Canada,  but  it  was  felt  that  a  larger  quantity  than 
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25  boxes  would  be  difficult  to  secure  in  view  of  all  the  conditions  affecting  the 
competition.  Another  interesting  class  will  be  that  calling  for  a  competition 
between  Australia  and  New  Zealand  in  cold  stored  apples,  while  there  will  also 
be  a  class  for  South  African  oranges. 

In  connection  with  the  Agents-General  Challenge  Cup  for  the  largest 
number  of  points  made  by  any  province,  in  the  various  classes  of  the  Overseas 
Section,  one  change  has  been  made.  It  will  be  remembered  that  points  are 
counted  for  this  award  as  follows:  every  first  prize  counts  4,  every  second  3, 
every  third  2,  and  every  entry  of  sufficiently  high  standard,  irrespective  of 
prize-winning,  1.  It  was  found  that  75  per  cent  of  the  points  on  the  score-card 
was  not  quite  high  enough,  as  a  standard  for  point-earning  in  this  connection, 
and  this  has  been  changed  to  80  per  cent.  It  is  hoped  that  exhibitors  will  fall 
in  with  the  spirit  of  this  award,  and  that  a  determined  effort  will  be  made  oy 
British  Columbia  and  Ontario  to  win  the  cup  away  from  its  present  holders, 
Nova  Scotia. 

The  Empire  Marketing  Board  will  continue  their  grants  for  the  free  distri- 
bution of  apples  at  the  Fruit  Show  and  also  for  the  retail  fruiterers'  window 
displays. 

SURVEY  OF  RETAIL  FRLTT-SELLING  CONDITIONS 

Shippers  will  be  interested  to  learn  that  the  Empire  Marketing  Board  are 
making  a  most  interesting  survey  of  the  conditions  affecting  the  retail  sales  of 
apples  in  the  United  Kingdom.  Specialist  members  of  their  research  staff  will 
be  asked  to  interview  fruiterers  in  certain  selected  areas  for  the  collection  cf 
data  as  to  a  number  of  points,  the  knowledge  of  which  will  be  of  the  greatest 
value  to  our  shippers.  The  scope  of  the  inquiry  will  be  indicated  by  the  fact 
that,  in  their  first  preliminary  "  try-out  "  inquiry,  in  a  suburb  of  Liverpool, 
they  made  personal  calls  on  ail  the  retail  shops  in  the  district,  classified  them 
as  poor,  middle-class.,  or  good,  and  secured  from  the  owners  information  as  to 
where  they  make  their  purchases,  the  frequency  with  which  fruit  is  bought,, 
the  length  of  time  taken  in  disposing  of  stocks,  to  what  extent  they  store,  their 
methods  of  window  dressing,  ticketing,  etc.,  the  questions  of  wastage,  short 
weight  and  loss  in  weighing,  customers'  preferences  for  size,  colour,  varieties, 
variations  in  trade  due  to  weather,  the  extent  of  the  competition  between  apples 
and  oranges,  the  extent  and  rate  of  turnover,  the  effect  of  prices  on  demand, 
methods  of  fixing  prices,  experience  of  the  value  of  advertising,  etc.  This  is  a 
most  important  investigation,  and  the  data  secured  will  clear  up  many  points  at 
present  not  fully  understood  by  Canadian  shippers.  Although  the  first  pre- 
liminary inquiry  referred  to  above  dealt  with  Canadian  apples,  work  will  be 
carried  on  at  present  with  New  Zealand  and  Australian  apples,  now  in  season. 
Further  investigation  with  regard  to  Canadian  apples  will  be  made  as  soon  as 
the  new  season  begins. 

EMPIRE  MARKETING  BOARD  "  SLACK  "  PACK  EXPERIMENTS 

The  Empire  Marketing  Board  has  been  carrying  out  experiments  in  con- 
nection with  slack  packs  of  barrel  apples,  in  accordance  with  a  scheme  worked 
out  by  a  committee  set  up  in  Canada  under  the  auspices  of  the  Fruit  Branch 
and  the  National  Research  Council.  Shipments  of  selected  varieties,  packed  in 
various  ways,  under  the  expert  inspection  and  supervision  of  a  Canadian  fruit 
inspector,  have  come  forward  regularly,  and  have  been  carefully  examined  and 
reported  on,  on  arrival  in  Liverpool,  by  the  research  worker-  of  the  board.  It  is 
likely  that  valuable  data  will  be  secured  as  a  guide  to  our  packers  in  packing  so 
as  to  deliver  in  the  best  condition. 


DFFAF  I'M  FN  T  OF  TlxADF  AND  COM  M  FliC F,  CANADA 


U  STK.U.IAN    AND   NEW   ZK ALAND  CROPS 

The  Australian  apple  crop  this  year  is  quite  short;  total  exports  will  be  well 
half  those  of  lasl  year.  The  New  Zealand  crop  is  about  20  per  cent  below 
normal,  as  :i  result  of  wet  weather  during  pollination  and  of  severe  hailstorms, 
but  the  quality  is  reported  to  be  good.    The  total  Australasian  exports  to  the' 
■  -  '  are  expected  bo  be  in  the  neighbourhood  of  1,745.,000  boxes,  as 

against  3.9;»6.000  boxes  last  year.  The  first  arrivals  are  expected  in  London  on 
March  21;  by  March  31.  40.000  boxes  are  expected  to  have  arrived,  with  a 
further  136.500  boxes  by  April  15. 

Ill  K  rOCF.N  1IAGKN  MARK1CT 

Sales  in  February  were  as  follows: — 

/'■  .     Barrels:  Virginia  York  Imperials,  26  kr.;  Starks,  25  to  26  kr. 

B(  »  s:  Washington  Winesaps  K.F.  11  kr..  Fancy  10  to  10.25  kr.;  Ortleys  E.F., 
10.50  to  12  kr.;  Oregon  Newtowns,  unclassified,  9.50  to  11.50  kr. 

February  9. — Barrels:  Nova  Scotia  Ben  Davis  No.  1,  21  kr. ;  Virginia  York 
Imperials,  25  to  26.50  kr.;  Starks,  26  kr.  Boxes:  Washington  Winesaps  E.F. 
11  to  L1.50  kr..  Fancy  10.50  to  10.75  kr.;  Oregon  Newtowns,  unclassified,  11 
to  11.50  kr.;  Ortleys  E.F.  12  to  12.50  kr.,  Fancy  10.50  to  11.75  kr. 

The  kroner  is  worth  26  cents. 

THE  ROTTERDAM  MARKET 

Sales  in  February  were  as  follows:  — 

F(  bruary  ?. — 45.000  boxes  and  10,000  barrels  American  apples.  Barrels: 
Winesaps,  19.50  to  22.25  fl.;  Ben  Davis,  16.75  to  19  fl.;  York  Imperials,  16  to 
21.25  H.:  Albemarles,  16.75  to  17  fl.;  Greenings,  18  to  19  fl.;  Starks,  17.50  to 
18  fl.  Boxes:  Winesaps  E.F.  7  to  7.75  fl.,  Fancy  6.75  to  7  fl.,  "C"  6.25  to  6.75  fl.; 
N  wtowns  E.F.,  6.75  to  7.50  fl.,  Fancy  6.25  to  6.50  11.;  Ortleys  E.F.  7  to  9  fl., 

v  7  to  S  fl.,  "C"  6  to  7.25  fl.;  Spitzenberg  E.F.  7  to  7.25  fl.,  Fancy  6  to  6.50 
0L;  Etomi  B<  auty  E.F.  7  to  7.25  fl.,  Fancy  6.75  to  7.25  fl. 

February  9. — 30,000  boxes  and  5  000  barrels  American  apples.  Barrels: 
Win  saps,  22  to  24  fl.;  Baldwins,  17.75  to  20.75  fl.;  Albemarles,  18  fl.;  Rox. 

ts,  20.25  to  20.75  fl.;  Ben  Davis,  15  to  19.25  fl.    Boxes:  Newtowns  E.F. 
7.25  to  7.50  fl.,  Fancy  7  to  7.25  fl.;  Spitzenberg  E.F.  7.50  to  7.75  fl.,  Fa^ncy  6.75 
7.50  fl.;  Winesaps  E.F.,  7  to  7.75  fl.,  Fancy  6.50  to  7.25  fl.:  Rome  Beauty 
E.F.  7.50  fl.,  Fancy  7  fl. 

F<  16. — 3,800  boxes  and  7,400  barrels  American  apples.  Barrels: 

3,  15.50  to  15.75  fl.;  Albemarles,  14.25  fl.;  Russets,  15.50  to  20.50  fl.;  Ben 
18.25A.;   York  Imperials,  15  to  16  fl.;  Starks,  16  fl.;  Winesaps,, 
15  50  to  22  fl.   Boxes:  Worcester  Pearmains  E.F.  6  to  6.50  fl.,  Fancv  5.50  to  6  fl., 

"G"  5.25  fl. 

February  23. — 73,000  boxes  and  small  lots  of  American  barrelled  apples. 
Is:  Winesaps,  16  to  20.75  fl.;  Ben  Davis,  16.25  to  18.25  fl.;  Rox.  Russets, 
18.50  to  21.25  fl.;  Starks,  16.50  fl.  Boxes:  Winesaps  E.F.  7.50  to  8.75  fl.,  Fancy 
7      7  75  fl.  "C"  6.50  to  7  fl.;  Newtowns  E.F.  8  to  8.25  fl.,  Fancy  7.50  to  7.75  fl.; 

man  Winesaps  E.F.  6.75  to  7.50  fl.,  Fancy  6.50  to  7.25  fl.,  "G"  5.75  to  6.50 
fl.;  Arkansas  Black  E.F.  7  to  7.50  fl.,  Fancy  6.25  fl.,  "Cv  5.50  fl. 

The  florin  is  worth  40  cents. 
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THE  GERMAN  MARKET 

Sales  in  Hamburg  during  February  were  as  follows: — 

February  7. — 3,112  barrels  and  36,824  boxes  American  apples.  Boxes: 
Winesaps  E.F.  11.50  to  13.50  m.,  Fancy  11.75  to  12.75  m.;  Winter  Banana  E.F. 
13.50  to  14.25  m.,  Fancy  12.75  to  13  m.;  Ortley  E.F.  11.50  to  16.25  m.,  Fancy 
11.75  to  14.50  m.,  11  to  12.75  m.;  Newtowns  E.F.,  11  to  12  m.,  Fancy  10.75 
to  11.75  m.,  "C"  9.75  to  10.25  m.  Barrels:  Ben  Davis,  26  to  34  m.;  Baldwin, 
23.50  to  24.50  m.;  Winesaps,  26.50  to  35  m.;  Ganos,  24  to  24.50  m. 

February  — 4,042  barrels  and  9,968  boxes  American  apples.  Barrels: 
Ben  Davis,  23  to  32  m. ;  Winesaps,  26  to  36  m.;  Stayman  Winesaps,  33.50  m. ; 
Baldwin,  20  to  22  m.;  Stark,  26  m.;  Golden  Russets,  40  m.;  York  Imperials, 
23  m.;  Ganos,  27  to  34  m.  Boxes:  Winter  Banana  E.F.  12  m.,  Fancy  9  to  11 
m.,  "C"  9  to  10  m.;  Winesaps  E.F.  10  to  11.75  m. 

February  21. — 82,000  boxes  and  1,500  barrels  American  apples.  Barrels: 
Winesaps,  20  to  28  m.;  Baldwins,  16  to  20.50  m.;  Ben  Davis,  16  to  32  m. 
Boxes:  Winesaps  E.F.  12  to  14.75  m.,  Fancy  12  to  13.50  m.;  Newtowns  E.F. 
11  to  13.25  m.,  Fancv  10.75  to  12  m.;  Rome  Beauty  E.F.  13.25  to  14.75  m., 
Fancy  12.50  to  13.75  m.;  Spitzenberg  E.F.  12.25  to  14.50  m..  Fancy  12.25  to 
13.50  m.;  Jonathans  E.F.  14.25  to  15.25  m.,  Fancy  13.50  to  14  m. 

February  28. — 7,655  barrels  and  42,822  boxes  American  apples.  Barrels: 
Golden  Russets,  34.50  to  42  m.;  Ben  Davis,  21.50  to  43  m.;  Gano,  25.25  to 
25.75  m.;  Winesaps,  30  to  45  m.;  Albemarles,  28.50  to  38  m.;  Jonathans,  30 
m.;  Delicious,  30.50  m.:  Baldwins,  29  to  29.50  m.;  York  Imperials,  43  m. 
Boxes:  Newtowns  E.F.,  12  to  13.50  m.,  Fancy  12.25  to  12.75  m.,  "C"  12  m.; 
Winesaps  Fancy  13  to  14.25  m. 

The  mark  is  worth  23  cents. 

March 

Total  barrel  apple  arrivals  during  March  showed  a  very  considerable  drop 
over  those  during  February,  barrel  shipments  being  only  half  the  quantity,  and 
only  a  few  thousands  more  than  during  March  of  the  short  crop  year,  1928. 
Boxed  apple  shipments  were  also  substantially  decreased,  though  not  so  greatly 
as  in  the  case  of  barrels,  and  still  being  well  over  twice  those  received  in  March 
last  year.  From  the  beginning  of  the  season  up  to  March  16  shipments  from 
transatlantic  points  have  been  2,213,265  barrels  and  5,111,975  boxes  as  compared 
with  1,690,900  barrels  and  3,001,686  boxes  in  1927-28.  Of  these,  consignments 
to  Liverpool  were  888,504  barrels  and  1,382,773  boxes  as  compared  with  698,485 
barrels  and  868,949  boxes  in  1928;  to  London,  595,345  barrels  and  1,836,339 
boxes  as  compared  with  372,843  barrels  and  843,843  boxes;  to  Glasgow,  299,892 
barrels  and  1,065,997  boxes  as  compared  with  249,893  barrels  and  711,844  boxes; 
to  Manchester,  160,153  barrels  and  50,648  boxes  as  compared  with  155,676 
barrels  and  43,764  boxes;  to  Southampton,  83,876  barrels  and  477,346  boxes  as 
compared  with  35,209  barrels  and  401,746  boxes;  to  Hull,  55,696  barrels  and 
176,621  boxes  as  compared  with  45,453  barrels  and  81,308  boxes  ;  and  to  Bristol 
and  Cardiff,  69,912  barrels  and  22,669  boxes  as  compared  with  48,093  barrels 
and  7,693  boxes. 

Prices  for  barrel  apples  were  well  maintained  during  the  month,  the  prices 
of  many  varieties,  notably  Nova  Scotia  Golden  Russets,  Starks  and  Fallawaters, 
Ontario  Golden  Russets,  Baldwins  and  Starks,  and  American  York  Imperials 
and  Albemarles.  selling  at  increased  values.  The  best  lots  of  Virginia  York 
Imperials  sold  as  high  as  35s.,  and  of  Albemarles  from  38s.  to  41s.,  though  in 


,„.,.„,.,.„„,'  Of  TRADE  MD  »■.««"■ 

28e  :.-  against  Ms.,  ■   '    al  ^ •  ,  nlarUet>  returned  remark- 

's excellent  frui  amvmgon  amodejt*  ys  pp^  rf  ^ .  ,cn  Russe  s 
ably  good  prices,  Starks  No.  1  ream  g  y  ?g  Boxed  apples  were  so  d 
x    i  39b.;  Baldwin  No.  1.  n   ■  an  .     w   package  were  considerably 

agains,  much  keener  competo^,  -  ««W^  howPever,  maintained  the  Feb- 

tha,n  "',  ;:"Tv    ,\  •    ',  nade  a  slight  increase.   The  Glasgow  market 
whllf  Newtown  made ,  »  «w  v      good  p  CC8 

,U:"t„„  re  numerous  shipment*  o^S^S'S 

-  «  fr0M  UHH'  "'  9,5T  !  for  at ,  n  Swing  a  period  of  compara- 
dola,  totalling  13,700  barrels  were  ^^7°^  Lreaee  over  those 
tive  bareness  <m  the  market  and  ,  -J ™e  ti  was  maintained  for  the 
,,.  the   ceding  boat.  „r?STatef  The  shipment  ex  ss.  London 

sale  of  Ihe  shipment  ex  ss.  Aseoma  a  ,  httl >  J     increase  for  the 

<"  r  made  still  higher  Beaverford,  and  Aurania,  total- 

des.   The  s^^SS  from  American  barrelled  fruit, 
ling  about  7,900  barrels,  met  kttie  t  of  boxed  apples  at  prices 

ably  well  maintained.  March  were  light,  the  heaviest 

Nova  Scotia  ^PT0^  1fSTftetort  Week,  and  consisting  of  a  few 
Lng  that  ex  ss.  Regina  sold  dur ng the n s         -  ^  ^ 

,.„,,,,,,,  Russete,  all  slack, but  mainly  of  Star^  a  market  lightly 

:       i»  ^mon,  natural  in  ™w      tk^.  g  with  the  general 

supplied  with  barrel  apple  a t  pnees  comp      g  barrels,  again  con- 

range  during  February.   The  shipment  ex  .  frffm  the  values  of  t  h 

Eisted  mainly  of  Starks  which  so  d  at  a  sJgM  rea         enhanced  values.  The 
previous  boat.    A  few  Gano  met  with  app *ecaation  ^  ^  best  pr- 

400  barrels  of  Starks  ex  ss.  Done  ontheMth  ^ting  from  26s.  to  28s.,  No.  2 
for  tMs  variety  in  Live rpool  th *  «*oM^a    an     g        ^  ^  ^ 
24s.,  and  Domestic  24s  to  25s.  Some  «»  J""      short  market  at  good  prices 
during  the  last  week  of  the  month  also  sola  on  a  ban.elg  of 

JR-  shipments  from  Ontario  retone ^*^or  No.  X.  The  1,000 
Starks  ex  8S.  Montrose  sold  during  th  ^  firs  ^ week  hi  h  prices,  Starks 

barrek  ex  ss.  Jfontc  are  extent  m  qualig^  No.  3;  Baldwins  41a 

making  34s.  to  35s.  for  No.  1  and  30s.  tor  »°™s  N    g    and  Ganos  37s. 

:  Na  1,  37-..  for  No.  2..  32s.  for  Demesne,  -J  27.  to:  COTBprised 
for  No.  1  and  25s  6d  for  No.  3.   The  300  b a  prices. 
Golden  RuSsets,  which  sold  at  lower  but  till  rn  to  Manchester: 

There  were  two  small  shipments  ot  JNova  o  ee  Manchester 

,  !()(    ,  -,■!-  ex  -  JM**  ^J^^A  12)  the  Bald- 

Brigade.  The  first  comprieuig  Baldwin and  ^  s  ding  three  boats 

■  making  values  definitely  supermr  to  those  o ^      P^  ^  ^  at  cel. 
SSr^SSS  Liverpool  though  not  equa# 

L°n  T°herea  were  no  Nova  Scotia  or  Ontario  shipments  to  Glasgow. 
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BARREL  APPLE  PRICES 


The  following  table  shows  the  range  of  prices  during  March  for  each  grade 
No.  1,  No.  2,  Domestic,  and  No.  3)  of  the  principal  varieties  of  Nova  Scotia  and 
American  apples  on  the  four  principal  markets  of  the  United  Kingdom:  — 


20s.  0d.  to  24s.  6d. 
23s.  6a.  to  25s.  6d. 
20s.  Od.  to  23s.  Od. 
18s.  6d.  to  20s.  Od. 
24s.  Od.  to  26s.  Od. 
18s.  Od.  to  21s.  Od. 
18s.  Od.  to  21s.  Od. 
17s.  Od.  to  18s.  9d. 


Nova  Scotia  Apples —  Liverpool  London  Manchester  Glasgow 

Golden  Russet  1   32s.  Od.  28s.  Od 

2.   29s.  Od.  25s.  Od.  to  36s.  Od.    25s.  Od. 

Dom   29s.  Od.  24s.  Od. 

3   18s  Od.  23s.  Od. 

Baldwins  1   23s.  Od. 

2   20s.  Od. 

Dom   20s.  Od. 

3   17s.  Od. 

Starks  1   16s.  6d.  to  28s.  Od.  20s.  Od. 

2   17s.  Od.  to  24s.  Od.  18s.  Od. 

Dom   14s.  3d.  to  25s.  Od.  18s.  Od. 

3   14s.  Od.  to  18s.  6d.  16s.  Od. 

Fallowater  1   23s.  Od. 

2   23s.  Od. 

Dom   23s.  Od. 

3   17s.  6d. 

Ben  Davis  1   20s.  Od. 

2   18s.  Od. 

Dom   18s.  Od. 

3   14s.  Od. 

Nonpareils  1   24s.  Od.  to  26s.  6d.  24s.  Od. 

2   23s.  6d.  to  25s.  Od.  22s.  Od. 

Dom   19s.  3d.  to  24s.  Od.  21s.  Od. 

3   18s.  Od.  to20s.  Od.  20s.  Od. 

Ganol....   26s.  6d.  24s.  Od. 

2   24s.  6d.  23s.  Od. 

Dom   25s.  Od.  20s.  Od. 

3   18s.  Od.  17s.  Od. 

American  Apples — 

New  York  Baldwin   24s.  Od.  to  31s.  Od.  23s.  Od.  to  30s.  Od . 

"         Greening   25s.  Od.  to  39s.  Od.  26s.  Od.  to  32s.  Od. 

Virginia  Winesaps   24s.  6d.  to  32s.  Od.  24s.  Od.  to  32s.  Od. 

"       York  Imperial   31s.  Od.  to  35s.  Od.  26s.  Od.  to  30s.  Od  

"      Albemarles   26s.  Od.  to  39s.  Od.  28s.  Od.  to  38s.  Od.    26s.  Od.  to  41s.  Od.    28s.  Od.  to  31s.  Od. 


to  37s.  Od. 
to  36s.  Od. 
to  30s.  Od. 
to  28s.  Od. 
to  28s.  Od. 
to  26s.  Od. 
to  24s.  Od. 
to  21s.  Od. 
to  26s.  Od. 
to  26s.  Od. 
to  24s.  Od. 
to  20s.  Od. 
to  27s.  Oo  . 

to  25s.  Od. 
to  23s.  Od. 
to  26s.  Od. 
to  25s.  Od. 
to  25s.  Od. 
to  20s.  Od. 
to  28s.  Od. 
to  27s.  Od. 
to  25s.  Od. 
to  23s.  Od. 
to  29s.  Od. 
to  25s.  Od. 
to  26s.  Od. 


26s.  6d. 

26s.  6d.  to  27s.  Od. 
24s.  Od. 

20s.  Od.  to  21s.  6d. 


26s.  Od.  to  33s.  Od  

26s.  Od.  to  34s.  Od  

25s.  Od.  to  33s.  Od.    28s.  Od. 


Liverpool  was  the  only  market  on  which  Ontario  apples  were  offered,  and 
these  sold  at  the  following  range:  Starks  No.  1  28s.  to  35s.,  No.  2  25s.  Od.  to 
28s.  6d.,  Domestic  24s.  6d.  to  31s.,  No.  3  24s.;  Golden  Russet  No,  1  31s.  to  39s., 
No.  2  33s.  to  35s.  6d.,  Domestic  30s.  to  33s.,  No.  3  30s.;  Baldwin  No.  1  34s.  6d. 
to  41s.,  No.  2  37s.,  Domestic  32s.,  No.  3  27s.;  Gano  No.  1  37s.,,  No.  2  30s., 
Domestic  31s.,  No.  3  25s.  6d. 


COMPARISON  BARREL  APPLE  VALUES,  1927,  1928,  1929 

The  following  is  a  comparison  of  the  range  of  value  of  Nova  Scotia  apples 
on  all  markets  during  March,  1927,  1928,  and  1929:  

1927  1928  1929 

Golden  Russet  No.  1   25s.  Od.  to  33s.  Od.  34s.  Od.  to  39s.  Od.  32s.  Od.  to  37s.  Od. 

Baldwin  No.  1   13s.  Od.  to  20s.  Od .  17s.  Od.  to  33s.  Od .  20s.  Od.  to  28s.  Od . 

Stark  No.  1   13s.  6d.  to  18s.  9d.  23s.  Od.  to  35s.  Od.  16s.  Od.  to  28s.  Od 

Ben  Davis  No.  1   13s.  6d.  to  21s.  Od .  15s.  Od.  to  28s.  Od .  20s.  Od.  to  26s.  Od 1 

As  shown,  values  generally  were  higher  than  for  the  heavy  crop  year  1927, 
but  lower  than  in  1928. 


BOXED  APPLE  VALUES 

British  Columbia  apples  have  sold  as  follows  during  the  month:  Newtowns 
E.F.  10s.  to  12s.,  Fancy  10s.  6d.  to  lis.  6d.,  "C"  9s.  6d.  to  lis.;  Jonathans 
Fancy  lis.  to  12s.,  "C"  10s.  to  lis.;  Delicious  E.F.  13s.  6d.  to  14s.  6d.,  Fancy 
12s.  6d.  to  14s.;  Rome  Beautv  Fancv  Us.  6d.  to  12s.  6d.;  Stayman  Winesap 
Fancy  lis.  0d.  to  12s.  6d.,  "C"  10s.  6d.  to  lis.  6d.  These  values  compare  with 
the  following  in  March,  1928:  Winesaps  E.F.  13s.  to  14s.,  Fancy  lis.  6d.  to 
12s.  6d.,  "C"  10s.  to  lis.;  Newtowns  E.F.  16s.  to  17s.,  Fancv  14s.  6d.  to  16s., 
"C"  13s.  to  16s.;  Delicious  E.F.  15s.  to  16s.  6d.,  Fancy  13s.  to  15s.  6d.;  Rome 
Beauty  Fancv  12s.  to  13s.  6d..  "C"  10s.  6d.  to  lis.  6d. 
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n  ■  U  llowing  i-  the  range  of  values  of  the  principal  varieties  of  American 
boxed  apples  during  the  month  in  Liverpool,  London,  and  Glasgow: — 

Liverpool  London  Glasgow 


Ni-wvwusVr    128.  Od.  to  14s.  6d.    lis.  Od.  to  13s.  Od.    12s.  Od.  to  14s.  Od. 

lis.  3d.  to  13b.  6d.    Us.  Od.  to  12s.  6d.   10s.  6d.  to  lis.  6d. 
I  10s.  9d.  to  12s.  8d.    10s.  Od.  to  lis.  6d.    lis.  Od. 

...    |2s.  6d.  to  18s.  6d.    10s.  Od.  to  12s.  6d.    12s.  Od.  to  13s.  6d. 
lis.  Od.  to  12s.  Od.     9s.  6d.  to  lis.  6d.    lis.  6d.  to  12s.  6d. 

  9s.  Od.  to  10s.  6d.    10s.  Od.  to  10s.  6d. 

SpitjonU«rK  B  W   12s.  Od.  to  14s.  Od  

I  Vv    lis.  Od.  to  13s.  6d  

I  V.  >■       1.1'    13s.  6d.  to  14s.  6d!    ! . . . ...... . . . . . .' .' .'    i5s.  6d.  to  16s'.  6d". 

12s.  6d.  to  14s.  Od.    12s.  6d.  to  14s.  Od.    12s.  Od.  to  15s.  Od. 
"CM   12s.  Od. 


COMPARISON — BOXED  APPLE  VALUES,  1927,  1928,  1929. 

iwing  is  a  comparison  of  the  values  of  boxed  apples  on  the  markets 
(Jnil    :  Kingdom  in  March,  1927,  1928,  and  1929:— 

1927  1928  1929 

  12s.  Od.  to  15s.  9d.    13s.  3d.  to  20s.  Od.  lis.  Od.  to  14s.  6d. 

  lis.  Od.  to  15s.  Od.    10s.  6d.  to  15s.  Od.  10s.  Od.  to  13s.  6d. 

SpHjMaberg  E.F   lis.  0d.  to  14s.  6d   12s.  Od.  to  14s.  Od. 

Delicious  E.F   15s.  0d.  to  16s.  6d.  13s.  6d.  to  16s.  6d. 

A-  -  own,  values  this  year  were,  for  all  but  Ncwtowns,  lower  than  either  in 
L027  or  1928. 

THE  CARDIFF  MARKET 


On  th<  Cardiff  market  7,000  barrels  of  Nova  Scotia  apples' ex  ss.  Canadian 
on  March  9  as  follows:  Nonpareils  No.  1  23s.  to  25s.,  No.  2  21s. 
22s.,  Domestic  21s.,  No.  3  17s.  to  20s.;  Starks  No.  1  21s.  to  26s.,  No.  2  19s. 
to  24s.,  Domestic  18s.  to  24s.,  No.  3  17s.  to  20s.;  Ben  Davis  No.  1  21s.  to  22s., 
V  2  17s.  6d.  to  20s.,  Domestic  18s.  to  21s.,  No.  3  15s.  6d.  to  17s.;  Golden 
Russet  No.  1  32s.  to  35s.,  No.  2  29s.,  Domestic  27s.,  No.  3  24s.  to  25s,;  Baldwins 
No.  1  18s.  to  26s.,  No.  2  20s.  to  22s.,  No.  3  14s.  to  18s.,  Domestic  16s.  to  21s. 

prices  are  just  slightly  below  the  very  satisfactory  values  that  were 
returned  at  the  same  date  from  a  sale'  in  London. 


FIRST  AUSTRALASIAN  ARRIVALS 

The  first  shipment  of  New  Zealand  apples  arrived  at  the  end  of  the  month, 
12.000  boxes.    The  shipment  was  generally  in  good  condition, 

except  for  bitter  pit  affecting  the  Cox's  Orange. 

SLACK  PACKS 

The  problem  of  slack  deliveries,  with  the  resultant  loss  of  2s.  or  more  as 
compared  with  "tight"  values,  continues  to  be  one  of  considerable  interest  to 
n  shippers,  though  it  is  to  be  hoped  that  the  data  received  from  the 

ul  experiments  conducted  during  the  season  will  help  to  suggest  a  solution. 

Tn  view  of  the  importance  of  the  matter,  the  following  tables  are  presented 

ing  the  percentage  of  slacks  in  Nova  Scotia  and  Ontario  shipments  as  listed 
on  auction  catalogues  in  Liverpool  and  Manchester:  — 
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Slack  Percentages — Nova  Scotia  Apples — Liverpool 
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Date 


1928 

Sept.  17  

"  28  

Oct.  3  

"  15  

"  17  

"  22  

"  29  

Nov.  2  

7  

"  21 
Dec.  5.'.'.'.'.'.'. 

"  10  

"  12  

"  19....... 

1929 

Jan.  2  

2  

"  14  

"  14  

"  16  

"  28  

"  30  

Feb.  1  

4  

"  11  

"  15  

"  20  

"  20  

Mar.  1  

6  

"  13  

"  20  

"  27  


Steamer 


Nova  Scotia  

Devonian  

Newfoundland  

Manchester  Hero. . . 

Winifred  ian  

Nova  Scotia  

M/c  Corporation — 

Meltonian  

Newfoundland  

Caledonian  

Incemore  

Belgian  

Newfoundland  

Baltic  

London  Corporation 

Calgaric  

Incemore  

Caledonian  

Baltic  

Norwegian  

Antonia  

M/c  Hero  

Newfoundland  

Bostonian  

M/c  Corporation  

Nitonian  

Doric  

Incemore  

Regina  

Andania  

Doric  

Antonia  


Total 


1,222 
5,082 
3,863 
7,072 
2,004 
4,207 
6,067 
2,224 
2,893 
2,973 
9,619 
5,995 
7,806 
703 


8,697 
3,067 
13,852 
2,244 
11,488 
5,946 

598 
4,629 
6,700 
3,137 
3,460 
2,377 

672 
1,286 
3,379 
1,171 

416 

757 


135, 


Tight 
Barrels 


504 
4,455 
3,160 
6,032 
1,869 
3,772 
5,381 
1,955 
2,007 
2,683 
8,424 
5,377 
6,389 

590 


7,781 
2,632 
12,319 
2,079 
10,051 
4,931 

468 
3,845 
5,980 
3,514 
3,343 
2,131 

621 
1,190 
3,198 
1,160 

352 

591 


118,784 


Slack 
Barrels 


728 
627 
703 
1,040 
135 
535 
686 
269 


290 
1,195 

618 
1,417 

117 


526 
435 
,533 
165 
437 
,015 
130 
784 
726 
623 
116 
246 
51 
96 
181 
11 
64 
166 


17,551 


Slack  Percentages — Ontario  Apples — Liverpool 


1928 


Oct.  17. 

"  24. 
Nov.  7. 
7. 

"  21. 
Dec.  12. 
"  19. 
"  19. 


Jan. 


Feb. 


Mar. 


1(1. 
16. 
23. 
30. 
30. 


1929 


Doric  

Montclare  

Laurentic  

Montcalm  

Duchess  of  Bedford . 

Minnedosa  

Montclare  

Baltic  


Minnedosa. 
Montclare. 

Baltic  

Metagama. 
Montroyal. 

Antonia  

Lancastria. 
Montrose. . 
Minnedosa. 
Metagama. 
Montroyal. 
Montrose . . 
Montclare. . 
Montroyal. 


329 
313 
39 
197 
253 
807 
155 
375 


1,000 
2,166 

497 
1,200 
1,410 

167 

152 
1,700 
1,667 
1,897 
1,375 

200 
1,052 

326 


17,277 


329 
313 

37 
134 
237 

88 
155 


997 
2,080 

436 
1,200 
1,410 

123 

152 
1,544 
1,660 
1,889 
1,328 

189 
1,052 

319 


2 
63 
16 
719 

375' 


44 

156' 
7 

8 

47 
11 


15,672 


1,605 
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Si  u-k  PxRCXNTAGKfi     Non  a  Si -otia  Aim'LKs  - -Manchester 


1  >au> 


Steamer 


Oct,  Ifl 
••  2:5 
Nov.  6 
27 

Dm,  N 


In 

8 

15 

29 

Feb. 

5 

12 

19 

■  >,-, 

Mar. 

12 

192S 


1929 


1  Lilian  

M  o  Commerce 
M  a  Etegimenl . 

M  i-  Producor. . 

M  o  Regiment . 


I  iondon  ( 


Prodi 


>rpor 

icer. 
aen1 


Regii 

Hero  

Brigade  

( 'orporntion 
Producer.  . . 

X  it onian  

M  c  Hogiinont . . 


Total 


3,406 
5,678 
5,964 
3, 167 
6,485 


1 . 348 
9,734 
6,445 
3,258 
5,759 
4,151 
1 , 797 
194 
420 


57,806 


Tight 
Barrels 


1 , 907 
5,305 
4,831 
2,  I  13 
5,380 


1,189 

7,824 
5,583 
2,575 
4,545 
3,479 
1,141 
103 
255 


40-380 


Slack 
Barrels 


1,439 
313 
1,133 
1,024 
1,105 


159 
1,910 

802 
083 
1,214 
672 
656 
91 
165 


11,426 


T.  percentages  of  slacks  on  the  total  quantities  given  compare  as  follows 
with  a  similar  analysis  of  the  situation  made  last  year:  Nova  Scotia  apples, 
Liverpool,  12  41  per  cent  as  against  10-42  per  cent  in  1927-28;  Ontario  apples, 
_)(.)  per  cent  as  compared  with  5-55  per  cent  last  year;  Nova  Scotia 
apple-.  Manchester,  19-42  per  cent  as  against  11-32  last  year.    The  Ontario 

d  is  interesting.  Out  of  twenty-two  boats  dealt  with,  seven  had  no  slacks 
at  all,  while  seven  had  less  than  20,  so  that  75  per  cent  of  the  boats  dealt  with 
landed  their  fruit  in  perfect  condition  or  with  only  a  negligible  amount  of  slack- 
Lasi  season^  out  of  twenty-one  Ontario  boats  dealt  with,  nine  had  no 
slacks  -it  all,  and  one  had  less  than  20  barrels  slack,  so  that  nearly  half  the  ship- 
ments made  perfect  deliveries. 


THE  COPENHAGEN  MARKET 


Sale-  in  Copenhagen  during  March  were  as  follows: — 

March.  2. — American,  barrels,  Starks,  28  kr.  Boxes:  Washington  Winesaps 
E.F.j  11.50  to  12  kr.;  Oregon  Newtowns,  12  kr. 

March  8. — American,  barrels:  Starks,  26  to  28  kr.;  Nova  Scotia  Ben  Davis 
No.  1  21  to  22  kr.,  Domestic  19  to  20  kr.  Boxes:  Washington  Winesaps  E.F. 
1 1 .60  to  12  kr.,  Fancy  11.25  kr.;  Oregon  Newtowns  E.F.  12.25  to  13  kr. 

March  19.— Barrels:  Nova  Scotia  Starks  No.  1  24  to  29  kr.,  No.  2  18  to 
20  kr.,  Domestic  23  to  25  kr.  Boxes:  Washington  Winesaps  E.F.  11.25  to  11.50 
kr..  Fancy  10.25  to  11.25  kr.;  Oregon  Newtowns  E.F.  12.50  to  13  kr.,  Fancy 
10.25  to  12.75  kr. 

THE  DUTCH  MARKET 

Sale-  in  Rotterdam  during  March  were  as  follows: — 

March  2. — 30,000  boxes  and  7,300  barrels  American  apples.    Barrels:  Ben 
D    is,  16.75  to  22.25  fl..;  Rox.  Russets,  18  to  22.50  ft;  Baldwins,  18.75  to  19.25 
\\.\  Greenings,  18.25  to  19.75  fl.;  Starks,  18.25  to  19  fl.;  Winesaps,  19  to  25.50 
:  '  fanos.  17  to  21  fl.    Boxes:  Winesaps  E.F.  7.50  to  9  fl.,  Fancy  7  to  8.50  fl.; 
as  E.F.  8  to  8.50  fl.,  Fancy  7.75  to  8  fl.;  Arkansas  Black  E.F.  7.50  to 
8.25  fl..  Fancy  6.25  to  8  fl.,  "C"  6  to  6.75  fl. 
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March  9. — 35,000  boxes  and  5,000  barrels  American  apples.  Barrels:  Rox. 
Russets,  22  to  25  fl.;  Winesaps,  27.50  to  30.50  fl.;  Baldwins,  18.75  to  26.50  fl.; 
Ganos,  20  to  26.50  fl.;  Ben  Davis.  18  to  25  fl.;  Greenings,  20.50  fl.  Boxes: 
Winesaps  E.F.  7.75  to  10  fl.,  Fancy  7.25  to  9.25  fl.,  "C"  6.75  to  7.50  fl.;  New- 
towns  E.F.  9  to  10  fl.;  Spitzenbergs  E.F.  6.50  to  8  fl.,  Fancy  5.75  to  7.50  fl.,  "C" 
6.50  to  7.25  fl.;  Arkansas  Black  E.F.  7.50  to  8.50  fl.,  Fancy  7  to  8  fl. 

March  16. — 25,000  boxes  and  6,000  barrels  American  apples.  Barrels: 
Baldwins,  20.50  to  22.50  fl.;  Rox.  Russets,  19.50  to  25.25  fl.;  Greenings,  19.50 
fl.;  Winesaps,  20  to  28.75  fl.;  Ben  Davis,  19  to  23.25  fl.,  Ganos,  20.75  fl.  Boxes: 
Winesaps  E.F.  8.75  to  9.50  fl.  Fancy  7.50  to  8.50  fl,  "C"  6.25  to  7.75  fl.;  New- 
towns  E.F.  10  fl.;  Spitzenberg  E.F.  9  fl.  Fancy  8.75  fl. 

March  23. — 110,000  boxes  and  11,000  barrels  American  apples.  Barrels:  Ben 
Davis,  14.75  to  18.25  fl.;  Baldwins,  14  to  18.75  fl.;  Winesaps,  21.25  to  21.75  fl.; 
Rox.  Russets,  19  to  23  fl.;  Ganos,  18  to  22.50  fl.  Boxes:  Winesaps  E.F.  6.75 
to  9.25  fl.,  Fancv  6  to  7  fl,  "C"  5.75  to  6.25  fl.;  Newtowns  E.F.  8.75  to  9.50  fl. 
Fancy  6  to  8.50  fl,  "C"  6  to  6.75  fl. ;  Black  Bens  E.F.  7  to  8  fl.  Fancy  6  to  8  fl. 

March  30. — Barrels:  American  Rox.  Russets,  19.50  to  21  fl.;  Baldwins, 
13.25  to  15.50  fl.;  Starks,  12.75  fl.;  Ben  Davis,  11  to  16.50  fl.;  Winesaps,  18  to 
20.50  fl.;  Rome  Beauty,  20  to  20.50  fl.  Boxes:  Washington  Winesaps  E.F.  6.25 
to  7.75  fl.  Fancy  5.25  to  6.75  fl,  "C"  4.75  to  5  fl.;  Spitzenberg  E.F.  6  to  6.50  fl. 
Fancy  5.75  fl,  "C"  4.50  to  5  fl.;  Ortleys,  Combination,  9  fl. 

THE  HAMBURG  MARKET 

Sales  during  March  were  as  follows:  — 

March  7. — 12,191  barrels  and  117,238  boxes  American  apples.  Barrels:  Ben 
Davis,  21.50  to  43.50  m.;  Albemarles,  36  m.;  Baldwins,  25.50  to  33  m. ;  Green- 
ings 27.50  m.;  Ganos,  29.50  to  39.50  m.;  York  Imperials,  24  m.;  Winesaps, 
35  to  38  m.  Boxes:  Winesaps  E.F.  13.25  to  16  m.  Fancy  12  to  14.75  m.,  "C" 
12.75  to  13  m.;  Newtowns  Fancy  12.25  to  13  nr.;  Arkansas  Black  12.75  to  13.75 
m.  Fancy  12.50  to  13.25  m. 

March  14- — 1,303  barrels  and  67,490  boxes  American  apples.  Barrels: 
Baldwins,  27  to  30.50  m,  Winesaps,  30  m.;  Ben  Davis,  28  to  39.50  m.;  Ganos, 
26.50  to  35  m.;  Rome  Beautv  E.F,  33.75  to  36.50  m.;  Rox.  Russets,  27  m. 
Boxes:  Ortleys  E.F,  12.25  to  19.50  m.  Fancy  12.25  to  17.25  m,  "C"  12  to  14.25 
m.;  Winesaps  E.F.  12.25  to  15.25  m.  Fancy  13.25  to  14  m.;  Newtowns  E.F. 
13.75  to  14.25  m.  Fancy  12  to  13.50  m,  "C"  11.25  to  12  m.;  Arkansas  Black 
E.F.  12.50  to  12.75  m.  Fancy  11  to  11.75  m. 

March  19. — 5,414  barrels  and  108,125  boxes  American  apples.  Barrels: 
Baldwins.  20  to  26.50  m.;  Albemarles,  34.50  to  35  m.;  Ben  Davis,  33.50  m.; 
Ganos,  33  m.  Boxes:  Winesaps  E.F.  10.75  to  14  m.  Fancy  10.50  to  11.75  m.; 
Newtowns  Fancy  8  to  8.60  m. 

March  26. — 7,388  barrels  and  141,507  boxes  American  apples.  Barrels: 
Ganos,  23  m.;  York  Imperials,  25  m.;  Winesaps,  25.50  m.;  Starks,  13  to  18  m.; 
Albemarles.  22.50  to  28  m.;  Ben  Davis,  18  to  23.50  m;  Baldwins,  12  to  22.50  m. 
Boxes:  Winesaps  E.F.  10  to  12  m,  Fancv  10  to  10.75  m..  "0"  8  m.;  N<  wtowns 
E.F.  12.50  m,  Fancv  11.25  to  11.75  m;  Arkansas  Black  E.F.  10.25  m.,  Fancy 
9.75  to  10.25  m,  "C"  8  to  8.25  m.;  Ortleys  E.F.  13  to  16  m,  Fancv  14.60  to 
14.75  m..  "C"  11  m.;  Spitzenberg  E.F.  9  to  9.50  m,  Fancv  9  m,  "C"  7.25  m. 
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FRUIT  TRADE  DURING  THE  SEASON,  1928-29 

J.  Forsyth  Smith,  Fruit  Trade  Commissioner 

London,  June  7,  1929 — The  principal  features  characterizing  the  fruit 
trade  in  the  United  Kingdom  during  the  season  of  1928-29  have  been  the  heavy 
shipments  of  both  boxed  and  barrelled  apples  from  transatlantic  sources  as 
compared  with  the  previous  season,  the  considerable  increase  in  shipments  of 
British  Columbia  apples,  the  extremely  small  quantities  of  Ontario  apples 
reaching  the  market,  the  particularly  good  quality  and  colour  of  Nova  Scotia 
supplies,  the  apple  crop  shortage  on  the  continent  with  subsequent  eager  demand 
on  such  markets  as  those  of  Scandinavia  and  Belgium,  and  the  fact  that  the 
competition  of  English  apples  was  not  so  keen  as  usual.  English  dessert  apples 
were  fairly  plentiful  in  the  earlier  months  of  the  season,  but  there  was  a  marked 
decrease  in  the  quantity  of  cooking  apples  on  offer,  and  this  had  a  very  for- 
tunate reaction  on  the  demand  for  the  uncoloured  varieties  of  apples  from 
Canada. 

American  barrelled  apples,  especially  those  from  New  York  and  Virginia, 
were  present  on  the  market  in  considerable  quantities,  and  as  usual  the  rela- 
tively high  colour  standard  maintained  met  with  general  appreciation.  Ship- 
ments of  American  apples  were  particularly  heavy  during  October,  and  the 
abnormal  quantities  rushed  to  market  would  in  themselves  have  reduced  prices 
below  a  profitable  level.  A  further  factor,  however,  entered  into  the  situation, 
a  considerable  proportion  of  the  fruit  arriving  being  of  a  quality  that  would 
have  met  with  a  very  doubtful  reception  even  on  a  market  of  light  supplies. 
Heavy  shipments  and  inferior  quality  combined  exercised  a  most  depressing 
influence  on  the  market,  the  returns  for  considerable  quantities  of  fruit  reach- 
ing a  disastrous  level.  This  had  the  natural  effect  of  discouraging  shipment, 
and  after  the  first  week  of  November  arrivals  were  on  quite  a  moderate  scale, 
the  totals  for  that  month  being  actually  less  than  for  October.  Prices  reacted 
to  the  diminishing  supply  and  were  more  satisfactory  than  during  the  early 
part  of  the  season,  though  still  held  down  by  lack  of  quality.  The  Nova  Scotia 
output,  however,  was  remarkably  good,  and  although  prices  received  were 
naturally  governed  to  an  important  extent  by  the  values  set  by  the  large  quan- 
tities of  competitive  American  apples,  their  exceptional  colour  and  general 
quality  won  for  them  an  excellent  reception,  and  the  warmest  commendation 
from  the  trade.  Prices  throughout  the  season  were  steady  and,  in  view  of  all 
conditions,  must  be  regarded  as  satisfactory.  Ontario  shipments  were  very 
light,  but  excellent  in  quality,  and  returned  relatively  good  prices. 

Boxed  apples  were  shipped  in  very  large  quantities  as  a  result  of  the  large 
crops  in  Washington  and  Oregon,  and  often  in  excess  of  markel  requirements, 
and  the  season  throughout  was  most  unsatisfactory  from  the  shippers'  stand- 
point. Prices  during  the  heavy  shipping  months  of  October  and  November 
were  at  a  most  unprofitable  level,  dropping  as  low  as  7s.  6d.  to  8s.  In  December 
there  was  some  improvement,  which  continued  during  the  new  year,  but  the 
season  as  a  whole  was  very  disappointing. 

The  general  level  of  barrel  apple  prices  throughout  the  season  has  been 
definitely  lower  than  in  the  season  of  1927-28,  which  was  a  year  of  short  crops 
and  of  relatively  small  supplies  to  this  market.  To  take  the  case  of  typical 
varieties  of  Nova  Scotia  and  Ontario  apples,  for  example,  comparative  prices 
for  No.  1  have  ranged  as  follows:  Nova  Scotia  Kings,  16s.  6d.  to  31s.  as 
against  24s.  to  34s.  (id.;  Gravenstein,  12s.  6d.  to  25s.  as  against  21s.  to  28s.  6d.; 
Hibston,  His.  to  28s.  as  against  19s.  to  32s.;  Stark,  16s.  (id.  to  28s.  as  against 
22s.  to  35s  ;  Baldwin,  18s.  3d.  to  31s.  as  against  17s.  to  33s.;  Golden  Russets, 
22s.  6d.  to  37s.  as  against  27s.  (id.  to  41s.;  Ben  Davis.  17s.  9d.  to  2(is.  as  against 
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286  :  Ontario  Golden  Russets.  20s.  to  :ttK  as  against  29s.  to  42s.;  Bald- 
win. 22s.  to  41a  as  againsl  25s  6d.  to  37s.;  Stark,  22s.  to  35s.  as  against  20s. 
-  I0>  ;  Ben  Davis,  21s.  6d.  to  31s,  6d.  as  against  20s.  to  32s.  6d.;  Cranberry, 
1>1.>-  t'»  i.  to  32s.  as  against  2,*>s.  to  34s.  6d. 

I         ci  3C  >f  boxed  apples,  with  the  exception  of  the  Delicious  variety, 
returned  hi  I   very  much  lower  than  last  season.    Some  typical 

the  Extra  Fancy  grade  are  as  follows:    Mcintosh  Red,  7s.  6d. 
to  10  14s,  to  L7s.  6d.;  Jonathans,  9s.  to  13s.  6d.  as  against  8s.  6d. 

•  18s  :  Delicious,  13s  to  L7s,  as  against  12s.  to  14s.;  Newt  owns,  10s.  to  13s.  6d. 
:i<  against  13s.  to 

PRICE   RANGES  ON   THE   BRITISH  MARKET 
Price  ranges  oil  tin  British  market  during  the  season  have  been  as  follows; 


.Vom  Scotia  Apple*— 

Wagnor  «    18*.  Od.  to  30s.  Oil. 

lis.  Od.  to  26s.  Oil. 

Dom    .   .  lis.  Oil.  to  25s.  Od. 

  10s.  Od.  to  21s.  6d. 

i  ir.vn-.nn  1  2ls.  Od.  to  32s.  Od. 

  ISs.  Od.  to  25s.  Od. 

Don,  15s.  3d.  to  25s.  Od. 

I    12s.  6d.  to  21s.  Od. 

Blaaheim  i  14s.  6d.  to  27s.  od. 

  13s.  Od.  to  27s.  Od. 

Dom  13s.  0d.  to  23s.  Oil. 

S  10s.  Oil.  to  23s.  Od. 

Wealthy  1      12s.  9d.  to  21s.  6d. 

  12s.  9d.  to  18s.  0  I. 

Dom    12s.  9d.  to  17s.  6d. 

3    lis.  3d.  to  20s.  0d. 

Kmtr  1    16s.  6d.  to  31s.  Od. 

  15s.  Od.  to  31s.  Od. 

Dom    14s.  6d.  to  27s.  Od. 

3    12s.  6d.  to  26s.  Od. 

RibstOfl  1    16s.  Oil.  to  28s.  Od. 

  14s.  3d.  to  27s.  Od. 

Dom   14s.  Od.  to  25s.  Od. 

3    12s.  3d.  to  22s.  Od. 

Stark  1   16s.  6d.  to  28s.  Od. 

2    13s.  Od.  to  26s.  Od. 

Dom   14s.  3d.  to  25s.  Od. 

3    13s.  3d.  to  22s.  Od. 

T.ano  1    24s.  Od.  to  29s.  Od. 

2   23s.  Od.  to  25s.  Od. 

Dom    20s.  Od.  to  26s.  Od. 

3   17s.  Od.  to  18s.  Od. 

Nonpareil  1    24s.  Od.  to  29s.  0d. 

2    22s.  Od.  to  29s.  Od. 

Dom   19s.  3d.  to  22s.  Od. 

3    18s.  Od.  to  23s.  Od. 

Otitrio  .4  pplex — 

Spy  1    24s.  Od.  to  31s.  6d. 

2   28s.  6d.  to  29s.  6d. 

Dom   27s.  Od.  to  28s.  6d. 

3    18s.  Od.  to  19s.  9d. 

Stark  1   22s.  Od.  to  35s.  Od. 

2   19s.  Od.  to  28s.  6d. 

Dom   20s.  Od.  to  31s.  Od. 

3   16s.  6d.  to  24s.  Od. 

Baldwin  1   22s.  0d.to41s.  Od. 

2   21s.  Od.  to  28s.  6d. 

Dom   20s.  Od.  to  32s.  Od. 

3   17s.  6d.  to  27s.  Od. 

Gano  1   24s.  Od.  to  27s.  Od. 

2    19s.  3d.  to  30s.  Od. 

Dom   19s.  3d.  to  31s.  Oil. 

3   16s.  Od.  to  25s.  6d. 

British  Columbia  Apples — 

Newtown  E.F   10  s.  Od.  to  13s.  6d. 

I  i  v    10s.  6d.  to  12s.  6d. 

•C"   9s.  6d.  to  lis.  Gd. 

Delicious  E.F   13s.  0d.  to  17s.  Od. 

Fey   lis.  Od.  to  15s.  Od. 

"C"   10s.  6d.  to  14s.  Od. 

Jonathan  E.F   9*.  Od.  to  13s.  6d. 

Fey   7s.  Od.  to  12s.  fid. 

■  ("   7s.  Od.  to  lis.  6d. 

Rome  Beautv  E.F   lis.  6d.  to  13s.  Od. 

Wmesap  E.F'   12s.  6d.  to  13v  6d. 

Fry   lis.  6d.  to  12s.  Oil. 

"C"  

Wealthy  E.F  *  

Fey    7s.  01.  to  14s.  6d 

C"    6s.  6  J  to  13-.  6 J. 


( Iravenstein  1   12s.  6d.  to  25s.  0d. 

2   14s.  0d.  to  24s.  Od. 

Dom   12s.  Od.  to  20s.  Od. 

3   13s.  Od.  to  20s.  Od. 

Wolf  River  1   13s.  Od.  to  20s.  6d. 

2   lis.  Od.  to  17s.  3d. 

Dom   lis.  Od.  to  17s.  Od. 

3   10s.  Od.  to  15s.  3d. 

( iolden  Russet  1   22s.  Od.  to  37s.  Od. 

2   18s.  Od.  to  36s.  Od. 

Dom   16s.  6d.  to  33s.  Od. 

3   16s.  6d.  to  32s.  0d. 

Baxter  1   19s.  6d.  to  23s.  Od. 

2   17s.  Od.  to  21s.  Od. 

Dom   14s.  Od.  to  20s.  Od. 

3   14s.  Od.  to  20s,  Od. 

Baldwin  1   18s.  3d.  to  31s.  Od. 

2   16s.  Od.  to  28s.  0d. 

Dom   15s.  Od.  to  26s.  Od. 

3   14s.  6d.  to  25s.  Od. 

Wellington  1   29s.  Od.  to  30s.  Od. 

2   25s.  Od.  to  27s.  Od. 

Dom   23s.  Od.  to  27s.  Od. 

3   20s.  Od.  to  22s.  Od. 

Fnllowater  1   20s.  Od.  to  30s.  Od 

2   18s.  Od.  to  25s.  Od. 

Dom   16s.  6d.  to  26s.  6d. 

3   15s.  Od.  to  23s.  Od. 

Ben  Davis  1   17s.  9d.  to  26s.  Od. 

2   16s.  Od.  to  25s.  Od. 

Dom   15s.  Od.  to  25s.  Od. 

3     14s.  Od.  to  20s.  Oil. 

Black  Twig  1   23s.  6d.  to  25s.  Od. 

2   21*.  Od.  to  22s.  Od. 

Dom   21s.  Od.  to  22s.  Od. 

3   18s.  Od. 

Ben  Davis  1   21s.  6d.  to  31s.  6d. 

2   18s.  Od.  to  27s.  Gd. 

Dom   17s.  Od.  to  26s.  6d. 

3   14s.  9d.  to  30s.  Od. 

Golden  Russet  1   20s.  Od.  to  39s.  Od. 

2   17s.  Od.  to  35s.  6d. 

Dom   15s.  Od.  to  33s.  Od 

3   15s.  Od.  to  30s.  Od. 

Cranberry  1   29s.  6d.  to  32s.  Od. 

2   24s.  6d.  to  32s.  Gd. 

Dom   24s.  6d.  to  2Gs.  Od. 

3   20s.  Oil.  to  22s.  Od. 

Talman  Sweet  1   21s.  6d. 

2   21s.  Od. 

Dom   21s.  Od. 


Stayman  Winesap  F.F  

Fey   lis.  6d.  to  12s.  Gd. 

"C"   10s.  6d.  to  lis.  Gd. 

Grimes  Golden  E.F   8s.  Od.  to  10s.  6d. 

Fey   7s.  Od.  to  lis.  Od. 

'  C"   7s.  6d.  to  9s.  6d. 

Spitzenberg  E.F   lis.  6d.  to  12s.  6d. 

Mcintosh  Red  E.F   7s.  6d.  to  Is.  Od. 

Fey   7s.  Od.  to  14s.  9d. 

"G"   7s.  Oil.  to  14s.  Od. 

Cox's  Orange  E.F   14s.  Od.  to  18s.  6d. 

Fey   12s.  6d.  to20s.  Od. 

"C"   lis.  6d.  to  16s.  Gd 
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CANADIAN  APPLE  SHIPMENTS  TO  SCANDINAVIA 

Frederick  H.  Palmer,  Canadian  Trade  Commissioner 

Oslo,  October  19,  1929. — During  the  early  summer  a  strong  effort  was  made 
to  interest  the  apple  importers  and  agents  of  Scandinavia  in  Canadian  apples, 
both  of  boxed  and  barrelled  varieties.  The  Fruit  Trade  Commissioner  first 
called  on  the  agents,  and  after  discussing  with  them  their  possible  requirements 
suggested  agency  arrangements  with  suitable  firms  in  Canada  who  had  indicated 
a  willingness  to  co-operate  in  this  special  endeavour. 

Considerable  difficulty  was  experienced  because  the  bulk  of  the  apple  varie- 
ties for  which  it  was  deemed  especially  desirable  to  find  a  market  were,  to  all 
intents  and  purposes,  practically  unknown.  When  the  Fruit  Trade  Commis- 
sioner was  visiting  Scandinavia  it  was  first  appreciated  that  the  Gravenstein 
crop  of  California  would  be  extremely  short.  A  special  effort  was  therefore 
made  to  have  agents  secure  sample  orders  for  Gravensteins  from  Nova  Scotia. 

In  arranging  tentative  agencies  great  care  was  taken  to  prevent  overlapping. 
In  the  main  apple  distributing  centres  a  few  good  agents  were  selected  and 
were  given  connections  covering  each  of  the  apple-shipping  districts,  for  boxed 
apples  in  British  Columbia  and  for  barrelled  fruit  in  Ontario  and  in  Nova 
Scotia.  To  these  Canadian  shippers  letters  and  cables  requesting  quotations 
were  immediately  despatched  by  the  Scandinavian  agents.  It  is  to  be  regretted 
that  not  all  of  the  Canadian  firms  addressed  even  acknowledged  receipt  of  these 
requests,  although  a  few  did  so  who,  for  this  season,  were  not  able  to  quote.  In 
such  cases  other  Canadian  shippers  were  recommended  to  the  interested  agents. 

Some  time  after  the  Fruit  Trade  Commissioner  had  returned  to  England, 
the  Trade  Commissioner  in  Oslo  followed  up  the  arrangements  proposed  by 
the  Fruit  Trade  Commissioner,  and,  while  making  a  wider  tour  of  Denmark 
and  Sweden,  advantage  was  taken  of  the  opportunity  to  call  on  importers  in 
the  smaller  centres  soliciting  their  interest  to  the  extent  that  many  additional 
sample  orders  were  booked  for  agents  in  the  main  distributing  points.  During 
this  second  tour  further  particular  stress  was  laid  on  the  value  of  these  varieties, 
which  were  rather  unknown,  and  especially  on  Gravensteins. 

transportation 

As  the  Gravenstein  is  an  apple  which  must  be  consumed  as  soon  as  pos- 
sible, the  question  of  transportation  arose.  Owing  to  the  fragile  nature  of  this 
variety,  and  the  length  of  time  that  would  be  required  to  complete  distribution 
even  after  the  fruit  arrived  in  Scandinavia,  it  was  deemed  unwise  to  consider 
transportation  via  the  United  Kingdom.  A  successful  effort  was  then  made  to 
persuade  a  Swedish  steamship  company  to  divert  to  Halifax  vessels  homeward 
bound  from  New  York.  This  company  arranged  to  call  regularly  at  Halifax 
during  the  apple  shipping  season,  and  while  they  fixed  a  boat  for  late  Septem- 
ber it  is  to  be  regretted  that  an  earlier  sailing  could  not  have  been  effected  for 
the  Gravensteins. 

INSPECTION  AT  GOTHENBURG 

The  first  shipment  of  Gravensteins  to  be  made  direct  to  Scandinavia  from 
Halifax  totalled  some  2,800  barrels,  and  arrangements  were  made  to  inspect  this 
fruit  on  its  arrival  at  Gothenburg,  Copenhagen  and  Stockholm. 
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On  October  4  the  first  ship  arrived  at  Gothenburg,  and  the  fruit  was 
inspected  in  the  Free  Harbour  on  October  G.  Everything  seen  there  seemed  to 
confirm  reports  received  regarding  the  bad  weather  conditions  which  prevailed 
in  \  vb  Scotia  when  the  growers  should  have  been  picking  and  packing  these 
los  ued  for  Scandinavia.  The  barrels  were  unattractive,  some 
being  very  dirty.  It  nniM.  however,  be  reported  that  very  few  staves  were 
broken,  and  only  a  few  barrels  hail  loose  or  broken  heads.  A  few  hoops  were 
missing,  but  on  this  point  something  will  be  said  later.  The  condition  of  the 
outside  :  the  container  did  not  make  for  confidence  as  to  the  condition  of  the 
fruit.  Some  of  the  fruit  inspected  unfortunately  reflected  the  condition  of  the 
mi  -  le.  For  high  grade  fruit  some  of  these  dirty  barrels  contained  too  many 
apple-  with  mud  and  dirt  on  them. 

As  to  the  fruit  itself,  the  consensus  of  opinion  of  three  leading  importers  and 
several  agents  was  that  the  shipment  proved  that  it  was  possible  to  ship  Graven- 
Bteins  from  Nova  Scania  to  Gothenburg  and  have  the  fruit  reach  the  importers 
in  first-class  condition.  With  the  exception  of  the  dirty  fruit  already  men- 
tioned, this  shipment  arrived  in  excellent  condition,  very  little  of  the  fruit  being 
bruised  in  any  way.    The  flavour  also  was  very  good. 

As  to  colour,  the  variation  between  the  apples  of  different  packers  was  sur- 
:.  Importers  could  not  believe  that  the  fruit  was  all  of  the  same  variety; 
some  of  the  apples  were  very  highly  praised  for  the  high  percentage  of  colour 
they  pi  ssessed.  On  the  other  hand,  some  apples  had  no  colour.  In  the  Seam- 
an market  the  higher  the  percentage  of  red  colour  present,  the  higher  the 
market  value  of  the  fruit. 

The  remarks  made  respecting  the  weather  during  the  packing  period  we're 
suggested  as  being  responsible  for  the  great  range  of  sizes  noticed.  The  Fruit 
i  e  Commissioner  in  his  many  reports,  and  importers  and  agents,  have  always 
I  that  the  Scandinavian  market  was  for  medium-sized  fruit,  in  barrelled 
apples  from  2J  to  2J,  and  in  boxed  fruit  from  175  to  216.  Some  of  the  fruit 
ins]  cted  showed  every  evidence  of  careful  sizing,  while  other  barrels  contained 
fruit  which  was  poorly  graded  as  to  size,  as  there  was  in  such  barrels  much  too 
high  a  percentage  of  large  apples.  Importers  and  agents  were  carefully  sounded 
on  this  point,  with  especial  reference  as  to  what  percentage  of  2|-inch  apples 
inigh  iii      b<  lore  claims  would  be  made  for  allowances,  or  non-accept- 

ance insisted  upon,  on  the  ground  that  the  contract  to  ship  2J  to  2|-inch  fruit 
only  had  not  been  properly  filled. 

(  In  this  important  point  opinions  varied,  but  nearly  every  one  consulted 
agreed  that  the  local  market  condition  would  be  a  prime  factor  in  every  dis- 
cussion. Generally,  however,  5  to  10  per  cent  of  large-size  fruit  would  be 
accepted  as  permissible.  The  largest  importer  in  Gothenburg  said  he  would 
accept  as  high  as  20  per  cent. 

COPENHAGEN 

The  ship  which  brought  the  fruit  to  Gothenburg  arrived  on  October  4,  and 
that  part  of  the  cargo  destined  for  the  Danish  market  after  transshipment 
arrived  in  Copenhagen  on  Saturday  the  7th.  The  fruit  was  inspected  on  the  9th 
and  on  the  10th,  when  it  was  sold  at  auction.  Delivery  was  probably  made  on 
the  following  day,  which  meant  a  delay  of  three  dsfys  in  putting  the  fruit  at  the 
disposal  of  the  buying  public.  Unfortunately  for  this  fruit,  there  were  and  still 
are  arriving  large  quantities  of  European  fruit  of  all  kinds,  so  that  the  results 
achieved  at  the  auction  are  not  entirely  indicative  of  the  quality  of  the  fruit. 

By  the  10th  the  fruit  was  not  in  nearly  as  good  condition  as  the  apples 
seen  in  Gothenburg,  and  bruises  were  beginning  to  show,  a  fact  which  seriously 
discounted  their  value  for  sale  at  auction.  It  should  be  noted  that  a  more  com- 
plete and  detailed  examination  by  the  leading  auctioneer  failed  to  produce  proof 
of  excessive  decay,  as  he  only  found  a  few  apples  which  were  really  decayed. 
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In  general,  the  remarks  made  regarding  the  arrivals  at  Gothenburg  apply 
equally  to  the  fruit  inspected  at  Copenhagen  as  to  size,  condition,  flavour,  colour 
and  percentage  of  large-sized  apples  which  could  be  accepted. 

The  auction  realized  prices  for  the  Gravensteins  which  should  not  be  con- 
sidered discouraging  in  view  of  the  difficult  season.  No.  l's  brought  from  17  to 
18.50  kr.  per  barrel,  while  "domestic"  realized  between  14  and  16  kr.  The 
price  variations  seemed  to  be  based  on  the  condition  of  the  sample  of  the  lot 
as  much  as  anything,  as  some  of  the  apples  of  these  samples  were  more  badly 
bruised  and  discoloured  than  apples  seen  in  other  barrels  in  the  warehouse. 

STOCKHOLM 

There  was  such  a  great  difference  between  the  quality  of  the  fruit  seen  at 
Gothenburg  and  that  at  Copenhagen,  that  the  trip  to  Stockholm  was  looked 
forward  to  with  a  certain  amount  of  misgiving.  The  fruit  came  to  Stockholm 
in  the  same  ship  that  brought  it  from  Nova  Scotia,  and  it  arrived  on  October 
11,  one  week  after  its  arrival  in  Sweden.  But  it  is  a  pleasure  to  be  able  to  report 
that,  of  all  the  fruit  seen  during  this  tour,  generally  speaking  the  fruit  seen  at 
the  Free  Harbour  in  Stockholm  was  in  much  the  best  condition.  With  the 
co-operation  of  the  leading  importers  of  Stockholm  and  of  the  agents  who 
effected  these  preliminary  sales,  sample  barrels  of  several  shippers'  packs  were 
inspected,  and  only  from  one  packer  was  fruit  found  which  would  not  build  up 
a  good  reputation  for  future  shipments  of  Gravenstein.  This  fruit,  however, 
showed  every  evidence  of  being  packed  in  bad  weather,  as  it  was  very  soiled. 

The  importers  had  nothing  derogatory  to  say  about  the  fruit,  but  they  did 
say  they  would  not  be  able  to  realize  the  same  profit  as  they  had  hoped  owing 
to  the  great  volume  of  European  fruit  then  being  offered. 

IMPROVED  PACKING  AND  LABELLING  NEEDED 

Reference  was  made  earlier  in  this  report  to  the  condition  of  the  barrels 
and  to  their  appearance.  So  general  were  the  many  complaints  received  that 
those  interested  were  questioned  regarding  possible  improvements.  Nearly  every 
one  thought  a  barrel  with  flat  hoops  and  smoother  staves  would  realize  for  the 
shipper  more  than  the  slight  extra  cost  involved,  and  Nova  Scotia  barrels  which 
arrived  at  Gothenburg,  Copenhagen  and  Stockholm  certainly  did  not  have  the 
attractive  appearance  the  apple  barrels  from  Virginia  for  example  had,  which 
arrived  at  the  same  time. 

Complaint  was  also  general  that  for  this  shipment  of  Gravensteins  there 
did  not  seem  to  be  any  standardized  method  of  marking  either  contents  or  grade. 
Several  methods  were  used  for  this  purpose,  but  it  is  obvious  to  one  not  in  the 
trade  that  confidence  cannot  be  inspired  if  a  variety  name  is  carelessly  stencilled 
diagonally  across  the  stencilled  names  of  packer  and  shipper.  Importers  also 
could  not  understand  why  no  standard  grade  marks  were  used.  It  is  difficult 
for  them  to  interpret  such  marks  as  "  "  2\  UP  No.  1  ",  or  "  2\-2±  " 

which  were  sometimes  stencilled,  apparently  casually,  on  the  heads,  and  then 
with  all  these  marks  always  being  found  on  the  top  of  the  barrels,  why  should 
a  packer  expect  an  importer  to  seek  the  important  word  "  Domestic  a  grade 
term,  on  the  side  of  the  barrel? 

These  simple  points  create  their  own  favourable  or  unfavourable  impression 
in  a  new  market,  and  it  is  on  attention  to  such  simple  points  as  these  that  con- 
fidence may  easily  be  built  up.  The  fruit  is  all  right;  it  needs  only  grading, 
sizing  and  careful  packing  in  a  package  commensurate  with  the  quality  of  the 
fruit  to  stimulate  greater  interest  in  the  Scandinavian  market. 


Ottawa:  Printed  by  F.  A.  Acland,  Printer  to  the  King's  Most  Excellent  Majesty,  1929. 
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APPLE  MARKET  CONDITIONS 

J.  Forsyth  Smith,  Fruit  Trade  Commissioner 
Season  1929-30:  September 

London,  November  20,  1929. — Apple  arrivals  during  September  were  con- 
siderably lighter  than  during  the  same  month  in  1928,  boxed  apples  especially 
being  scarcely  half  the  quantity.  This  was  due  to  the  shorter  crop  in  the  United 
States,  and  particularly  in  the  case  of  boxed  apples  to  the  fact  that  the  Cali- 
fornia crop  of  Gravensteins  was  only  a  third  of  what  it  was  in  1928.  From  the 
beginning  of  the  season  up  to  September  15  transatlantic  imports  to  British 
ports  totalled  162,398  barrels  and  205,171  boxes,  as  compared  with  277,725 
barrels  and  442,451  boxes  in  1928  and  142,372  barrels  and  310,860  boxes  in  1927. 
Of  this  total,  consignments  to  Liverpool  were  94,825  barrels  and  90,151  boxes  as 
against  172,746  barrels  and  173,428  boxes  in  1928;  to  London,  15,629  barrels 
and  22,417  boxes  as  against  24,478  barrels  and  104,562  boxes;  to  Glasgow, 
46,318  barrels  and  58,136  boxes  as  against  58,697  barrels  and  97,872  boxes;  to 
Manchester,  574  barrels  and  5,824  boxes  as  against  1,457  barrels  and  5,884 
boxes;  to  Southampton,  3,790  barrels  and  27,187  boxes  as  against  15,201  barrels 
and  53,838  boxes;  and  to  Hull,  545  barrels  and  700  boxes  as  against  4,646  bar- 
rels and  3,046  boxes. 

The  English  apple  crop  was  considerably  heavier  than  last  year,  and  though 
the  long  period  of  drought  during  the  summer  had  an  adverse  effect  on  the  sizing, 
the  quality  has  been  good  and  the  fruit  has  been  cleaner  than  usual.  Dessert 
apples  have  been  plentiful  on  the  market,  especially  the  attractive  red  Wor- 
cester Pearmain,  which  offers  special  competition  to  Canadian  apples.  Cox's 
Orange  have  been  on  offer  in  fair  quantities.  On  the  whole,  the  competition 
from  English  dessert  varieties  has  been  greater  than  normal.  Cooking  apples 
have  been  in  good  supply,  especially  the  popular  Bramley  Seedling,  and  the 
warning  issued  early  in  the  season  to  hold  Canadian  green  varieties  from  the 
market,  and  especially  from  London,  where  English  cooking  sorts  tend  to  con- 
centrate, has  been  more  than  justified. 

Nova  Scotia  shippers  very  logically  delayed  shipments  to  London.  The 
first  boat  to  reach  this  market  was  the  ss.  Nova  Scotia  with  13,000  barrels  for 
Liverpool,  very  largely  Gravensteins,  which  sold  on  September  18.  Although 
the  quantity  of  competitive  apples  from  the  United  States  on  the  market  at  the 
time  was  not  large,  the  total  supply  of  importations  from  all  sources  for  the  week 
being  34,000  barrels  and  12,000  boxes,  prices  were  very  disappointing,  with  a 
range  as  follows:  Gravensteins  No.  1  17s.  to  21s,,  No.  2  16s.  6d.  to  19s.  6d., 
Domestic  14s.  to  16s.  6d.,  No.  3  lis,  to  16s,  3d.;  Dudley  No,  1  13s.  to  18s.,  No.  2 
12s.  to  16s.,  Domestic  9s.  to  16s.,  No.  3  8s,  to  10s.  At  the  same  time  Virginia 
York  Imperials  were  selling  at  15s.  to  28s.,  Jonathans  in  barrels  at  23s.  6d.  to 
36s.,  and  Ben  Davis  at  15s.  to  23s.  A  carlot  of  Ontario  apples  ex  ss.  Andania 
sold  as  follows:  Wealthy  No.  1  23s.,  No.  2  20s.;  Peerless  No.  1  24s.,  No.  2  20s., 
Domestic  19s.  These  values  compared  adversely  with  last  year's  figures  for 
Gravensteins  by  the  first  Nova  Scotia  boat  in  Liverpool  of  19s.  3d.  to  25s.  for 
No.  1,  18s,  to  20s.  for  No.  2,  17s.  3d.  to  19s.  3d.  for  Domestics,  and  14s.  to  15s. 
for  No.  3.  A  car  of  Ontario  apples  ex  ss.  Duchess  of  Bedford  sold  in  Liverpool 
on  the  26th  of  September  as  follows:  Wolf  River  No,  1  22s.  6d.,  No.  2  20s.  6d., 
Domestic  20s.  6d.;  Alexandra  No.  1  16s.,  No.  2  16s.,  Domestic  16s,;  Graven- 
steins No.  1  21s.,  No.  2  18s,,  Domestic  17s.,  No.  3  13s. 
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On  St  ptemln t  IS  also  a  Nova  Scotia  shipment  of  8,400  barrels  ex  ss. 
<  eronian  was  Bold  in  Glasgow  at  slightly  higher  prices:  Gravensteins  No.  1 
I6e  6d  to  24s.,  No,  2  15s.  6d,  to  19s.,  Domestic  14s.  3d.  to  17s.  6d.,  No.  3  12s. 
•  i  I6e  6d.;  Wealthy  No.  1  ISs.  6d  bo  26s.,  No.  2  18s.  to  22s.,  Domestic  19s., 
N  3  L5g  bo  L6s'  KLj  Wolf  River  No.  1  Life,  td  18s.  (id.,  No.  2  13s.  to  16s.  6d., 
Domestic  L2b.  to  L5e.  6d..  No.  3  10s.  iw I .  to  13s.  Od.;  Dudley  No.  1  14  s.  to 
L5g  6d  .  No,  2  L3s,  to  15s.  (id..  Domestic  12s.  6d.  to  13s.,  No.  3*lls.  6d.  At  the 
BJ  me  time  American  appk4*  were  selling  in  Glasgow  as  follows:  Virginia  York 
Imperials,  21-.  to  26s.;  Jonathans,  23s.  to  30s.;  Delicious,  39s.  On  September 
2~>  a  shipment  of  Ontario  boxed  apples  sold  in  Glasgow  at  the  following  very 
low  prices:  Duchess,  Fancy  7s.  to  7s.  (id.,  "C"  grade  5s.;  Gravensteins,  Fancy 
7-  Bd  .  "T"  grade  8b,  to  7>. 

The  first  Novta  Scotia  boat  to  reach  Loudon,  the  ss.  Incemore,  with  a 
moderate  supply  of  6,800  barrels,  arrived  on  a  market  that  was  quite  depressed 
wil  g  to  Considerable  arrivals  of  American  barrel  apples,  inferior  both  in  con- 
dition and  quality.  At  the  -ame  time  English  apples  of  excellent  quality  were 
selling  freely  at  low  prices.  'The  prices  returned  were  therefore  far  from  satis- 
factory; Gravensteins  No.  1  156.  to  22<.,  No.  2  14s.  6d.  to  16s.  6d.,  Domestics 
Ids.  to  18b.,  No.  3  Lis,  (id.  to  12s.;  Ribstons,  17s.  6d.  to  18s.  6d.,  No.  2  14s.  6d. 
to  I6e.,  No  3  IN.  (id.  to  12s.  At  the  same  time  American  barrel  apples  were 
filing  at  18s.  to  22s.  for  Virginia  Yorks  and  18s.  to  25s.  for  Jonathans. 

California  boxed  apples  made  a  fairly  good  start  in  August  at  15s.  to  18s. 
(id.,  but  dropped  rapidly  in  September  to  as  low  as  10s.  to  12s.  The  first  Wash- 
Jonathans  made  fairly  satisfactory  prices,  12s.  to  15s.  in  Liverpool  and 
12-.  to  13-.  3d.  in  London.  As  usual  at  this  early  part  of  the  season,  they  were 
handicapped  by  lack  of  colour. 

The  first  British  Columbia  boat  to  arrive,  the  ss.  Montroyal,  brought  3,600 
v  -  to  Southampton  towards  the  end  of  the  month.  These  were  Cox's  Orange, 
and  -old  as  follows:  Extra  Fancy  22s.  to  24s.,  Fancy  19s.  6d.  to  21s.  6d.,  "C" 
grade  17s.  ad.  to  19s.  6d. 

THE  DANISH  MARKET 

3  were  reported  at  the  Copenhagen  auction  as  follows:  September  1, 
California  Gravensteins,  14.75  to  16.25  kr.  September  14,  California  Graven- 
3,  L0.50  to  12  kr.;  Virginia  Grimes  Golden,  22.50  kr.  September  21,  Vir- 
ginia Yorks,  24.50  to  25.50  kr.;  Ben  Davis,  22  to  22.50  kr.;  Jonathans,  26  kr.; 
California  Gravensteins,  11.25  kr.  September  30,  Virginia  Ganos,  23  kr.; 
Grimes  Golden,  16  to  22  kr.;  Washington  Jonathans,  E.F.,  12.75  to  13.25  kr.; 
-   >tia  Gravensteins,  No.  1,  19  to  20.50  kr.   The  kroner  is  worth  26  cents. 

THE  ROTTERDAM  MARKET 

-  lee  in  Rotterdam  were  reported  as  follows:   September  21,  Washington 
r  Banana,  Fancy  6.75  to  8.75  fl.;  September  28,  California  Gravensteins, 
8.50  to  9.25  fl.    The  florin  is  worth  40  cents. 

CASH  SELLING  ON  SCANDINAVIAN  MARKET 

Buying  on  the  Scandinavian  market  was  quite  active  during  August  and 
September,  and  a  considerable  proportion  of  the  direct  demand  for  delivery 
during  October  and  November  was  placed. 

A-  was  perhaps  only  to  be  expected  in  the  case  of  exporters  who  had  not 
previously  done  any  business  with  Scandinavia,  a  number  of  Canadian  ship- 
pers were  not  able  to  put  their  quotations  forward  as  soon  as  their  American 
competitors.  They  failed  to  realize  that  this  market  settles  an  important  part 
of  its  business  for  the  season  as  early  as  July  and  August,  and  that  those  who 
quote  early  have  a  fair  field  and  supply  a  demand  that  grows  progressively 

93321 


APPLE  SUPPLEMENT  No.  77 


3 


less  and  less  as  the  season  advances  towards  the  middle  of  September.  How- 
ever, several  Canadian  shippers  did  get  in  early,  and  those  who  did  secured 
results  proportionate  to  their  enterprise  and  grasp  of  the  situation. 

Nova  Scotia  shippers  have  made  some  sales  of  Gravensteins,  and  it  will 
be  interesting  to  note  the  reception  accorded  them  on  their  arrival.  Graven- 
steins should  prove  popular  on  a  market  which  regards  this  variety,  as  grown 
locally,  as  one  of  the  best  in  the  world.  In  pre-war  days  the  Nova  Scotia 
Gravenstein  was  very  favourably  known  in  Scandinavia,  but  since  then  there 
has  been  a  disposition  to  fear  that  it  would  not  arrive  in  satisfactory  condi- 
tion. The  development  of  business  in  California  Gravensteins,  and  some 
unfortunate  experiences  in  the  condition  on  arrival  of  these,  has  tended  to 
strengthen  a  feeling  of  doubt  as  to  what  may  be  expected  of  Gravensteins  in 
barrels.  The  shortage  of  the  California  Gravenstein  crop  this  year  (the  out- 
put is  estimated  at  one-third  of  normal)  had  the  natural  reaction  of  making 
the  prices  very  high,  and  thus  diminishing  the  quantities  bought  for  Scan- 
dinavian consumption  and  providing  Nova  Scotia  with  her  opportunity. 

As  far  as  varieties  for  later  shipment  are  concerned,  the  strong  insistence 
of  Scandinavia  on  colour,  owing  to  the  considerable  amount  of  business  that 
has  been  done  in  the  highly  coloured  Virginia  apples,  has  in  the  past  been 
an  obstacle  to  the  development  of  large  business  with  Nova  Scotia  and  Ontario. 
This  year,  however,  the  relatively  high  prices  from  Virginia  have  been 
favourable  to  business  with  Canada,  and  some  very  satisfactory  sales  have  been 
reported,  especially  of  Ben  Davis,  both  from  Ontario  and  Nova  Scotia.  Vir- 
ginian prices  to  Scandinavia  have  been:  Ben  Davis  and  York  Imperials,  $5.10 
to  $5.25;  Winesaps,  $6.50;  Grimes  Golden,  $5.25  f.o.b.  New  York. 

There  has  been  a  strong  demand  for  boxed  apples,  and  a  fair  amount  of 
British  Columbia  business  has  been  done,  including  a  number  of  carlots  sold 
by  exporters  opening  up  new  connections.  The  crop  shortage  in  British  Colum- 
bia, however,  has  considerably  diminished  the  export  surplus  and  deprived  many 
shippers  in  touch  with  the  Scandinavian  outlet  for  the  first  time  of  the  induce- 
ment to  push  export  sales.  Washington  prices  to  this  market  have  been  as 
follows  f.o.b.  Seattle:  Jonathans,  Extra  Fancy  $1.90,  Fancy  $1.65;  Winesaps, 
Extra  Fancy  $1.85;  Newtowns,  Extra  Fancy  $2.60  (f.o.b.  New  York,  $2.80). 

Shippers  who  have  quoted  late  may  be  disappointed  to  find  the  business 
offering  not  very  satisfactory.  But  while  the  main  demand  may  have  been 
filled,  they  should  keep  their  agents  advised  of  what  they  have  to  offer  as  there 
is  always  a  likelihood  of  supplementary  business  developing  later. 

SOME  IMPORTANT  POINTS 

Shippers  to  the  Scandinavian  markets  should  bear  in  mind  the  following 
points: — 

Sizes. — The  actual  sizes  offered  in  quotations  should  be  delivered.  The 
Scandinavians  know  exactly  what  they  want,  and  insist  on  getting  what 
they  have  bought.  In  the  case  of  barrel  apples  it  will  be  difficult  to  sell 
any  but  No.  1,  but  on  the  other  hand,  the  2J-inch  size  is  quite  acceptable 
in  dessert  varieties,  and  by  arrangement  with  the  Fruit  Branch,  this  size  may 
be  included  in  the  No.  1  grade  when  shipped  to  Scandinavia.  This  does  not 
apply  to  cooking  apples,  in  which  case  the  ordinary  Canadian  grades  must  be 
strictly  adhered  to.  A  small  size  is  wanted  for  dessert  apples,  and  a  large  size 
for  cooking  apples.  Curiously  enough,  Golden  Russet  is  regarded  as  a  cooking 
apple,  and  there  is  a  tendency  to  criticize  the  2f-inch  size  limit  for  No.  1  for 
this  variety.  However,  no  great  difficulty  will  arise  on  this  account.  Baldwins, 
Nonpareils,  and  Greenings  also  rank  as  cookers  in  this  matter  of  size.  In  boxed 
apples  150  is  definitely  too  large,  and  some  agents  object  to  163. 
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is  Par  as  colour  is  concerned,  as  British  Columbia  apples  are  of 
!■:<  (>  as  Washington  and  Oregon,  no  competitive  difficulty  arises, 
ra  should  remember  that  the  colour  standard  for  barrel  apples  is 
Bel  by  the  highly  coloured  Virginia  York  Imperials  and  Winesaps,  so  that  every 
Bffori  Bhould  bt  made  to  supply  the  highest  colour  possible. 

Norway. —  Importations  into  Norway  are  relatively  small,  in  view  of  the 
ibitive  duty.    Nevertheless  a  Pair  boxed-apple  business  is  done. 
For  barrel  apples,  however,  the  prospects  are  not  as  promising  as  in  Sweden 
and  Copenhagen. 

Methods  of  Sale.-  It  should  be  emphasized  that  a  great  deal  of  business 
>  I  Q(  i     tl  i  basis  of  cash  against  documents,  and  done  quite  safely  and  satis- 
if  the  i  gi  in  is  competent  and  reliable.  In  some  cases  confirmed  credits 
can  bi  arranged,  and  where  possible  this  is  all  to  the  good,  but — except  in  the 
ptional  cases  where  the  agents  themselves  are  prepared  to  open  credits' — 
prove  an  unfortunate  handicap  in  business,  if  insisted  upon.  It  is  strongly 
too  much  insistence  be  not  placed  on  this  matter  of  credit.  Do 
not  throw  away  good  business  by  unnecessary  precaution.    This  matter  was 
discussed  with  the  manager  of  one  of  the  most  important  banks  in  Sweden,  and 
urnished  a  statement  in  writing  that  last  season  50,000  barrels  and 
35,000  boxes  of  apples  were  handled  by  his  bank  on  the  basis  of  cash  against 
documents,  i.e.  for  delivery  against  payment  of  sight  drafts.    All  drafts,  he 
says,  have  ban  honoured  when  shipments  were  made  in  accordance  with  con- 
tracts.    The  only  exceptions  have  been  in  a  relatively  small  number  of  cases 
where  the  wrong  sizes  or  grades  have  been  shipped.    In  these  cases  the  drafts 
I   v   b  en  paid,  with  reduced  amounts,  after  negotiations  with  the  shippers.  In 
other  words,  the  experience  of  this  very  important  banking  concern  has  been 
that  drafts  are  always  honoured  if  the  shipper  does  his  part  and  ships  exactly 
■-old.    This  statement  should  go  far  to  convince  the  over-cautious 
that,  if  they  are  contemplating  a  straight  business,  there  is  no  undue 
risk  in  shipping  cash  against  documents. 

Finland. — The  requirements  as  to  variety,  size,  colour,  methods  of  sale, 
contracts,  etc.,  for  business  with  Finland  are  the  same  as  in  other  parts  of  Scan- 
dinavia.  This  is  a  new  field  for  Canadian  shipments,  and  it  is  strongly  recom- 

l<  d  that  agents  be  appointed  and  negotiations  started  in  this  new  territory. 

Appoint  Your  Agents. — It  is  strongly  recommended  that  agents  be  appointed 
i  the  principal  points  in  Scandinavia — Bergen,  Oslo,  Stockholm,  Gothen- 
burg,  Helsingfors,  and  Copenhagen.    It  costs  nothing  except  the  cost  of  making 
quotations,  unless  business  is  done  at  the  shipper's  own  set  price.   And  he  will 
have  the  advantage  of  keepimg  in  close  touch  with  his  own  man  on  the  spot, 
ys  in  n  adiness  to  serve  him  at  the  cost  of  10  cents  a  box  or  25  cents  a 
l,  or  alternatively  at  5  per  cent  on  the  price,  Atlantic  port,  whether  Hali- 
fax, Montreal,  or  New  York. 

Include  Agent's  Commission. — Do  not  forget  that  the  agent's  remuneration 
n.ii-r  be  included  in  the  f.o.b.  quotation.   He  will  not  handle  the'  cash,  which  is 
in  full  into  the  bank  by  the  purchaser.    His  remuneration  will  have  to  be 

remitted  to  him  afterwards. 

GENERAL   CONTINENTAL   CROP  CONDITIONS 

There  is  a  heavy  apple  crop  in  all  Continental  countries — Germany,  France, 
ium,  and  Holland — and  the  prospects  therefore  are  for  considerably  reduced 
importations  this  year  as  compared  with  last. 
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BELGIUM 

Belgium,  which  imported  barrelled  apples  in  unprecedented  quantities  last 
year — a  total  of  over  400,000  barrels  making  Antwerp  rank  as  the  third  port 
in  Europe  for  transatlantic  imports — expects  to  have  a  relatively  small  demand 
this  year.  Nevertheless,  last  season  has  introduced  our  apples  very  effectively 
to  buyers,  they  have  generally  been  appreciated,  and  it  will  be  worth  while  for 
our  snippers  to  keep  in  close  touch  with  exporters,  especially  late  in  the  season. 

Methods  of  Business  in  Belgium. — The  Belgian  importers  last  year  bought 
largely  for  cash,  arranging  in  most  cases  satisfactory  credits  and  receiving  sup- 
plementary lots  on  consignment.  Cash  sales  are,  of  course,  the  most  desirable 
method  of  doing  business,  but  as  the  four  principal  importers  have  arranged  to 
sell  in  a  common  auction  saleroom  in  the  same  way  as  at  Rotterdam  and 
Liverpool,  they  will  undoubtedly  tend  to  press  for  consignments,  with  suitable 
advances,  or  joint  account.  In  many  cases,  no  doubt,  shippers  will  be  able  to 
arrange  to  sell  certain  quantities  contingent  on  the  forwarding  of  other  supplies 
on  a  consignment  basis.  Sales  for  cash  through  local  agents,  on  the  same  prin- 
ciple as  in  Scandinavia,  are  not  possible  in  Belgium,  as  the  possible  purchasers 
are  not  wholesalers,  as  in  the  former  countries,  but  brokers.  The  latter  must 
be  communicated  with  direct. 

Barrel  Apples. — The  demand  in  Belgium  is  for  barrel  apples  only,  as  a 
discriminating  duty  against  boxes — thirty  times  that  on  barrels — practically 
excludes  the  former. 

Varieties. — Varieties  that  are  in  demand  are:  Ben  Davis,  Gano,  Baldwin, 
Stark,  Golden  Russet,  Nonpareil.  Some  late  arrivals  of  Starks  in  bad  condi- 
tion last  year,  however,  have  created  an  attitude  of  doubt  as  regards  this 
variety,  which  will  have  an  adverse  effect  on  future  sales. 

Sizes. — Sizes  demanded  are  the  same  as  in  England.  This  market  will  not 
be  satisfied  with  the  2-J-inch  size  packed  as  No.  1,  as  is  the  case  with  S'can- 
dinavia. 

HOLLAND 

The  Dutch  crop  is  heavy  this  year,  and  the  outlook  for  importations  from 
Canada  is  not  promising. 

Methods  of  Business  in  Holland. — Rotterdam  is  an  important  auction 
market,  and  as  a  result  business  is  transacted,  in  the  main,  on  a  consignment 
basis.  One  or  two  firms,  however,  not  connected  with  the  auctions  think  it 
possible  to  do  a  limited  amount  of  business  as  agents  for  the  placing  of  cash 
business  on  the  same  basis  as  in  Scandinavia.  They  will,  of  course,  be  working 
against  a  great  handicap,  as  it  is  difficult  to  get  buyers  to  speculate  in  buying 
for  cash  a  considerable  time  before  delivery,  when  they  have  the  alternative 
of  securing  fruit  at  the  auctions,  after  due  inspection  as  to  grade,  quality,  and 
condition,  with  the  certainty  of  paying  no  more  than  the  market  price.  Never- 
theless, I  am  hopeful  of  certain  developments  in  connection  with  this  class  of 
business. 

Boxed  Apples. — Holland  imports  all  the  well-known  boxed  varieties,  with 
a  preference  for  red  varieties,  and  especially  for  Winesaps.  As  regards  sizes, 
this  market  calls  for  150  to  216,  but  is  somewhat  readier  to  take  the  large  sizes, 
125  to  138,  than  is  the  case  with  most  export  markets. 

Barrelled  Apples. — Holland  is  in  line  with  other  markets  in  having  been 
very  favourably  impressed  with  the  Virginia  Winesap,  which  here,  as  elsewhere, 
sets  a  standard  of  colour  that  reacts  unfavourably  on  shipments  from  Canada. 
Canadian  varieties  that  should  be  acceptable  are:  Baldwin,  Ben  Davis,  Gano, 
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Golden  Russet,  and  Nonpareil  The  favourite  home-grown  apple  is  the  Goud- 
reinette,  an  apple  of  a  similar  kind  to  our  Golden  Russet  (the  name,  in  fact, 
practically  means  Golden  Russet).  The  2'-ineh  and  the  2j-inch  are  the 
favourite  sizes. 

The  apple  crop  in  France  is  large,  and  importers  are  rather  pessimistic  as 
to  the  possibility  of  being  able  to  import  any  considerable  quantity  of  apples 
from  transatlantic  sources  this  season. 

Last  Season  in  Ftemce,  -Last  season  the  crop  was  very  short,  and  as  a 
result  there  was  a  strong  demand  for  imported  apples,  both  boxed  and  bar- 
relled. Considerable  quantities  of  the  former  were  imported  by  dealers  in  Mar- 
Beilles,  Havre,  and  Paris,  and  fair  quantities  of  barrels  were  also  handled,  many 
of  these  being  purchased  from  Antwerp  importers. 

Boxed  Apples  in  France. — The  best  opportunity  for  the  sale  of  boxed 
apples  in  France  exists  on  the  Marseilles  market,  where  an  Italian  lime,  running 
from  Vancouver,  with  calls  at  Seattle,  Portland,  and  San  Francisco,  offers  direct 
transportation  facilities  thai  will  do  much  to  encourage  business.  This  line, 
the  Navigazione  Libera  Triestina*  S.A.,  offers  a  monthly  service  during  Sep- 
tember and  two  to  three  sailings  a  month  during  the  active  fruit  season.  Fruit 
shipped  so  far  by  this  route  has  arrived  in  very  satisfactory  condition.  The 
are  $1.15  per  box.  British  Columbia  shippers  who  arrange  busi- 
with  Marseilles  should  get  in  touch  with  the  Vancouver  agents  of  the 
•  tpi  ay,  Empire  Shipping  Company,  Empire  House,  966  Hastings  Street, 
Vancouver. 

/>  I  ties.-  -The  French  market  has  been  made  acquainted  with  all 
ipal  boxed  apple  varieties,  and  manifests  the  usual  preference  for  red 
nd  esp  cially  for  Winesaps  on  account  of  its  late  season.  Mcintosh 
an  nol  yel  known,  and  there  may  be  some  difficulty  in  arranging  sales  of  early 
varii  ties  such  as  this  and  the  Jonathan.    The  Newtown,  though  it  has  not  yet 

dished  the  position  of  pre-eminence  accorded  it  on  the  English  market,  is 
9t<  adily  gaining  popularity.  The  Grimes  Golden  has  been  offered  in  Paris  and 
-  bo  be  likely  to  secure  increasing  appreciation.  Winter  Banana  and 
R  :  Beauty  have  also  proved  satisfactory.  It  is  recommended  that,  if  buyers 
ask  for  quotations  on  Winesaps  and  Newtowns,  an  effort  be  made  to  induce 
them  to  include  trial  lots  of  other  varieties. 

Boxed  Sizes. — At  present  the  French  market  is  exceptional  in  manifesting 
a  preference  for  large  siz  s,  and'  will  take  96  to  138,  and  even,  larger,  though 
the  usual  export  sizes  150  to  188  can  also  be  used  to  advantage.  The  demand 
for  -mailer  sizes  will  increase  as  demand  becomes  more  general.  At  present 
this  demand  is,  in  the  main,  restricted  to  the  higher-class  shops  and  restaurants, 
where  the  large  sizes  are  in  favour. 

Ba  Varieties. — The  Ben  Davis  was  in  considerable  demand  through- 

ma  Prance  last  year,  and  other  varieties  which  have  been  sold  are  Baldwin, 
.  and  Nonpareil.  Complaint  was  made  that  the  latter  were  too  small. 
The  full  No.  1  size,  inches  to  2|  inches,  is  required.  The  2^-inch  apples  are 
too  small. 

Methods  of  Sale. — The  method  of  sale  through  agents  is  not  in  vogue  in 
France,  though  it  is  possible  that  it  might  be  introduced  on  a  limited  scale. 

are,  of  course,  many  dealers  ready  to  receive  consignments,  and  these 
might  be  made  use  of  when  conditions  are  favourable.  There  are,  however,  a 
number  of  firms  who  are  prepared  to  buy,  as  was  done  extensively  last  year, 
and  this  is  the  class  of  business  that  is  recommended.  In  many  cases,  however, 
it  will  be  difficult  to  secure  the  opening  of  credits  in  Canada. 


Ottawa:  Printed  by  P.  A.  Acland,  Printer  to  the  King's  Most  Excellent  Majesty,  1929. 
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IMPERIAL  FRUIT  SHOW,  1929 

J.  Forsyth  Smith,  Fruit  Trade  Commissioner 

London,  December  6,  1929  —  The  ninth  Imperial  Fruit  Show  was  held  at 
Bingley  Hall,  Birmingham,  from  October  25  to  November  2,  and  from  every 
standpoint,  except  possibly  that  of  the  number  of  Canadian  competitive 
exhibits,  was  very  much  the  most  successful  that  has  ever  been  held.  The  fruit 
displayed  was  of  the  very  highest  quality,  the  stands  were  very  attractive,  and 
the  general  impression  left  on  the  public  by  the  various  displays  must  have 
been  everything  that  could  be  desired.  But  these  were  all  points  that  have 
characterized  Imperial  Fruit  Shows  since  this  annual  event  was  initiated  in 
1921.  The  distinctive  features  of  the  show  of  1929,  which  made  it  an  out- 
standing success,  were  the  remarkably  increased  attendance  and  the  specially 
efficient  publicity  arrangements.  The  co-operation  of  the  Empire  Marketing 
Board  was  of  course  invaluable,  and  the  free  distribution  of  apples  to  the 
visitors  and  the  retail  window  displays  (for  which  funds  were  supplied  by  them) 
as  usual  proved  important  factors  in  the  general  success,  besides  securing  pub- 
licity of  a  particularly  effective  kind. 

The  committee  in  charge  of  arrangements  for  the  Fruit  Show  had  realized 
for  some  years  that  one  weak  point  in  connection  with  it  tended  to  neutralize, 
to  an  important  extent,  its  many  advantages.  This  was  that,  while  a  display 
of  fruit  does  present  a  gorgeous  array  of  colour  and  does  arouse  enthusiastic 
appreciation  from  visitors  who  actually  see  it,  there  is  not  a  particularly  strong 
popular  appeal  in  the  general  idea  of  a  fruit  show,  its  drawing  power  to  the 
general  public  is  not  very  great,  and  there  is  therefore  considerable  difficulty  in 
attracting  a  satisfactory  attendance.  This  was  confirmed  by  the  fact  that  the 
attendance  at  the  various  shows  held  in  London,  and  at  the  previous  one  in 
Birmingham,  left  very  much  to  be  desired,  while  the  two  shows  held  in  Man- 
chester both  gave  attendance  records  very  considerably  greater  than  at  the 
other  points.  This  was  accounted  for  by  the  fact  that  Bellevue  Gardens,  where 
the  Manchester  shows  were  held,  are  a  popular  amusement  resort  with  such 
attractive  features,  apart  from  the  show,  as  fireworks,  a  dance  hall,  a  roller- 
skating  rink,  a  menagerie,  etc. 

In  view  of  all  these  considerations,  when  it  was  decided  to  hold  this  year's 
show  at  Bingley  Hall,  Birmingham — a  hall  with  no  outside  features  of  popular 
interest — it  was  considered  that  it  would  be  necessary  to  create  our  own  popular 
attractions.  An  energetic  Publicity  Sub-committee  was  accordingly  appointed, 
and  three  special  attractions  were  arranged  for.  These  were :  A  Palace  of  Beauty ; 
the  engagement  of  the  Savoy  Orpheans  Band;  and  the  opening  of  a  dance 
hall  contiguous  to  and  opening  out  of  the  main  show  building.  The  result 
much  more  than  justified  the  extra  expenditure  on  these  publicity  and  attrac- 
tion features,  as  the  attendance  was  not  very  far  from  double  that  at  any  pre- 
vious show,  reaching  the  extraordinary  figure  of  90,000,  as  compared  with  the 
previous  record  of  50,000  at  Manchester.  A  considerable  impetus,  of  course, 
had  been  given  to  the  show  by  the  fact  that  His  Royal  Highness  Prince  George 
consented  to  open  it.  In  the  main,  however,  the  people  of  Birmingham  were 
induced  to  attend  in  the  numbers  mentioned  by  the  excellence  of  the  public 
arrangements  and  by  the  special  outside  attractions  offered. 

The  Palace  of  Beauty  consisted  of  a  pavilion  inside  the  main  building, 
in  which  a  number  of  the  Dominions  took  special  stands,  attractively  got  up 
to  represent  some  feature  of  each,  and  presided  over  by  beautiful  young  ladies 
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costumes.    The  Canadian  stand  showed  an  orchard  vista  in  the 

ground,  with  a  grassy  slope  in  front,  on  which  the  word  "Canada"  was 
worked  out  with  apples,  sprays  of  maple  leaves  and  an  apple  tree  carrying 
actual  fruit  also  figuring  in  the  scheme  of  decorations.  "Miss  Canada",  a 
rising  young  actress  from  London,  of  charming  appearance  and  dressed  in  a 
lovely  blue  costume  of  some  fluffy  material,  occupied  a  rustic  seat  at  the  side, 
with  a  constantly  renewed  pile  of  rosy  apples  at  her  feet,  and  from  time  to 
time  offered  a  sample  bo  one  or  other  of  the  visiting  children.  A  particularly 
good  photograph  was  secured  of  "Miss  Canada"  offering  an  apple  to  Prince 
on  the  opening  day,  the  Prince  very  graciously  consenting  to  repeat  the 
pose  when  it  was  discovered  thai  the  photographers  had  not  been  quite  ready 
when  the  apple  was  first  presented.  "Miss  England",  also  a  very  attractive 
girl,  posed  in  a  setting  representing  a  typical  English  scene.  South  Africa's 
beauty  appeared  as  Nell  Gwynn,  a  role  especially  appropriate  in  view  of  the 
publicity  desired  for  South  African  oranges.  Australia  had  an  effective  stand 
illustrating  raisins  and  sultanas,  and  the  Fruit  Trades'  Federations,  who  con- 
duet  the  "  Gal  More  Fruit  "  campaign,  had  a  popular  stand,  the  "Eat  More 
f  ruit  '*  girl  distributing  apples  to  favoured  spectators  with  a  great  deal  of  very 
effective  by-play.  Another  very  attractive  stand  showed  a  young  lady  in  Greek 
costume,  representing  Hygeia  weighting  out  health  in  the  guise  of  splendid 
specimens  of  the  King  of  Fruits. 

The  whole  scheme  of  the  Palace  of  Beauty  was  most  effectively  executed, 
and  was  such  that  all  who  had  seen  it  acted  as  advertising  media  to  attract 
their  friends  to  the  show.  During  the  two  periods  (afternoon  and  evening) 
when  the  palace  was  open  to  visitors  there  was  a  constant  queue  waiting  to  be 
admitted,  and  inside  the  pavilion  the  crowding  was  so  continuous  that  it  was 
exceedingly  difficult  to  make  the  round  of  the  various  stands.  Incidentally, 
the  Palace  of  Beauty  was  a  source  of  revenue  to  the  show,  as  a  supplementary 
3d.  was  charged  for  tickets  of  admission. 

Full  advantage  was  taken  of  all  publicity  opportunities  in  connection  with 
u  Miss  Canada  ",  with  the  result  that  a  much  better  press  wras  secured  for 
Canadian  participation  than  on  any  previous  occasion.  One  valuable  pub- 
licity Bcheme  was  to  have  her  visit  the  Birmingham  Children's  Hospital,  where 
she  played  the  part  of  Lady  Bountiful  in  distributing  Canadian  apples  to  the 
little  patients.  The  stand  itself  also  was  so  attractive  that  photographs  of  it, 
with  ''Miss  Canada  "  as  a  centrepiece,  were  published  in  all  the  local  papers. 
Another  very  effective  publicity  idea  was  the  putting  on  of  a  Canadian  apple 
feature  at  a  popular  dance  hall.  All  the  guests  on  entering  received  numbered 
tickets,  and  at  a  suitable  stage  of  the  proceedings  the  apples  in  a  large  basket 
were  counted,  prizes  going  to  the  holders  of  tickets  corresponding  in  number 
to  the  number  of  apples  contained. 

A  competition  connected  with  the  Palace  of  Beauty  was  of  considerable 
interest  to  the  public.  Every  visitor  received  a  voting  card  and  was  asked  to 
record  his  judgment  as  to  the  merits  of  the  eight  stands  by  arranging  them  in 
the  order  considered  as  likely  to  be  most  popular.  This  resulted  in  another 
triumph  for  Canada,  as  "  Miss  Canada  "  was  almost  unanimously  placed  first, 
Miss  England"  coming  second,  with  the  Goddess  Hygeia  third,  South  Africa 
fourth,  and  Australia  fifth. 

After  the  Palace  of  Beauty,  the  Savoy  Orpheans  Orchestra  undoubtedly 
proved  a  great  attraction.  This  famous  orchestra  had  been  playing  from  the 
London  wireless  station,  and  had  won  general  popularity  throughout  the  country 
for  its  performances  in  that  connection.  Many  visitors  were  very  glad  to  seize 
the  opportunity  of  hearing  this  famous  aggregation  of  musicians.  The  fact, 
that  facilities  were  offered  for  dancing  to  the  music,  in  an  adjoining  hall,  no 
doubt  also  possessed  special  attractions  for  the  young  people. 
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An  interesting  feature  in  connection  with  the  attendance  was  the  large 
number  of  school  children  who  were  provided  with  free  tickets  by  newspaper 
and  theatre  enterprise,  and  brought  in  hundreds  for  a  tour  of  the  exhibits.  Some 
very  interesting  photographs  were  secured  of  the  youngsters  blocking  up  the 
aisles  with  their  serried  ranks  and  holding  up  to  view  the  sample  bags  of  Cana- 
dian apples  with  which  they  were  provided. 

GENERAL  AND  TRADE  STANDS 

The  main  building  was  devoted  to  fruit  and  to  general  trade  stands.  The 
latter,  including  that  of  the  winner  of  the  Championship  Cup,  Messrs.  George 
Monro  Ltd.,  and  a  number  put  up  by  the  Birmingham  fruit  trade,  were  of  a 
particularly  high  standard  of  attractiveness.  Of  special  interest  to  Canada,  of 
course,  was  a  supplementary  stand  put  up  by  the  Canadian  Government  to 
display  canned  fruits,  the  decorative  effect  being  secured  by  the  display  of  large 
numbers  of  the  bottles  of  fruit  that  always  attract  so  much  attention  wherever 
shown,  and  also  the  scenic  transparencies. 

THE  BRITISH  EMPIRE  SECTION 

Since  it  was  decided  to  do  away  with  the  competition  between  England 
and  Canada  for  the  dessert  and  cooking  championships  of  the  Empire,  Canada 
has  not  been  represented  in  the  British  Empire  Section.  This  year,  however, 
the  Empire  Marketing  Board  suggested  the  creation  of  new  apple  classes  in 
this  section,  with  prizes  to  be  awarded  for  50-box  exhibits  in  the  case  of  Great 
Britain,  25-box  exhibits  in  the  case  of  Canada,  and  10-box  exhibits  of  cold- 
stored  apples  from  the  Southern  Hemisphere.  There  was  no  competition  as 
between  Canada  and  England,  but  substantial  prizes — £50,  £20,  and  £10 — were 
offered  for  the  best  displays  of  dessert  apples  grown  in  Canada.  British 
Columbia  alone  competed,  and  the  entries  were  limited  to  three — two  from 
the  Associated  Growers  of  British  Columbia  and  one  from  James  Lowe,  Oyama, 
B.C.  The  fruit  was  superb,  quite  the  equal  of  anything  that  has  yet  been 
shown  in  this  section,  and  the  effect  produced  by  these  larger  lots  of  one  pack 
was  much  greater  than  in  the  case  of  the  smaller  lots.  It  is  to  be  regretted, 
however,  that  Ontario  and  Nova  Scotia  did  not  compete,  as  this  class  con- 
stituted the  premier  competitive  feature  of  the  show,  and  the  publicity  value 
of  a  win  in  a  hot  contest  would  have  been  very  valuable.  Unfortunately,  the 
very  creditable  entry  by  the  only  individual  grower  competing  (Mr.  James 
Lowe,  Oyama,  B.C.)  was  disqualified  for  violation  of  the  all-important  Rule 
12,  which  sets  forth  very  definite  packing  requirements  from  which  no  departure 
can  be  permitted.  Among  other  things,  this  rule  calls  for  white  lining  paper, 
and  Mr.  Lowe  followed  the  present  commercial  practice  in  the  case  of  the 
"OK"  brand  and  used  blue.  It  is  likely  that,  in  view  of  commercial  practice, 
arrangements  might  be  made  to  use  this  colour  another  year,  but  while  the  rule 
stands  it  is  obvious  that  no  other  course  was  possible  than  to  disqualify. 

THE  OVERSEAS  SECTION 

Unfortunately,  the  entries  in  this  class  were  very  few:  a  total  of  20  only, 
as  compared  with  76  in  1927,  29  in  1926,  and  28  in  1923.  The  quality  of  the 
exhibits,  however,  was  excellent  and  fully  up  to  the  high  standard  previously 
set.  The  barrel  exhibits  were  probably  of  a  higher  standard  generally  than  in 
previous  years. 

The  Challenge  Cup  offered  by  the  Agents-General  for  Nova  Scotia,  Ontario, 
British  Columbia,  and  Quebec  for  the  highest  number  of  points  made  by  the 
aggregate  of  exhibitors  from  any  one  province — one  of  the  outstanding  honours 
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of  the  -how  did  aoi  arouse  the  degree  of  emulation  expected.  Ontario  did  not 
enter  at  all.  and  the  relatively  small  Dumber  of  entries  from  British  Columbia 
and  Nova  Scotia  made  it  evident  that  do  systematic  effort  had  been  made  to 
secure  this  trophy.  The  competition  was  made  even  less  close  than  would 
have  been  the  case  by  the  fact  that  one  British  Columbia  entrant  in 
3866  had  his  entries  disqualified  lor  violation  of  one  of  the  most 
important  rules.  The  cup  was  awarded  to  Nova  Scotia,  which  thus  retains  it 
for  a  second  year. 

In  the  main  Overseas  section,  open  to  associations  and  exporters  as  well 
as  growers,  there  were  only  three  British  Columbia  competitors — the  Associated 
Growers  of  British  Columbia,  Vernon,  B.C.;  the  Occidental  Fruit  Company, 
Kelowna,  B.C.;  ami  James  Lowe,  of  Oyama,  B.C.  The  entries  of  the  latter 
in  the  Mcintosh  Red,  Jonathan,  Delicious,  and  Newtown  classes  were  dis- 
qualified on  account  of  the  use  of  blue  lining  paper  instead  of  white,  as  required 
by  the  rules.  As  there  were  no  more  than  two  entries  in  each  class,  only  the 
firsi  prize  gold  medals  could  he  awarded,  and  three  of  these  went  to  the  Associ- 
ated Growers  for  Mcintosh,  Delicious,  and  Greening,  and  one  for  Jonathan 
to  the  Occidental  Fruit  Company. 

The  Mcintosh  Red  were  both  very  fine  entries,  but  the  winner  was  rather 
heavily  penalized  for  slackness  in  packing,  which  affected  other  scoring  factors 
adversely. 

The  Jonathan  entries  were  particularly  good,  and  both  made  very  high  total 
a.     The  competition  was  very  close,  the  disqualified  entry  only  losing  by 
half  a  point. 

The  Delicious  were  both  superb,  and  both  entries  received  points  within 
one  of  perfection  on  all  fruit-quality  points.  Packing  penalities  reduced  the 
-core  totals  from  the  standard  set  by  the  Jonathans,  and  loose  pack  affecting 
other  score  points  made  a  difference  of  3  points  between  the  totals  for  the  two 
entrants. 

The  Greening  entries  were  the  best  of  the  boxed  apples,  the  winner  securing 
a  score  of  9(4,  with  perfect  scores  for  all  fruit  points. 

As  the  only  British  Columbia  grower  entrant  was  disqualified,  no  prizes 
could  be  awarded  to  that  province  in  the  Overseas  (Growers)  Subsection. 

There  were  only  four  competitors  from  Nova  Scotia,  with  a  total  of  eleven 
3S  entries,  no  class  having  more  than  twro  entries,  thus  reducing  competition 
to  a  minimum.  Charles  A.  Bentley,  Berwick,  N.S.,  secured  a  first-prize  gold 
medal  for  Wealthy  in  the  Any  Other  Variety  Class  (boxes)  for  Spy,  Greening, 
and  Crimson  Gravenstein,  and  for  Wagner  in  the  Any  Other  Variety  Class 
(barrels*.    K.  W.  Borden,  Wolfville,  N.S.,  secured  gold  medals  for  King  and 

n  entry  of  Sheldon  pears,  and  a  silver  medal  for  Golden  Russett.  R.  J. 
Slayter,  Gaspereau,  N.S.,  secured  gold  medals  for  Cox's  Orange  in  boxes  and 
Golden  Russets.  C.  T.  Ferguson,  Bridgetown,  N.S.,  secured  two  silver  medals 
for  King  and  Blenheim  in  the  Any  Other  Variety  Class.  As  all  entrants  were 
individual  growers,  they  were  also  awarded  the  cash  prizes  of  £4  and  £2  in 
respect  of  all  first  and  second  class  wins. 

The  single  Cox's  Orange  exhibit  in  boxes  from  Nova  Scotia  was  very  fine, 
and  was  greatly  admired  by  members  of  the  trade,  who  consider  this  variety 
the  best  in  the  world. 

The  boxed  Wealthy  from  Nova  Scotia,  in  the  Any  Other  Variety  Class, 
was  not  quite  up  to  the  full  exhibition  standard.  It  showed  considerable  bruis- 
ing, was  somewhat  lacking  in  colour,  and  was  slack-packed. 

Both  exhibits  of  Kings  were  very  good,  and  the  first  prize  winner  was  a 
Splendid  specimen,  receiving  full  awards  for  all  packing  points  except  that  half 
a  point  was  dropped  under  the  uniformity  heading. 
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The  Golden  Russets,  however,  were  the  object  of  special  admiration  .from 
trade  and  public,  and  the  first  prize  winner,  a  wonderful  selection  and  pack, 
achieved  the  record  award  of  100  per  cent  of  the  possible. 

The  single  Northern  Spy  and  Greening  entries  were  also  very  creditable 
exhibits,  the  latter  in  particular  calling  forth  much  admiring  comment. 

The  single  Gravenstein  entry  was  somewhat  past  its  season,  and  lost 
points  for  bruising  and  over-maturity. 

In  the  barrel  Any  Other  Market  Variety  Class  there  were  two  entries, 
Wagner  and  Blenheim,  the  former  securing  the  first  prize  by  a  considerable 
margin,  with  perfect  points  for  all  fruit-quality  factors. 

There  was  a  single  entry  only  in  the  Pear  Class,  the  Sheldon  variety,  of 
which  a  very  good  sample  was  shown. 

THE  JUDGE'S  SCORING 

The  following  table  gives  the  judges'  awards  in  the  British  Empire  Section, 
and  in  the  various  classes  of  the  Overseas  Section: — 


British  Empire  Section 


Competitor's  No. 

Style,  appearance 
and  alignment 

Bulge  and  height 
of  fruit  at  ends 

Solidity  and 
compactness 

Neatness  in 
wrapping 

Uniformity  of 
colour  and  size 

Best  com- 
mercial size. 

Maturity 

Freedom  from 
disease  and 
pest 

Freedom  from 
bruise  or  other 
damage 

Colour,  skin 
quality  and 
finish 

TOTAL 

200  

9§ 

91 

4 

3 

11 

5 

10 

15 

9* 

15 

91} 

(Jonathan)  1st  Prize. 

201  

n 

91 

4 

3 

ill 

5 

10 

15 

9 

89} 

(Jonathan)  Disqualified 

Blue  Paper. 

200  

9 

n 

4 

3 

1«| 

5 

10 

15 

9 

15 

89? 

2nd  Prize. 

Overseas  Section 

CLASS  2 


201  

8 

9 

4 

2 

11 

5 

10 

15 

81 

m 

91 

Disqualified — Blue  Paper. 

200  

6 

5* 

2* 

3 

11 

5 

10 

15 

n 

19 

84| 

1st  Prize. 

CLASS  3 


201. 
203. 


81 

9} 

4 

2 

11 

5 

10 

15 

10 

19 

94 

8 

9 

4* 

2} 

HI 

5 

10 

15 

10 

19 

94| 

Disqualified— Blue  Paper. 
1st  Prize. 


CLASS  4 


204  

9 

1\ 

5 

2 

10 

5 

10 

15 

9 

20 

92| 

1st  Prize. 

CLASS  5 


200  

71 

8! 

31 

3 

10 

5 

10 

15 

9 

20 

89} 

1st  Prize. 

201  

6 

6* 

4 

2§ 

9 

4 

10 

15 

10 

19 

86 

Disqualified— Blue  Paper. 

CLASS  6 


201. 

200. 


10 

8 

4 

2 

l« 

4 

10 

15 

10 

19 

93} 

9 

8 

4} 

3 

12 

5 

10 

15 

10 

20 

96} 

Disqualified— Blue  Paper. 
1st  Prize. 


CLASS  7 


205. 


El 

5} 

3 

2 

74 

5 

10 

15  |  7} 

16 

77 
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BARRELS 
CLASS  8 


Comprtitor"*  No. 

8- 

y 

CO 

h 
fl 

-C  OS 
■I 

&2 
=  o 

Solidity  and 
compactness 

If: 

£2 
3  is 

Uniformity  of 
colour  and  size 

Best  com- 
mercial size 

Maturity 

Freedom  from 
disease  and 
pest 

Freedom  from 
bruise  or  other  1 
damage 

Colour,  skin 
quality  and 
finish 

TOTAL 

206  

ao7  

4J 

5 

H 

10 

9 
10 

91 
10 

5 
5 

•1 

41 

17 
18 

10 
10 

13 
14 

10 
10 

91J 
961 

2nd  Prize. 
1st  Prize. 

CLASS  9 

204  

207  

5 
i\ 

to 

0 

10 

9 

10 
9 

4 

20 
18 

10 
10 

15 
15 

10 
10 

100 
93i 

1st  Prize. 
2nd  Prize. 

CLASS  10 

205  j  5 

N 

9J 

9 

5 

4 

18 

10 

15 

9 

94 

1st  Prize. 

CLASS  11 

205  

4 

9 

10 

9 

5 

4 

19 

10 

15 

10 

95 

1st  Prize. 

CLASS  12 

205  

3' 

8 

9 

5 

4 

4 

19 

7 

15 

6 

80| 

1st  Prize. 

CLASS  14 

205  

206  

45 

3 

9 
8 

10 

9 

6 

9^ 

5 
5 

3 
4 

20 
17 

10 
10 

15 
12 

10 
8 

92£  1st  Prize. 
85|  2nd  Prize. 

The  entry  of  pears  in  Class  15  was  scored  as  follows:  Style,  Appearance 
and  Alignment,  5;  Height  of  Fruit,  8;  Solidity  and  Compactness,  3;  Neatness 
in  Wrapping,  3;  Uniformity  of  Colour  and  Size,  12;  Best  Commercial  Size,  10; 
Colour  and  Skin  Quality,  12;  Maturity,  15;  Freedom  from  Disease  and  Pest, 
10;    Freedom  from  Bruise  and  Other  Damage,  8;  total,  86  points. 


KEY  TO  EXHIBITORS'  NUMBERS 

200  Associated  Growers  of  B.C.  Ltd.,  Vernon,  British  Columbia. 

201  James  Lowe,  Oyama,  British  Columbia. 

202  W.  Allingham,  Oyama,  British  Columbia. 

203  Occidental  Fruit  Co.  Ltd.,  Penticton,  British  Columbia. 

204  R.  John  Slayter,  c/o  E.  VV.  Duncanson,  Gaspereau,  Nova  Scotia. 

205  Chas.  A.  Bentley,  Berwick,  Nova  Scotia. 

206  C.  T.  Ferguson,  R.R.3,  Bridgetown,  Nova  Scotia. 

207  K.  W.  Borden,  Wolfville,  Nova  Scotia. 

THE  EMPIRE  MARKETING  BOARD  SECTION 

As  usual,  the  section  of  the  exhibition  under  the  auspices  of  the  Empire 
Marketing  Board  was  undoubtedly  the  most  attractive  in  the  show,  the  large 
annex  devoted  to  this  purpose  being  admirably  designed  with  decorative  effects 
that  Bet  off  most  effectively  the  splendid  displays  of  fruit  from  Great  Britain, 
South  Africa,  New  Zealand,  Australia,  the  West  Indies,  and  Canada. 

The  Canadian  stand,  with  its  80-foot  frontage,  as  usual  dominated  the 
whole  section,  with  a  display  which,  in  decorative  effect  and  arrangement,  as 
well  as  in  the  general  impression  of  colour  and  quality  produced,  compared 
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favourably  with  any  display  yet  held.  Under  the  general  sign  "  Canada/'  and 
further  linked  together  by  uniformity  of  plan  and  design,  there  were  this  year 
four  separate  sections  representing  British  Columbia,  Ontario,  Nova  Scotia, 
and  the  Fruit  Branch,  each  provincial  section  showing  its  own  fruit,  and  the 
Fruit  Branch,  in  addition  to  apples  from  the  three  provinces  specially  repre- 
sented, also  having  some  boxes  of  very  fine  Fameuse,  from  the  province  of 
Quebec.  The  various  displays  consisted  of  a  series  of  shelves,  adorned  with  fancy 
baskets  decorated  with  clusters  of  maple  leaves  and  filled  with  gorgeous  pyra- 
mids of  all  the  principal  commercial  varieties,  a  number  of  glass  bottles  con- 
taining preserved  fruit  setting  off  the  corners  and  the  tops.  The  commercial 
aspect  of  the  show  was  served  by  exhibiting  full  boxes  of  apples,  as  packed  for 
the  market,  on  the  lowest  shelf. 

Large  illuminating  signs  with  the  suggestion  "  Eat  Canadian  Apples,"  and 
a  number  of  cubes  containing  electric  lights,  constantly  operated  on  the  "  on- 
and-off "  principle,  were  very  effective,  as  was  also  an  electric  advertising 
machine,  which  occupied  a  central  pedestal.  This  machine  kept  constantly 
moving  a  number  of  publicity  posters,  comprising  six  slogans  with  cartoon  effect, 
alternating  with  another  six  illustrating  the  varieties  of  Canadian  apples  avail- 
able on  the  market  during  each  month  from  September  till  February. 

Some  further  details  with  regard  to  this  rather  unique  advertising  feature 
will  be  of  interest.  Thus  the  slogan  "  Every  Youngster  Needs  an  Apple  When 
He  Thinks  He  Needs  a  Sweet " — a  very  desirable  suggestion  to  impress  upon 
the  mind  of  the  fond  mother — showed  a  lady  handing  an  apple  to  a  child,  and 
holding  behind  her  a  box  of  chocolates.  "  Spare  the  Apple,  Spoil  the  Child, " 
was  illustrated  by  two  children  sitting  on  opposite  sides  of  a  bench.  One,  with 
a  most  lugubrious  expression,  was  munching  a  slice  of  bread,  while  the  other, 
fat  and  rosy,  was  enjoying  a  fine  apple.  A  row  of  smiling  youngsters  eating 
apples  was  given  the  caption  "  Red  Apples  Make  Red  Cheeks."  "  An  Apple  a 
Day,  No  Doctor  to  Pay,"  showed  the  doctor  retiring  from  the  presence  of  an 
apple-eating  child  for  whom  his  services  were  no  longer  required.  A  poster 
with  the  slogan  "  For  Health  Sake,  Eat  More  Apples;  For  Goodness  Sake, 
Select  Canadians,"  was  illustrated  by  the  Red  Maple  Leaf  price  ticket  which  is 
now  the  distinctive  mark  of  Canadian  apples  in  retailers'  windows. 

As  an  illustration  of  the  type  of  poster  run  alternatively  with  the  slogan 
cartoons,  it  may  be  said  that  the  one  dealing  with  October  had  the  six  varieties 
painted  in  characteristic  colours,  in  somewhat  more  than  actual  size,  with  the 
words  "  Buy  Canadian  Jonathan,  Mcintosh,  Gravenstein,  Wealthy,  Ribston, 
and  Blenheim  in  October."  The  poster  was  completed  by  a  representation  of 
the  Maple  Leaf  price  ticket,  in  colours,  with  the  words  "Watch  Your  Fruiterers' 
Shops  for  the  Red  Maple  Leaf— The  Sign  of  Canadian  Apples,  British  to  the 
Core." 

Some  very  fine  scenic  transparencies,  supplied  by  the  Canadian  Exhibition 
Commission,  together  with  coats  of  arms,  etc.,  adorned  the  background  of  the 
stand.  A  rather  unique  feature  also  was  the  showing,  on  a  separate  small  stand, 
of  cold-storage  apples  in  baskets,  with  the  sign  "  These  Apples  are  Last  Year's 
Crop— Note  Condition  after  12  Months  in  Store."  The  fruit  naturally  did  not 
compare  in  condition  and  attractiveness  with  the  fresh  apples  shown  nearby, 
but  nevertheless  the  display  was  attractive  and  furnished  an  additional  peg  on 
which  to  hang  publicity  efforts. 

Special  attention  was  paid  this  year  to  educating  the  public  by  naming 
the  varieties  of  apples  shown,  every  basket  carrying  an  attractive  name  card. 
The  whole  stand  also  was  made  the  means  of  securing  the  fullest  publicity 
for  the  Maple  Leaf  price  tickets,  which  are  being  distributed  to  retailers  as 
part  of  the  Canadian  Apple  Advertising  Scheme.  This  takes  the  form  of  a 
flashing  Red  Maple   Leaf  cut-out,   carrying   the   words  "  Empire  Apples — 
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Canadian  "  in  green,  with  a  circular  space  for  shewing  the  price  in  white 
figures.  Phese  Maple  Leaf  tickets  were  used  as  name  cards  on  the  baskets, 
With  the  result  that  a  very  effective  illustration  was  given  of  the  attractive 
waj  in  which  Canadian  price-tickets  might  be  made  to  adorn  a  retailer's 
window,  while  informing  his  customers  of  the  origin  of  the  fruit  offered  for 
Bale.  In  front  of  each  stand  also  some  twenty  posters,  each  with  an  actual 
Maple  Leaf  price  ticket  as  centre-piece,  carried  the  intimation  to  the  con- 
sumer that  this  was  M  The  Sign  of  Canadian  Apples,"  and  to  the  fruiterer  that 
supplies  of  tlii-  and  other  apple  advertising  material  could  be  obtained  on 
application. 

At  the  various  sections  of  the  stand  a  considerable  quantity  of  literature 
ributed,  the  Canadian  Apple  Recipe  Hook  proving  particularly  popular 
so  popular  indeed  that  all  supplies  were  exhausted  before  the  end  of  the 

third  day. 

retailers'  window  display 

The  management  of  the  competition  for  the  best  Retailers'  Window  Dis- 
Empire  Fruit  during  Fruit  Show  Week,  the  prizes  for  which  were 
offered  by  the  Empire  Marketing  Board,  was  in  the  hands  of  the  Birmingham 
Retailers1  Association,  and  tins  was  most  successfully  carried  out,  shop  win- 
dew-  throughout  the  area  affected  carrying  most  convincing  demonstrations 
of  the  ability  of  the  Empire  to  supply  fruit  requirements. 

THE  FREE  DISTRIBUTION 

A-  in  previous  years,  since  the  Empire  Marketing  Board  first  offered  a 

•  for  the  free  distribution  of  samples  of  apples  to  each  visitor  to  the  show, 
ire  was  one  of  the  most  popular  of  the  attractions  offered.  Every  pur- 
chaser of  a  ticket  of  admission  was  given  a  coupon  entitling  him  to  a  free 
-ample,  either  of  English  or  Canadian  apples,  South  African  oranges,  West 
Indian  limes  or  oranges,  Australian  raisins  or  canned  fruits,  and  there  can  be 
no  doubt  that  tins  proved  a  most  valuable  and  practical  form  of  publicity. 

Ninety  thousand  people  were  given  an  opportunity  of  convincing  them- 
selves that  these  Empire  products  were  as  good  as  the  best,  and  of  these  90,000 
about  70,000  were  provided  with  samples  of  apples.  Canadian  apples,  on 
account  of  their  quality  and  colour,  were  specially  appreciated,  as  was  con- 
stantly being  proved  to  the  attendants  at  the  Canadian  stand  by  the  number 
plicants  holding  coupons  for  other  samples  that  were  not  held  to  be  so 
desirable.  Specially  appreciative  were  the  hundreds  of  school  children  for  whom 
free  admission  had  been  arranged. 

The  extraordinarily  increased  attendance  indeed  presented  quite  a  problem 
-  n  gards  supply.  Long  before  the  end  of  the  show  the  supplies  of  distribu- 
tion fruit  arranged  to  be  paid  for  out  of  the  Empire  Marketing  Board  fund  of 
£1.000  was  exhausted,  and  not  far  from  400  extra  boxes  of  apples  had  to  be  pur- 
chased. 

SALES  OF  APPLES 

In  addition  to  the  free  samples,  the  public  were  given  facilities  for  pur- 
chasing other  supplies  of  fruit  of  exhibition  quality.    It  was  arranged  for  the 
Birmingham  Retail  Fruiterers'  Association  to  take  over,  at  a  valuation,  the 
and  barrels  provided  in  each  competitive  class,  to  be  turned  out, 
e< — try.  by  the  judges  for  fullest  inspection,  and  to  offer  them  for  sale  to 
ore.    Purchasers  were  so  ready  to  take  advantage  of  this  opportunity 
all  the  competition  fruit  available  was  readily  disposed  of,  and  further 
commercial  supplies  had  to  be  secured  to  keep  the  stall  running. 
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SALE  OF  COMPETITION  FRUIT 

This  year  there  was  an  innovation  in  the  method  of  disposing  of  the  staged 
competition  fruit  for  the  benefit  of  exhibitors  after  the  show.  In  previous 
years  this  had  always  been  done  at  an  auction,  arranged  to  take  place  on 
Retailers'  Day,  the  Wednesday  half-holiday,  when  members  of  the  fruit  trade 
were  specially  likely  to  be  present.  While  very  high  prices  were  often  paid  at 
the  auctions  for  first  prize  fruit,  the  general  level  of  prices  was  not  satisfactory. 
This  year  it  was  arranged  that  exhibitors  should  be  asked  to  indicate  some 
salesman,  perhaps  their  own  commercial  representative,  to  look  after  making 
satisfactory  sales  privately.  Alternatively,  if  the  giving  of  such  instructions 
was  neglected  by  the  exhibitors,  as  was  bound  to  be  the  case  with  many,  the 
organizers  of  the  show  were  empowered  to  make  their  own  arrangements  with 
a  salesman  nominated  by  the  Birmingham  Wholesale  Fruit  Merchants'  Associa- 
tion. 

This  method  of  sale  gave  general  satisfaction,  though  individual  lots  of 
special  merit  may  perhaps  have  suffered  somewhat  by  the  innovation.  The  Cana- 
dian competition  apples  sold  as  follows:  All  the  boxed  apples  in  both  the 
British  Empire  and  the  Overseas  Sections  (with  the  exception  of  Cox's  Orange, 
36s.  6d.),  22s.  6d.;  barrelled  apples,  King  (Borden),  55s;  (Ferguson),  50s.; 
Spy  (Bentley),  60s.;  Golden  Russets  (Borden),  50s.;  Greening  (Bentley), 
50s.;  Gravensteins  (Bentley),  50s.;  Blenheims  (Ferguson),  35s.;  Wagners 
(Bentley),  50s.  The  Golden  Russets  belonging  to  R.  J.  Slayter  were  disposed 
of  as  a  result  of  his  own  personal  arrangement  and  no  record  of  the  price  is 
available. 

SUMMARY 

In  conclusion,  it  only  remains  to  be  repeated  that  the  ninth  Imperial  Fruit 
Show  was  by  long  odds  the  most  successful  that  has  ever  been  held.  It  had  a 
record  attendance,  the  standard  of  attractiveness  of  the  various  trade  and 
other  stands  was  the  best  yet,  the  fruit  was  superb,  publicity  was  particularly 
well  organized  and  effective,  and  the  whole  thing  went  with  a  swing  that  has 
never  before  been  experienced.  Finally,  in  spite  of  a  greatly  increased  expen- 
diture on  account  of  advertising  and  popular  attractions,  and  on  account  of  the 
necessity  of  supplying  from  show  funds  the  extra  apples  for  free  distribution 
required  to  cope  with  the  unprecedented  attendance,  the  treasurer  has  been 
able  to  report  a  substantial  surplus. 

NEXT  YEAR'S  SHOW 

It  has  been  decided  to  hold  the  show  next  year  in  Leicester  from  October 
24  to  November  1. 


Ottawa:  Printed  by  F.  A.  Acland,  Printer  to  the  King's  Most  Excellent  Majesty,  1930. 
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Buenos  Aires,  February  18,  1930. — According  to  the  latest  estimates  the 
Canadian  apple  crop  for  1929  should  have  been  3,702,370  barrels.  The  pro- 
vinces given  in  the  order  of  their  importance  show  the  following  production: 
Nova  Scotia,  1,846,860  barrels;  British  Columbia,  1,021,450  barrels;  Ontario, 
674,260  barrels;  Quebec,  139,800  barrels;  New  Brunswick,  20,000  barrels.  The 
yield  for  1929  was  approximately  111  per  cent  of  1928,  and  121  per  cent  of  the 
five-year  average  1924-28,  viz.,  2,972,750  barrels. 

The  value  of  the  pear  crop  in  1928  was  $473,246. 

Notwithstanding  the  very  large  production  in  Canada  noted  above,  no 
active  interest  has  so  far  been  taken  by  Canadian  producers  in  a  market  capable 
of  absorbing  over  500,000  boxes  and  150,000  barrels'  of  apples  annually. 

New  Zealand  entered  this  market  about  seven  years  ago,  and  her  sales  are 
now  between  140,000  and  150,000  boxes  annually.  Imports  into  Argentina 
for  1929  were  approximately  180,000  boxes.  The  New  Zealand  Delicious — 
practically  the  only  variety  shipped,  and  the  first  foreign  apple  to  be  put  on 
the  Buenos  Aires  market  each  season — arrives  between  May  20  and  the  end 
of  July.  Its  sale  continues  up  to  the  end  of  September  each  year.  Shipments 
from  New  Zealand  are  made  on  consignment,  and  the  selling  price  for  Delicious 
extra  fancy  to  the  wholesale  trade  in  Buenos  Aires  is  10  Argentine  paper  pesos 
per  bushel  box.  From  the  dates  recorded — May  to  July — it  is  obvious  that 
Canada  will  not  be  called  upon  to  compete  with  the  New  Zealand  product 
because  of  the  difference  of  the  seasons. 

The  Americans  entered  this  market  over  ten  years  ago ;  during  the  last  four 
years  imports  have  been  in  the  neighbourhood  of  350,000  boxes  and  150,000 
barrels.  The  comparative  figures  covering  the  imports  of  apples  in  boxes  and 
barrels  from  the  United  States  during  the  years  1928  and  1929  are  appended 
below: — 


Month  of  Arrival 


Imports  of  Apples 
in  Boxes 


Imports  of  Apples 
in  barrels 


From  United  States 
1928  1929 


From  United  States 
1928  1929 


January — 
February. . 

March  

April  

May  

June  

July  

August  

September. 
October. . . 
November. 
December. 


9,096  300 

17,100  14,628 

8,590  50,682 

100,832  88,787 

110,440  142,057 


13,258 
19,655 
1,500 
3,881 
9,858 
30,166 


2,590 
9,902 
9,635 
38,213 
12,357 


10,247 
54,676 
N- , 362 
11,475 


3,299 
349 


Totals 


246,058  374,772 


72,697  162,408 
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The  United  States  and  New  Zealand  arc  the  only  countries  exporting  apples 

to  Argentina. 

Of  the  above  total  of  374,722  boxes  imported  in  1929  from  the  United  States, 
233  360,  or  66  per  cent,  were  received  by  the  Anglo-Argentine  Fruit  Distributors 
Limited,  who  are  associated  with  Yestys  of  London,  and  were  all  from  the 
Wesl  Coast,  and  shipped  on  steamers  of  the  Blue  Star  Line.  As  the  apples 
arrive  in  Buenos  Aires  they  are  put  in  the  cold  storage  chambers  belonging  to 
the  Anglo-Argentine  Fruit  Distributors  and  sold  as  the  market  will  absorb 
them.  In  this  way  the  small  buyer  is  freed  from  the  tedium  and  dangers  of 
importing  and  can  buy  as  he  chooses  in  (he  local  market.  He  is  also  freed 
from  the  necessity  of  paying  heavy  cold  storage  charges  which  in  the  ordinary 
way  would  be  for  his  account  if  he  imported  direct.  This  latter  is  an  important 
point  in  the  eyes  of  the  smaller  importers  who  have  no  storage  facilities  of 
l heir  own. 

As  the  above  table  shows,  the  season  for  United  States  apples  opens  in 
the  month  of  August  and  closes  at  the  end  of  December.  In  1929  imports 
continued  into  the  month  of  February,  but  this  may  be  regarded  as  an  excep- 
tion, (ienerally  speaking,  there  is  little  room  for  imports  after  the  beginning 
of  the  year,  because  shortly  thereafter  fresh  Argentine  fruit  begins  to  appear 
on  the  market.  Argentine  grapes  from  Mendoza  arrive  in  Buenos  Aires  about 
the  middle  of  January  and  continue  until  the  end  of  May.  Peaches  from  the 
Tigre,  a  fruit  district  about  fifteen  miles  north  of  Buenos  Aires,  arrive  also  in 
the  middle  of  January. 

Argentine  apples  from  the  Rio  Negro  district  in  the  south  arrive  in  Buenos 
Aires  on  the  following  dates:  Gravensteins,  end  of  January;  Jonathans,  first 
week  in  Fcbrtiary;  King  David,  middle  February;  Rome  Beauty  and 
Pavoritas,  middle  and  end  of  February;  London  Pippin,  Spitzenberg,  and 
Delicious,  end  of  February;  Winesaps,  March  1. 

From  the  United  States  the  first  boxed  apples  to  arrive  are  the  Graven- 
followed  by  Jonathan,  Winter  Banana,  King  David,  Delicious,  and  Wine- 
order  given.  The  number  of  boxes  of  these  arriving  annually  is 
3  follows:  Gravenstein,  20,000;  Jonathan,  20,000;  Winter  Banana, 
3.000;  Kin-  David.  10,000;  Delicious,  200,000;  Winesaps,  50,000  to  60r000. 
The  prices  of  some  these  varieties  extra  fancy  quality  on  the  dates  indicated 
were  as  follows: — 


Sept. 

Sept. 

Sept. 

Sept. 

Sept. 

Sept. 

Sept. 

Oct. 

Sept. 

Oct. 

Nov. 

Dec. 

Oct. 

Oct. 

Nov. 

Oct. 

Oct. 

Oct. 


2,  1927 
1,  1928 
24,  1928 
17,  1929 
24,  1929 
14,  1928 

28,  1929 
9,  1927 

2v  19_'9 
2>,  1927 
12,  1927 
14,  1927 
10,  1928 

29,  1928 
6,  1928 
5,  1929 
12,  1929 
26,  1929 


Date  boat  left  New  York 

Variety 

Gravenstein  

it 

it 

tt 

Jonathans  

tt 

King  David  

tt 

Delicious  extra  fancy  

tt 

tt 
tt 
tt 
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There  is  no  customs  duty  on  apples  entering  the  Argentine  Republic. 

The  prices  offered  for  extra  fancy  Delicious  apples  by  the  Argentine  Fruit 
Distributors,  customs  clearance  fees  paid,  and  free  of  cold  storage  charges, 
varied  between  9  and  10  Argentine  pesos  ($3.78  to  $4.20  Canadian)  between  the 
dates  November  27  to  December  4,  1929.  Between  December  4  and  the  end  of 
the  year  the  large  majority  of  sales  were  made  at  10^  paper  pesos  ($4.40  Cana- 
dian) . 

FREIGHT  RATES 

At  the  beginning  of  the  season  1929  the  Atlantic  Conference  rate  was  70 
cents  per  cubic  foot  on  boxed  apples  and  60  cents  per  cubic  foot  on  barrelled 
apples.  There  are  1-67  cubic  feet  in  a  box  and  6-5  cubic  feet  in  a  barrel.  On 
October  25  the  conference  rates  broke,  and  quotations  were  50  cents  per  cubic 
foot  for  boxes  and  40  cents  per  cubic  foot  for  barrels.  Later  rates  on  boxes 
and  barrels  dropped  as  low  as  35  cents  per  cubic  foot.  The  rates  on  Pacific 
Coast  boats  remained  unchanged  during  the  season  at  $1  per  cubic  foot,  boxes 
only. 

American  boxed  apples  contain  one  bushel  net,  and  American  standard 
barrels  weight  150  pounds  gross  and  135  pounds  net. 

The  most  important  factor  in  the  local  apple  market  is  time — early 
delivery.  This  is  the  raison  d'etre  for  American  apples  being  shipped  across  the 
continent  at  express  speed  to  catch  the  boats  from  New  York  that  will  arrive 
in  Buenos  Aires  in  eighteen  days.  Blue  Star  Line  boats  from  the  West  Coast 
take  forty  to  forty-five  days.  The  difference  between  one  boat  from  New 
York  (six  days)  often  means  the  difference  between  a  sale  and  "  no  sale."  The 
Blue  Star  Line  has  been  the  dominant  factor  in  this  market  for  the  past  three 
years. 

Due  to  the  dangers  in  the  Argentine  apple  market  and  the  desire  of  the 
local  buyer  to  make  a  legitimate  profit  on  his  outlay,  Canadian  shippers  will 
do  well  to  see  that  the  quality  and  pack  of  the  apples  they  ship  can  admit  of 
no  complaints  or  of  demands  for  rebates. 

APPLES  OF  FIRST  QUALITY  ONLY 

The  cost  of  apples  to  the  importer  is  extremely  high.  Extra  fancy  Delicious 
from  the  United  States  averages  over  $4  Canadian  per  bushel  box  c.i.f., 
while  No.  1  Virginian  Ben  Davis  in  barrels  2J  and  up  or  2Jr  and  up  averages 
over  $8  Canadian  c.i.f.  Due  to  these  high  prices,  apples  of  very  first  quality 
only  are  in  demand.  It  is  folly  to  send  seconds.  Freight  rates  are  so  high  that 
it  does  not  pay  the  importer  to  buy  poorer  qualities.  It  is  unwise  to  ship  apples 
that  are  faulty  in  any  respect,  because  complaints  and  demands  for  rebates  are 
bound  to  result. 

TERMS 

American  terms  are  usually  draft  fifty  days'  New  York  date,  the  date  of 
the  draft  being  the  date  the  boat  sails.  Other  terms  are  cash  against  docu- 
ments and  letter  of  credit  New  York.  Only  American  houses,  however,  who 
have  had  long  experience  in  this  market  and  have  established  the  brands  of 
their  apples  can  secure  payment  letter  of  credit. 

The  Argentine  market  is  a  real  test  in  the  grading  of  apples.  Here  Cana- 
dian grading  standards  are  compared  with  the  very  best  American  packs  and 
judged  accordingly. 

ARGENTINE  TASTE  FOR  APPLES 

Due  to  the  fact  that  the  Argentine  consumer  can  secure  fresh  apples  all 
the  year  round,  either  domestic  or  imported,  there  is  little  demand  for  apples 
for  cooking  purposes.    Apples  are  bought  almost  exclusively  for  table  use  and 
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are  judged  by  their  appearance.  Dolour  is  the  all-important  factor.  Only 
apples  Of  a  full  red  colour  Q&d  a  markei  in  Argentina.  Taste  may  be  regarded 
as  Becendaly,  but  a  sweet  or  non-acid  apple  is  preferred.  Good  keeping  quali- 
ties are  also  important.  For  these  reasons,  Newtowns,  Wagners,  and  Spitzen- 
*  find  little  or  no  demand.  If  these  were  forced  on  the  market  they  would 
iMy  brin^  a  Canadian  dollar  per  box  less  than  Delicious. 

VARIETIES  IN  DEMAND 

The  varieties  in  demand,  both  boxed  and  barrelled,  are  those  listed  in  the 
tables.    Canadian  shippers  willing  to  enter  the  market  should  confine  their 
varieties    al  least  until  they  have  secured  a  footing  in  the 
market.    If  it  is  desired  to  offer  new  varieties  later,  these  should  answer  the 
requirements  and  tastes  noted  above. 

DOCUMENTS 

The  documents  required  are:   bill  of  lading;  insurance  certificate  against 
all  risk-,  including  refrigeration;   certificate  of  origin;   health  certificate  and 
ction  certificate.   The  first  three  should  be  vised  by  the  Argentine  Consul. 

BARRELLED  APPLES 

The  number  of  barrels  of  apples  from  the  United  States  sold  on  the  Argen- 
season  between  September  1,  1929,  and  February,  1930,  totalled 
108  as  compared  with  the  72,697  barrels  for  the  year  1928 — an  increase  of 
B9,711  barrels.    The  barrelled  varieties  arrive,  in  the  following  chronological 
jures  denote  approximate  quantities):  Jonathans,  10,000;  Delicious, 
0;   Gi    os,20,000;  King  David,  5,000;  Winter  Banana,  2,000;'  Winesaps, 
6.000  to  10.000;  Ben  Davis,  90,000. 

A  few  barrels  of  other  varieties  such  as  Yorks,  Dutros,  and  Black  Bens 
also  arrive. 

The  following  were  the  prices  ruling  on  the  dates  indicated: — 


Boat  left  New  York 


Variety  No.  1 


Price  per 
Barrel 
American 
dollars 

c.i.f. 
Buenos 
Aires 


Sept.  14,  1929. 
Sept.  14,  1929. 
Sept.  14, 1929. 
Oct.  12,  1929. 
Oct.  14,  1929. 
Oct.  5,  1929. 
Oct.  12,  1929. 
Oct.  26,  1929. 
Oct.  9,  1928 
Oct.  18,  1928. 
Nov.  13,  1928. 
Sept.  28, 1929. 
Oct.  12,  1929. 
Oct.  24,  1929 
Nov.  15,  1929. 


Jonathans  

Delicious  

King  David.. . 

Ganos  

Winter  Banana 
Winesaps  

Ben  Davis  


$  cts. 

9  70 
12  50 
10  50 

8  40 
10  50 

9  80 
9  50 
9  20 
9  40 

8  80 

7  50 

9  20 
9  10 

8  30 
7  15 


A  number  of  barrels  of  Canadian  Ben  Davis  from  the  province  of  Ontario 
found  their  way  into  the  Argentine  market  last  season  through  New  York 
broker.-.  The  price  quoted  for  No.  1  shipped  from  New  York  on  November  14 
was  S6.70  c.i.f.  per  barrel  American  funds;  payment  fifty  days  New  York  date 

draft. 
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COMMISSIONS 

The  commission  usually  allowed  to  local  brokers  by  American  export 
houses  is  10  cents  on  boxes  and  25  cents  on  barrels. 

ARGENTINE  IMPORTS  OF  PEARS 

Imports  of  pears  for  the  season  1929  (August  to  December  31)  were  93,294 
boxes,  compared  with  123,980  boxes  in  1928.  Most  of  the  imports  came  from 
the  United  States.  Small  shipments  came  from  France  and  Portugal,  but  these 
were  early  arrivals. 

The  prices  of  the  varieties  in  demand  were  as  follows  on  the  dates  indi- 
cated : — 


Boat  left  New  York 


Price 
American 
Dollars 
per  box 

c.i.f. 
Buenos 

Aires 


Aug.  31,  1929 
Sept.  7,  1929 
Sept.  14, 1929 
Sept.  21,  1929 
Oct.    1,  1929 


Beurre  Hardy. . 
Flemish  Beauty 

Howells  

Beurre  d'Anjou., 


$  cts. 

6  50 

5  50 

6  00 
6  25 
6  00 


Over  75  per  cent  of  the  pears  imported  into  this  market  from  abroad  are 
Anjous. 

CANADIAN  BOXED  APPLES 

Last  season  Canadian  boxed  apples  were  for  the  first  time  sold  on  the 
Argentine  market  in  quantity.  Eleven  cars  of  extra  fancy  Delicious  were  sold 
and  100  boxes  of  Spitzenbergs,  Rome  Beauties,  Wagners,  and  Newtowns  were 
distributed  to  large  importers  in  Buenos  Aires  and  Rosario  as  samples. 

In  boxed  apples  extra  fancy  Delicious  only  were  sold.  Prices  were  $3.75 
Canadian  per  box  c.i.f.  Buenos  Aires,  shipment  via  New  York;  freight  35  cents 
per  cubic  foot.  For  direct  shipment  West  Coast  boats  prices  were  $4.10  Cana- 
dian per  box;  freight  $1  per  cubic  foot.  From  these  prices  a  commission  of 
10  per  cent  was  allowed  to  the  local  broker.  Terms  were  cash  against  docu- 
ments Buenos  Aires.    No  losses  were  shown  on  the  eleven  cars  shipped. 

The  sizes  in  demand  are  between  74  and  100,  with  a  few  113  and  125. 
Smaller  sizes  than  125  are  not  acceptable.  A  highly  coloured  elongated  apple 
is  preferred  in  this  variety. 

Now  that  Canadian  apples  are  known,  Canadian  shippers  should  make 
offers  for  the  coming  season.  Time  and  early  delivery  are  vital  factors.  As 
soon  as  offers  can  be  made,  prices  c.i.f.  Buenos  Aires  should  be  cabled  to  the 
office  of  the  Canadian  Trade  Commissioner,  and  shipments  should  catch  the 
earliest  boat  sailing  from  New  York.  Boats  on  the  West  Coast  are  much  too 
slow  and  rates  are  still  rather  high.  The  varieties  listed  in  the  report  only 
should  be  offered,  and  the  sizes  in  demand  have  already  been  noted.  It  will 
pay  shippers  to  be  most  particular  about  their  grading.  Sizes  should  be  true  to 
standard;  slightly  above  if  possible,  because  the  apples  are  sold  by  the  dozen 
and  a  good  full  size  per  standard  grade,  say  113,  means  more  money  to  the  local 
vendor.  A  number  of  the  best  American  packs  overload  their  boxes  and  get 
unusually  large  apples  for  113  and  125  sizes.  As  the  shipper's  mark  becomes 
known,  succeeding  sales  become  easier  and  larger.   The  paraffin  paper  in  which 
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the  apple  is  wrapped  must  not  have  a  strong  odour,  which  is  regarded  as  highly 
objectionable. 

\  *entine  marked  is  highly  competitive;  it  is  one  in  which  the  very 
American  packs  are  sold.   Apples  that  are  on  the  ripe  side,  should  not  be 
shipped;   if  they  are,  complaints  and  demands  for  rebates  are  bound  to  follow. 

The  Canadian  'Trade  Commissioner  urges  as  many  shippers  as  possible  to 
make  offers  for  the  coming  season,  A  number  of  active  and  reliable  agents 
m  awaiting  the  opportunity  to  represent  Canadian  firms  as  soon  as  the  season 
opens.  Sales  for  boxed  apples  should  be  quite  Large  next  season  due  to  the  fact 
that  they  have  already  been  introduced  and  are  now  well  and  favourably  known. 

OA  \  AW  AN   BARRELLED  APPLES 

The  Argentine  market  for  barrelled  apples,  as  has  been  stated,  is  in  the 
hands  of  the  Americans;   Argentine  buyers  have  been  educated  to  American 

standards. 

nian  Ben  Davis  barrelled  apples  are  in  demand  in  large  quantities, 
'nut  it  Is  only  when  these  are  not  available  or  when  the  price  is  very  high  that 
a  mi  rket  for  Ren  Davis  from  the  New  England  States  can  be  found.  These 
latter  are  considerably  smaller  in  size  and  the  colour  is  much  poorer.  The 
•  >nn<  r  contain  from  SO  to  100  per  cent  colour,  the  latter  from  60  to  75  per  cent; 
the  balance  of  the  apples  are  yellow,  not  green. 

Ben  Davis  No.  1,  2j  and  up,  from  Nova  Scotia  to  the  extent  of  3,900 
barrels  were  sold  on  the  Buenos  Aires  market  last  season  for  the  first  time; 

se  were  -hipped  direct  from  Halifax  on  the  Canadian  Traveller, 
while  the  balance  came  via  New  York. 

It  is  very  desirable  that  sales  be  increased  next  year  and  a  reputation  be 
ished  for  Ben  Davis  apples  from  Nova  Scotia.    They  must  compete  with 
B(  ns  from  the  New  England  States,  which  contain  from  60  to  75  per  cent  colour. 

bh<  se  are  2\  inches  and  quite  a  number  approach  3  inches.    If  a  ship- 
ment contains  60  per  cent  less  than  2^  inches,  a  demand  for  a  rebate  is  sure 
to  follow.    The  local  importer  is  working  in  a  highly  competitive  market,  and 
if  th<  apples  he  receives  are  not  up  to  standard  both  as  regards  colour  and  size 
he  will  demand  a  rebate  and  tie  up  the  sale  until  he  gets  it.    Fruit  dealers  in 
•  countries  are  very  exacting,  and  the  Argentine  is  no  exception. 
An  important  point  to  note  with  regard  to  Bens  from  the  New  England 
-  is  that  they  are  red-and-yellow  in  colour;  if  the  skin  is  red-and-green 
sees  an  opening  for  a  rebate  and  usually  takes  advantage  of  it  to 
press  a  claim. 

Bens  from  Nova  Scotia  keep  much  better  than  those  from  the  New  England 
Stat4  -  and  are  perhaps  better  in  quality,  but  this  does  not  count  for  much  for 
the  following  obvious  reasons: — 

The  Argentine  in  all  cases  demands  a  table  apple  when  he  is  importing 
and  insists  on  good  appearance.  If  an  apple  is  at  all  green  in  colour  it  is  refused. 
Apples  that  are  red  in  colour  only  find  a  sale;  the  redder  the  better.  A  green 
apple  such  as  the  Newtown,  for  example,  has  a  delicious  taste  and  flavour,  yet 
it  finds  no  market  in  Argentina.    Colour  is  the  all-important  factor. 

If  Nova  Scotia  shippers  wish  to  continue  in  this  market  they  will  be  called 
upon  to  allow  terms  of  cash  against  documents,  or  preferably  draft  fifty  days' 
sailing  date;  terms  cash  in  Canada  will  not  be  possible  until  the  shippers 
demanding  it  have  established  their  several  marks  and  created  a  demand  for 
them. 

If  Nova  Scotia  shippers  are  not  prepared  to  offer  60  to  75  per  cent  red,  bal- 
ance yellow,  in  colour  requirements  for  Ben  Davis  apples,  sales  next  year  will 
be  made  with  considerable  difficulty  unless  prices  are  very  low.   If  these  colour 
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requirements  are  offered,  sales  in  competition  with  Ben  Davis  from  the  New 
England  States  should  be  easy  at  $6  to  $6.75  Canadian  per  barrel  c.i.f.  Buenos 
Aires — terms  cash  against  documents. 

ONTARIO  BEN  DAVIS  IN  BARRELS 

A  number  of  barrels  of  Ben  Davis  No.  1,  2\  inches  up,  from  Ontario  were 
put  on  the  local'  market  this  season,  and  were  very  favourably  received.  The 
colour  of  these  apples  was  excellent;  70  to  85  per  cent — considerably  better 
than  the  usual  run  from  the  New  England  States.  The  Ontario  apples  sold  at 
$6.70  c.i.f.  Buenos  Aires.  Last  year  was  the  first  time  Ben  Davis  apples  from 
Ontario  had  been  sold  on  this  market,  They  were  marketed  through  New  York 
brokers. 

From  the  observations  just  made,  it  would  seem  that  Ontario  Ben  Davis 
should  be  able  to  compete  most  favourably  with  the  same  variety  from  the 
New  England  States.  The  Trade  Commissioner  invites  communications  from 
large  Ontario  shippers  offering  good  coloured  apples.  Terms,  as  pointed  out 
above,  should  be  draft  fifty  days  New  York  sailing  date  or  cash  against  docu- 
ments Buenos  Aires.  Perhaps  sales  for  the  next  season  will  not  be  large,  but 
they  should  be  substantial  providing  the  price  is  right  and  colour  offerings  are 
good.  When  cabling  offers  to  the  Trade  Commissioner,  name  the  earliest  boat 
from  New  York,  price  c.i.f.  Buenos  Aires,  terms,  and  a  conservative  percentage 
estimate  of  the  colour  contained. 

It  should  be  possible  to  introduce  other  varieties  from  Ontario,  but  this 
had  better  be  done  by  shippers  offering  to  send  down  on  consignment  to  the 
Trade  Commissioner  fifty  barrels  each  of  the  varieties  it  is  desired  to  introduce. 
These  could  be  distributed  to  the  largest  importers  as  samples  and  the  current 
selling  price  collected  and  remitted.  The  varieties  offered,  however,  should  meet 
the  tastes  and  requirements  of  this  market. 

OTHER  VARIETIES  FROM  NOVA  SCOTIA  IN  BARRELS  AND  BOXES 

Captain  Faulkner,  of  the  Canadian  National  Steamships,  has  been  doing 
some  excellent  work  for  the  Nova  Scotia  producers  in  an  effort  to  introduce 
their  apples.  A  short  time  ago  he  brought  down  at  his  own  expense  a  number 
of  sample  varieties  and  delivered  them  to  the  office  of  the  Trade  Commissioner. 
The  varieties  demonstrated  and  the  comments  made  by  the  local  buyers  who 
were -called  in  to  inspect  them  follow: — 

Mcintosh  Reds  in  Boxes. — These  were  highly  commented  upon  and  praised 
for  their  excellent  colour.  It  was  thought  that  a  market  should  exist  for  this 
variety,  but  it  would  be  considerably  restricted  due  to  the  local  preference  for 
Delicious.  An  effort  to  introduce  Mcintosh  Reds  from  New  Zealand  was  made 
some  few  years  ago,  but  it  was  found  that  they  did  not  keep  well  and  they  are 
no  longer  on  the  market. 

Gravensteins  in  Boxes. — A  market  exists  in  Buenos  Aires  for  Gravensteins 
in  boxes,  solely  for  the  reason  that  it  is  the  first  American  variety  to  arrive  on 
the  market;  within  a  period  of  two  weeks  after  they  arrive  they  are  replaced  by 
Jonathans,  which  are  more  acceptable  because  of  their  higher  colour.  Graven- 
steins in  boxes  from  Nova  Scotia  would  only  find  a  local  market  providing 
the  colour  content  was  comparable  to  the  American  apple  and  shipments  could 
be  made  very  early.  The  samples  brought  down  by  Captain  Faulkner  did  not 
fill  the  requirements  for  colour.  American  Gravensteins  come  from  the  West 
Coast.  The  reader  should  note  carefully  the  date  Gravensteins  are  shipped 
from  New  York  and  the  ruling  prices.  If  Gravensteins  are  offered  to  the  Trade 
Commissioner,  the  colour  percentage  should  be  noted  in  the  cable  together 
with  price  c.i.f.  and  date  of  sailing. 
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King  of  Tompkins  would  probably  be  introduced  with  difficulty.  The 
opinion  is  expressed  that  ihey  are  too  large  and  somewhat  lacking  in  colour. 

Ganos  in  Barrels. — These  were  most  favourably  commented  upon  by  all 
who  saw  them,  both  for  colour  and  quality.  A  number  were  of  the  opinion 
that  they  were  considerably  better  than  Ganos  from  the  United  States.  An 
annual  market  for  20,000  barrels  of  these  exists  in  Buenos  Aires.  If  prices  are 
in  line  and  shipments  are  offered  early,  a  large  quantity  of  these  could  be 
handled  for  Nova  Scotian  growers.  Dates  of  shipment  and  current  prices  for 
this  variety  should  be  noted  as  given  in  the  (able  earlier  in  this  report. 

Black  Twigs  in  Barrels. — This  variety  is  very  similar  to  Ganos;  the  colour 
and  finish  is  perhaps  better.    These  should  compete  most  favourably  with 
Ganos  from  both  Nova  Scotia  and  the  Knifed  States.    If  prices  are  competi- 
les  should  be  substantial,  but  small  returns" may  be  expected  for  the  first 
year  owing  to  the  fact  that  they  are  not  known. 

Baldwins  in  Barrels. — Captain  Faulkner  states  that  this  is  a  cheap  apple. 
If  this  is  so.  and  quantity  offerings  are  large,  it  should  find  a  large  market  as 
a  cheap  variety  in  the  interior.  At  the  present  time  the  Ben  Davis  from  New 
York  fills  this  need.  Quantity  sales  of  this  variety  will  depend  upon  price. 
Care,  however,  should  be  taken  to  see  that  offerings  are  well  up  to  standard 
both  as  regards  colour  and  size. 

Other  Varieties  in  Barrels. — Nova  Scotia  producers  are  requested  to  note 
carefully  the  requirements  and  tastes  of  the  market.  From  the  many  varieties 
grown  in  Nova  Scotia,  it  is  probable  that  some  not  mentioned  in  this  report 
should  find  a  ready  market  in  Buenos  Aires.  In  that  event,  growers  should 
communicate  with  the  Trade  Commissioner  on  the  subject,  give  the  fullest 
details  of  the  varieties  in  question  and  offer  to  send  down  say  fifty  barrels  of 
each  on  consignment.  No  loss  should  result  from  this  experiment,  since  these 
will  be  distributed  to  the  largest  importers  and  the  current  price  collected  and 
remitted.  It  would  be  well,  however,  to  make  all  arrangements  by  letter  before- 
hand with  the  Trade  Commissioner. 

In  this  market  last  year  contacts  were  established  by  the  Trade  Commis- 
sioner and  sales  were  made  of  Ben  Davis  apples  for  Nova  Scotia  growers  on 
irrevocable  letter  of  credit,  but  these  terms  are  most  unsuitable  for  a  new 
The  terms  in  this  market  are  cash  against  documents  Buenos  Aires. 

re  sales  by  Nova  Scotia  growers  will  not  be  possible  unless  these  terms 
are  granted.   If  growers  will  allow  these  terms,  and  make  a  real  effort  to  estab- 

thi  msi  IveSj  they  will  be  amply  repaid  for  their  efforts  within  a  few  years. 


Ottawa:  Printed  by  F.  A.  Acland,  Printer  to  the  King's  Most  Excellent  Majesty,  1930. 
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FRUIT  TRADE  DURING  THE  SEASON  OF 

1929-30 

J.  Forsyth  Smith,  Fruit  Trade  Commissioner 

London,  May  22,  1930. — The  principal  features  characterizing  the  fruit 
trade  in  the  United  Kingdom  during  the  season  of  1929-30  have  been  the  heavy 
English  and  Continental  crops;  the  large  crops  in  Nova  Scotia  and  Ontario 
resulting  in  considerably  increased  quantities  of  apples  from  both  these  pro- 
vinces; the  shortage  of  the  British  Columbia  crops  and  in  the  output  of  boxed 
apples  generally;  the  keen  competition  offered  by  English  cooking  apples — in 
the  South  especially — throughout  a  prolonged  season;  the  unusual  competition 
offered  by  an  extraordinarily  large  crop  of  Spanish  oranges  selling  at  very  low 
prices;  the  poor  quality  of  very  considerable  quantities  of  apples  from  Nova 
Scotia;  and  the  marked  lack  of  keeping  quality  in  apples  both  from  Nova 
Scotia  and  from  Ontario. 

American  barrelled  apples  were  not  present  on  the  market  in  unduly  heavy 
quantities,  but  any  lack  in  this  regard  was  more  than  made  up  by  increased 
quantities  from  Nova  Scotia,  and  during  the  heavy  shipping  months  the 
coincidence  of  quantity  with  a  preponderance  of  low  quality,  defective  con- 
dition, and  keenest  competition  from  English  fruit,  the  cutting  off  of  the  usual 
Continental  outlet,  and  a  rather  unaccountable  slackness  in  general  demand, 
resulted  in  a  season  of  most  disastrous  prices,  the  worst  experienced  for  fifteen 
years  or  more.  This  had  the  inevitable  effect  of  holding  back  considerable  sup- 
plies for  later  shipment,  in  the  hope  that  conditions  would  improve,  and  these 
hopes  were  not  realized.  In  fact,  the  hold-back  reached  such  proportions  that 
very  unusual  quantities  were  on  offer  after  the  turn  of  the  year,  prices  were 
maintained  at  a  low  level,  and  were  still  further  reduced  by  the  increasingly 
poor  condition  in  which  the  fruit  was  received.  The  prices  paid  for  lower  grades 
especially  were  so  consistently  low  that  they  must  have  represented  definite 
loss  in  connection  with  a  large  proportion  of  the  fruit.  Altogether  the  season, 
as  far  as  barrel  apple  shippers  were  concerned,  was  one  of  the  worst  that  has 
ever  been  experienced. 

The  situation  was  partly  relieved  by  the  opening  up  of  considerably 
increased  business  with  Scandinavia  throughout  the  season,  and  of  fairly 
important  business  with  Belgium  and  France  later  on.  The  Scandinavian  season 
began  very  promisingly,  but  the  short-sighted  policy  of  shipping  in  quantity 
on  consignment  to  this  strictly  limited  cash  market  led  to  disaster,  and  agents 
and  cash  buyers  had  great  difficulty  in  dealing  with  supplies  contracted  for  in 
the  expectation  of  the  prevalence  of  the  normal  cash  market.  Conditions  and 
quality  were  also  unsatisfactory  in  many  cases.  The  glut  of  Spanish  oranges 
was  also  responsible  for  specially  adverse  conditions.  In  Belgium  the  large 
home  and  Continental  crops  precluded  importations  before  the  end  of  the  year. 
First  shipments  were  sold  at  most  satisfactory  prices,  but  later  ones  suffered 
seriously  from  scald  and  waste,  and  brought  very  low  prices. 

The  boxed  apple  market  in  England  began  most  satisfactorily,  and  through- 
out the  season  prices  continued  at  a  level  much  more  satisfactory  than  in  the 
case  of  barrels,  prices  being  considerably  higher  than  last  season.  This,  of 
course,  was  largely  due  to  the  shortage  of  crop,  and  the  resulting  fact  that 
supplies  were  generally  fairly  moderate.   Newtowns  were  sold  at  excellent  prices 
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ut  the  Beason,  though  Wiaesaps  ware  frequently  offered  in  excess  of 
requirements,  and  moved  very  slowly  and  at  relatively  low  prices  during  the 
last  months  of  the  Beason.  The  shortage  of  British  Columbia  apples  was  par- 
ticularly regrettable,  in  view  of  the  strong  demand  in  Scandinavia,  orders  for 
very   considerable  quantities  having  to  be  cancelled  for  lack  of  supply. 

velopments  were  the  opening  up  of  new  markets  for  boxed  apples 
in  France.  Tangier,  Kgypt,  and  Finland. 

The  genera]  level  of  barrel  apple  prices  throughout  the  season  has  been 
much  lower  than  in  1929-30,  with  tlu>  exception  of  Nova  Scotia  Wealthy  and 
R  River,  To  take  the  case  of  typical  varieties  of  Nova  Scotia  and  Ontario 
apples,  for  example,  comparative  prices  for  No.  1  have  ranged  as  follows:  Nova 
Scotia  Kings,  12s.  to  3is,  as  against  16s.  6d.  to  31s.;  Ribston,  10s.  6d.  to  26s. 
as  against  L6s.  to  28s.;  Stark,  7s.  to  19s.  as  against  16s.  6d.  to  28s.;  Baldwin, 
88.  to  25s  as  against  18s.  3d.  to  ;'ls.;  Golden  Russet,  14s.  to  35s.  6d.  as  against 
22s  6d.  to  37s.;  Hen  Davis.  l()s.  to  18s  6d.  as  against  17s.  9d.  to  26s,;  Ontario 
Golden  Russet,  18s.  to  34s.  6d.  as  against  20s.  to  39s.;  Baldwin,  10s.  to  30s.  6d. 
a-  againsi  22s.  to  lis.;  Stark,  15s.  to  29s.  as  against  22s.  to  35s.;  Ben  Davis, 
13s.  to  25s.  as  against  21s.  6d.  to  31s.  6d.;  Cranberry,  15s.  6d.  to  27s.  as  against 
29&  6d  to  32s. 

In  the  case  of  boxed  apples  the  values  returned  show  a  considerable  increase 
over  last  season  with  the  exception  of  Delicious.  Some  typical  comparisons 
for  the  extra  fancy  grade  are  as  follows:  Mcintosh  Red,  10s.  6d.  to  14s.  6d. 
as  against  7s.  6d.  to  10s.;  Jonathans,  10s.  to  16s.  6d.  as  against  9s.  to  13s.  6d.; 
I  N  licious,  11-.  to  17s.  as  against  13s.  to  17s.;  Newtowns,  lis.  to  18s.  as  against 
1  Ob.  to  13s.  6d. 

PRICE  RANGES  ON  THE  BRITISH  MARKET 

Price  ranges  on  the  British  market  during  the  season  have  been  as  fol- 
lows:— 

Nova  Scotia  Apptes— Con. 

Baldwin  1   8s.  Od.  to  25s.  Od.            King  J   12s.  Od.  to  31s.  Od. 

-    8s.0d.  to23s.0d.                     $1   iS  SJj°??S-2i 

Dom   6s.  6d.  to  20s.  Od.                     QDom   |s.  Od.  to  27s.  Od. 

3   6s.  Od.  to  18s.  6d.            w      3    8s.  Od.  to  23s.  Od. 

1    7s.  Od.  to  19s.  Od.             Wagner  1   13s.  Od.  to  23s.  Od. 

2    7s.  Od.  to  17s.  Od.                     2T,  ■   1te.M..t»Mf,*l. 

  5s.  9d.  to  16s.  Od.                       Dom   10s.  Od.  to  20s.  6d. 

  5s.  3d.  to  14s.  6d.  D        3:  , I?'  XI  !°  }?'  21 

Fallawater  l   lis.  6d.  to  18s.  3d.            Ben  Davia  J   10s-  JJ-  to  8s.  6d. 

2   10s.  0d.  to  17s.  Od.                           2-   8s.  Od.  to  16s.  6d. 

Dom    9s.  6d.  to  16s.  Od.                           QDom   ?' 21  i°  IS8,  21 

3   6s.  6d.  to  13s.  3d.            « y         ..  ?   1ns-  2<j.  to  16s.  Od. 

ton  1   10s.  6d.  to  26s.  Od.            Nonpareil  1   10s.  Od.  to  22s.  0d. 

  10s.  Od.  to  22s.  Od.                            ^   SS"  23"  J0  I!8"  S3" 

Dom    7s.  6d.  to  17s.  Od.                           Pom   |s.  0d.  to  Itts.  Od. 


Od.  to  16s.  Od. 


3   6s.  Od.  to  14s.  Od. 


Golden  Russet  1   14s.  Od.  to  35s.  6d.            Blenheim  1   9s.  Od.  to  23s.  6d. 

2   Ils.0d.to31s.0d.                           2_   8s.6d  to25s.6d. 

Dom   8s.  Od.  to  27s.  6d.                           P°m   6d.  to  21s.  6d. 

3   7s.  9d.  to  25s.  Od.  %'k iS*"  21  5°  SS8"  21 

  10s.6d.to30s.0d.            Wolf  River  1   4s.  Od.  to  22s.  6d. 

  10s.  Od.  to  20s.  Od.                              ^   13s.  Od.  to  21s.  6d 

  9s.  6d.  to  17s.  6d.                              QDom   S  nlJ°?QS'21 

3   6s.  9d.  to  18s.  Od.               .    .     ,     3   lis.  Od.  to  19s.  Od. 

Ganol   10s.  Od.  to  18s.  6d.       Ontario  Apples-  ■  - 

  9s.  6d.  to  17s.  Od.            BensQl   }nS- 21  J°  ?£■  21 

  8s.  9d.  to  15s.  9d.                    2^   0s.6d.to  8s.9d. 

8«  f\A  tni^  firi                      Dom   10s.  6d.  to  18s.  6d. 


3   8s.  6d.  to  13s.  6d 

Gravenstein  1   13s.  Od.  to  27s.  Od 


3   8s.  9d.  to  13s.  6d. 


2  ta2»:*d:      Gan°i   lo8-21i°oI8-^ 


Dom  12s.  9d.  to  22s.  6d. 

3   8s.  Od.  to  20s.  Od. 


2   12s.  Od.  to  21s. 

Dom   12s.  Od.  to  21s.  6d. 


'}}=E  oreoiv.:::::::::::::::::::::::  &&&&& 


Dom   12s.  9d.  to  25s.  Od. 


2   12s.  Od.  to  22s.  Od. 


  10s.  6d.  to  21s.  Od.  9Dom U8,  SI  K  ?n~"  SI 

Greening  1                                     lis.  Od.  to  25s.  Od.            n     ,      %   i&M&JS'nl 

2                                      8s.0d.to24s.0d.            Cranberry  1   5s.  6d.  to  27s.  Od. 

Dom                                8s.  3d.  to  17s.  6d.                           2-   }£■  JJ-  g  20s.  Od. 

c„  oH  tr.  13-  fid                             Dom   15s.  9d.  to  19a.  Od. 

3 5s.  Od.  to  Lis.  0d                           3   10s.  3d.  to  14s.  6d. 
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PRICE  RANGES  ON   THE  BRITISH   MARKET  Concluded 


Ontario  Apples — Con. 

Golden  Russet  1   18s.  Od.  to  34s.  6d. 

2   lis.  6d.  to  30s.  Od. 

Dom   16s.  Od.  to  26s.  6d. 

3   6s.  Od.  to  25s.  6d. 

Stark  1   15s.  Od.  to  29s.  Od. 

2   lis.  Od.  to  24s.  6d. 

Dom   lis.  Od.  to  21s.  Od. 

3   9s.  6d.  to  23s.  Od. 

Spyl   13s.  Od.  to  38s.  6d. 

2   12s.  Od.  to  29s.  Od. 

Dom   lis.  6d.  to  25s.  Od. 

3   8s.  Od.  to  22s.  Od. 

King  1   20s.  Od.  to  32s.  Od. 

2   14s.  Od.  to  27s.  Od. 

Dom   14s.  Od.  to  23s.  Od. 

3   17s.  Od.  to  18s.  Od. 

British  Columbia  Apples — 

Cox's  Orange  E.F   19s.  Od.  to  22s.  Od. 

F   15s.  Od.  to  22s.  Od. 

C   10s.  6d.  to  18s.  Od. 

Wealthy  E.F   10s.  9d.  to  14s.  6d. 

F   8s.  6d.  to  16s.  6d. 

C   lis.  Od.  to  13s.  6d. 

Mcintosh  Red  E.F   10s.  6d.  to  14s.  6d. 

F   10s.  6d.  to  18s.  Od. 

C   10s.  Od.  to  16s.  6d. 


British  Columbia  Apples — Con. 

Grimes  Golden  E.F   10s.  6d.  to  13s.  6d. 

F   10s.  Od.  to  15s.  Od. 

C   9s.  3d.  to  13s.  6d. 

Spitzenberg  E.F   12s.  Od.  to  12s.  6d. 

F   lis.  Od.  to  12s.  Od. 

C   10s.  Od.  to  10s.  6d. 

Winesap— E.F   lis.  Od.  to  13s.  Od. 

F   lis.  Od.  to  12s.  Od. 

C   9s.  Od.  to  lis.  Od. 

Rome  Beauty  E.F  

F   10s.  6d.  to  12s.  Od. 

C   9s.  6d.  to  10s.  Od. 

JonthansE.F   10s.  Od.  to  16s.  6d. 

F   10s.  Od.  to  15s.  6d. 

C   8s.  3d.  to  15s.  Od. 

Delicious  E.F   lis.  Od.  to  17s.  Od. 

F   lis.  9d.  to  16s.  Od. 

C   lis.  Od.  to  13s.  3d. 

Newtowns  E.F   lis.  Od.  to  18s.  Od. 

F   10s.  Od.  to  19s.  6d. 

C   8s.  Od.  to  16s.  Od. 

Wealthy  E.F   10s.  9d.  to  14s.  6d. 

F   8s.  6d.  to  16s.  6d. 

C   lis.  Od.  to  13s.  6d. 

Wagner  E.F  

F   10s.  Od.  tolls.  6d. 

C   9s.  6d. 


Note. — On  all  matters  connected  with  the  sale  of  apples  in  the  United  King- 
dom and  in  Europe,  address: — 

CANADIAN  FRUIT  TRADE  COMMISSIONER 

(Address)  J.  Forsyth  Smith, 

Walter  House,  Bedford  St., 
Strand,  W.C.  2, 
London. 

Territory — for  fresh  fruit  only — covers  the  United  Kingdom,  Norway, 
Denmark,  Sweden,  France,  Holland,  Belgium,  Germany,  and  Spain. 


Ottawa:  Printed  by  F.  A.  Acland,  Printer  to  the  King's  Most  Excellent  Majesty,  1930. 
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NETHERLANDS  MARKET  FOR  APPLES 

J.  C.  Macgillivray,  Canadian  Trade  Commissioner 


Rotterdam,  August  13,  1930. — Although  no  exact  figures  are  available,  it  is 
probable  that  the  per  capita  consumption  of  fresh  fruit  is  greater  in  the  Nether- 
lands than  in  any  other  country  of  Europe.  While  there  is  an  extensive  sale  of 
soft  and  citrus  fruits,  apples  have  probably  the  most  general  popularity  with 
all  classes  of  consumers.  There  is  a  domestic  production,  but  this  is  only  a 
fraction  of  requirements,  and  consequently  during  normal  years  there  is  a 
heavy  importation,  in  which  Canada  has  participated  to  a  comparatively  small 
extent.  This  limited  Canadian  participation  is  due  to  the  prevalence  of  methods 
of  selling  on  consignment  (usually  at  auction),  which  are  not  popular  with 
exporters,  and  to  the  fact  that  Dutch  buyers  make  considerable  purchases  with 
a  view  to  re-exporting  to  Germany.  As,  owing  to  treaty  arrangements,  the 
German  duty  on  United  States  apples  is  about  half  that  on  Canadian,  the  net 
effect  is  that  only  purchasers  for  strictly  Dutch  requirements  can  afford  to  buy 
Canadian  apples,  and,  as  no  values  are  set  by  open  competition  at  auction,  the 
diminished  competition  often  reduces  the  prices  offered  for  the  latter  to  unsatis- 
factory levels. 

Both  the  value  and  quantity  of  the  apples  imported  into  the  Netherlands 
show  considerable  fluctuations  from  year  to  year,  depending  on  domestic 
competition  and  general  economic  conditions.  In  1927,  when  imports  were  low, 
their  total  value  was  $654,800,  while  in  1929,  when  they  were  high,  it  was 
$1,020,400. 

The  import  statistics,  showing  the  principal  countries  of  origin  for  the 
years  1928  and  1929,  are  as  follows: — 

1928  1929 
Kg.  $  Kg.  $ 

Germany   158,331         13,938  75.000  7,200 

Belgium   1,284,885        53,858        2,110,000  49,600 

Great  Britain   801,027        98.670  246,000  29,200 

France   53.892  2,150     

United  States   4,686,389       476,035        9,415,000  874,400 

Switzerland   375,704  29,838     

Canada   224,174  2,319  130,000  13,200 

Australia   651.619        75,844  170.000  22,000 

New  Zealand   39,762  5,580  175,000  19,600 

Total   S,503,772       597,479       12,122,000  1,020,400 

For  the  first  six  months  of  1930  imports  were  valued  at  $360,400,  the 
United  States  ($203,200),  Australia  ($84,000),  and  Great  Britain  ($42,000) 
being  the  chief  sources  of  supply. 

Canadian  trade  statistics  show  Holland  as  the  destination  of  varying  quan- 
tities of  fresh  apples,  which  agree  on  the  whole  with  Dutch  imports  from  Canada. 
For  the  fiscal  year  ended  March  31,  1930,  2,500  barrels  of  apples  valued  at 
$14,750  were  exported  from  Canada  to  the  Netherlands  as  compared  with  13,184 
barrels  valued  at  $73,645  in  fiscal  year  1929. 

In  addition  to  being  an  importer  of  fresh  apples,  the  Netherlands  is  also 
an  exporter  and  a  competitor  on  other  markets.  The  bulk  of  the  exports  are 
made  up  of  a  special  variety,  the  11  Govtd-Reinetten."  which  is  grown  exten- 
sively in  this  country. 
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Export  figures  For  the  past  two  years  to  the  principal  countries  are  as  fol- 
lows:— 


L928  1929 

Kr.                $  Kg.  $ 

Germany                                11,562,396      770,836  29,318,000  939,200 

Belgium                                       554.428  12.827     

•    '    tain                                roo,G1  I          ti.lSl  1.91  1.000  90.400 

Denmark                                  388.7  IS        22,774  1,491,000  60,400 


Total   12,748,309       826,650       37.837.000  1,278,000 


For  the  first  six  months  of  1930  exports  were  valued  at  $378,000',  Germany 
ad  Poland,  Danzig  ($101,200),  being  the  principal  destinations. 

COMPETITION  FROM  OTHER  FRUITS 

Citrus  fruits  have  an  extensive  sale  in  Holland:  the  bulk  of  the  oranges 
are  imported  from  Spain.  The  season  for  these  is  from  December  to  June. 
South  African  and  Brazilian  oranges  arrive  from  July  to  December,  while  there 
art  also  imports  from  the  United  States  during  the  summer  and  a  few  from 
Jaffa  in  the  early  months  of  the  year. 

Bananas  are  consumed  extensively  throughout  Holland,  and  importers 
have  Bpent  considerable  money  in  advertising,  which  has  resulted  in  increased 

3.  They  are  imported  during  the  whole  year,  although  the  heaviest  arrivals 
are  in  the  late  summer  and  early  fall.  Colombia  and  the  British  West  Indies 
are  the  principal  countries  of  origin. 

There  is  also  an  important  consumption  of  other  fruits  such  as  pears,  plums, 
peaches,  cherries,  and  grapes.  All  of  these  are  grown  locally  and  come  on  the 
market  during  the  summer  months.  As  far  as  peaches  and  grapes  are  con- 
cerned,  these  are  grown  locally  under  glass  and  excellent  fruit  is  produced.  In 
addition,  all  are  imported  from  neighbouring  European  countries,  while  South 
Africa  is  also  a  source  of  supply  during  the  off-season  in  Europe. 

There  is  normally  an  export  of  peaches,  grapes,  plums,  and  other  small 
fruit  from  Holland. 

Pears  are  imported  in  small  quantities  from  the  United  States,  but  there  is 
no  record  of  any  shipments  from  Canada.  Belgium  is  the  principal  source  of 
Biipply,  having  been  credited  in  1929  with  4,100  tons  out  of  a  total  of  5,050. 
During  the  same  year  the  United  States  supplied  294  tons  and  Italy  237  tons. 

SEASONAL  DEMANDS 

Apples  from  the  United  States  begin  to  arrive  as  early  as  the  middle  of 
August  and  may  continue  until  the  following  spring.  Canadian  fruit  does  not 
put  in  an  appearance  before  October.  Apples  are  imported  from  Switzerland 
for  the  most  part  from  September  to  November,  while  the  Belgian  imports  tend 

read  out  more.  Australian  apples  arrive  during  the  summer  season,  being 
first  noticed  in  April  and  continuing  until  September.  Apples  credited  to  the 
United  Kingdom  in  the  trade  returns  are  chiefly  re-exports  from  the  United 
States,  Canada,  and  Australia. 

The  domestic  crop  makes  itself  felt  principally  during  the  four  months 
from  September  to  December,  although  the  "  Goucl-Reinetten "  carries  over 
until  the  early  spring. 

The  demand  for  apples  is  principally  during  the  fall  and  winter  months, 
and  it  declines  sharply  in  the  spring  when  domestic  fresh  fruit  is  available. 
As  might  be  expected,  the  quantity  of  imports  from  the  North  American  Con- 
varies  inversely  with  the  volume  of  the  crop  in  Holland  and  the  export- 
ing countries  of  Europe. 
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IMPORT  DUTIES 

Apples  imported  into  the  Netherlands  from  all  sources  pay  an  import  duty 
of  8  per  cent  ad  valorem.  The  duty  is  paid  on  the  fruit  when  it  is  landed  in 
the  sheds  and  a  drawback  is  afterwards  obtained  on  any  portion  that  is  re- 
exported. 

Citrus  fruit  and  bananas  enter  duty  free. 

VARIETIES  OF  APPLES  IMPORTED  ; 

While  there  are  many  different  varieties  of  apples  imported  into  Holland, 
the  bulk  of  the  trade  is  confined  to  a  comparatively  few  types.  About  65  per 
cent  of  the  imports  of  boxed  apples  from  the  United  States  consist  of  Winesaps, 
which  are  very  popular  with  Dutch  consumers.  Most  of  those  from  Canada 
have  been  Jonathans.  Mcintosh  Reds  are  not  well  known,  nor  as  highly  appre- 
ciated as  in  Canada.  Although  the  bulk  of  the  apples  from  North  America  are 
packed  in  boxes,  there  is  a  smaller  barrel  trade  made  up  for  the  most  part  of 
Baldwins,  Ben  Davis,  Starks,  Russets,  and  York  Imperials.  The  remainder, 
both  boxed  and  barrelled,  include  the  following  varieties,  the  quantity  of  each 
depending  largely  on  the  quantity  available,  condition,  and  price:  Ben  Davis, 
Delicious,  Gravenstein,  Grimes  Golden,  Jonathans,  Spitzenbergs,  Winter  Banana, 
Yellow  Newtowns,  Albemarle  Pippins,  Russets,  Winesap,  Wagener,  King 
Davids,  Mcintosh  Reds,  Rome  Beauties,  Greenings,  and  Hubbarclstons. 

SIZES  IN  DEMAND 

A  point  favouring  the  Netherlands  as  an  outlet  for  Canadian  apples  is 
that  the  larger  sizes  can  be  sold.  These  are  not  in  demand  on  the  British 
market,  where  the  smaller  fruit  is  in  greater  request.  As  far  as  boxed  apples 
are  concerned,  the  sizes  125,  138,  150,  163,  and  175  are  most  popular.  Smaller 
quantities  of  sizes  112  and  113  are  used  as  table  apples  in  the  high-class  hotels 
and  restaurants,  while  there  are  a  few  even  larger  in  demand  for  display  pur- 
poses. The  quantity  of  these  is  infinitesimal,  however,  although  the  tendency 
appears  to  be  for  an  increased  use  of  the  moderately  large  sizes  such  as  138 
and  150.  The  smaller  sizes  running  from  175  to  234  are  not  used  to  any  extent 
in  Holland.  Those  in  this  range  which  are  purchased  may  be  re-exported  or 
shipped  through  the  country  in  transit  to  Germany  and  Central  Europe. 

Turning  to  barrelled  apples,  the  sizes  2,  2^,  2%,  2J,  and  3  inches  in  diameter 
are  imported,  with  the  2\  and  2\  probably  enjoying  the  greatest  popularity. 

GRADES  AND  COLOUR 

The  principal  grades  of  United  States  boxed  apples  arriving  in  Holland 
are  Extra  Fancy,  Fancy,  C  Grade,  and  a  combination  of  Fancy  and  Extra 
Fancy.  The  grades  of  barrelled  apples  imported  are  US  1,  US  2,  US  Commer- 
cial and  Unclassified. 

Bright-coloured  and  deep-red  apples  are  preferred  by  the  Dutch  consumers, 
and  this  is  one  of  the  principal  reasons  why  the  Virginian  Winesap  is  so  popular. 
The  lighter-coloured  fruit  is  increasing  in  favour,  however,  as  the  public  becomes 
more  familiar  with  it.  Russets  are  held  in  high  regard  because  of  their  simi- 
larity in  appearance  to  the  Dutch  "  Goud-Reinetten."  This  is  the  best  of  the 
domestic  product,  and  the  largest  part  of  the  crop  is  exported,  with  its  place 
on  the  domestic  market  not  infrequently  being  taken  by  imported  Russets. 

MARKETING  METHODS 

Most  of  the  fresh  apples  sold  in  Holland  are  shipped  on  consignment  to 
Rotterdam  and  sold  at  auction  sales  by  the  different  fruit  companies.  There 
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:Vw  brokers  who  are  prepared  to  receive  cabled  offers  and  to  sell  on  a 
linn  basis,  but  the  volume  of  trading  done  by  this  method  is  small,  and  exporters 
who  irish  to  secure  a  large  turnover  on  the  Dutch  market  must  be  prepared  to 
-end  on  consignment. 

There  are  six  firms  of  importers  in  Holland  who  solicit  apple  consignments. 
Apart  from  apples,  they  deal  in  other  fruits  and  fresh  vegetables.  On  occasion 
these  importers  will  buy  for  their  own  account,  but  this  is  the  exception  rather 
than  the  rule.  The  two  largest  of  these,  and  the  ones  which  handle  the  largest 
-  of  North  American  fruit,  are  located  in  Rotterdam.  Apart  from  the 
six,  there  are  a  few  other  firms  doing  a  limited  amount  of  business,  but  they  are 
not  important  factors  in  the  trade. 

All  apples  imported  by  the  six  large  dealers  arc  sold  by  them  at  auctions 
which  are  held  in  Rotterdam  or  Amsterdam.  These  auctions  are  attended  by 
BT8  from  all  parts  of  Holland  and  by  representatives  of  dealers  in  other 
countries  of  Europe.  An  agreement  exists  between  the  importers  and  whole- 
saler- whereby  the  former  will  sell  only  to  the  latter,  and  the  wholesalers  will 
buy  only  from  those  importers  selling  by  auction.  There  are  a  few  wholesalers 
who  are  otitside  of  this  ring,  but  their  number  is  limited. 

Exact  arrangements  as  to  financing  differ  according  to  the  arrangements 
made  between  exporter  and  importer,  but  it  is  not  uncommon  for  consignments 
to  be  -hipped  against  a  guaranteed  minimum  price  which  may  be  secured  by 
a  letter  of  credit  placed  with  the  exporter's  bank. 

Immediately  after  arrival  the  fruit  is  placed  on  sale  and  the  amount 
realized  which  is  over  and  above  the  guaranteed  prices,  minus  certain  deductions 
lling  and  handling  charges,  is  remitted  to  the  exporter  three  days  after  the 
auction.  The  deductions  referred  to  consist  of  6  per  cent  and  0.40  fl.  (16  cents) 
per  box  or  5  per  cent  and  0.50  fl.  (201  cents)  per  box,  according  to  prior  agree- 
ment. 

Each  importer  who  is  holding  an  auction  of  apples  sends  circulars  to  all 
members  of  the  Dutch  Wholesale  Fruit  Dealers'  Association,  as  well  as  to  the 
representatives  of  other  European  buyers.  These  circulars  state  the  time  and 
ace  of  the  auction,  together  with  the  description  of  the  goods  to  be  sold,  such 
many  eases  of  Australian  apples,  so  many  cases  of  American  apples,  and 
if  other  fruit  is  being  sold  at  the  same  time,  this  is  also  included. 

Each  parcel  of  apples  destined  for  the  auctions  is  given  a  lot  number,  and 
each  of  these  lots  contain  only  those  boxes  or  barrels  which  are  similar  in  trade 
name,  size,  variety,  colour,  and  grade.  Mimeographed  lists  describing  in  detail 
these  different  lots  are  distributed  by  the  importer  to  those  attending  the  auc- 
tion, and  on  these  a  space  is  left  to  enter  the  price  which  is  in  each  case  received. 

In  order  to  identify  each  lot  of  fruit,  a  card  bearing  the  name  of  the  import- 
ing firm  is  tacked  on  each  box  or  barrel  after  the  apples  have  been  unloaded 
into  the  sheds  from  the  steamer.  Each  of  these  cards  shows  the  lot  number  to 
which  it  belongs. 

One  f>r  two  containers  out  of  each  of  these  lots  are  picked  at  random  from 
each  lot  and  transported  to  the  place  of  auction  as  samples,  and  they  are  avail- 
able for  inspection  by  prospective  buyers  on  the  day  of  the  sale. 

PRICES 

It  is  not  possible  to  give  any  concise  information  with  reference  to  the 
^  rices  which  imported  apples  bring  when  sold  in  Holland.  It  naturally  varies 
very  considerably,  depending  on  the  condition  of  the  market  and  the  quality 

quantity  of  the  fruit.  There  are  times  when,  owing  to  the  overloading  on 
British  market,  prices  realized  in  Holland  are  much  better  than  in  England. 
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On  the  other  hand,  the  reverse  will  frequently  be  the  case.  Depending  on  all 
those  conditions,  the  price  received  per  box  may  vary  from  as  little  as  3.25  fl. 
($1.30)  to  9  fl.  ($3.60).  Barrels  bring  more  and  may  have  a  range  of  from 
5  fl.  ($2)  to  18  fl.  ($7.20).  On  July  26,  2,000  cases  of  Australian  apples  ex  cold 
storage  were  auctioned  in  Rotterdam.  Jonathans  brought  5.25  fl.  ($2.10)  to 
6.25  fl.  ($2.50)  per  case;  London  Pippins,  2.50  fl.  ($1) ;  Rymers,  3.50  fl.  ($1.40) ; 
and  Five  Crown,  3  fl.  ($1.20).  On  June  14  Tasmanian  Jonathans  brought  from 
4.75  fl.  ($1.90)  to  6  fl.  ($2.40) ;  Clevs,  5  fl.  ($2)  to  7  fl.  ($2.80) ;  Dunns,  4.50  fl. 
($1.80)  to  6.75  fl.  ($2.70) ;  and  King  Davids,  4.25  fl.  ($1.70)  to  5.75  fl.  ($2.30). 
On  May  3,  1,500  of  extra  fancy  American  Winesaps,  138/150's,  realized  from 
10  fl.  ($4)  to  10.25  fl.  ($4.10),  and  on  April  15  a  consignment  of  extra  fancy 
American  Newtowns  were  sold  for  the  equivalent  of  $4.10  to  $4.50  a  box. 

USE  OF  APPLES 

Fresh  apples  imported  from  Canada  and  the  United  States  are  used  largely 
as  table  fruit  in  the  Netherlands.  Fresh  fruit  is  a  common  part  of  the  menu  in 
Dutch  homes  as  well  as  in  hotels  and  restaurants,  and  it  is  because  apples  are  thus 
consumed  that  the  bright  colouring  and  larger  sizes  are  in  demand.  For  cook- 
ing purposes  the  poorer  grades  of  those  produced  locally,  together  with  imports 
from  neighbouring  European  countries,  are  used.  Apart  from  green  apples, 
dried  apples  are  imported  in  large  quantities  for  culinary  purposes. 

DRIED  APPLES 

A  review  of  the  Dutch  fresh  apple  market  would  not  be  complete  without 
mention  of  dried  apples,  which  are  a  competitive  factor  to  be  considered.  The 
Netherlands  is  one  of  the  largest  per  capita  consumers  in  the  world  with  imports 
as  follows:  1926,  4,261,000"  kg.  ($916,400);  1927,  2,914,000  kg.  ($525,200); 
1928,  1,867,000  kg.  ($475,200);  1929,3,857,000  kg.  ($910,000);  1930  (January- 
June),  1,435,000  kg.  ($280,800). 

The  United  States  is  the  only  important  country  of  origin,  supplying 
roughly  80  per  cent  of  the  total  imports.  The  Californian  bleached  quarters 
are  the  most  popular,  with  a  much  smaller  demand  for  "  States  rings."  At  the 
present  time  Californian  prices  are  lower  than  usual,  with  some  offers  being 
made  at  as  little  as  $8  and  $9  per  50  kilos  c.i.f.  Rotterdam.  If  these  subnormal 
offers  continue,  they  will  have  a  bearing  on  the  future  demand  for  green  fruit. 

PRESENT  MARKET  PROSPECTS 

According  to  up-to-date  information  received  from  the  Netherlands 
Department  of  Agriculture,  the  present  condition  of  the  1930  apple  crop  is  bad 
to  fairly  bad.  It  is  much  below  the  average  of  the  last  ten  years,  and  is  in 
marked  contrast  to  the  yield  of  1929,  when  there  was  a  record  harvest. 

Because  of  this  the  current  season  will  be  a  good  one  for  imports,  although 
abnormal  economic  conditions  will  undoubtedly  cause  restricted  buying.  Hol- 
land is  suffering  from  the  world-wide  business  depression  in  common  with  many 
other  countries.  There  has  been  a  restriction  of  purchasing  power  and  a  falling 
off  of  wholesale  prices.  Fresh  fruit,  which  is  regarded  as  at  least  a  semi-luxury 
and  has  an  inelasticity  of  demand,  will  be  affected. 

RE-EXPORT  TRADE 

It  is  estimated  that  approximately  50  per  cent  of  the  fresh  fruit  arriving  in 
Holland  is  resold  or  shipped  in  transit  to  Germany  and  other  countries  in  Cen- 
tral Europe.  In  Germany  in  particular  there  is  a  good  potential  outlet  for 
Canadian  fruit,  which  at  the  present  time  is  not  available  owing  to  tariff  dis- 
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criminations.  This  causes  Dutch  buyers  to  hesitate  to  handle  apples  from 
Canada,  knowing  that  they  can  reset]  them  on  the  local  market  only. 

Mosl  of  the  transit  fruil  is  handled  through  the  port  of  Rotterdam,  with 
rdam  a  poor  Beoond.   No  separate  statistics  arc  published  with  reference 
to  the  volume  of  the  entrepot  and  transit  trade  in  apples. 

CONCLUDING  REMARKS 

Canadian  apples  have  not  yet  succeeded  in  establishing  their  full  identity 
in  Holland.  Those  which  have  been  sold  here  have  been  listed  on  the  importers' 
circulars  under  the  general  heading  "  American,"  and  the  average  buyer  who 
may  get  them  is  under  the  impression  that  they  are  from  the  United  States. 

is  because  the  arrivals  from  Canada  are  comparatively  small  and,  coming 
at  the  same  time  as  the  large  quantities  from  the  United  States,  their  identity 
St.    Despite  this,  one  brand  in  particular  which  was  exported  to  Holland 
g  the  1928  season  became  well  known  and  the  quality  of  the  fruit  was 
favourably  commented  on. 


Note. — On  all  matters  connected  with  the  sale  of  apples  in  the  United 
Kingdom  and  in  Europe,  address: — 


CANADIAN  FRUIT  TRADE  COMMISSIONER 

(Address)   J.  Forsyth  Smith, 

Walter  House,  Bedford  St., 
Strand,  W.C.  2, 
London. 

Territory — for  fresh  fruit  only — covers  the  United  Kingdom,  Norway, 
Denmark.  Sweden,  France,  Holland,  Belgium,  Germany,  and  Spain. 


Ottawa:  Printed  by  F.  A.  Acland,  Printer  to  the  King's  Most  Excellent  Majesty,  1930. 
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HAMBURG  APPLE  MARKET 

L.  D.  Wilgress,  Canadian  Trade  Commissioner 

Hamburg,  October  27,  1930. — Last  season  a  total  of  1,038,320  boxes  and 
40,567  barrels  of  North  American  apples  were  imported  into  Hamburg  as  com- 
pared with  2,739,345  boxes  and  211,500  barrels  in  the  1928-29  season.  The 
chief  reason  for  the  great  falling  off  in  the  imports  of  American  apples  last 
season  was  the  very  large  European  crop,  whereas  in  1928  there  had  only 
been  a  small  crop.  This  year  the  yield  of  apples  in  Germany  and  the  neigh- 
bouring countries  has  again  been  below  average,  while  the  quality  of  the  fruit 
has  been  very  poor  owing  to  the  prevalence  of  wet  weather  in  the  late  summer. 
The  present  position  would  point  to  a  repetition  of  the  very  large  imports  of 
the  1928-29  season,  if  it  were  not  for  the  prevailing  economic  depression  which 
introduces  an  uncertain  factor  since  it  is  difficult  to  forecast  the  extent  to  which 
consumption  will  be  thereby  curtailed. 

So  far  this  season  the  arrivals  of  North  American  apples  at  Hamburg  have 
comprised  a  total  of  165,036  boxes,  19,982  barrels,  and  512  baskets.  Recent 
offerings  at  the  auctions  have  been  at  the  rate  of  around  20,000  boxes  and  6,000 
barrels  a  week.  These  have  been  absorbed  at  good  prices  and  the  tendency  has 
been  firm,  particularly  for  barrelled  apples.  The  best  barrels  have  been  realiz- 
ing over  R.M.30  ($7.14)  per  barrel.  York  Imperials  have  been  the  most 
prominent  variety  of  barrelled  apples  sold,  with  Jonathans  and  Ben  Davis  also 
securing  good  prices.  Jonathans,  Gravensteins,  and  Winter  Bananas  have  been 
the  chief  varieties  of  boxed  apples  sold  at  the  Hamburg  auctions  so  far  this 
season.  Prices  showed  an  upward  tendency  during  the  first  half  of  October 
and  since  then  have  been  firm.  For  boxed  apples  in  good  condition  the  prices 
realized  have  ranged  from  R.M.12  to  14.50  ($2.85  to  $3.45)  per  box. 

The  prospective  arrivals  in  the  immediate  future  are  not  considered  exces- 
sive. Since  plums  and  other  home-grown  fruit,  apart  from  apples,  are  disappear- 
ing from  the  market  and  the  domestic  fruit  crop  has  turned  out  to  be  far  below 
expectations,  the  consumption  of  American  apples  should  increase  provided 
prices  are  not  maintained  at  too  high  a  level.  Larger  arrivals  as  the  season 
advances  may  be  expected  to  bring  about  a  gradual  decline  in  prices,  at  least 
for  boxed  apples,  and  this  should  promote  an  increase  in  consumption.  On  the 
other  hand,  it  is  anticipated  that  barrelled  apples  will  continue  to  be  in  good 
demand  as  the  market  should  be  able  to  readily  absorb  the  quantities  now 
coming  forward. 

Only  negligible  quantities  of  Canadian  apples  have  been  imported  into 
Hamburg  in  recent  seasons.  This  is  due  to  the  higher  German  duty  on  Cana- 
dian apples  than  on  apples  from  the  United  States,  owing  to  the  absence  of  a 
trade  treaty  between  Canada  and  Germany.  Canadian  apples  are  subject  to 
a  duty  of  R.M.15  ($3.57)  per  100  kg.  (220  pounds)  or  about  72  cents  a  box, 
whereas  apples  from  the  United  States  are  dutiable  at  the  rate  of  R.M.7  ($1.66) 
per  100  kg.  or  about  34  cents  a  box. 

Following  a  trial  shipment  disposed  of  at  the  Hamburg  auctions  on  Sep- 
tember 25,  a  total  of  3,0'84  boxes  of  United  States  pears  was  sold  at  the  last 
two  auctions  and  realized  satisfactory  prices  ranging  from  R.M.I  1  ($2.62)  to 
R.M.14.75  ($3.51)  for  fancy  and  up  to'R.M. 18.75  ($4.46)  for  extra  fancy  per 
box. 


Ottawa:  Printed  by  F.  A.  Acland,  Printer  to  the  King's  Most  Excellent  Majesty,  1930. 
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IMPERIAL  FRUIT  SHOW,  19% 


J.  Forsyth  Smith,  Fruit  Trade  Commissioner 


London,  March  24,  1931. — The  tenth  Imperial  Fruit  Show  was  held  at 
Granby  Halls,  Leicester,  from  October  24  to  November  2,  and  proved  to  be 
one  of  the  most  successful  of  these  annual  events  that  has  yet  been  held.  The 
displays  of  fruit  were  of  a  very  high  standard,  the  stands  in  general  were  par- 
ticularly attractive,  and  the  Empire  Marketing  Board  section  was  again  a 
triumph  of  artistic  planning  and  effective  ornamentation.  Particularly  satisfactory 
was  the  fact  that,  for  the  second  two,  the  plans  of  the  Committee  of  Manage- 
ment resulted  in  attracting  an  attendance  of  the  public  that  more  than  answered 
expectations,  and  that  was  once  more  in  marked  contrast  to  the  unfortunately 
poor  support  on  the  part  of  the  general  public  that  was  for  so  many  years  the 
weak  point  in  connection  with  the  show.  The  attendance  was  not  indeed  as  large 
as  in  the  case  of  1929  at  Birmingham — 80,000  as  against  90,000 — but,  in  view  of 
the  fact  that  Leicester  is  a  much  smaller  centre,  it  was  generally  felt  that  this 
was  even  more  creditable  than  the  record  secured  at  the  former  place.  Special 
efficiency  in  the  publicity  arrangements  had  been  an  outstanding  feature  of  the 
Birmingham  event,  but  at  Leicester  there  was  manifest  a  considerable  improve- 
ment in  this  respect,  and  there  is  every  reason  to  believe  that  a  very  marked 
impression  was  produced  on  the  consuming  population  of  Leicester  and  the 
surrounding  district  as  to  the  importance  of  fruit  as  an  article  of  daily  diet, 
and  as  to  the  fact  that  Empire  fruit  compares  to  advantage  with  the  best. 


As  is  always  to  be  expected,  the  section  of  the  show  put  up  by  the  Empire 
Marketing  Board  was  a  special  centre  of  attraction,  skilful  design,  artistic  taste, 
and  decorative  ingenuity  combining  to  produce  a  spectacular  effect  which  set  off 
admirably  the  splendid  special  displays  from  each  of  the  Dominions.  In  the 
centre  of  the  section  a  moving  picture  machine  displayed  apple  films,  and  proved 
a  very  popular  feature. 


The  Canadian  stand  occupying  the  whole  of  one  side  of  this  section  was 
as  usual  particularly  conspicuous,  its  long  ranges  of  shelving,  adorned  with  the 
choicest  products  of  the  orchards  of  British  Columbia,  Nova  Scotia,  and 
Ontario,  eliciting  admiration  from  all  visitors  and  presenting  an  array  of  colour 
and  quality  that  was  calculated  in  every  way  to  impress  the  beholder  with  the 
superb  quality  of  the  fruit  produced  by  the  Dominion. 

The  stand,  while  having  a  general  unity  of  design,  was  divided  into  sections 
under  provincial  signs,  in  which  were  shown  the  principal  commercial  varieties 
of  apples  produced  by  each  of  the  apple-exporting  provinces  of  Canada,  some 
in  attractively  decorated  baskets  and  others  in  the  commercial  box  package, 
the  whole  set  off  very  attractively  by  displays  of  splendid  fruit  preserved  in 
glass  bottles.  There  was  also  a  section  put  up  by  the  Fruit  Branch  comprising 
apples  from  all  the  provinces.  Transparencies  and  illuminated  signs  added  to 
the  decorative  effect,  and  an  electric  advertising  machine,  in  constant  motion, 
rolled  off  cartoons  illustrating  apple  slogans,  alternating  with  sheets  depicting 
the  principal  varieties  of  apples  to  be  found  on  the  market  every  month  during 
the  season.   This  proved  a  very  educative  feature. 


EMPIRE  marketing  board  section 
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The  bases  of  the  display  pyramids  were  used  very  effectively  to  set  off  the 
st  reamers  and  posters  distributed  to  retailers  in  connection  with  the  Canadian 
Apple  Advertising  Campaign,  and  also  the  large  posters,  "Eat  Canadian 
Apples,"  which  were  used  on  the  London  omnibuses. 

The  stand  itself  was  also  a  speaking  advertisement  for  the  Red  Maple  Leaf 
price  tickets,  which  are  becoming  generally  recognized  as  the  distinctive  sign 
of  Canadian  apples  wherever  they  are  offered  for  sale,  as  these  were  used  in 
large  numbers  to  label  the  different  varieties  shown  both  in  boxes  and  in  baskets. 

A  feature  that  was  used  very  effectively,  both  to  focus  the  attention  of  the 
visitors  and  also  as  an  additional  peg  on  which  to  hang  press  publicity,  was  a 
display  of  British  Columbia  apples  which  had  been  stencilled  by  the  sun  while 
in  the  process  of  developing  colour,  so  that  they  bore  on  their  sides  in  white 
lettering  with  a  red  background  a  number  of  "  Empire  First"  slogans,  illustra- 
tions of  the  British  lion.  etc.  The  newspaper  men  were  specially  interested  in 
this  exhibit,  and  the  public  crowded  around  it  constantly  in  wTondering  groups. 

\  considerable  quantity  of  literature  was  distributed  from  all  sections  of 
the  stand  during  the  show,  the  Canadian  Apple  Recipe  Book  proving  specially 
rather  too  popular  indeed,  as  all  supplies  were  exhausted  long  before 
the  show  was  over.  Pencils  carrying  the  words  "Canadian  Apples,  the  Pick  of 
the  Empire's  Orchards,"  were  also  distributed  to  school  children. 

FREE  DISTRIBUTION  OF  APPLES 

The  free  distribution  of  samples  of  Empire  fruits,  which  has  been  provided 
for  1>\  an  Empire  Marketing  Board  grant  for  some  years  past,  was  again  a 
popular  feature,  each  of  the  80,000  visitors  carrying  away  a  bag  contain- 
evidence  that  Empire  apples,  in  flavour  and  quality,  are  worthy 
of  his  preferential  selection. 

Tl  e  Empire  Marketing  Board  grant  had  been  calculated  to  provide  50,000 
samples  only,  and.  in  view  of  an  attendance  so  greatly  exceeding  this  number, 
it  was  found  necessary  to  purchase  supplies  in  addition  to  those  provided. 

In  this  connection  it  should  be  stated  that,  unfortunately,  some  of  the 
Bamples  secured  for  distribution  direct  from  Canada  were  definitely  inferior,  and 
a  very  large  number  had  to  be  rejected  by  the  packers  as  unsuitable  to  produce 
the  desired  impression  of  superb  quality. 

SPECIAL  ATTRACTIONS 

The  experience  of  years  had  convinced  the  members  of  the  Committee  of 
Management  that  a  show  of  fruit  in  itself,  however  admirable  the  display,  did 
i  possi  ss  sufficient  popular  attraction  to  command  a  very  large  attendance. 
In  view  of  this  consideration,  a  definite  break  with  previous  practice  was  made 
1929  when  the  Savoy  Orpheans,  a  particularly  popular  orchestra,  known  to 
listeners  everywhere  through  its  radio  performances,  w7as  engaged  to  provide 
the  music,  and  a  Palace  of  Beauty  organized. 

The  same  policy  was  carried  still  further  in  1930,  a  first-class  orchestra 
provided,  a  section  of  the  show  devoted  to  dancing,  and  another  to  a  minature 
golf  < '  urse,  and  a  Palace  of  Beauty  arranged  for,  which  was  even  more  popular 
before.   The  results  in  attracting  attendance  were  all  that  had  been  hoped 

for. 

The  original  idea  of  the  Palace  of  Beauty  had  been  that  the  various  stands 
were  to  represent  England  and  each  of  the  Dominions.    Unfortunately,  it  was 
Found  impossible  to  secure  the  taking  of  all  available  space  in  this  way,  but  a 
bhi  I  was  carried  out  suggests  some  very  practical  possibilities  that 
will  n       ubi  be  carried  on,  on  a  larger  scale,  in  1931.   This  was  to  make  certain 
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stands  representative  of  particular  brands  of  fruit,  and  no  fewer  than  three  of 
the  South  African  orange  packers  secured  spaces  and  put  up  displays  that  had 
a  very  definite  advertising  value.  Each  stand  had  as  its  particular  attraction 
a  young  lady  in  costume,  who  in  most  cases  distributed  samples  of  the  product 
she  represented. 

"  Miss  Canada,"  the  same  young  lady  who  carried  off  the  honours  on  behalf 
of  the  Dominion  last  year,  was  enthroned  in  the  centre  of  a  very  artistically 
designed  setting,  featuring  the  Maple  Leaf  and  baskets  of  apples,  and  with  the 
appropriate  sign  "  Canada's  Gift  to  the  Mother  Country — Health  in  the  Form 
of  Fruit."  She  was  attractively  costumed  in  the  Greek  style,  and  was  kept 
busily  engaged  in  supplying  choice  apples  to  children  among  the  visitors. 
"  Miss  England,"  on  a  typical  English  scene  setting,  was  very  effective,  and 
another  excellent  effort  was  the  a  Sports  Girl  "  set  up  by  the  Fruit  Trades' 
Federations,  who  conduct  the  "  Eat  More  Fruit  "  campaign.  This  was  an  almost 
faultless  reproduction  of  one  of  the  best  posters  issued  by  the  Federations,  repre- 
senting a  girl  in  sports  costume  with  tennis  racket,  etc.,  sitting  on  a  magnified 
champagne  glass,  and  holding  up  an  apple  in  a  very  graceful  pose.  The  "  Three 
Rings  "  brand  of  South  African  oranges  had  a  tableau  showing  a  wedding,  with 
the  presentation  of  a  ring  to  typify  the  brand. 

The  whole  design  of  the  Palace  of  Beauty  and  its  various  stands  was  admir- 
able, and  this  proved,  as  expected,  to  be  one  of  the  most  popular  features  of  the 
show,  the  "  Palace "  itself  being  constantly  crowded  with  a  succession  of 
visitors,  each  of  whom  incidentally  contributed  to  the  financial  success  of  the 
exhibition  by  paying  a  small  additional  admission  fee. 

The  attraction  of  this  feature  to  the  public  was  further  increased  by 
arrangements  for  a  voting  competition  as  to  which  of  the  beauties  was  the 
popular  choice  as  the  most  attractive.  Where  all  were  so  charming,  decision 
must  have  been  difficult,  but  long  before  any  definite  results  could  be  known  the 
general  sentiment  was  that  the  choice  must  eventually  lie  between  "  Miss 
Canada  "  and  the  "  Sports  Girl."  Between  these  two  there  was  a  very  close 
run,  but  on  the  outcome  the  representative  of  the  Dominion  was  defeated  by  a 
small  margin. 

SPECIAL  CANADIAN  PUBLICITY 

The  Canadian  stand  with  its  magnificent  array  of  fruit  was  photographed 
in  many  aspects,  and  the  attractive  possibilities  in  connection  with  "  Miss 
Canada  "  were  exploited  to  the  full.  She  appeared  in  front  of  the  stand  with 
the  Lord  Mayor  in  his  official  dress.  She  opened  a  new  golf  course  started  as 
a  publicity  feature  by  one  of  the  local  papers,  and  she  paid  a  visit  to  a 
Leicester  children's  hospital  and  presented  Canadian  apples  to  the  little  patients. 
All  of  these  activities  were  featured  at  length  in  the  press,  with  accompanying 
illustrations. 

GENERAL  AND  TRADE  STANDS 

Stands  put  up  by  the  fruit  trade  to  display  their  commodities  were  of  a 
high  standard  of  excellence.  Of  special  interest  to  Canada  was  that  of  Messrs. 
C.  P.  Wilson  &  Co.,  the  local  representatives  of  the  distributors  of  the  O.K. 
brand  of  British  Columbia.  They  had  been  provided  with  a  superb  collection 
of  the  finest  exhibition  fruit,  and  their  display  was  very  generally  admired.  Of 
outstanding  excellence  this  year,  as  for  many  years  past,  was  the  remarkable 
display  of  English  fruit  shown  by  Messrs.  George  Monro  Limited,  which  fully 
deserved  the  premier  award  that  it  received. 
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CANADIAN   CANNED  FRUIT  SECTION 

An  innovation  this  year  was  the  showing  of  a  very  fine  display  of  Cana- 
■  aed  fruits  and  vegetables  on  a  special  stand  in  the  main  building.  The 
location  was  excellent,  as  U  was  situated  m  the  midst  of  the  most  attractive 
trade  stands  and  just  where  it  must  be  passed  by  a  constant  stream  of  visitors 
their  way  to  enjoy  the  feature  second  in  popular  interest  to  the  Palace  of 
Beauty,  the  music  provided  by  the  well-known  Alfredo's  Band. 

was  considered  specially  desirable  to  make  prominent  the  fact  that 
ts  up  three  grades  of  canned  fruit,  and  to  emphasize  that  the 
"Standard  Grade"  was  a  good  general-purpose  quality.    The  arrangement  of 
the  cans  on  the  stand  was  therefore  planned  with  this  in  view,  and  attractive 
tickets  indicated  the  different  grades  and  varieties.    A  special  attendant  was 
try  in  charge,  and  demonstrations  were  made  by  turning  out  the  con- 
U  ots  i    cans  of  the  quality  of  each  grade  of  the  principal  fruits.  A  large  amount 
ire  explaining  the  Canadian  grade  standards  was  distributed,  and 
special  interest  was  shewn  by  trade  and  public  in  the  displays  of  pears  and 
peaches. 

Two  points,  however,  in  connection  with  this  display  are  deserving  of 
mment.    Some  of  the  brands  shown  were  not  available  for  purchase- 
the  United  Kingdom,  and  few  indeed  could  be  found  in  stock  at  any  Leicester 
p.    It  is  very  questionable  whether  it  is  worth  while  to  take  measures  to 
public  attention  to  brands  which  are  not  marketed  in  England,  and  there 
-  DO  doubt  that  it  is  unfortunate  if  interested  customers  cannot  be  referred  to 
a  irce  of  supply.   The  second  point  is  of  a  related  nature.   The  display 

I  such  vegetables  as  beets,  carrots,  spinach,  etc.,  for  which  there  could 
•  o  possible  sale  in  a  country  where  fresh  vegetables  are  always  available  in 
large  quantities  at  low  prices. 

BRITISH  EMPIRE  SECTION 

This  Section  consists  of  two  classes,  Dessert  and  Culinary,  open  for  competi- 
ion  by  fruit  producers  in  the  British  Empire,  and  is  justly  regarded  as  the  chief 
competitive  attraction  of  the  show,  the  contest  being  for  the  Dessert  and  Cook- 
ing  Apple  Championships  of  the  Empire.    The  substantial  prizes  offered — 
me  trophy  cups  and  £50,  £20,  and  £10  for  first,  second,  and  third  prizes — 
also  contribute  to  its  importance. 

Two  mi  (  resting  innovations  were  featured  this  year.    Formerly,  although 
en  to  the  Empire,  competition  was  actually  restricted  to  Canada  and  Eng- 
land, as  the  Australasian  season  made  it  impossible  for  Australia  and  New 
land  to  compete  in  October.    This  seemed  unfortunate,  and  it.  was  decided 
to  get  round  this  difficulty  by  arranging  for  a  display  of  Southern  Hemisphere 
Beason  during  the  month  of  May,  the  scoring  to  be  done  by  the  same 
judges  who  would  judge  the  apples  from  Canada  and  England  later  on,  and  the 
scores  to  be  considered  against  those  of  fruit  of  the  latter  countries  actually 
at  the  Fruit  Show.   It  was  recognized  that  this  was  not  altogether  satis- 
tory,  as  all  the  competing  fruit  could  not  be  minutely  compared,  but  it  was 
30  desirable  to  bring  in  the  whole  Empire  that  everyone  was  prepared  to  make 
concessions. 

The  second  was  the  effort  made  to  give  the  individual  entrant  a  chance 
inst  large  organizations,  by  a  handicap  on  the  basis  of  the  quantity  of  fruit 
asked  for.  Exporters  or  associations  of  growers  were  asked  to  supply  twenty- 
five  boxes,  while  individual  growers  were  allowed  to  send  forward  ten.  This 
appear?  to  be  a  reasonable  principle,  and  one  to  which  no  one  could  object. 

Canadian  entries  were  not  many,  and  there  were  none  from  Ontario.  British 
Columbia  had  two  entries  in  the  Dessert  Class,  and  two  in  the  Cooking  Class, 
Rome  Beauty  and  Stayman  Winesap;  Nova  Scotia  had  four  entries  in  the 
Dessert  Class  and  one  in  the  Cooking  Class. 
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The  fruit  was  of  very  fine  quality,  but  the  packing  of  all  Nova  Scotia 
entries  was  so  far  below  exhibition  standard  in  respect  to  uniformity  and  tight- 
ness that  the  effect  from  the  display  point  of  view  was  completely  spoiled,  the 
exhibits  presenting  a  distinctly  tumbled  appearance.  In  the  case  of  British 
Columbia,  compactness  was  sufficiently  in  evidence  to  preserve  appearances, 
and  the  ordinary  visitor  no  doubt  went  away  with  the  quite  correct  impression 
that  he  had  seen  a  magnificent  array  of  fruit,  and  perhaps  with  some  wonder 
as  to  why  it  had  not  received  prize  awards.  Nevertheless  it  was  distinctly 
below  the  standard  set  at  previous  exhibitions  in  many  packing  points.  In  some 
boxes  the  fruit  was  quite  loose,  compactness  was  frequently  lacking,  and  there 
had  quite  evidently  not  been  the  close  attention  to  every  minute  requirement 
that  is  necessary  in  a  competition  where  every  point  is  contested  with  the  utmost 
keenness.  There  was  also  slightly  more  variation  in  colour  uniformity  and  in 
barely  visible  pressure-marking  than  has  been  the  case  at  previous  shows.  It 
has  been  pointed  out  that  British  Columbia  is  heavily  handicapped  in  com- 
parison with  England  in  having  to  transport  her  entries  so  far.  This  is  per- 
fectly true,  but  does  not  affect  the  fact  that,  in  spite  of  this  handicap,  exhibits 
in  previous  shows  have  been  delivered  without  the  lack  of  compactness  noted 
above. 

Another  serious  departure  from  essential  practice,  which  led  to  avoidable 
penalization  in  the  case  of  both  British  Columbia  and  Nova  Scotia  exhibits, 
was  the  inclusion  of  boxes  of  different  counts  in  the  same  entry.  The  theory 
acted  upon  apparently  was  that  the  box  was  the  unit  of  judgment,  and  that, 
as  long  as  the  contents  of  each  box  were  uniform  in  size,  different  counts  might 
be  used  to  make  up  the  entry.  This  has  never  been  the  view  of  the  judges,  and 
Canada  suffered  accordingly. 

The  net  result  of  the  deficiencies  outlined  was  that  all  the  prizes  in  both 
classes  were  secured  by  English  exhibitors — a  complete  reversal  of  our  previous 
record. 

The  Spring  Section,  devoted  to  Australian  and  New  Zealand  apples,  was 
a  disappointment,  no  entry  figuring  near  the  winners.  Apparently  Southern 
Hemisphere  packers  have  not  realized  the  very  stringent  competitive  conditions 
they  have  to  meet. 

CANADIAN  CHAMPIONSHIP  SECTION 

The  entries  in  this  section  were  not  as  many  as  had  been  expected — a  total 
of  32  only,  as  compared  with  29  in  1926,  76  in  1927,  and  20  in  1929.  In  the 
boxed  classes  there  was  no  entry  in  the  Snow  class,  and  the  Associated  Growers 
of  British  Columbia  Limited  were  the  only  entrants  from  British  Columbia. 
There  was  therefore  no  competition  in  the  Jonathan,  Delicious,  Newtown,  and 
Spitzenberg  classes,  though  Nova  Scotia  competed  in  Mcintosh  Red,  Cox's 
Orange,  and  "  Any  Other  Variety."  The  Nova  Scotia  entries  in  general,  how- 
ever, were  marked  by  the  some  defects  of  loose  packing  which  were  noted  in 
the  case  of  the  British  Empire  Section.  Only  one  prize  was  won  by  Nova 
Scotia,  R.  J.  Slayter,  of  Gaspereau,  securing  second  for  a  very  fine  exhibit  of 
Cox's  Orange.  The  varying  of  counts  in  the  same  entry  was  also  in  evidence, 
and  penalized  by  the  judges  in  both  British  Columbia  and  Nova  Scotia  entries. 

All  the  British  Columbia  entries  were  of  particularly  high  quality.  The 
Mcintosh  Red  entries  by  W.  A.  Spun  and  Laurie  Kinsman  were  superb  from 
the  quality  standpoint,  but  deficient  in  packing. 

In  the  barrel  classes  the  exhibits — all  from  Nova  Scotia — comprised  some 
high-quality  fruit,  but  in  many  cases  fear  of  pressure  bruising  had  apparently 
led  to  considerable  slackness.  In  one  or  two  cases  this  was  so  evident  as  to 
cause  considerable  adverse  comment.  Specially  noteworthy  were  the  entries  of 
King,  Golden  Russet,  and  Spy  by  A.  F.  Parker,  Berwick.  N.S. 
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The  prises  were  won  as  follows: — 

I  •'  Growers  of  British  Columbia  Limited. 

I  Mcintosh,  Jonathan,  Cox's  Orange,  Delicious,  Newtown,  Spitzenberg, 

Crimes  Colden. 

Becond:  Mcintosh. 

I  lord :    Cox's  1  >range. 
.1.       l'nrkt  r.  Berwick,  X .$. 

First:    King.  Colden  Russet,  Spy,  Baldwin,  Cortland. 
R,  J.  Slater,  Qaxpereau,  X.S. 

Second;  Cox's  Orange, 
L.  S.  Macoun,  Canning,  A'jS. 

Second:  Golden  Russet. 
K.  W.  Borden.  Woljvillc,  X.S. 

Second:  King. 
./.  \.  C.  Dcsborough,  Middleton,  NJ5. 

Second:   Any  Other  Variety  (Blenheim). 

There  were  po  entries  of  Greening  or  Gravenstein. 

judges'  scoring 

Tl  e  following  table  gives  the  judges'  awards  in  the  British  Empire  Section 
and  in  the  various  classes  of  the  Canadian  Championship  Section: — 

British  Empire  Section 

DESSERT  APPLE  CLASS 


C 

L 

S* 
0 

Packing  Points 

Fruit  Points 

Total 
Points 

Remarks 

■  1  = 

00 

'5 
"8 

bO 

'5 

li 

18 

m 

Neatness  in 
wrapping 

Uniformity  of 
colour  and  size 

Best  com- 
mercial size 

Internal 
condition 

Colour,  skin 

quality  and 
!     finish  for  the 
variety 

Freedom  from 
disease  and 
pest 

Freedom  from 
bruise  and 
other  damage 

10 

10 

5 

3 

12 

5 

10 

20 

15 

10 

45 

91 

91 

4f 

3 

Hi 

5 

10 

19 

15 

n 

9 

96! 

1st 

57 

9i 

9* 

5 

2| 

m 

5 

10 

18 

15 

94! 

2nd 

49 

91 

9J 

41 

3 

Hi 

5 

10 

17 

15 

9 

94f 

3rd 

44 

6 

n 

4 

2J 

10 

5 

10 

15 

14 

84 
8 

82* 

113 

81 

8} 

4* 

2i 

9f 

6 

10 

16 

13 

86 

201 A 

8 

71 

3i 

2f 

10| 

5 

10 

19 

15 

5 

86J 

Counts  vary 

201B 

9 

8 

4 

2} 

10| 

5 

10 

19 

141 

7 

90 

Counts  vary 

203 

6 

7* 

2* 

2J 

7 

5 

10 

17 

12 

9 

78! 

Counts  vary 

204 

5 

'  4 

3J 

2J 

71 

4* 

10 

17* 

14| 

84 

81 

Counts  vary 

206 

4 

5 

li 

3 

6i 
8 

5 

10 

16 

13 

8 

72 

209 

3* 

5 

0 

2! 

5 

10 

17 

14f 

6 

72 

Counts  vary 

Cooking  Apple  Class 


10 

10 

5 

3 

12 

5 

10 

15 

20 

10 

88 

9 

44 

3 

10* 

5 

10 

12 

18 

8* 

891 

V.H.C. 

40 

9 

11 

5 

3 

10* 

5 

10 

14 

19! 

9* 
9 

941 

1st 

45A 

8! 

9 

41 

3 

8 

5 

10 

12* 

19 

89 

H.C. 

45B 

9* 

94 

5 

3 

11 

5 

10 

13 

18* 

9 

931 

3rd 

93 

9 

74 

34 

3 

10| 

5 

10 

12* 

19* 

8 

88* 

2nd 

47 

•1 

9 

44 

2! 

11 

5 

10 

13* 

19 

9 

93* 

201A 

84 

8 

24 

3 

7 

5 

10 

14 

20 

8 

86 

Counts  vary 

201 B 

8 

74 

24 

2! 

74 

5 

10 

13 

17 

6 

79 

Counts  vary 

206 

7 

64 

3 

3 

64 

5 

10 

12* 

10 

8 

71* 

Not  uniform. 

In  the  Spring  Section  of  the  show,  devoted  to  Australian  and  New  Zealand 
apples,  which  was  competitive  with  the  above,  there  were  five  entries  in  the 
'  3S  and  six  in  the  Cooking  Class.  The  scores  were  all  extraordinarily 
low,  ranging  from  59  to  77,  with  one  only  of  81. 

The  competitors'  numbers  above,  ranging  from  40  to  113,  represent  English 
competitors,  the  winners  in  the  Dessert  and  Cooking  classes  respectively  being 
Mr.  W.  P.  Seabrook,  of  Chelmsford,  and  Messrs.  F„  &  T  Neame 
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The  Canadian  competitors  were  as  follows: — 

201A,  201  B    Associated  Growers  of  British  Columbia,  Ltd.,  Vernon,  B.C. 

203  V.  L.  E.  Murray,  Centre ville,  NJ8. 

204  Laurie  Kinsman,  Lakeville,  N.S. 
206      F.  A.  Parker,  Berwick,  N.S. 

209      W.  C.  Spurr,  Malvern  Square,  N.S. 


Canadian  Championship  Section 

BOXED  APPLES 


Packing  Points 

Fruit  Points 

Class  and 
description 

Competitor's 
No. 

Style,  appear- 
ance and 
alignment 

Height  of  fruit 

Solidity  and 
compactness 

Neatness  in 
wrapping 

Uniformity  of 
colour  and  size 

Best  com- 
mercial size 

Internal 
condition 

1 

Colour,  skin 
quality  and 
finish  for  the 
variety 

Freedom  from 
disease  and 
pest 

Freedom  from 
bruise  and 
other  damage 

Total  points 

Remarks 

10 

10 

5 

3 

12 

5 

10 

20 

15 

10 

Class  1— 

Class  2— 
Mcintosh 

201A 
201B 
204 
209 

7* 

5 

5 

6 

61 

6 

5 

21 
21 
2 

u 

21 
2\ 
2i 
2f 

9 
9 
8 

71 

5 
5 
5 
5 

10 
10 
10 
10 

181 
19 
17 
17 

15 
15 
15 
15 

6 

61 
6 

7 

82* 
831 
761 
751 

2nd 
1st 

Class  3— 
Jonathan 

201A 
201B 

6§ 
7 

5 
6 

2i 
3 

2| 
2f 

10 

71 

5 
5 

10 
10 

181 
18 

15 
15 

9* 
8 

85 
821 

1st 

Class  4— 
Cox's 

201A 

201B 

203 

206 

207 

208 

210 

71 
7 

73 
71 
61 
81 
7 

81 
51 
6 

61 
5 
7 
6 

31 
3 

2| 
3 

2* 

3* 
21 

21 
2f 
2f 
3 

21 
2! 
21 

n 

7 
8 
8 
8 
10 
71 

5 
5 
5 
5 
5 
5 
5 

ooooooo 

171 

17 

16 

16 

16 

161 

16 

15 
14 
10 
0 
14 
13 
15 

91 
9 
9 
8 

3 

71 

861 
801 
771 
661 
771 
841 
791 

1st 
3rd 

2nd 

Class  5 — 
Delicious 

201A 
201B 

9 
9 

81 
8 

41 
3! 

23 

21 

9 
9 

5 
5 

10 
10 

181 
181 

15 
15 

81 
91 

901 
901 

1st 

Class  6— 
Newtown 

201A 
201B 

8! 
8 

8 
7 

31 
31 

2f 
3 

11 

10 

4 
4 

10 
10 

17 
17 

15 
15 

9 

91 

881 
861 

1st 

Class  7— 
Spitzen- 
berg. 

Class  8— 
A.O.V. 

201A 
201B 

si 

8 

31 

3 

101 

5 

10 

19 

15 

81 

91 

Is* 

201 
206 

9 
2 

9i 

2 

4 
0 

21 
3 

8 
6 

5 
5 

10 

7 

17 
13 

15 
5 

8 

6 

881 
49 

Exhibits  generally  in  Canadian  Section  show  a  considerable  variation  in  counts  within  the  individual  exhibits. 


BARRELLED  APPLES 


Class  and 
descrip- 
tion 

Competitor's 
No. 

Packing  points 

Fruit  points 

Total  points 

Remarks 

Style  and 
appearance 

Facing 

Tailing 

Solidity  and 
compactness 

Uniformity  of 
colour  and  size 

1 

Best  com- 
mercial size 

Internal 
condition 

Colour,  skin 
quality  and 
finish  for  the 
variety 

Freedom  from 
disease  and 
pest 

Freedom  from 
bruise  and 
other  damage 

5 

10 

10 

10 

5 

5 

10 

20 

15 

10 

Class  9— 

205 

31 

2* 
8 

2\ 
8 

7 

21 

5 

10 

161 

14 

8 

711 

2nd 

Barrels 

206 

4 

91 

41 

5 

10 

171 

131 

9 

883 

1st 

King. 

210 

2 

3 

3 

6 

3 

5 

10 

15 

12 

8 

67 

Class  10— 

205 

If 

31 

31 

5 

21 

3 

10 

14 

15 

7 

65 

Barrels 

206 

41 

93 

93 

8 

33 

5 

10 

10 

143 

9 

901 

1st 

Golden 

210 

2 

31 

31 

5 

31 

5 

10 

16 

15 

8 

711 

2nd 

Russet. 

Class  11— 

Barrels 

206 

4 

83 

83 

8 

41 

5 

10 

17 

15 

81 

89  J 

1st 

Spy. 

Class  14— 

Barrels 

206 

31 

8 

8 

91 

3 

5 

10 

14 

Hi 

7 

821 

1st 

Baldwin. 

871 

2nd 

Class  15— 

202 

33 

8 

8 

4 

5 

10 

17 

141 

8§ 

Barrels 

206 

41 

8} 
5 

81 

1.  l\ 

41 

5 

10 

17 

13 

7 

871 

1st 

A.  V. 

210 

21 

5 

t7* 

4 

5 

10 

15 

14 

8 

76 
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rhe  key  bo  competitors  given  under  the  British  Empire  Section  also  holds 
for  this  section,  with  the  addition  of  the  following:  — 

201  Karl  W.  Duncanson,  C!asjuM-tviu,  \.S. 

"JOS  K.  .1.  Slay  tor,  Gaspereau,  N.S. 

210  Borden  Fruit  Co.,  Canning,  N.S. 

906  K.  w  .  Borden,  W  olfville,  N.s. 

m  J,  w  .  Deeborough,  MnMl.-ton, 

HKTAIL  WINDOW  DISPLAY 

A.a  m  previous  years,  a  very  valuable  publijCity  feature  was  the  competi- 
aged  by  the  Empire  Marketing  Hoard  for  the  best  retail  fruiterer's 
display  of  Empire  fruit.    This  was  most  successful,  the  retailers  responding 
\  i  :  \  loyally  and  setting  up  some  some  hundreds  of  miniature  fruit  shows  all 
over  the  area. 

Alter  the  show  was  over  a  special  competition  among  retailers  was  arranged 
apples  of  the  O.K.  Brand  from  British  Columbia.    This  also  proved  most 

successful. 

SALES  OF  APPLES  TO  THE  PUBLIC 

In  addition  to  the  distribution  of  free  samples,  facilities  were  offered  to 
visitors  to  purchase  additional  supplies  at  a  special  stall  conducted  by  a  retail 
fruiterers'  organization.  The  extra  packages  turned  out  by  the  judges  for  fuller 
spection  were  utilized  for  this  purpose,  supplemented  by  additional  supplies 
bought  on  the  market. 

SALES  OF  COMPETITION  FRUIT 

'I  he  staged  competition  fruit  was  disposed  of,  in  accordance  with  arrange- 
made  by  salesmen,  nominated  in  some  cases  by  the  exhibitors  themselves, 
and — where  no  arrangements  had  been  made  by  the  latter — by  the  Fruit  Trade 

Commissioner. 

Some  little  difficulty  was  created  by  the  failure  of  some  exhibitors  to  notify 
ommissioner  that  arrangements  had  been  made.  It  is  urged  that  in  future 
timely  notice  should  be  given  of  intention  in  this  regard.  Each  exhibitor  has 
the  right  to  appoint  his  own  salesman  if  he  desires.  If  no  such  appointment 
has  been  made  by  the  third  day  of  the  show,  the  Commissioner  steps  in  to  pro- 
tect the  interests  of  the  exhibitor. 

The  price-  secured  were  not  as  satisfactory  as  they  have  frequently  been  in 
the  past.  The  day  of  spectacular  competition  to  secure  prize  fruit  for  publicity 
purposes  is  evidently  past,  and  buyers  expect  to  pay  only  a  moderate  premium 
over  commercial  prices  for  the  same  variety. 

No  record  is  available  of  the  prices  secured  by  salesmen  appointed  by  the 
exhibitors  themselves.  The  prices  of  the  apples  sold  through  arrangements  made 
by  the  Commissioner  were  as  follows: — 

Boxes : 

Cox's  Orange  (20s.) .— Eorden  Fruit  Co.,  F.  A.  Parker,  E.  W.  Duncanson. 
Crimson  Gravenstein  (5s.). — F.  A.  Parker. 
King  (7s.).— F.  A.  Parker. 
Cortland  (14s.). — F.  A.  Parker. 

Barrels: 

Baldwin  (24s.). — F.  A.  Parker. 

Wagner  (38s.).— Borden  Fruit  Co. 

Cortland,  King,  Spy  (40s.).— F.  A.  Parker. 

Golden  Russet  (35s.).— K.  W.  Borden. 

King  (30s.).— K.  W.  Borden  and  Borden  Fruit  Co. 

Blenheim  (32s.  6d.). — J.  W.  Desborough. 
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The  very  low  price  for  the  Crimson  Gravenstein  was  due  to  the  fact  that 
this  variety  was  long  past  its  season.  The  low  price  for  boxed  King  is  remark- 
able, in  view  of  the  relatively  nigh  price  for  King  in  barrels.  It  was  probably 
influenced  by  the  large  sizes,  which  are  not  suitable  for  the  box  pack. 

DISTINGUISHED  CANADIAN  VISITORS 

The  visits  paid  to  the  show  by  the  Hon.  H.  H.  Stevens,  Minister  of  Trade 
and  Commerce,  and  Premier  Ferguson  of  Ontario,  were  interesting  features  of 
the  event.  These  gentlemen  were  escorted  round  the  show  by  Sir  William  Lobjoit, 
President  of  the  Imperial  Fruit  Show,  and  other  officials,  and  were  much 
impressed  by  the  splendid  diversity  of  the  Empire  displays,  and  in  the  effective 
publicity  that  it  was  possible  to  arrange  on  behalf  of  Canada.  They  showed 
particular  interest  in  the  large  number  of  school  children,  who  were  present  in 
conducted  parties  during  their  visit,  to  selected  representatives  of  whom  they 
presented  respectively  the  39,463rd  and  28,439th  sample  of  apples  distributed 
from  the  Canadian  stand. 

SUMMARY 

It  only  remains  to  say,  in  conclusion,  that  the  tenth  Imperial  Fruit  Show 
was  fully  equal  in  every  respect  to  the  record  success  at  Birmingham  in  1929, 
even  the  attendance,  although  somewhat  less,  being  more  than  satisfactory,  in 
view  of  the  lower  possibilities  of  the  area.  The  publicity  secured  was  greater 
than  ever  before.  Finally,  the  financial  returns  have  shown  a  satisfactory 
surplus. 

NEXT  YEAR'S  SHOW 

Next  year's  show  will  be  held  in  the  King's  Hall,  Manchester,  thus  return- 
ing to  a  district  that  has  frequently  been  visited  before,  but  to  a  hall  situated  in 
the  centre  of  the  city  instead  of  the  amusement  resort,  Bellevue  Gardens,  pre- 
viously used.  It  is  believed  that  this  will  give  the  exhibition  an  attendance 
comprising  a  larger  proportion  of  housewives,  and  fewer  holiday  seekers,  than 
on  previous  visits  to  Manchester. 

A  full  synopsis  of  plans  for  the  show  of  1931,  with  suggestions  for  exhibitors, 
will  be  issued  shortly. 


Ottawa:  Printed  by  F.  A.  Acland,  Printer  to  the  King's  Most  Excellent  Majesty,  1931. 
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APPLE  MARKET  DURING  THE  SEASON  OR 

1930-31 


J.  Forsyth  Smith,  Canadian  Fruit  Trade  Commissioner 


London,  May  12,  1931. — Arrivals  of  transatlantic  apples  in  the  United 
Kingdom  during  the  1930-31  season  were  characterized  by  a  very  considerable 
increase  in  the  quantity  of  boxed  apples  (over  one  and  three-quarter  million) 
and  a  decrease  of  close  to  three-quarters  of  a  million  in  the  quantities  of  apples 
in  the  barrel  package.  For  the  season  to  the  end  of  March  shipments  to  British 
ports  were  1,699,453  barrels  and  4,852,264  boxes  as  compared  with  2,301,431 
barrels  and  3,041,417  boxes  the  previous  season.  Of  these,  shipments  to  Liver- 
pool were  713,969  barrels  and  1,235,344  boxes  as  compared  with  901,257  barrels 
and  671,365  boxes  in  1929-30;  to  London,  482,671  barrels  and  1,793,418  boxes 
as  compared  with  623,937  barrels  and  1,215,491  boxes;  to  Glasgow,  186,932 
barrels  and  1,038,262  boxes  as  compared  with  282,081  barrels  and  642,509  boxes; 
to  Manchester,  89,675  barrels  and  71,377  boxes  as  compared  with  201,227  bar- 
rels and  31,806  boxes;  to  Southampton,  55,897  barrels  and  368,277  boxes  as 
compared  with  30,664  barrels  and  274,331  boxes;  to  Hull,  71,784  barrels  and 
189,731  boxes  as  compared  with  74,841  barrels  and  142,312  boxes;  to  Bristol 
and  Cardiff,  59,973  barrels  and  11,806  boxes  as  compared  with  112,379  barrels 
and  6,534  boxes;  and  to  other  British  ports,  38,552  barrels  and  144,049  boxes 
as  compared  with  74,745  barrels  and  56,069  boxes. 


FEATURES  OF  THE  SEASON  OF  1930-31 


The  principal  features  which  affected  the  market  for  Canadian  apples  in  the 
United  Kingdom  during  the  season  of  1930-31  were: — 

(1)  The  light  crop  of  Virginia  apples,  and  lighter  crops  of  barrelled  apples 
generally,  which  led  to  the  decrease  of  three-quarters  of  a  million  barrels  noted 
on  the  section  above  as  compared  with  the  previous  season.  This  shortage  of 
barrelled  apples  was  accentuated  in  the  first  part  of  the  season  by  the  effects 
of  the  embargo  imposed  on  the  lowest  grades  of  American  apples  on  account  of 
the  apple  maggot.  Nova  Scotia  partly  filled  the  breach  by  exporting  to  the 
United  Kingdom  during  this  early  period  approximately  the  same  number  of 
barrels  as  last  year,  which  of  course  was  a  much  greater  proportion  of  her  reduced 
crop.  In  spite  of  this,  total  arrivals  of  barrelled  apples  during  the  period  of 
the  embargo,  partly  of  course  due  to  poor  American  crops,  showed  a  shortage 
of  half  a  million  barrels  as  compared  with  1929. 

(2)  The  very  great  shortage  in  the  apple  crops  of  the  continental  countries 
—Germany,  France,  Belgium,  Holland,  etc.— created  an  extraordinary  demand 
for  fruit  from  transatlantic  sources  and  withdrew  to  those  centres  of  demand 
very  large  quantities  that  would  normally  find  their  way  to  the  United  King- 
dom Some  idea  of  the  extent  of  this  demand  is  indicated  by  shipments  to  the 
Continent  from  America  during  the  whole  season,  as  follows:    to  Hamburg 
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I  19    is  barn  Is  and  2,860,807  boxes  as  compared  with  39,017  barrels  and  931,001 
o  Rotterdam,  410,038  barrels  and  2,030,099  boxes  as  com- 
11,833  barrels  and  229,464  boxes;  bo  Antwerp,  041,118  barrels  and 
39.203  boxes  as  compared  with  38,722  barrels  and  11,858  boxes;  and  to  Copen- 
.  123,477  barrels  and  158,020  boxes  as  compared  with  81,705  barrels  and 
120,240  boxes.    Of  (Ins  extraordinary  demand  Nova  Scotia  took  special  advan- 
tage,  her  shipments  bo  Antwerp  in  particular  having  been  very  heavy,  totalling 
256,602  barrels.    In  fact,  tins  season  Antwerp  was  actually  the  largest  receiver 
\        Scotia  apples  in  Europe,  ousting  London  with  its  quota  of  217,663 
barrels  from  the  position  that  it  has  held  in  this  regard  for  years.   Nova  Scotia 
exceptional  though  much  smaller  quantities  to  Denmark,  Holland,  and 
Although  the  quantities  exported  to  the  Continent  by  Ontario  were 
•  uch  less  than  those  from  Nova  Scotia,  that  province  was  also  very  active  in 
business  with  the  Scandinavian,  Belgian,  and  French  markets. 

apple  crop,  both  in  Nova  Scotia  and  in  Ontario,  was  considerably 
ban  m  L929-30,  and  this,  taken  in  conjunction  with  the  remarkable  demand 
on  the  Continent,  considerably  reduced  the  quantities  available  for  sale  in  this 
country. 

[)  A  very  important  consideration  was  that  Nova  Scotia  apples  were  of 
considerably  better  colour  and  quality  than  last  year  and  arrived  in  much 
be  er  condition.    An  exception  as  regards  quality  must  be  made  of  Golden 
Russets,  which  were  inferior  to  any  exported  for  years,  a  very  large  number 
full  measure  of  the  characteristic  russetting  and  showing  unattractively 
A.S  regards  condition,  also,  Cox's  Orange  had  a  very  bad  year,  justifi- 
plaints  on  this  score  being  numerous.   In  general,  however,  quality  and 
condition  have  been  satisfactory. 

(5)  There  w  as  no  more  than  a  medium  crop  of  English  apples,  and  no  such 
is  of  the  culinary  varieties  as  flooded  the  market  last  year  and  provided 

-  cl   s<  rious  competition  for  green  varieties  from  Canada  until  the  end  of  the 
q.    This  helped  out  the  general  situation  very  satisfactorily  and  was  one 
'  tors  that  helped  considerably  in  securing  good  values  for  barrelled 

apples. 

(6)  The  packing  of  practically  the  whole  of  the  Nova  Scotia  apples,  and 
large  proportion  of  those  from  Ontario,  under  the  new  sizing  system  was  a 

d<  pi  rture  that  had  a  very  great  influence  in  increasing  values  for  the  smaller 
[        was  naturally  some  little  difficulty,  only  to  be  expected  in  a  period 
of  transition  from  one  grading  system  to  another,  in  convincing  buyers  that  the 
as  desirable,  but  in  general  the  new  system  was  well  received,  and  there 
is  no  doubt  that  when  the  trade  have  become  accustomed  to  the  classification  it 
will  be  accepted  without  demur,  especially  if  the  quality  standards  are  main- 
i  d.    This  year's  experiment  has  had  the  effect  of  securing  the  best  values 
for  Email  apples  of  good  quality,  and  in  the  aggregate  must  have  added  very 
considerably  to  the  returns  of  the  shippers. 

i  7  i  The  crop  of  apples  in  the  box-packing  areas  of  the  Western  States  and 
British  Columbia  was  much  greater  than  in  1929,  and  in  spite  of  the  fact 
•    much  more  than  normal  quantities  were  exported  to  continental 
3,  and  especially  to  Germany  and  Holland,  the  surplus  available  for 
the  English  market  was  nevertheless  extraordinarily  large,  and  undoubtedly 
more  than  sufficient  to  meet  demand  without  unduly  lowering  prices.  Apart 
;  from  the  question  of  supply,  general  business  conditions  were  so  bad 
exercise  a  definite  influence  in  reducing  demand,  and  when  to  reduced 
-  added  excessive  supply,  the  natural  results  of  low  prices  and  a 
ggy  boxed  apple  market  throughout  the  whole  season  followed.  Unfor- 
this  adverse  general  situation  on  the  markets  of  the  United  Kingdom 
coincided  with  a  good  crop  in  British  Columbia,  and  depressed  conditions 
greatly  reduced  the  buying  power  of  the  prairie  market  in  Canada.    It  was 
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therefore  found  necessary  to  secure  an  export  outlet  for  a  very  much  larger 
proportion  than  normal  of  the  total  output,  The  price  results  cannot  have  been 
satisfactory  to  the  shippers. 

(8)  When  all  the  conditions  affecting  sales  are  considered,  including  the 
general  trade  depression  and  the  down-bearing  influence  of  the  surplus  of  boxes, 
the  prices  paid  throughout  the  season  for  apples  in  barrels  were  remarkably 
good.  They  certainly  compared  very  well,  on  the  average,  with  those  paid  foi 
boxed  apples.  It  is  not  very  easy  to  see  the  justification  for  this.  It  is  true 
that  the  quantities  of  boxed  apples  on  the  market  were  considerably  greater 
than  in  1929,  while  the  quantities  of  barrels  were  much  less,  but  the  total  weight 
of  apples  packed  in  boxes  was  actually  less  than  that  of  fruit  in  barrels.  And 
yet  the  boxed  apple  situation  throughout  the  season  has  been  very  unsatisfac- 
tory while  demand  has  been  very  fair  for  barrels,  and  good  prices  have  been 
consistently  paid  for  high-quality  barrelled  fruit.  It  would  seem  that  trade  moves 
in  very  set  channels,  and  that  demand  for  certain  varieties  of  barrelled  apples 
is  not  readily  switched  over  to  boxed  varieties,  even  of  superior  quality  at  rela- 
tively low  prices.  Barrelled  apples  have  more  than  held  their  own  with  boxed 
fruit  this  season. 


Nova  Scotia  Apples — 

Gravenstein  1  

Dom  

Wealthy  1  

Dom  

Wolf  River  1  

Dom  

Blenheim  1  

Dom  

Stark  1  

Dom  

King  1  

Dom  

Ribston  1  

Dom  

Wagner  1  

Dom  

Golden  Russet  1  

Dom  

Cox's  Orange  (half  brls.)  1  

2  

Dom . . 
3...... 

Ontario  Apples — 

Stark  1  

2  

Dom  

3  

lien  Davis  1  

2  

Dom  

3  

29391—2 


BARREL  APPLE  PRICES 


London  Manchester 

15s.  Od.  to  26s.  Od.  14s.  Od.  to  21s.  6d. 

13s.  Od.  to  24s.  Od.  lis.  Od.  to  18s.  3d. 

19s.  Od.  to  25s.  Od.  15s.  Od.  to  20s.  Od. 

15s.  Od.  to  16s.  Od.  12s.  9d.  to  19s.  3d. 

16s.  Od.  to  17s.  6d.  15s.  Od.  to  18s.  9d 

14s.  6d.  to  15s.  Od.  13s.  Od.  to  17s.  Od. 

14s.  Od.  to  27s.  Od.  17s.  Od.  to  23s.  6d 

13s.  Od.  to  19s.  Od.  14s.  Od.  to  18s.  Od 


16s.  Od.  to  23s.  Od.  18s.  3d.  to  25s.  6d. 
13s.  Od.  to  19s.  Od.  15s.  Od.  to  21s.  Od. 
14s.  Od.  to  29s.  Od.  16s.  Od.  to  20s.  6d. 
13s.  Od.  to  24s.  Od.  13s.  Od.  to  16s.  3d. 
  21s.  6d.  to  23s.  Od. 


^us.  uu. 
14s.  9d. 

17s.  Od.  to  24s.  Od 
21s.  Od. 

10s.  Od.  to  20s.  Od. 
13s.  3d.  to  17s.  6d. 


The  first  Nova  Scotia  boat  to  reach  Liverpool  on  September  12  was  the 
ss.  Newfoundland,  which  carried  Gravensteins,  for  which  very  satisfactory 
prices  were  received,  as  follows:  No.  1,  26s.  to  34s.;  No.  2,  25s.  6d.;  Domestic, 
19s.  to  25s.;  No.  3,  14s.  6d.  to  15s.  6d.  This  was  followed  by  the  ss.'  Cameronia 
to  Glasgow  on  September  18,  with  prices  at  a  lower  level:  Gravenstein  No.  1 
20s.  to  25s.,  Domestic  17s.  to  21s.  6d.;  Wealthy  No.  1  20s.  to  26s.  6d.,  Domestic 
16s.  6d.  to  22s.;  Wolf  River  No.  1  17s.  to  22s.;  Domestic  15s.  to  17s.;  and  the 
ss.  Caledonia,  September  24,  with  similar  prices.  The  first  London  boat,  the 
ss.  London  Corporation,  September  23,  sold  as  follows:  Ribston  No.  1  20s  to 
22s.,  Domestic  15s.  to  16s.;  Gravenstein  No.  1  18s.  6d.  to  20s.,  Domestic  15>> 
to  16s.;  Cox's  Orange  No.  1.  half  barrels  23s.  to  25s..  Domestic  15s.  6d.  to  16s. 

Ontario  Duchess  No.  1,  on  September  3,  brought  30s.  in  Liverpool,  and 
Wealthy  No.  1  24s.  to  30s.  on  September  24.  In  Glasgow,  Ontario  Duchess 
No.  1  sold  at  30s.  on  September  10,  and  Wealthy  No.  1  24s.  6d.  on  September  24. 

Barrelled  apples  sold  on  the  four  principal  markets  during  each  month  of 
the  season  as  follows:  — 


OCTOBER 

Liverpool  Glasgow 

15s.  Od.  to  24s.  Od.  15s.  Od.  to  22s.  Od 

12s.  Od.  to  19s.  Od.  12s.  Od.  to  20s.  Od 

14s.  Od.  to  23s.  6d.  15s.  Od.  to  25s.  Od 

lis.  Od.  to  18s.  Od.  13s.  6d.  to  22s.  (id 

15s.  Od.  to  19s.  Od.  15s.  Od.  to  18s.  6d' 

12s.  Od.  to  16s.  Od.  13s.  Od.  to  16s.  9d' 

14s.  Od.  to  22s.  Od.  15s.  Od.  to  20s.  Od 

13s.  Od.  to  20s.  Od.  13s.  Od.  to  19s.  Od 

13s.  Od.  to  17s.  9d.  14s.  6d.  to  18s.  Od 

12s.  Od  to  14s.  Od  

18s.  Od.  to  26s.  6d.  16s.  Od.  to  23s.  0d 

17s.  Od.  to  21s.  Od.  15s.  Od.  to  23s.  Od 

15s.  Od.  to  21s.  6d.  13s.  6d.  to  22s.  6d 

14s.  Od.  to  19s.  Od.  13s.  Od.  to  18s.  6d 

20s.  Od.  to  22s.  6d.  18s.  Od.  to  25s.  Od 

15s.  6d.  to  17s.  9d.  15s.  Od.  to  17s.  Od 

20s.  Od.  to  28s.  Od.  ... 

16s.  9d.  to  20s.  Od.  . 


18s.  9d.  to  23s.  Od.  18s.  6d.  to  24s.  6d 

16s.  9d.  to  17s.  3d.  17s.  Od. 

15s.  Od.  to  17s.  3d.  15s.  Od.  to  17s.  Od 

  13s.  6d. 

20s.  Od.  to  24s.  6d.  20s.  Od.  to  24s.  6d 

18s.  6d.   

16s.  9d.  to  20s.  Od.  16s.  Od.  to  22s.  Od. 
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I       lildod  1  iverpOO]  Glasgow  London  Manchester 

Golden  HusjK't  I    23s.  Od.  to  30a.  fid.    29s.  tid.  to  30s.  Od  

2    23s.  Od.  to  25s.  Od     23s.  Od.  to  26a.  Od  

l>om.   22s  Od.  to  24s.  Od     23s.  Od.  to  25s.  tid  

  17s.  Od.  16s.  6d.  to  18s.  6d  

Kald»  s»  1    22s.  Oil.  to  21s.  Od.    20s.  Od.  to  28s.  Od  

  18s.  Od.  to  20s.  lid     17s.  Od.  to  22s.  Od  

Doin    ISs.  Od.  to  20s.  Od.    17s.  tid.  to  IDs.  Od  

3   13a.  6d.   

Sh  1    26a.  Od.  27a. 0d.  to 31a. 0d  

  20s.  Od.  24a.  Od.   

1  loin    20s.  Od.  18s.  Od.  to  22a.  6d  



C"r:»ntH«rrv  Pippin  I    17s.  tid.  to  25s.  Od.    20s.  Od.  to  25a.  6d  

  18s.  Od.  to  21s.  tid.    23s.  tid.   

Don   16s.  Od.  to  21s.  Od.    188.  fid.  to  22s.  6d  



K  aaltllj  1    24s.  Od.  to  26s.  (id.    21s.  Od.  to  28s.  Od  

  14s.  3d.  to  21s.  Od.    25s.  Od.   

Don   21s.  0d.  to  21s.  Od.    17s.  Od.  to  23s.  fid  

3   18s.  fid.   

Can..  1    24s.  0d.  to  25s.  0d.    26s.  Od.   

2   21s.  Od.   

Pom   21s.  Od.  to  22s.  Od  

3   16s.  6d.   

Greening  1   18s.  6d.  to  21s.  6d.    17s.  0d.  to  25s.  Od.    19s.  fid.  to  20s.  Od  

I    14s.  Od.  to  lfis.  9d.    15s.  fid.  to  16s.  6d.    16s.  Od.   

Dam   14s.  tid.  to  18s.  0d.    15s.  6d.  to  22s.  fid.    15s.  6d.   



Melntosh  Red  1   27s.  6d.  to  35s.  6d.    33s.  Od.   

2   26s.  Od.  to  31s.  Od  

Pom   23s.  Od.  to  25s.  fid.    25s.  0d.   



  25s.  Od.  19s.  6d.  to  24s.  Od.    18s.  Od.  to  20s.  6d  

  22s.  Od.    16s.  6d.  to  17s.  6d  

Pom   18s.  Od.  to  22s.  Od.    15s.  6d.  to  21s.  Od  

3   15s.  Od.   

Bnowl   24a.  6d.  to  27s.  Od.    24s.  6d.  to  30s.  Od  

2    21s.  Od.  to  24s.  Od.    26s.  Od.   

Dam   19s.  0d.  to  21s.  Od.    17s.  Od.  to  24s.  Od  

3   19s.  Od.  to  23s.  Od  


American  Apples — 

rftjUMIMlll  — 

iria]   22s.  Od.  to  34s.  Od.  20s.  6d.  to  31s.  Od.    22s.  Od.  to  33s.  Od.    26s.  Od.  to  30s.  Od. 

(Vinesap   22s.  Od.  to  27s.  Od.    12s.  6d.  to  24s.  Od.    20s.  Od.  to  23s.  Od  

  21s.  Od.  to  28s.  Od.    23s.  Od.  to  28s.  Od.    22s.  Od.  to  26s.  Od  

Ben  1  >avia   19s.  3d.  to  24s.  Od.    20s.  Od.  to  25s.  Od.    19s.  Od.  to  25s.  Od  

Jonathan   24s.  Od.  to  36s.  Od.    24s.  Od.  to  36s.  Od.    24s.  Od.  to  40s.  Od  

AVir  York — 

Kmc    20s.  Od.  to  25s.  6d.    25s.  Od.  to  27s.  6d  

Greening   21s.  Od.  to  24s.  Od.    19s.  Od.  to  23s.  Od  

Baldwin   22s.  Od.  to  24s.  6d  


NOVEMBER 

Nora  Scotia  Apples— 

len Russet!    19s.  6d.  to  31s.  Od.    22s.  Od.  to  30s.  Od.    18s.  Od.  to  27s.  6d. 

Pom   17s.  Od.  to  29s.  Od.    18s.  Od.  to  24s.  6d.    15s.  Od.  to  24s.  Od. 

King  1   19s.  Od.  to  22s.  Od   15s.  Od.  to  23s.  Od. 

Pom   l'/s.  6d.  to  19s.  6d   14s.  Od.  to  22s.  Od. 

Baldwin  1   16s.  Od.  to  25s.  Od.    20s.  6d.  to  25s.  Od.    21s.  Od.  to  25s.  Od. 

Pom   15s.  Od.  to  22s.  Od.    16s.  6d.  to  22s.  Od.    18s.  Od.  to  20s.  fid. 

  17s.  6d.  to  24s.  6d.    20s.  6d.  to  24s.  6d.    17s.  Od.  to  24s.  6d. 

  14s.  fid.  to  21s.  fid.    16s.  Od.  to  22s.  Od.    14s.  Od.  to  21s.  Od. 

1   18s.  Od.  to  28s.  Od.    21s.  Od.  to  26s.  6d.    15s.  Od.  to  22s.  Od. 

Pom   los.  Od.  to  23s.  fid.    16s.  Od.  to  23s.  Od.    13s.  Od.  to  21s.  Od. 

.1   15s.  Od.  to  24s.  Od.    20s.  6d.  to  25s.  6d.    18s.  6d.  to  20s.  Od. 

Pom   14s.  3d.  to  22s.  Od.    16s.  6d.  to  22s.  6d.    18s.  Od.  to  19s.  Od. 

Fallawater  1   17s.  Od.  to  23s.  Od.    23s.  6d.  to  25s.  6d  

Pom   15s.  Od.  to  22s.  Od.    16s.  6d.  to  22s.  Od  

Blenheim  1   20s.  Od.    14s.  6d.  to  20s.  6d. 

Pom   17s.  Od.    12s.  6d.  to  16s.  Od. 

Mann  1   15s.  3d.  to  21s.  6d.    15s.  3d.  to  18s.  6d.    15s.  Od.  to  18s.  6d. 

Pom   15s.  Od.  to  20s.  Od.    14s.  6d.  to  17s.  6d.    16s.  6d.  to  18s.  Od. 

Ontario  Apples — 

Gano  1   21s.  Od.  to  23s.  6d  

2   18s.  9d.  to  20s.  Od  

Pom   18s.  9d.  to  20s.  Od  

3   18s.  3d.   

Ben  Pavis  1   18s.  9d.  to  22s.  Od.    16s.  6d.  to  22s.  Od  

2   15s.  Od.  to  18s.  9d .    15s.  Od.  to  16s.  Od  

Pom   14s.  9d.  to  18s.  9d.    16s.  Od.  to  20s.  Od  

3   16s.  Od.   

Spy  1   21s.  Od.  to  28s.  6d.    18s.  6d.  to  28s.  6d  

2   17s.  Od.  to  21s.  6d.    23s.  fid.  to  25s.  Od  

Pom   15s.  9d.  to  22s.  Od.    18s.  Od.  to  20s.  Od  

3   13s.  fid.  to  18s.  Od.    14s.  Od.   

Baldwin  1   18s.  Od.  to  27s.  Od.    21s.  6d.  to  25s.  Od  

2   16s.  Od.  to  22s.  6d.    22s.  Od.   

Pom   15s.  9d.  to  22s.  fid.    18s.  6d.  to  21s.  Od  

3   15s.  Od.  to  18s.  fid  


20s. 

Od. 

to  29s.  Od. 

16s. 

Od. 

to  23s.  Od. 

20s. 

0d. 

to  23s.  6d. 

17s. 

Od. 

to  20s.  Od. 

16s. 

6d. 

to  22s.  Od. 

15s. 

Od. 

to  19s.  6d. 

18s. 

Od. 

to  20s.  Od. 

18s. 

Od. 

to  20s.  Od. 

17s. 

Od. 

to  22s.  Od. 

15s. 

3d. 

to  20s.  Od. 

18s. 

(id. 

to  21s.  Od 

His. 

9d. 

to  19s.  Od. 

14s. 

6d. 

to  20s.  Od. 

17s. 

Od. 

to  19s.  Od. 

16s. 

Od. 

to  21s.  Od. 

15s. 

Od. 

to  17s.  Od. 

APPLE  SUPPLEMENT  Xo.  87  5 

NOVEMBER— Concluded 

Ontario  Apples— Concluded  Liverpool  Glasgow  London  Manchester 

Golden  Russet  1   25s.  Od.  to  33s.  6d.    26s.  Od.   

2   21s.  Od.  to  28s.  Od.    22s.  Od.   

Dom   21s.  Od.  to  27s.  Od  

3  

Starkl   18s.  Od.  to  23s.  Od.    21s.  6d.   

2   16s.  Od.  to  21s.  Od.    17s.  6d.   

Dom   16s.  Od.  to  21s.  Od.    18s.  6d.   

3   15s.  6d.  to  16s.  Od  

Greening  1   24s.  Od.  to  27s.  6d.    25s.  Od.    21s.  Od.  to  22s.  6d. 

2   18s.  6d.  to  21s.  6d.    21s.  Od.    19s.  6d.  to  20s.  Od. 

Dom   18s.  6d.  to  20s.  6d   18s.  Od.  to  20s.  Od. 

3   15s.  Od.  S  

Cranberry  Pippin  1   20s.  Od.  to  26s.  Od  

2   22s.  Od.  to  24s.  Od  

Dom   21s.  6d.  to  24s.  Od  

3   17s.  3d.  to  21s.  Od  

Wagner  1   24s.  6d.  to  25s.  6d  

2   21s.  Od.  •  '.  

Dom   21s.  Od. 

3  

American  Apples — 
Virgin  ian — 

York  Imperial   20s.  Od.  to  29s.  6d.    19s.  Od.  to  30s.  Od.    22s.  Od.  to  32s.  Od.    25s.  Od.  to  29s.  Od 

Winesap   20s.  Od.  to  29s.  Od.    21s.  Od.  to  27s.  6d.    24s.  Od.  to  28s.  Od.    23s.  Od.  to  24s.  Od 

Stayman  Winesap   19s.  Od.  to  26s.  Od.    22s.  6d.  to  27s.  Od.    22s.  Od.  to  27s.  Od  

Ben  Davis   17s.  9d.  to  24s.  Od.    21s.  Od.  to  24s.  6d.    18s.  Od.  to  26s.  Od.    22s.  6d.  to  24s.  6d 

Gano   21s.  Od.  to  24s.  Od.    24s.  Od.   

New  York — 

Baldwin   23s.  6d.  to  25s.  6d  


DECEMBER 

Nova  Scotia  A  pples — 

Baldwin  1   16s.  Od.  to  28s.  Od.    14s.  Od.  to  23s.  Od.    18s.  Od.  to  26s.  Od.    17s.  3d.  to  25s.  Od. 

Dom   14s.  Od.  to  21s.  6d.    lis.  Od.  to  21s.  6d .    14s.  Od.  to  22s.  Od.    15s.  Od.  to  22s.  Od. 

Starkl   14s.  3d.  to  23s.  6d.    14s.  Od.  to  23s.  6d.    16s.  Od.  to  22s.  Od.    16s.  Od.  to  23s.  Od. 

Dom   13s.  Od.  to  22s.  6d.    lis.  Od.  to  19s.  6d.    15s.  Od.  to  20s.  Od.    14s.  Od.  to  21s.  Od . 

Greening  1   14s.  Od.  to  18s.  Od.    18s.  6d.  to  23s.  6d.    19s.  Od.  to  21s.  Od.    lis.  9d.  to  22s.  6d. 

Dom   10s.  3d.  to  17s.  Od.    19s.  6d.                  14s.  6d.  to  22s.  Od.    10s.  Od.  to  20s.  Od. 

Golden  Russet  1   17s.  Od.  to  30s.  Od.    16s.  Od.  to  25s.  6d.    24s.  Od.  to  32s.  Od.    19s.  Od.  to  28s.  6d. 

Dom   18s.  9d.  to  24s.  Od.    15s.  Od.  to  18s.  Od.    17s.  Od.  to  27s.  Od.    17s.  Od.  to  23s.  Od. 

Fallawater  1   17s.  9d.  to  23s.  Od.    14s.  6d.  to  23s.  6d.    18s.  9d.  to  20s.  Od.    lis.  9d.  to  22s.  6d. 

Dom   16s.  6d.  to  22s.  Od.    lis.  Od.  to  19s.  Od.    16s.  Od.  to  17s.  6d.    10s.  Od.  to  20s.  Od. 

Gano  1   19s.  Od.  to  25s.  Od.    18s.  Od.  to  21s.  6d.    15s.  Od.  to  21s.  Od.    23s.  6d. 

Dom   16s.  Od.  to  18s.  Od.    lis.  Od.  to  17s.  Od.    13s.  Od.  to  19s.  Od.    17s.  3d.  to  20s.  Od. 

Ben  Davis  1   13s.  Od.  to  18s.  3d.    16s.  Od.                   13s.  Od.  to  21s.  Od.    20s.  Od. 

Dom   12s.  Od.  to  17s.  9d.    14s.  Od.                  12s.  Od.  to  18s.  Od.    17s.  Od.  to  18s.  Od. 

Mann  1   12s.  6d.  to  18s.  Od.    17s.  Od.  to  23s.  Od.    20s.  Od. 

Dom   9s.  Od.  to  12s.  Od.    14s.  6d.  to  20s.  Od.    18s.  Od. 

Ontario  Apples— 

Ben  Davis  1   20s.  6d.  to  25s.  6d.    21s.  Od.  to  24s.  6d  

2   16s.  Od.   

Dom   19s.  9d.  to  23s.  6d.    16s.  Od.  to  21s.  6d  

3   16s.  Od.  to  18s.  Od  

Cranberry  Pippin  1   26s.  Od.  to  28s.  Od.    26s.  Od.   

2   23s.  Od.  to  25s.  6d  

Dom   23s.  Od.  to  24s.  6d  

3   17s.  9d.  to  20s.  6d  

Baldwin  1   24s.  Od.  to  27s.  6d.    27s.  Od.   

2   18s.  6d.  to  23s.  6d  

Dom   18s.  6d.  to  23s.  6d  

3   14s.  Od.  to  19s.  3d  

Golden  Russet  1   30s.  Od.  to  35s.  Od.    25s.  6d.   

2   29s.  Od.  to  30s.  Od  

Dom   24s.  Od.  to  26s.  6d  

3   21s.  Od.  to  23s.  6d  

Greening  1   19s.  Od.  to  23s.  Od.    21s.  6d.  to  31s.  Od  

2   14s.  9d.  to  19s.  3d.    19s.  6d.  to  27s.  Od  

Dom   16s.  9d.  to  19s.  3d  

3   14s.  6d.   

Spy  1   29s.  Od.  to  29s.  6d.    27s.  Od.   

2   20s.  Od.  to  23s.  6d.    16s.  Od.   

Dom   19s.  Od.  to  23s.  6d.    21s.  Od.   

3   17s.  Od.  to  17s.  9d.    16s.  Od.   

Gano  1   25s.  Od.  to  26s.  Od.    20s.  Od.  to  25s.  6d  

2   20s.  Od.  to  23s.  6d.    14s.  Od.  to  19s.  6d  

Dom   19s.  Od.  to  23s.  6d.    17s.  6d.   

3   17s.  Od.  to  17s.  9d.    16s.  6d.   

American  Apples — 
^_  Virginian — 

York  Imperial   23s.  Od.  to  32s.  6d.    24s.  Od.  to  31s.  Od.    23s.  Od.  to  31s.  Od.    25s.  Od.  to  29s.  6d. 

Stayman  Winesap   21s.  6d.  to  28s.  Od.    23s.  Od.  to  28s.  6d.    20s.  Od.  to  29s.  Od.    21s.  Od.  to  24s.  6d. 

Winesap   23s.  Od.  to  28s.  6d   20s.  Od.  to  29s.  Od  

Ben  Davis   20s.  Od.  to  25s.  6d.    22s.  6d.  to  24s.  6d.    16s.  Od.  to  26s.  Od.    24s.  Od. 

New  York — 

Greening   23s.  Od.  to  28s.  6d.    22s.  6d.  to  23s.  6d  

fc  Baldwin   21s.  Od.  to  27s.  6d   21s.  Od.  to  24s.  Od  

York  Imperial   25s.  6d.   

29391—2* 
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Liverpool  Glasgow  London  Manchester 


Baldwin!                                     '->  19s.  9d.  to  23s.  Od.    25s.  Od.  to  26s.  Od.  20s.  Od.  to  24s.  Od.    24s.  ()d. 

II 0.  Od  to20s.  6d     Us.  tid.  to  19s.  Od.  18s.  Od.  to  22s.  Od.    17s.  Od.  to  22s.  Od. 

Pom                              2j    L28.  Od.  to  L9a,  3d   15s.  Od.  to  20s.  Od.    16s.  6d.  to  19s.  Od. 

2i    Us.  Oil.  to  His.  lid   14s.  Od.  to  18s.  Od.    13s.  3d.  to  17s.  6d. 

  24  15s.  Od.  to  22s.  Od   20s.  6d.  to  24s.  6d. 

2i  158  Od.  to  22s.  Od   19s.  6d.  to  22s.  Od. 

Dom                                 2*  16s.  3d.  to  22s.  Od   16s.  Od.  to  23s.  6d. 

n  16s.  Od.  to  21s.  Od   16s.  3d.  to  20s.  6d. 

St.-trW  1                                       24  12s.  ltd.  to  18s.  ltd.    16s.  Od.  to  20s.  Od.  20s.  Od.  to  21s.  Od.    15s.  Od.  to  20s.  6d. 

2]  |2h.  9d  to  18s.  6d     13s.  (id.  to  Kis.  Od.  18s.  Od.  to  20s.  Od.    15s.  0d.  to  17s.  3d. 

Horn                                   2)  10s.  6d.  to  18s.  0d     13s.  Oil.  to  17s.  Od.  Kis.  Od.  to  18s.  6d.    12s.  Od.  to  19s.  Od. 

21  L2s  9d.  to  I7s  tid     lis.  0d.  to  13s.  Od.  12s.  6d.  to  16s.  Od.    15s.  Od.  to  20s.  6d. 

ii  UuvW  I   '.    2J    ISs  .yd.  to  27s.  lid   25s.  Od.  to  30s.  Od.    23s.  Od.  to  26s.  Od. 

21    18s.  9d.  to  31s.  (id   23s.  Od.  to  26s.  6d .    23s.  Od.  to  27s.  Od. 

Dom                       2]    L7s.  3d.  to  23s.  tid   21s.  Od.  to  24s.  Od.    19s.  Od.  to  21s.  6d. 

21    15a.  9d.    18s.  (id.  to  22s.  Od.    16s.  3d.  to  20s.  6d. 

FalUwatM  1                                24  t4s.  0d.  to  20s.  Od.    15s.  0d.  to  19s.  0d.    16s.  Od.  to  24s.  Od  

2i  12s.  6d.  to  17s.  6d.    lis.  Od.  20s.  Od.  to  24s.  Od  

Dom  L2s.  0d.  to  18s.  0d.    10s.  6d.  to  15s.  Od.    18s.  Od.  to  22s.  Od  

2]  12s.  Od.  to  18b.  9d.   12s.  6d.  15s.  6d.  to  18s.  Od  

H»  n  Davis  1                                  24  8s.  9d.  to  20s.  6d.    15s.  (id.  15s.  Od.  to  20s.  Od.    19s.  Od.  to  22s.  6d. 

2|  ISs.  Od.  to  18s.  9d.    10s.  6d.  12s.  Od.  to  18s.  0d.    19s.  Od. 

Pom                           24  Us.  9d.  to  18s.  Od.    13s.  6d.  14s.  0d.  to  18s.  0d.    15s.  Od.  to  20s.  Od. 

2{  L2s.  9d.  to  15s.  9d.     8s.  ad.  lis.  Od.  to  18s.  Od.    17s.  Od.  to  17s.  3d. 

Nonpareil  1   24    16s.  3d.    16s.  Od.  to  18s.  Od  .'. . 

2j    Us.  0d.  to  15s.  3d   15s.  0d.  to  16s.  Od  

Dom   21    15s.  Od.    14s.  Od.  to  16s.  Od  

2i    14s.  6d.    lis.  Od.  to  14s.  Od  

Greening  1   2J    18s.  6d.  to  21s.  Od  

21    16s.  Od.  to  18s.  Od  

Dom   24    16s.  Od.  to  18s.  Od  

2i    14s.  Od.  to  16s.  Od  


Ontario  Apples — 

Cranberry  l   24s.  0d.  to  24s.  6d  

2   20s.  Od.  to  25s.  Od  

Dom   20s.  Od.  to  24s.  Od  

3   15s.  9d.  to20s.  Od  

Gano  1   25s.  Od.  to  27s.  Od  

I    20s.  Od.  to  24s.  Od  

Dom   23s.  Od.  to  24s.  Od  

3   15s.  9d.  to  20s.  Od  

Ben  Davis  1   20s.  Od.  to  25s.  Od  

2   18s.  Od.  to  21s.  Od  

Dom   14s.  6d.  to  22s.  Od  

3   13s.  Od.  to  19s.  9d  

Golden  Russet  1   33s.  Od.  to  35s.  Od  

2   24s.  Od.  to  30s.  6d  

Dom   23s.  6d.  to  26s.  Od  

3   17s.  Od.  to  23s.  6d  

Golden  Russet  1   *\    25s.  6d. 

2\    20s.  9d. 

Dom...:   24    24s.  Od. 

2\    24s.  Od. 

Stark  1   20s.  6d.  to  23s.  Od  

2   17s.  Od.  to  21s.  Od  

Dom   17s.  3d.  to  34s.  Od  

3   15s.  Od.  to  17s.  6d  

Baldwin  1   22s.  Od.  to  28s.  Od.    27s.  Od.  to  31s.  6d. 

2   20s.  Od.  to  24s.  6d  

Dom   15s.  6d  to  23s.  Od.    25s.  Od.  to  25s.  6d. 

3   17s.  9d.  to  18s.  Od  

Baldwin  1   2*    24s.  6d.  to  29s.  6d. 

2i    30s.  Od. 

Dom   2\    25s.  Od.  to  27s.  Od. 

2\   


American  Apples — 
Virginian — 

York  Imperial   23s.  Od.  to  32s.  6d.    22s.  6d.  to  28s.  6d.    22s.  Od.  to  31s.  Od.    24s.  Od.  to  32s.  6d. 

A lberrnarle  Pippin   35s.  Od.  to  36s.  Od.    25s.  Od.  to  38s.  Od  


23s. 

0d. 

to  32s.  6d. 

35s. 

Od. 

to  36s.  Od. 

19s. 

9d. 

to  23s.  Od. 

22s. 

Od. 

to  28s.  Od. 

23s. 

Od. 

to  28s.  Od. 

21s. 

Od. 

to  28s.  6d. 

23s. 

Od. 

to  29s.  6d. 

22s.  Od.  to  26s.  Od.    20s.  Od.  to  23s.  Od  

WineBap   22s.  0d.  to  28s.  0d.    24s.  6d.  to  30s.  6d.    22s.  Od.  to  28s.  Od.    25s.  Od.  to  30s.  Od. 


Jonathan   23s.  Od.  to  28s.  Od   22s.  Od.  to  28s.  Od. 

New  York- 

27s.  Od.  to  30s.  Od   26s.  Od.  to  28s.  Od. 

Baldwin.   23s.  Od.  to  29s.  6d.    24s.  6d.  to  29s.  6d   20s.  Od.  to  26s.  Od. 


FEBRUARY 

Norn  Scotia  Apples— 

Starkl                                       24  15s.  3d.  to  19s.  Od.  18s.  9d.  18s.  Od.  to  21s.  6d. 

2|  1.5s.  3d.  to  Kis.  fid.  17s.  6d.  16s.  9d.  to  18s.  Od. 

Dom                                  2\  12s.  9d.  to  17s.  Od.  16s.  6d.  14s.  Od.  to  19s.  Od. 

2J  12s.  9d.  to  14s.  6d.  14s.  Od.  to  16s.  6d.  12s.  6d.  to  15s.  Od. 

Nonpareil  1                                2\  16s.  Od.    20s.  Od.  to  24s.  Od. 

2\  13s.  Od.    17s.  Od.  to  19s.  Od. 

Dom                           2%  14s.  6d.    18s.  Od.  to  20s.  Od. 

2\  lis.  Od.    17s.  Od.  to  18s.  Od. 

Fallawater  1                                24  15s.  3d.  to  18s.  Od.  19s.  Od.  18s.  Od.  to  20s.  Od. 

24    19s.  Od.  17s.  Od.  to  18s.  Od. 

Dom   24  16s.  Od.  18s.  Od.   

21  12s.  9d.  18s.  Od.   
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Liverpool 

21 

18s.  9d.  to  20s.  Od. 

21 

17s.  Od.  to  20s.  Od. 

2* 

16s.  Od.  to  18s.  Od. 

21 

12s.  6d.  to  16s.  Od. 

21 

24s.  6d. 

21 

24 

25s.  6d. 

21s.  6d.  to  23s.  6d. 

21 

21s.  6d.  to  23s.  6d. 

2* 

17s.  6d. 

21 

17s.  6d. 

21 

13s.  3d. 

21 

13s.  3d. 

21 
21 
21 

21 

FEB  RUA  RY— Concluded 

Nova  Scotia  A pples— Concluded  Liverpool  Glasgow  London  Manchester 

Baldwin  1   21    18s.  9d.  to  20s.  Od.    20s.  Od.  20s.  Od.  to  25s.  Od  

20s.  Od.  16s.  Od.  to  20s.  Od  

Dom   21    16s.  Od.  to  18s.  Od.    18s.  6d.  16s.  Od.  to  20s.  Od  

16s.  Od.  14s.  Od.  to  17s.  Od  

Golden  Russet  1   21   24s.  6d.    28s.  Od.  to  32s.  Od  

  22s.  6d.  to  26s.  Od  

Dom   21   21s.  6d.  to  23s.  6d   20s.  Od.  to  28s.  Od  

  18s.  Od.  to  22s.  Od  

  18s.  Od.  to  22s.  6d  

  15s.  Od.  to  19s.  Od  

Dom   21    13s.  3d.    14s.  Od.  to  20s.  Od  

  13s.  Od.  to  16s.  Od  

Gano  1   21    19s.  6d.  20s.  Od.  to  23s.  6d  

16s.  6d.  19s.  Od.  to  20s.  Od  

15s.  Od.  16s.  Od.  to  19s.  Od  

14s.  Od.  14s.  Od.  to  17s.  Od  

Ontario  Apples — 

Stark  1   22s.  6d.  to  26s.  6d  

2   20s.  Od.  to  23s.  Od  

Dom   20s.  Od.  to  22s.  6d  

3   16s.  9d.  to  20s.  Od  

Baldwin  1   26s.  Od.  to  29s.  6d  

2   24s.  6d.  to  27s.  Od  

Dom   21s.  6d.  to  24s.  6d  

3   19s.  6d.  to  22s.  Od  

Gano  1   24s.  Od.  to  25s.  6d  

2  22s.  6d.  to  24s.  Od  

Dom   20s.  Od.  to  23s.  6d  

3   18s.  Od.  to  22s.  Od  

Ben  Davis  1   22s.  Od.  to  26s.  6d  

2   17s.  3d.  to  22s.  Od  

Dom   17s.  3d.  to  22s.  Od  

3   14s.  9d.  to  20s.  6d  

Golden  Russet  1   31s.  Od.  to  36s.  Od  

2   30s.  Od.  to  34s.  6d  

Dom   29s.  Od.  to  34s.  Od  

3   22s.  Od.  to  26s.  6d  

Spy  1   29s.  Od.  to  30s.  Od  

2   24s.  6d.  to  25s.  Od  

Dom   21s.  6d.  to  22s.  Od  

3   17s.  3d.  to  21s.  6d  

Greening  1   21    30s.  Od.   

21   

Dom   21    25s.  6d.   

21    22s.  Od.   

American  Apples — 
Virginian — 

York  Imperial   23s.  6d.  to  31s.  6d.    21s.  6d.  to  27s.  Od.    22s.  Od.  to  31s.  Od  

Winesap   24s.  Od.  to  31s.  Od.    20s.  Od.  to  23s.  6d.    22s.  Od.  to  29s.  Od  

Albermarle  Pippin   24s.  Od.  to  40s.  Od.    26s.  Od.  to  37s.  Od.    25s.  Od.  to  34s.  Od  

Ben  Davis   20s.  Od.  to  25s.  Od.    18s.  Od.  to  24s.  6d.    20s.  Od.  to  23s.  Od  

New  York — 

Greening   18s.  Od.  to  28s.  6d.    23s.  Od.  to  32s.  Od.    18s.  Od.  to  28s.  Od  

Baldwin   19s.  Od.  to  31s.  Od.    23s.  Od.  to  24s.  Od.    21s.  Od.  to  23s.  Od  


MARCH 


few  Nova  Scotia  apples  except  in 


In  the  month  of  March  there  were 
London,  where  prices  ranged  as  follows: — 

Ben  Davis  1   21   21s.  Od.  to  23s.  6d.      Golden  Russet  1   21   26s.  Od.  to  32s.  Od. 


Dom. 


Baldwin  1 


Dom. 


Gano  1  

Dom. 


20s.  Od.  to  22s.  Od. 
20s.  Od.  to  23s.  Od. 
16s.  Od.  to  20s.  Od. 
22s.  Od.  to  25s.  Od. 
20s.  Od.  to  23s.  Od. 
20s.  0d.  to  22s.  Od. 
17s.  Od.  to  20s.  Od. 
23s.  Od.  to  27s.  Od. 
22s.  Od.  to  24s.  Od. 
21s.  Od.  to  23s.  6d. 
20s.  Od.  to  22s.  Od. 


Dom. 


Nonpareil  1  

Dom. 


25s.  Od.  to  27s.  Od. 
24s.  Od.  to  27s.  Od. 
22s.  Od.  to  23s.  Od. 
22s.  Od.  to  27s.  Od. 
20s.  Od.  to  23s.  Od. 
20s.  Od.  to  24s.  6d. 
18s.  Od.  to  21s.  Od. 


In  that  month,  also,  Ontario  apples  were  practically  confined  to  Liverpool, 
with  price  ranges  as  follows: — 


Baldwin  1   28s.  Od.  to  32s.  Od. 

2  

Dom  

3  

Ben  Davis  1   26s.  Od.  to  27s.  6d. 

2   23s.  Od.  to  26s.  Od. 

Dom..    23s.  Od.  to  25s.  6d. 

3   21s.  6d.  to  23s.  Od. 


Gano  1   25s.  Od.  to  31s.  Od. 

2   24s.  Od.  to  27s.  6d. 

Dom   24s.  Od.  to  26s.  6d 

3   22s.  Od.  to  25s.  Od. 

Stark  1   26s.  Od.  to  27s.  6d. 

2   24s.  6d.  to  27s.  Od. 

Dom   24s.  Od.  to  25s.  Od. 

3  

Golden  Russet  1 .  . . .  25s.  6d.  to  36s.  6d. 

2  ...  32s.  6d. 

Dom   

3....  27s.  Od. 


Spy  1   26s.  Od.  to  30s.  Od. 

2   25s.  Od.  to  29s.  Od. 

Dom   22s.  Od.  to  25s.  Od. 

3   23s.  Od.  to  24s.  6d. 

Mann  1   25s.  6d.  to  26s.  Od. 

2   23s.  Od.  to  23s.  6d. 

Dom   23s.  Od.  to  23s.  6d. 

3  
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\  01   BARREL  \riM  K  PRICES,  1928-29,  1929-30,  1930-31 

1  :  a  following  tables  present  a  comparison  of  the  ranges  of  value  of  some 
typical  varieties  of  barrel  apples  of  No,  1  grade  on  all  markets  for  the  seasons 
1928  29,  1929-30,  and  1930-31  :— 


1928-29  1929-30  1930-31 

  12s.  titl.  to  25s.  (hi.  13s.       to  27s.  Od.  14s.  Od.  to  34s.  Od. 

Wealths    12s.  Od.  to  24s.  (id.  16s.  6d.  to  28s.  (id.  14s.  Od.  to  30s.  Od 

14s.  6d.  to  27s.  Od.  9s.  Od.  to  23s.  6d.  14s.  Od.  to  27s.  Od. 

  10s.  (id.  to  31s.  Od.  12s.  Od.  to  31s.  Od.  15s.  Od.  to  20s.  Od. 

  22s.  6d.  to  37s.  Od.  14s.  Od.  to  35s.  Od.  18s.  Od.  to  32s.  Od 

  18s.  3d.  to  31s.  Od.  8s.  Od.  to  25s.  Od.  14s.  Od.  to  28s.  0d. 

  10s.  Od.  to  28s.  Od.  10s.  Od.  to  26s.  Od.  13s.  Od.  to  29s.  Od. 

Stark    Itis.  (id.  to  28s.  Od.  7s.  Od.  to  19s.  Od.  13s.  Od.  to  25s.  Od. 

  24s.  Od.  to  29s.  Od.  l()s.  Od.  to  22s.  Od.  10s.  3d.  to  27s.  Od. 

  20s.  0d.  to  30s,  0d.  Us.  Od.  to  18s.  3d.  Us.  9d.  to  27s.  Od. 

  17s.  «)d.  to  30s.  Od.  10s.  Od.  to  18s.  Od.  13s.  Od.  to  23s.  0d. 

Orwnmi;    21s.  Od.  to  32s.  Od.  Us.  Od.  to  25s.  Od.  14s.  Od.  to  28s.  Od. 

Ontario— 

  24s.  Od.  to  31s.  Od.  13s.  Od.  to  38s.  Od.  18s.  6d.  to  30s.  Od. 

  22s.  Od.  to  35s.  Od.  15s.  Od.  to  29s.  Od.  18s.  Od.  to  20s.  0d. 

  22s.  Od.  to  41s.  Od.  15s.  Od.  to  30s.  Od.  18s.  Od.  to  29s.  Od. 

  24s.  Od.  to  27s.  Od.  15s.  Od.  to  27s.  Od.  20s.  Od.  to  30s.  Od. 

  21s.  Od.  to  31s.  0d.  13s.  Od.  to  25s.  Od.  10s.  0d.  to  20s.  0d. 

  20s.  Od.  to  39s.  Od.  18s.  Od.  to  34s.  0d.  23s.  Od.  to  30s.  Od. 

  29s.  6d.  to  32s.  Od.  15s.  Od.  to  27s.  Od.  17s.  0d.  to  28s.  Od. 


A-  will  hi'  noted,  ranges  of  values  for  Nova  Scotia  apples  were  definitely 
higher  last  season  than  for  the  season  of  1929-30  except  in  the  case  of  Golden 
Russet,  which  is  accounted  tor  by  the  inferior  quality  of  this  variety  this  year. 
In  the  case  of  the  earlier  varieties — Gravenstein,  Wealthy,  Ribston  and  Blen- 
heim—the  lowest  as  well  as  the  highest  figures  of  the  range  are  also  higher  than 
L928-1929,  and  this  marks  an  even  more  definite  advance  than 
rs;  as  the  change  in  the  grading  system  has  incorporated  into  the 
seas<  11  the  2^-inch  size  that  was  reckoned  as  No.  2  in  1928.  The 
-    :  value  for  the  later  varieties  drop  slightly  below  the  figures  for  1928-29. 
In  th<  ci  9  of  Ontario  apples,  both  figures  of  the  range  are  higher  than  the 
lor  Ben  Davis,  Golden  Russet,  Gano  and  Cranberry,  though: 
'  wer  than  in  1928-29.    Spy,  Stark,  and  Baldwin,  however,  though 
general  represents  a  higher  level  of  values  than  in  1929-30,  dropped 
hi  low  the  maximum  figures  for  that  year.    Values  for  all  varieties,  however, 
were  lower  than  for  the  season  of  1928-29. 

THE  NEW  SIZING  SYSTEM  FOR  BARRELLED  APPLES 

A  study  of  the  ranges  of  value  above  will  make  it.  clear  that  the  new  system 
has  been  of  great  assistance  in  securing  adequate  values  for  the  smaller  sizes 
of  apples  of  No.  1  quality.  Before  making  the  new  system  permanent,  however, 
very  careful  consideration  must  be  given  to  the  question  of  just  where  the 
limits  of  size  classification  should  be  drawn.  It  is  clear  that  it  would  be  a  dis- 
advantage to  have  too  many  such  classifications,  as  it  is  a  great  advantage  in 
,-elling  to  have  long  straight  lines  to  offer,  and  unnecessary  classification  means 
■a  multiplication  of  small  lots,  that  would  be  dealt  with  to  greater  advantage, 
if  covered  by  more  comprehensive  sizing  limits. 

After  full  investigation  it  is  recommended  that  for  the  United  Kingdom 

3izes  should  be  2^  inches  up,  2\  to  24  inches,  and  2  to  2\  inches.  The 
24-inch  up  size  will  prove  a  most  useful  classification  and  is  specially  recom- 
mended to  cover  cooking  apples,  while  the  2\  to  2\  and  2|rin.ch  up  sizes  will 
meet  requirements  for  dessert  apples.  There  is  no  advantage  in  the  separate 
packing  of  3-inch  apples. 

For  Scandinavia,  of  course,  it  will  be  necessary  to  provide  for  keeping  out 
the  large  sizes  which  are  not  desired,  and  there  should  be  a  size  2\  inches  to 
2i  inches. 
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The  mark  lf-inch  in  a  few  smaller-sized  varieties  is  subject  to  criticism 
as  conveying  too  strong  a  suggestion  of  small  size  in  No.  1  grade.  It  is  believed 
that  it  would  be  an  advantage  to  make  the  general  minimum  2  inches. 

It  seems  a  reasonable  principle  also,  in  the  case  of  low-quality  fruit,  to 
make  up  for  lack  of  quality  by  giving  better  size.  It  would  be  all  to  the  good 
therefore  if  Domestics  were  not  packed  below  2^-inch  size.  All  the  small-sized 
apples  that  are  reasonably  saleable  find  an  outlet  in  No.  1,  and,  after  all,  if  an 
apple  has  neither  quality,  colour,  nor  size,  is  it  properly  merchantable? 

The  name  "  Domestic  "  has  always  been  quite  unsuitable  for  an  export 
grade,  and,  now  that  the  non-quality  grade  stands  for  something  quite  different 
from  the  old  Domestic,  it  is  desirable  that  there  should  be  a  new  name  for  a 
new  thing.  The  name  Commercial  has  been  recommended  as  meeting 
requirements. 

BOXED  APPLE  PRICES 

Ranges  of  value  of  British  Columbia  apples  have  been  as  follows:  — 

SEPTEMBER 

Cox's  Orange  Pippin,  Fancy   15s.  Od.  to  18s.  6d.      Grimes  Golden,  Fancy   lis.  3d.  to  12s.  6d. 

C   lis.  Od.  to  16s.  Od. 

OCTOBER 

Cox's  Orange  Pippin,  Fancy                    14s.  6d.  to  17s.  6d.       Grimes  Golden,  Fancy   8s.  Od.  to  13s.  6d. 

C                           12s.  Od.  to  15s.  6d.                              C   7s.  6d.  to  10s.  6d. 

Wealthy,  Fancy                                    8s.  6d.  to  lis.  Od.      Mcintosh  Red,  Extra  Fey   8s.  6d.  to  12s.  6d. 

C                                            7s.  6d.  to  12s.  Od.                              Fancy   7s.  9d.  to  12s.  6d. 

C   7s.  Od.  to  lis.  6d. 

Jonathans,  Extra  Fey                             8s.  6d.  to  14s.  Od.      Delicious,  Extra  Fey   14s.  Od. 

Fancy                                    8s.  3d.  to  12s.  3d.                      Fancy   12s.  6d. 

C                                        8s.  Od.  to  lis.  Od.                     C   lis.  Od. 

NOVEMBER 

Mcintosh  Red,  Extra  Fey   8s.  Od.  to  10s.  6d.      Jonathans,  Extra  Fey   9s.  Od.  to  lis.  6d. 

Fancy   7s.  9d.  to  10s.  Od.  Fancy   8s.  Od.  to  10s.  9d. 

C   7s.  Od.  to  9s.  Od.  C   8s.  Od.  to  10s.  Od. 

Delicious,  Extra  Fey   10s.  Od.  to  13s.  Od.       Spitzenberg,  Fancy   fls.  6d.  to  lis.  Od. 

Fancy   9s.  6d.  to  12s.  6d.  C  

C   9s.  Od.  to  9s.  6d. 

Grimes  Golden,  Extra  Fey   8s.  Od.  to  8s.  6d. 

Fancy   7s.  6d.  to  9s.  3d. 

C   7s.  3d.  to  8s.  Od. 

DECEMBER 

Mcintosh  Red,  Extra  Fey   10s.  9d.  Delicious,  Extra  Fey   8s.  6d.  to  12s.  d. 

Fancy   10s.  Od.  to  10s.  6d.  Fancy   8a.  3d.  to  12s.  (id 

C   C   9s.  Od.  to  10s  Od 

Jonathan,  Extra  Fey   9s.  9d.  to  lis.  3d. 

Fancy   9s.  Od.  to  10s.  9d. 

C   8s.  6d.  to  9s.  3d. 

JANUARY 

Mcintosh  Red,  Fancy                             9s.  Od.  to  10s.  3d.       Delicious,  Extra  Fey   10s.  Od.  to  14s.  Od. 

C                                    8s.  Od.  to  9s.  6d.                      Fancy   9s.  6d.  to  13s.  Od. 

C   8s.  Gd.  to  10s.  9d. 

Jonathan,  Extra  Fey                              10s.  Od.  to  12s.  6d.       Winesap,  Extra  Fey   lis.  Od.  to  lis.  9d. 

Fancy                                     9s.  6d.  to  lis.  Od.                    Fancy   9s.  Gd.  to  10s.  6d. 

C                                          9s.  Od.  to  10s.  Od.                   C   8s.  Gd.  to  9s.  Gd. 

Newtown,  Extra  Fey                             10s.  6d.                      Spitzenberg,  Extra  Fey   10s.  Od.  to  lis.  Od. 

►                Fancy                                    9s.  Od.  to  10s.  6d.                         Fancy   10s.  3d.  to  10s.  6d. 

C                                        8s.  Od.  to  9s.  6d.                        C   9b.  3d.  to  9a.  6d. 

FEBRUARY 

Winesap,  Extra  Fey   lis  Od.  to  12s.  6d.        Newtown,  Extra  Fey   9s.  Od.  to  12s.  6d. 

Fancy   10s.  Od.  to  lis.  9d.                     Fancy   9s.  Od.  to  12s.  Gd. 

C   10s.  Gd.  to  10s.  9d.                      C   9s.  Od.  to  lis.  Od. 

Delicious,  Extra  Fey   12s.  Od.  to  14s.  Od.       Jonathan,  Fancy   lis.  Od.  to  12s.  Gd. 

Fancy   10s.  3d.  to  13s.  9d.                     C   10s.  6d. 

C   10s.  Od.  to  lis.  Od. 

Rome  Beauty,  Fancy   lis.  Od.  to  lis.  3d.       Mcintosh  Red,  Extra  Fey   lis.  6d.  to  12a.  Gd. 

C                                                                                      Fancy   lis.  Gd.  to  lis.  ttd. 


C. 


Spitzenberg,  Fancy   9s.  Od.  to  lis.  Od. 

C   10s.  Od. 

MARCH 

Newtown,  Extra  Fey   12s.  Od.  to  13s.  Od.       Winesap  Farcy    ; ,    lis.  Od.  to  12s.  0d. 

fancy   lis.  Od.  to  12s.  Gd.  C     IDs.  0d.  to  lis.  Od. 

C   10s.  Gd.  to  lis.  6d. 

Delicious,  Extra  Fancy   12s.  9d.  to  15s.  9d. 

Fancy   lis.  Od.  to  14s.  Gd. 


DEPARTMENT  OF  TRADE  AND  COMMERCE,  CANADA 


COMPARISON  OF  HKll'lSll  roi.l'MlUA  I'KK'KS  WITH  IMtKVIDUS  YEARS 

1928  M                  1929-30  1930-31 

Wealthy.  K\tra  Fancy   10s.  9d.  to  14s.  6d  

  7s.  0.1.  to  14s.  tWl.    18s.  Od.  to  16s.  6d.  6s.  9d.  to  10s.  6d. 

C   Gs.  6d.  to  13s.  6d  

-       1       \                                                            7s.  Od.  to  15s.  Od.    10s.  fid.  to  14s.  Od.  8s.  Od.  to  12s.  6d. 

1.    \                                                                     7a.  Od.  to  14s.  9d.    10s.  Gil.  to  18s.  Od.  7s.  Od.  to  12s.  Gd. 

I                                                                         7s.  0d.  to  14s.  Od.    10s.  Od.  to  16s.  6d.  6s.  6d.  to  lis.  6d. 

Jonathan,  K\tr:»  Fancy                                                          9s.  Od.  to  13s.  Oil.    10s.  0d.  to  16s.  Od.  8s.  Od.  to  16s.  6d. 

  7s.  6d.  to  12s.  6d.    10s.  Od.  to  15s.  6d.  8s.  Od.  to  16s.  Od. 

C                                                                            7s.  Od.  to  lis.  Gd.     8s.  3d.  to  15s.  Od.  8s.  Od.  to  lis.  Od. 

»•                  .       I  v      1  .n,  \                                      ........      Ss.  Od.  lo  10s.  lid      Ids.  lid.  to  1 3s.  lid.  Ss.  Od.  to  13s.  3d. 

PfeBCQ                                                            7s.  Oil.  to  lis.  0d.    10s.  Od.  to  15s.  Od.  7s.  6d.  to  13s.  6d. 

C                                                                  7s.  Gd.  to  9s.  Gd.     9s.  Od.  to  13s.  6d.  7s.  Od.  to  10s.  Gd. 

utfe Pippin,  Extra Fanoj                                      14s.  od.  to  18s.  Gd.    10s.  Od.  to  22s.  Od.  12s.  0d.  to  15s.  6d. 

  128,  I'd  to  20s.  0d,    15s.  Od.  to  22s.  Od.  10s.  3d.  to  18s.  6d. 

C                                                              lis.  Gd.  to  IGs.  Gd.    l()s.  Gd.  to  18s.  Od.  8s.  Od.  to  16s.  Od. 

SpiitonbvrR.  Extra  1  ano]                                                        lis.  Gd.  to  12s.  Gd.    12s.  Od.  to  12s.  6d.  10s.  Od.  to  lis.  6d. 

1    aCQ                                                                                             lis.  Od.  to  12s.  Od.  9s.  Od.  to  lis.  Od. 

  10s.  Od.  to  10s.  6d.  9s.  Od.  to  10s.  Od. 

\                                                              12s.  Gd.  to  13s.  Gd     lis.  Od.  to  13s.  Od.  9s.  6d.  to  12s.  6d. 

  lis.  tid.  to  12s.  Gd.    lis.  Od.  to  12s.  Od.  8s.  9d.  to  lis.  9d . 

  9s.  Od.  to  lis.  Od.  8s.  Od.  to  10s.  9d. 

Room  Beauty,  Extra  Fancy                                           lis.  fid.  to  13s.  Od   8s.  9d.  to  lis.  3d. 

Fancy                                                                                 10s.  (id.  to  12s.  Od.  8s.  9d.  to  lis.  3d. 

O                                                                                                 9s.  6d.  to  10s.  Od.  8s.  Od.  to  9s.  3d. 

Stayinan  W  itn\>ap,  Kxtra  Fancy   9s.  3d.  to  lis.  3d. 

Fancy                                                    lis.  6d.  to  12s.  (id   8s.  9d.  to  10s.  Od. 

C   10s.  6d.  to  lis.  6d  

1       j                                                           10s.  Od.  to  13s.  6d.    lis.  Od.  to  18s.  Od.  lis.  6d.  to  13s.  Od . 

  10s.  6d.  to  12s.  6d.    10s.  Od.  to  19s.  6d.  9s.  Od.  to  12s.  6d. 

C                                                                       9s.  6d.  to  lis.  6d.     8s.  Od.  to  16s.  Od.  8s.  Od.  to  lis.  6d. 

[\  w  ill  be  seen  from  the  above  that  prices  in  1930-31  were  definitely  lower 
than  in  both  previous  seasons,  and  particularly  than  in  1929-30,  though  the 
3  For  Jonathans  very  early  in  the  season,  when  values  for  Extra 
eached  16s.  6d.,  somewhat  disguise  the  fact,  in  a  table  of  ranges  for  the 
prices  for  this  variety  were  generally  low.    Similarly,  an  apparent 
anomaly  will  be  noted  in  the  case  of  early  varieties  like  Wealthy,  Mcintosh 
C  ix's  Orange,  where  the  top  figure  of  the  range  occasionally  shows  a 
higher  value  for  lower  grades  than  for  Extra  Fancy.   This  is  not  due  to  market 
inferior  fruit,  but  to  the  fact  that  lower  grades  are  often  the  first 
ch  the  market  and  secure  values  under  relatively  bare  market  conditions 
reached  when  Extra  Fancy  make  their  appearance  after  shipments  have 
become  heavier. 

PERCENTAGES  OF  SLACKS 

§  ippers  will  be  interested  in  the  following  tables  showing  the  percentages 
s  c  assified  as  slacks  in  shipments  of  Ontario  and  Nova  Scotia  apples 
ins  in  Liverpool  and  Manchester.    The  figures  were  arrived  at  by 
adding  up  quantities  listed  in  the  "Tight"  and  "Slack'''  columns  of  auction 
gu<  s,  and  do  not,  of  course,  purport  to  be  complete  records  of  the  totals 
carried  by  each  ship. 

Nova  Scotia  Apples — Liverpool 


Oct. 


Dec. 


Date 


1930 


13  

20  

24  

27  

5  

10  

14  

28  

10  

15  

15  


Steamer 


Newfoundland. . . . 
M/c  Merchant.  .  .  . 

Xova  Scotia  

Mercator  

Manchester  Hero. 
Newfoundland. . . . 

M/c  Exporter  

Birgitte  

Xova  Scotia  

Anne  

M/c  Producer  

M/c  Merchant.  .  .  . 

M/c  Civilian  

Xova  Scotia  

Vanellus  

Adriatic  


Per  cent 

^otal 

Tight 

Slack 

of 

Barrels 

Barrels 

Slacks 

2,892 

827 

2,065 

71-68 

7,149 

3,381 

3,768 

52-70 

9,392 

2,679 

6,713 

71-48 

7,168 

1,144 

6,024 

84-05 

10,676 

6,206 

4,470 

41-87 

10,574 

7,785 

2,789 

26-37 

5,839 

4,623 

1,216 

20-83 

9,293 

6,364 

2,929 

31-52 

5,697 

5,128 

569 

9-98 

9,803 

6,375 

3,428 

34-97 

4,358 

4,016 

342 

7-84 

1,733 

1,708 

27 

1-55 

2,432 

1,778 

654 

26-89 

5,587 

4,017 

1,570 

28-10 

2,112 

615 

1,497 

70-88 

4,850 

3,928 

922 

1901 
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Date 

Steamer 

Total 

Tight 
Barrels 

Slack 
Barrels 

Per  cent 

of 
Slacks 

1931 

Jan.  2  

"  12  

"  14  

Newfoundland  

Incemore  

Cedric  

3,274 
3,715 
4,960 
1,040 
1,879 
1,475 
1,117 
293 
20 

117,328 

2,429 
2,993 
3,854 
1,000 
1,145 
1 , 136 
1,006 
159 
20 

74,314 

845 
722 
1,106 
40 
734 
339 
111 
134 

25-80 
19-43 
22-30 
3-84 
39-06 
22-98 
10-00 
45-73 

"  21  

"  30  

Feb.  4  

"  11  

Mar.  16  

"  25  

Nova  Scotia  

M/c  Merchant  

Newfoundland  

Laurentic  

Nova  Scotia  

43,014 

36-66 

Nova  Scotia  Apples— Manchester 


1930 

Oct.  2  

"  14  

"  21  

Nov.  4  

"  18  

Dec.  2  

"  16  

1931 

Jan.  13  


M/c  Brigade  

M/c  Commerce 
M/c  Citizen. . . . 

M/c  Brigade  

M/c  Citizen  

M/c  Brigade  

M/c  Commerce 

M/c  Producer. . 


824 
970 
456 
635 
061 
481 


4,308 


44,423 


2,779 
1,176 
2,036 
4,755 
4,457 
5,508 
3,062 


3,178 


26,951 


4,909 
2,648 
1,934 
2,701 
1,178 
1,553 
1,419 


1,130 


17,4- 


Ontario  Apples— Liverpool 


Sept.  24. 
"  29. 


1930 


Oct. 


Nov 


Dec. 


Jan.  14. 
*  21. 
"  28. 
Feb.  11. 
"  18. 
25. 
4. 
1 1 
18. 
25. 


M; 


1931 


Albertic  

Duchess  of  Richmond 

Duchess  of  Atholl  

Doric  

Duchess  of  Bedford. . . 

Duchess  of  York  

Andania.  

Baltic...  

Laurentic  

Duchess  of  Richmond . 

Duchess  of  Atholl  

Duchess  of  Bedford. . . 

Doric  

Andania  

Duchess  of  York  

Duchess  of  Richmond . 

Duchess  of  Atholl  

Montcalm  

Duchess  of  Bedford. . . 

Alaunia  

Adriatic  

Duchess  of  York  


Melita  

Minncdosa. 
Montclare. 
Laurentic. . 

Melita  

M  innedosa. 
Montrose. . 
Montcalm. 

Melita  

Montclare. 


400 

396 

4 

100 

207 

192 

15 

7-24 

1,701 

1,651 

50 

2-94 

646 

607 

39 

6-04 

1,704 

1,596 

108 

6-34 

1,791 

1,742 

49 

2-74 

70 

38 

32 

45-71 

149 

11 

138 

92-61 

379 

338 

41 

10-82 

980 

858 

112 

11-43 

793 

736 

57 

7-19 

503 

503 

718 

671 

47 

6-54 

711 

652 

59 

8-3 

1 , 306 

1,259 

47 

3-6 

768 

737 

31 

4  ■  03 

1,561 

1,279 

282 

18-06 

1,218 

1,180 

38 

312 

972 

877 

95 

9-77 

971 

949 

22 

2-26 

344 

341 

3 

698 

698 

1,939 

1,763 

176 

907 

1 , 446 

1,434 

12 

1,790 

1,786 

4 

988 

808 

180 

18-21 

1,331 

1,327 

4 

1,320 

1,314 

6 

1,324 

1,293 

31 

2-34 

1,167 

1,149 

18 

1-54 

992 

992 

1 , 009 

1,009 

l,S!)(i 

30, 196 

1,700 

5-30 
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1:.  •  i  ca-i  oi  Scotia  apples  the  percentages  of  slacks  shown  are  extra- 

ordinarily high  in  the  early  boa  is.  those  arriving  during  September  and  October 
carrying  an  average  percentage  of  52-8,  over  half  the  quantities  listed  selling 
at  reduced  prices  on  account  of  Blackness.  W  hile  the  situation  in  this  regard 
improved  during  the  later  months,  the  percentage  for  the  season  remained 
abnormally  high  .50  o  per  cent  in  Liverpool  and  ;>!)•;>  per  cent  in  Manchester 
ae  compared  with  12*94  in  Liverpool  and  19-42  in  Manchester  in  the  season  of 
nd  12*41  per  cent  in  Liverpool  and  11*32  per  cent  in  Manchester  in 

1927-28 

Ontario  percentages  of  slacks  in  Liverpool  were  much  lower,  the  only  ship- 
ments showing  high  percentages  being  two  very  small  shipments  in  October. 

ntage  for  the  season  was  5*3  as  compared  with  9-29  in  1928-29 
and  ")  o.")  in  1927-28. 

\  noteworthy  circumstance  is  thai  in  1929-30,  when  Nova  Scotia  apples 
-  owed  an  abnormal  amount  of  deterioration  consequent  on  unusual 
seasonal  conditions,  the  percentage  of  slacks  was  no  more  than  12-48.   In  that 
year  the  percentage  of  slacks  in  Ontario  apples  shipped  to  Liverpool  was  13-73. 

Till]  POLICY  OF  REPRESENTATION  ON  THE  MARKET 

It  -tern-  almost  a  platitude  to  say  that  to  secure  the  best  results  from  the 
marketing  of  fruit,  the  shipper  should  be  represented  on  a  distant  market  in 
order  that  his  interests  may  be  protected  in  every  way  yet  the  fruit-producing 
countries  of  the  world  have  been  very  slow  in  adopting  this  principle  and  in 
giving  it  practical  effect.   For  some  years,  however,  there  has  been  an  increasing 
in  this  direction,  and  at  the  present  time  New  Zealand,  West  Australian 
mian  apple-growers,  and  South  African  citrus-growers,  all  have  com- 
sentatives  in  the  United  Kingdom  in  full  control  of  the  distribution 
eir  fruit,  while  the  South  African  deciduous  fruit-growers  have  had 
an  investigator  on  the  market  looking  into  the  whole  situation,  and  it  is  under- 
stood that  he  is  likely  to  present  a  strong  recommendation  in  favour  of  this 
commonsense  policy. 

As  far  as  Canada  is  concerned,  Ontario  has  had  a  representative  on  this 
ir  some  years,  and  the  Nova  Scotia  Royal  Commission  has  recommended 
is  step  Nova  Scotia  apple  industry.   The  Ontario  experiment  has  been 

extraordinarily  successful,  and  though  carried  out  on  a  purely  voluntary  basis, 
-  5i  »port  from  Canada  is  concerned,  has  more  than  justified  itself  and 
is  securing  additional  support  every  season.    It  has  in  fact  demonstrated  quite 
ommercial  representation  of  any  reasonably  large  imported  tonnage 
is  certain  to  secure  definite  results  in  the  wTay  of  increased  prices 
and  reduced  marketing  costs  and  will  pay  for  itself  many  times  over. 

Among  the  advantages  that  have  been  secured  for  Ontario  shippers  are:  — 
1 1  I  Definite  information  can  be  cabled  whenever  necessary  as  to  pros- 
-  for  particular  varieties,  which  can  be  compared  with  home  market 
values,  and  make  possible  decision  based  on  definite  data  as  to  whether  export 
of  particular  lots  is  desirable  in  view  of  all  circumstances.  Before  he  had  a 
commercial  representative  to  consult,  the  shipper  was  at  the  mercy  of  information 
furnished  by  importers  who  had  a  personal  interest  in  securing  consignments 
and  whose  recommendations  were  therefore  not  always  unbiased  by  personal 
considerations. 

(2)  Efficient  distribution  is  the  most  important  factor  in  securing  the  best 
s.  It  is  absolutely  impossible  to  determine  the  best  distribution  on  United 
mj  rkets  from  a  distance  of  3,000  to  6,000  miles.  A  representative  on 
the  spot  is  in  touch  with  all  the  fluctuating  factors  of  a  complex  situation,  and 
in  a  position  to  regulate  distribution  as  between  the  several  ports  of  arrival  to 
the  best  advantage.  Further,  the  unadvised  shipper  must  confine  his  attention 
to  the  prospects  offered  by  three  or  four  port  centres  of  distribution.  The 
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representative  on  the  market  has  contact  with  a  dozen  subsidiary  centres  and 
can  divert  portions  of  shipments  to  those  likely  to  give  the  best  returns.  He 
knows  the  special  variety  and  size  preferences  of  each,  and  can  see  that  each 
market  gets  what  it  wants,  and  that  no  unsuitable  variety  is  wasted  upon  a 
market  that  pays  shillings  a  barrel  less  for  such  a  variety  than  another  where 
that  variety  is  specially  appreciated.  Further,  he  has  continental  requirements 
at  his  command,  and  can  often  redistribute  to  Belgium  or  France  varieties  and 
sizes  that  do  not  sell  to  advantage  in  England. 

(3)  The  tonnage  controlled  by  a  representative  is  worth  money  to  the 
'firms  of  brokers  or  importers  who  are  privileged  to  handle  it.  If  the  shipper 
waits  for  the  importer  to  send  a  representative  out  to  Canada  to  canvass  for 
consignments,  he  must  expect  that  the  cost  of  the  salary  and  expenses  of  that 
representative  will  be  added  to  the  charges  made  for  selling  the  fruit  on  his 
behalf.  Moreover,  there  is  every  likelihood  that  the  insistent  personal  canvass 
of  the  broker's  representative,  coupled  with  offers  to  look  after  all  details  of 
securing  shipping  space,  etc.,  will  lead  to  business  more  or  less  irrespective  of 
whether  or  not  the  service  is  the  best  and  at  the  lowest  terms.  The  shipper's 
own  representative,  for  a  negligible  charge  of  5  cents  a  barrel,  undertakes  to 
make  sure  (and  is  on  the  spot  to  see  that  his  promise  is  implemented)  that  the 
best  service  is  given.  He  also  has  definite  ideas  of  the  value-  that  should  be 
secured,  and,  by  making  clear  that  he  expects  the  best  and  that  he  knows 
what  is  the  best,  he  is  very  frequently  able  to  raise  the  price  expectations  of 
the  handler  and  makes  the  latter  hold  for  values  that  would  have  been  con- 
sidered impossible  except  under  pressure  exercised  in  the  shipper's  interests. 
He  is  also  in  a  position  to  make  use  of  the  invaluable  force  of  competition 
among  his  various  handlers  to  induce  action  in  the  direction  of  enhanced  values. 

The  Ontario  shipper,  who  in  the  past  has  placed  his  consignments  in  the 
hands  of  one  or  another  of  the  importers'  representatives  who  have  solicited  his 
business,  has  never  had  a  wide  competitive  field  to  choose  from,  nor  the  assur- 
ance given  by  such  competition  of  rock-bottom  prices  for  services  offered.  The 
representative  in  England  has  every  possible  channel  of  distribution  at  his 
command,  he  is  the  focus  of  attention  for  each  of  twenty  or  more  brokers  and 
importers,  all  eager  to  add  his  tonnage  to  their  commitments,  and,  in  view  of 
the  fact  that  it  reaches  them  without  the  additional  expense  of  seeking  it,  ready 
and  anxious  to  shave  selling  costs  to  the  lowest  possible  point.  He  has  a  power 
of  choice  and  discrimination  in  placing  his  business  that  is  beyond  all  compari- 
son greater  than  is  possessed  by  the  shipper  in  Ontario.  The  conclusion  is 
obvious.  He  can  command  the  lowest  charges  and  make  sure  he  is  getting  them, 
and  is  also  in  a  position  to  make  sure  that  he  is  getting  the  best  service. 

(4)  There  are  important  cash  markets  to  be  developed  on  the  Continent. 
Although  in  most  cases  it  will  be  found  best  for  shipments  to  be  made  direct  to 
these  markets  from  Canada,  there  is  much  to  be  gained  by  having  the  actual 
selling  arrangements  made  by  a  representative  in  this  country,  who  can  slip 
over  to  France  and  Belgium,  discuss  the  matter  in  detail  with  the  importers, 
ascertain  definitely  their  requirements  and  be  available  also,  if  necessary,  bo 
smooth  out  any  difficulties  that  may  arise  when  the  fruit  is  delivered. 

The  above  are  some  of  the  principal  reasons  which  have  led  so  many 
Dominion  fruit  organizations  to  the  view  that  the  only  sound  policy  is  to  look 
after  their  own  business  on  the  market  itself,  and,  by  means  of  commercial 
representation,  to  see  that  the  shipper's  interests  are  safeguarded  in  every  pos- 
sible way.  It  is  to  be  hoped  that  before  long  Nova  Scotia  and  British  Columbia 
will  follow  the  lead  set  them  by  Ontario,  New  Zealand,  Australia,  and  vSouth 
Africa. 
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NATIONAL  AND  PROVINCIAL  BRANDS 

ipple  producers  have  had  considerable  success  in  building  up  on 
i  k  "  rt  markets  a  definite  reputation  for  the  best  brands,  and  this  reputation  is 
.  as  '  of  considerable  and  increasing  value.  They  have  been  assisted 
;n  securing  this  desirable  result  by  the  greater  uniformity  of  standard  possible 
in  connection  with  the  box  pack,  and  by  the  fact  that  some  important  brands, 
:a  connection  with  which  a  very  satisfactory  degree  of  uniformity  has  been 
maintained,  represent  large  scale  packing.  They  not  only  make  sure  of  packs 
of  uniform  high  quality,  but  they  have  so  much  bo  dispose  of  under  a  particular 
D  s  to  enable  them  to  offer  regular  and  dependable  supply  in  suffi- 
cient quantities  to  impress  the  market  with  the  distinctive  value  of  the  pack. 

Barrel-apple  packers  have  not  been  so  successful  in  this  important  regard 
and  arc  therefore,  to  a  large  extent,  failing  to  secure  the  very  definite  benefits 
•  •••«;    From  building  up  a  reputation  for  brands  covering  larger  quan- 
.  on  a  basis  of  quality  and  dependability.    Even  in  the  case  of  the  large 
consistent  uniformity  of  grade  is  not  general  and,  instead  of  the 
standing  for  0m1  particular  thing  and  that  eminently  desirable, 
s<  parate  packing  house  contributing  its  quota  to  the  brand  has  its  own 
n  lard,  differing  in  important  respects  from  those  of  other  quota- 
■  •     tutors,  and  too  often  showing  far  too  little  uniformity  even  in  its  own 
riv  ii'!  result  is  a  feeling  among  buyers  that  barrel  brands  in  general 
represent  no  dependable  standard  of  quality  and  the  loss  to  the  shippers  of 
1  additional  value  that  automatically  accrues  to  a  brand  of  accepted  standard 
and  quality. 

1  indeed  some  exceptional  packs,  both  of  particular  packing  houses 
and  of  individual  mower-,  that  have  made  a  name  for  themselves  which  is  con- 
otly  translated  into  dollars  and  cents  of  premium  value.  Unfortunately, 
9I  results  are  not  secured  in  such  cases  because,  while  they  quite  satijs- 
factorily  take  care  of  two  essential  factors  in  successful  brand  pushing,  quality 
and  dependability,  two  other  and  even  more  essential  factors,  quantity  and 
continuity  of  supply,  are  lacking. 

There  is  a  simple  method  of  meeting  this  difficulty;  by  co-operation  among 
the  best  and  most  progressive  packers. 

A  made  is  a  legal  classification  that  must  necessarily  set  fairly  low 
in  order  to  cover  a  reasonable  proportion  of  the  total  output.  It 
antei  -  nothing  but  that  the  fruit  is  up  to  a  minimum  standard.    It  exer- 
cises  restraint  only  on  packers  who  are  so  short-sighted  as  to  wish  to  crowd 
definitely  inferior  fruit  into  a  grade  already  marking  close  to  the  low-water 
mark  of  acceptability  on  the  market. 

A  biand.  if  it  is  to  be  of  any  use  commercially,  sets  out  to  guarantee  a 
sup  Tior  quality  with  the  object  of  establishing  a  reputation  that  will  command 
ium  prices.    No  fruit  packed  to  a  minimum  legal  standard  has  the  slightest 
commanding  the  special  attention  of  the  more  discriminating  buyers, 
or  of  securing,  as  a  result,  the  special  prices  in  view. 

B     there  is  a  considerable  quantity  of  fruit  that  could  not  be  packed  to 
ttage  to  any  higher  standard,  and  which  quite  reasonably  therefore  must 
conrinue  to  go  out  under  legal  grades.   But  there  is  no  reason  why  this  should 
ck  those  who  are  producing  superior  fruit,  and  can  pack  to  higher  stan- 
dards, from  uniting  to  put  out  a  brand  that  will  sell  at  higher  prices. 

The  remarkable  success  of  the  National  Mark  for  English  apples  suggests 
a  method  which  might  be  applied  to  advantage  to  the  creation  of  Provincial 
B    ads  to  meet  the  above  requirements 

English  packing  is  not  controlled  by  any  system  of  compulsory  legal  grades. 

industry  is  at  a  disadvantage  as  compared  with  the  Canadian  in 
effort  10  eliminate  the  definitely  inferior.    But,  on  the  other  hand,  it 
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gives  a  good  lead  in  the  opposite  direction :  that  of  holding  out  inducements  for 
the  progressive  packer  to  pack  voluntarily  up  to  a  high  standard  under  a  widely 
advertised  brand. 

The  Government  controls  a  National  Mark  label,  certain  high  standards 
of  quality  and  grade  are  set,  and  shippers  who  undertake  to  pack  up  to  these 
standards  are  licensed  to  use  the  mark  and  its  distinctive  label,  and  to  partici- 
pate in  the  benefits  of  the  implied  guarantee  of  quality.  Inspectors  investigate 
cases  of  complaint  as  to  failure  to  maintain  grade,  and  the  licences  are  can- 
celled if  such  complaint  is  justified.  Success,  of  course,  depends  absolutely  on 
rigid  enforcement,  but  the  results  so  far  have  been  excellent. 

Something  of  the  same  sort  in  the  form  of  Provincial  Brands,  supplementary 
to  but  not  conflicting  in  any  way  with  the  legal  grades,  would  be  of  immense 
advantage  to  Nova  Scotia  and  Ontario  apples  on  this  market,  furnishing  a  satis- 
factory quality  of  a  high-class  product  that  would  rapidly  become  known  and 
command  premium  prices.  Not  the  least  of  the  advantages  of  such  a  brand 
would  be  the  fact  that  it  would  make  possible  a  most  effective  form  of  adver- 
tising. 

FANCY  GRADE 

A  suggestion  was  made  in  Ontario  last  season  that  a  Fancy  Grade  should 
be  adopted  for  barrel  apples,  with  the  object  of  segregating  high  quality  and 
specially  coloured  apples  from  the  bulk  of  No.  1.  Some  experimental  shipments 
of  Ontario  Baldwins  were  made  to  the  market,  and  these  in  some  cases  sold  at 
a  slight  premium  over  No.  1,  and  in  other  cases  at  about  the  same  prices. 

While  superior  quality  will  alwaws  meet  effective  recognition  in  increased 
prices,  there  is  no  advantage  in  creating  another  legal  grade.  It  would  merely 
tend  to  depreciate  the  estimation  in  which  the  ordinary  No.  1  is  held  and,  in 
any  case,  could  hardly  be  expected  to  cover  sufficient  fruit  to  justify  a  special 
grade  classification.  Every  advantage  hoped  for  in  connection  with  a  Fancy 
Grade  would  be  secured  in  greater  degree  by  putting  up  such  superior  fruit 
under  a  special  or  Provincial  Brand. 

In  any  case,  the  name  "  Fancy  "  itself  is  undesirable  as  it  is  definitely 
associated  in  the  minds  of  the  buyers,  not  with  supreme  quality,  but  with  the 
second  grade  of  boxed  apples. 

EMBARGO  ON  ACCOUNT  OF  APPLE  MAGGOT 

It  is  satisfactory  to  note  that  the  energetic  steps  taken  in  Canada  to  deal 
with  infestations  of  apple  maggot,  and  to  make  sure  that  affected  apples  were 
not  included  in  export  shipments  to  the  United  Kingdom,  proved  successful  in 
their  special  object  of  ensuring  that  there  should  be  no  reason  for  the  inclusion 
of  Canada  under  the  embargo. 

This  embargo  on  American  apples  of  the  lower  grades,  lasting  until  Novem- 
ber 15,  had  a  definite  influence  in  restricting  competitive  supplies  during  a  most 
important  part  of  the  shipping  season.  From  this  standpoint,  however,  its 
importance  was  not  as  great  as  it  would  have  been  if  there  had  been  a  heavy 
crop  of  Virginia  apples.  In  a  year  of  more  normal  American  production,  the 
quantities  held  back  under  the  embargo  will  be  very  much  greater  and  will  do 
much  to  relieve  a  situation  of  considerable  competitive  difficulty. 

The  effect  of  this  reduction  in  competition,  however,  must  not  be  exag- 
gerated, and  too  great  a  concentration  of  Canadian  apples  arranged  to  take 
advantage  of  the  situation,  or  the  best  results  will  not  be  obtained.  In  the 
season  just  passed,  there  was  perhaps  a  tendency  to  overdo  early  shipments 
during  the  embargo  period. 

WINDFALLS 

The  storm  that  occurred  in  Nova  Scotia  in  October  resulted  in  the  produc- 
tion of  a  very  considerable  quantity  of  windfalls,  and  there  was  very  strong 
temptation,  largely  restrained  by  inspection,  to  include  these  in  regular  ship- 
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ments,  under  the  regular  grades,  or  in  barrels  marked  ''By-products."  This  is 
certainly  a  mistaken  policy,  and  no  greater  mistake  could  have  been  made  by 
shippers  than  would  have  been  involved  in  the  suggestion  made  that  special 
permission  should  be  given  for  large  quantities  of  these  to  be  shipped  to  com- 
pete with  Bound  fruit  on  a  market  just  recovering  from  the  adverse  impression 
produced  by  the  falling  down  of  so  many  Nova  Scotia  apples  in  the  previous 
a  result  of  unfortunate  seasonal  conditions.  It  is  impossible  to  obviate 
the  effects  of  placing  on  the  market  large  quantities  of  inferior  or  out-of- 
condition  fruit  by  marking  them  as  "  By-products,"  or  some  similar  indication. 

bound  to  be  disastrous.   Some  years  ago  Tasmanian  fruit-growers, 
the  stn  5S  of  b  similar  misfortune,  arranged  to  ship  large  quantities  of 
blemished  apples  under  a  special  grade  marking,  and  it  took  years  for 
to  n  cover  their  lost  reputation.    A  few  Nova  Scotia  Ben  Davis  wind- 
falls  were  allowed  to  come  forward  last  year  under  the  understanding  that  they 
were  intruded  for  jam  making  and  would  not  he  placed  on  the  open  market, 
r  i  B(  d  Davis,  on  account  of  its  linn  texture,  is  perhaps  the  one  variety  whose 
windfalls  could  he  expected  to  reach  the  market  without  serious  deterioration. 
The  shipments  in  question  indeed  proved  remarkably  good.    Other  "By- 
shipments,  a  few  of  which  slipped  over  from  time  to  time  for  sale 
iction,  turned  out  as  anticipated,  and  fully  justified  the  decision  against 
I  v  0]  ting  these  windfalls. 

SHREDDED  OIL  PAPER 

I  1  •  of  the  greatesl  causes  of  deterioration  in  apples,  and  one  which  results 
thousands  of  dollars  to  shippers  annually,  is  the  development  of 
scald,  as  fruit  discoloured  by  this  trouble  may  lose  as  much  as  50  per  cent  of 
its  value  on  the  market. 

Virginia  and  other  American  barrel-apple  shippers  have  taken  hold  of  the 
problem  of  scald  prevention  very  energetically  and  it  has  been  found  that, 
rly  used,  shredded  oil  paper  is  a  most  valuable  means  of  prevention.  Its 
usi  is  steadily  increasing,  and  the  fruit  trade  in  this  country  are  unanimous  in 
reporting  that  the  results  seen  in  comparing  fruit  with  and  without  shredded  oil 
tdiing  the  market  at  the  same  time,  have  convinced  them  that  there 
great  gain  from  its  general  adoption  with  susceptible  varieties.  A 
very  definite  preference  is  generally  manifested  by  buyers  for  this  pack,  a  prefer- 
ence based  on  actual  experience. 

*  Ontario  carried  out  a  very  interesting  experiment  in  the  cold 
_    of  apples  with  and  without  oiled  paper  protection,  and  the  results  were 
most  conclusive  in  favour  of  the  former. 

Tr  should  be  realized  that  it  is  most  important  to  have  the  proper  quantity 
of  paper  per  barrel,  as  the  desired  effect  will  not  be  produced  if, 
-  ire  to  economize,  lesser  quantities  are  used  and  the  paper  does  not  come 
with  every  apple  in  the  barrel.    Some  instances  were  observed- last 
V      Scotia  apples,  purporting  to  be  packed  in  oiled  paper  where  very 
small        itities  were  used,  with  results  that  were  just  as  bad  as  if  no  protection 
had  been  attempted.   This  policy  is  worse  than  useless,  as  it  adds  to  the  cost  of 
packing  without  a  chance  of  securing  its  object. 

To  use  shredded  oil  paper  properly  it  must  he  placed  at  the  tail  and  face 
ends  of  the  barrel  and  also  scattered  freely  throughout  the  barrel. 

Many  American  packers  are  adopting  the  practice  of  marking  the  barrels 
with  the  words  "  These  apples  are  packed  with  \\  pounds  of  shredded  oil  paper." 
It  is  also  interesting  to  note,  as  an  indication  of  the  feeling  of  the  fruit  trade, 
that  many  cash  buyers  are  insisting  on  adding,  as  a  clause  to  their  purchase 
contracts,  "  The  apples  must  be  packed  in  H  pounds  of  shredded  oil  paper  to 
insure  protection  against  scald." 
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MERCHANDISE  MARKS  ACT 

Most  Canadian  shippers  are  familiar  with  the  requirements  of  the  Mer- 
chandise Marks  Act  as  to  marking  barrels  with  the  words  "  Canadian "  or 
"  Empire/'  and  this  is  very  generally  done.  This  is  very  necessary,  as  since  1929 
the  authorities  are  insisting  on  compliance,  and  will  hold  up  non-marked 
packages  or  packages  marked  with  a  provincial  designation  only  until  the  indi- 
cated words  are  stencilled  by  the  receiver. 

With  regard  to  the  other  section  of  the  order  under  the  Act  relating  to 
apples,  provided  for  the  benefit  of  the  overseas  producer,  viz..  the  requirement 
""that  retailers  shall  ticket  all  apples  exposed  for  sale  with  an  indication  of  origin, 
enforcement  is  not  as  general  as  had  been  hoped  for,  and  many  retailers  disre- 
gard the  Act  with  impunity,  or  are  perhaps  actually  unaware  of  its  provisions. 
/There  is,  however,  a  growing  tendency  to  comply,  and  observance  is  general 
in  the  case  of  the  larger  and  better-class  shops.  It  is  the  small  fruiterer  who  is 
usually  delinquent. 

It  is  interesting  to  note,  in  this  connection,  that  retail  fruiterers'  organiza- 
tions are  issuing  to  their  members  tickets  marked  "  Empire,"  "  Foreign,"  "  Eng- 
lish," 11  Home  Grown  "  and  "  Produce  of  U.S.A."  to  assist  them  in  complying 
with  the  Act. 

IMPORTANCE  OF  STRAIGHT  LOTS 

Attention  is  again  called  to  the  very  great  importance  of  getting  away,  as 
far  as  possible,  from  the  shipping  of  miscellaneous  collections  of  varieties  which 
cannot  be  sold  as  straight  lots  of  20  to  30  of  the  same  grade,  variety  and  pack, 
and  which  therefore  do  not  interest  large  and  important  buyers  and  usually  sell 
at  the  lowest  prices.  The  idea  is  to  supply  carlots  of  straight  lines,  and  it  is 
these  that  will  secure  the  best  values. 

The  demand  for  straight  lines  constitutes  a  strong  argument  against  the 
needless  multiplication  of  sizes  under  the  new  grade  system.  The  more  classifi- 
cations there  are  the  greater  the  number  of  miscellaneous  lots  that  will  be 
created. 

IMPORTANCE  OF  COLOUR 

By  far  the  most  important  selling  attribute  of  the  apple  is  colour,  and  the 
nature  of  the  competition  that  has  to  be  faced  is,  of  course,  an  important  con- 
sideration in  this  connection.  In  the  case  of  boxed  apples  many  of  the  typical 
commercial  varieties  from  British  Columbia  are  naturally  of  a  very  attractive 
colour,  and,  furthermore,  are  competing  in  the  main  with  the  same  varieties 
from  Washington,  possessing  neither  more  nor  less  colour.  While  boxed-apple 
shippers  therefore  should  realize  the  supreme  importance  of  colour  on  the  market, 
and  maintain  grade  standards  at  as  high  a  level  as  possible,  in  this  respect  there 
is  not  in  general  very  much  cause  for  criticism.  Mcintosh  Red  undoubtedly  owe 
part  of  their  relative  unpopularity  on  the  market,  as  compared  with  Jonathans, 
to  lack  of  all-red  colour,  but  the  relative  deficiency  is  characteristic  of  this 
variety.  The  only  varieties  that  are  occasionally  commented  on  adversely  as 
to  colour  are  the  Wealthy — which  often  disappoint  hopes  that  they  may  supply 
the  strong  early  demand  for  red  apples  before  the  Jonathan  appears-  and 
occasionally  the  Delicious.  The  red  strain  of  this  variety  should  prove  very 
popular. 

The  situation  as  regards  barrelled  apples,  unfortunately,  is  altogether 
different.  Here  not  only  do  all  the  general  arguments  in  favour  of  colour  from 
the  standpoint  of  consumer  preference  apply,  but  colour  demand  is  accentuated 
by  the  fact  that  large  supplies  of  particularly  highly  coloured  apples  from 
Virginia — York  Imperials,  Ben  Davis  and  Winesaps — are  in  direct  competition 
with  varieties  from  Canada  not  naturally  so  well  coloured.  In  all  export 
markets  the  standard  of  colour  that  is  expected  in  apples  is  set  at  a  high  level 
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by  our  competitors,  and,  if  Canada  is  to  hold  her  own  at  all,  it  is  essential  that, 
whenever  possible,  the  colour  minimum  set  for  inspection  purposes  should  be 
exceeded. 

THE  Bl  BREL  H  IMPBl! 

During  the  past  season  Ontario  carried  on  some  interesting  experiments  in 
the  shipping  of  apples  in  bushel  hampers.  The  fruit  trade  is  naturally  conserva- 
tive, and,  doI  having  any  special  inducement  to  try  out  new  packages,  has  been 
shw  in  endorsing  the  hamper,  especially  on  account  of  fears  as  to  its  carrying 
fruk  without  bruising.  There  seems  no  doubt,  however,  that  a  certain  demand 
can  be  developed  for  fruit  in  this  package  and  that,  with  the  best  type  d? 
hamper  i.e.  the  straight-sided  hamper  with  solid  raised  bottom — bruising  will 
be  largely  overcome,  while  there  will  be  no  undue  loss  owing  to  breakages. 

The  hamper  has  also  been  introduced  on  the  Continent,  and  has  been  very 
much  appreciated  in  France. 

INADIAN  APPLE  ADVERTISING 

The  Canadian  Apple  Advertising  Campaign  has  been  continued  during  the 
past  year  on  lines  similar  to  those  of  previous  seasons,  and  is  very  much  appre- 
ciated by  retailers  in  assisting  them  to  dispose  of  their  supplies.  Retailers  have 
furnished  as  before  with  attractive  Canadian  apple  streamers,  and  the 
Maple  Leaf  price  ticket  is  coming  to  be  recognized  as  the  distinctive  sign  of 
Canadian  apples  offered  for  sale.    There  was  also  a  certain  amount  of  adver- 

\  n  the  London  buses,  and  the  Empire  Marketing  Board  co-operated  by 
arranging  foi  press  advertising  during  November  and  by  the  distribution  of 
leaflets  listing  Canadian  apple  varieties. 

Another  interesting  feature  has  been  the  sale  of  samples  of  Canadian 
apples  at  all  exhibitions  in  which  Canada  participated. 

The  Imperial  Fruit  Show,  on  which  a  special  report  has  appeared,  has  also 
afforded  publicity  of  a  very  valuable  kind. 

LECTURES  ON  CANADIAN  APPLES 

Further  valuable  publicity  has  been  secured  for  Canadian  apples  by  the 
delivery  of  lectures  to  the  fruit  trade  and  to  consumers,  illustrated  by  moving 
ring  various  features  of  growing  methods,  picking,  packing,  etc. 
Two  of  the  most  successful  of  these  have  been  addresses  to  the  Cardiff  Publicity 
.  and  to  150  fruit  shop  assistants  connected  with  the  Bradford  Co-operative 
ty.    A  radio  talk  to  housewives  from  the  London  station  of  the  British 
Broadcasting  Corporation,  as  part  of  a  series  on  "  The  Food  Supplies  of  the 
Empire.'"  also  afforded  an  opportunity  of  calling  attention  to  the  Maple  Leaf 
sign  of  Canadian  origin,  and  also  to  the  principal  varieties  of  Canadian  apples 
and  their  seasons. 

There  is  a  very  important  publicity  field  for  development  in  connection 
with  lecture  work  of  this  kind. 

BRUISING  IN  BOXED  APPLES 

Bruising  in  boxed  apples  still  continues  to  present  a  most  difficult  problem, 
lly  in  connection  with  the  Mcintosh  Red,  and  there  can  be  little  doubt 
that  this  is  one  of  the  principal  obstacles  to  the  general  popularity  of  this 
variety.    Specific  evidence  of  the  extent  to  which  bruising  sometimes  prevails 
d  experience  at  the  Imperial  Fruit  Show.    The  attendance  was 
so  great  that  the  supplies  secured  direct  from  Canada   for  distribution  as 
exhausted  at  a  very  early  stage  of  the  exhibition,  and  it  was  found 
•  3fi  py  to  purchase  an  additional  100  boxes  of  Mcintosh  on  the  market.  The 
of  badly  bruised  apples — which  it  would  have  been  folly  to  dis- 
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(tribute  as  samples  of  what  Canada  could  produce — proved  to  be  over  40  per 
cent,  and  it  was  eventually  found  necessary  to  return  the  greater  part  of  the 
shipment  and  have  them  replaced  by  Jonathans.  Experiences  of  this  kind  on 
the  part  of  consumer  purchasers  would  quite  naturally  create  a  similar  prefer- 
ence among  buyers  for  the  Jonathan.  That  something  can  be  done  to  diminish 
bruising,  even  in  the  case  of  this  very  susceptible  variety,  is  shown  by  the  fact 
that  the  direct  shipments  of  sample  Mcintosh,  presumably  more  carefully 
packed,  have  always  been  quite  satisfactory. 

Complaint  as  to  bruising  has  also  been  received  from  the  Continent,  in 
this  ca>e  with  reference  to  Delicious,  and  it  is  clear  that  it  is  advisable  to  make 
general  the  ase  of  corrugated  cardboard  packing  for  protective  purposes.  Cash 
buyers  on  the  Continent  will  probably  insist  on  this  in  the  future  as  an  essential 
condition  in  their  contract. 

CONTINENTAL  BUSINESS 

Belgium. — The  general  situation  of  abnormal  demand  has  already  been 
dealt  with  in  a  preceding  section.  It  remains  only  to  add  that,  in  spite  of  the 
large  quantities  of  Canadian  barrelled  apples  absorbed,  prices  in  general  were 
most  satisfactory,  and  in  many  cases  definitely  higher  than  the  prices  paid  for 
the  same  variety  in  England.  For  example,  Ben  Davis  No.  1,  2^  inches  «up, 
sold  at  a  range  of  2:0s.  to  as  high  as  35s.  6d.  in  March,  at  a  range  of  18s.  to  26s. 
in  February  and  29s,  6d.  in  March,  as  compared  with  an  English  range  for  the 
season  of  13s.  to  23s.  6d.  Baldwin  prices  were  about  on  a  level  with  those  in 
England.  Gano  made  high  prices  from  23s.  to  27s.  6d.  Stark  No.  1,  though 
not  a  very  popular  apple  in  Belgium,  sold  at  prices  above  the  English  range 
of  13s.  to  25s.  6d.,  from  17s.  to  as  high  as  27s.  6d.  Nonpareil  sold  at  prices 
generally  in  line  with  those  on  the  English  market,  though  about  2s.  lower  than 
the  top  figures  in  England.  The  Ben  Davis  sales  were  of  special  value  to  Nova 
Scotia,  as  the  prices  secured  were  well  above  anything  that  could  have  been 
hoped  for  for  similar  quantities  in  England.  Sales  of  this  variety  began  in 
Belgium  in  October,  and  it  was  not  until  December  that  any  but  negligible 
quantities  were  offered  in  England.  During  that  month  there  was  a  temporary 
slump  in  prices  as  a  result  of  over-supply  attracted  by  the  strong  demand  and 
good  prices.  Very  satisfactory  recovery,  however,  was  experienced  from  January 
onward.  Ontario  apples,  though  in  smaller  quantities,  made  a  very  good 
impression  on  the  market  and  sold  at  excellent  prices. 

Boxed  apples  are  still  precluded  from  importation  into  Belgium  in  any  but 
negligible  quantities  by  the  discriminating  duty  against  this  package.  Hopes 
that  were  entertained  early  in  1930  of  a  change  in  this  respect  have  not  been 
realized. 

Holland. — Holland  imported  much  larger  quantities  of  Nova  Scotia  apples 
than  normally,  but  the  fact  that  much  of  the  fruit  bought  in  Rotterdam  is  for 
resale  in  Germany  places  Canada  under  the  serious  handicap  of  the  discriminat- 
ing duty  in  that  country  as  between  Canada  and  the  United  States,  and  Cana- 
dian fruit  therefore  only  participated  slightly  in  the  extraordinarily  large 
importations  from  transatlantic  sources. 

France. — The  general  continental  crop  shortage  created  a  strong  demand 
in  France,  and  increased  quantities  of  Nova  Scotia  and  Ontario  apples  were 
imported  into  this  country.  The  Nova  Scotia  apples  were  very  largely  con- 
signed for  sale  on  shipper's  account,  and  in  addition  to  direct  importations  there 
were  considerable  purchases  from  Antwerp.  The  Ontario  apples  were  sold  for 
cash. 

British  Columbia  held  to  the  policy  of  cash  sales  and  has  done  a  fairly 
satisfactory  amount  of  business. 
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Prance  has  been  one  of  the  slowest  continental  countries  to  develop  a  demand 
superior  imported  apples,  but  development  along  this  line  is  taking  place 
and  n l ; i \  be  expected  to  continue.    The  practice  of  packing  the  best  varieties 
!  grown  apples  as  pommes  de  luxe,  carefully  packed  in  cottonwool, 
rom  spol  or  blemish  of  any  kind,  to  sell  at  such  extraordinary 
prices  as  50  cents  to  60  cents  apiece,  has  made  the  trade  particularly  sensitive 
and  critical  on  the  subject  of  bruising  or  other  surface  defect,  and  the  use  of 
rdboard  packing  Is  essential  in  fruit  shipped  to  this  market, 
prospects  arc  n,ooi\  for  further  development  of  both  boxed  and  barrelled 
apple  business. 

Scai  a,    A  heavy  home  crop,  and  the  fact  that  British  Columbia  felt 

unable  to  meet  the  prices  quoted  early  in  the  season  by  Washington  and  Oregon, 
3et-back  for  boxed  apples  on  this  market,  and  the  quantities  exported 
have  not  shown  the  development  that  might  have  been  expected. 

\      -       .  however,  adopted  an  aggressive  policy  of  consignment  at  ship- 
r's  risk  to  Copenhagen  instead  of  depending  on  the  established  system  of  cash 
sales,  and  was  able  to  place  fair  quantities  on  the  market,  in  many  cases  by 
red  boat.    Shippers  who  relied  on  cash  sales,  however,  have  been 
d  at  a  considerable  disadvantage,  as  it  is  difficult  to  sell  at  firm  prices 
when  consignments  are  known  to  be  on  the  water. 

.1  tsi  ./     A  very  satisfactory  start  in  business,  both  for  boxed  and  barrelled 
as  made  in  Austria,  and  there  are  good  prospects  for  further  develop- 
ment. 

:  viand. — Trial  shipments  of  boxed  apples  from  England  to  Switzerland 
ware  well  received,  and  this  will  probably  lead  to  the  development  of  direct 

business  another  season. 

-Negotiations  for  business  in  boxed  apples  have  been  opened  up 
Greece,  which  has  imported  Newtowns,  Winesaps,  and  Delicious  from  the 
-  ates.    Barrel  apples  have  not  yet  been  imported,  and  it  seems  doubt- 
ful  whether  they  will  prove  acceptable,  but  a  trial  shipment  may  be  worth 

while. 

Malta — Some  sample  cases  of  boxed  apples  have  been  distributed  among 
3  in  Malta,  and  were  very  favourably  reported  on.   The  outlet  here  is 
small,  but  is  nevertheless  worth  taking  care  of. 

Morocco. — Trial  shipments  of  boxed  apples  to  Morocco  have  been  well 
rect  ived,  and  there  is  a  limited  outlet  on  this  market  for  Newtowns  and  Wine- 
saps,  125  to  150  size. 

CANADIAN  FRUIT  TRADE  COMMISSIONER 

(Address)     J.  Forsyth  Smith, 

Walter  House,  Bedford  St., 
Strand,  W.C.  2, 
London. 

Territory — for  fresh  fruit  only — covers  the  United  Kingdom,  Norway, 
Sweden,  France,  Holland,  Belgium,  Germany,  and  Spain. 
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Department  of  Trade  and  Commerce,  OttawWa^    ,/Ty  ^ 

FRUIT  SUPPLIES  TO  THE  UNITED  KINGDOM 

J.  Forsyth  Smith,  Canadian  Fruit  Trade  Commissioner 

London,  May  23,  1931 —The  Empire  Marketing  Board  have  just  issued  a 
most  interesting  report  on  "  Fruit  Supplies  to  the  United  Kingdom,"  which 
contains  much  matter  of  such  interest  to  Canadian  fruitgrowers  that  the  fol- 
lowing summary  of  some  of  the  most  important  points  has  been  made  for  their 
information. 

ENGLISH  FRUIT  PRODUCTION 

Dealing  with  fruit  production  in  the  United  Kingdom,  it  is  stated  that  the 
variation  in  the  apple  crop  in  England  and  Wales  shows  a  very  great  variation 
from  year  to  year,  from  1,116,000  cwt.  to  6,520,000  cwt.,  apart  from  cider  fruit. 

The  following  table  of  estimated  annual  yields  of  the  principal  fruits,  as 
compiled  by  the  Ministry  of  Agriculture  and  Fisheries,  is  presented: — 

Fruit  Crops  in  England  and  Wales,  1923-30 
Figures  in  1,000  cwts. 


Description  of  Fruit 


1923 

1924 

1925 

1926 

1927 

1928 

1929 

1930 

3,060 

2,380 

6,520 

1,116 

5,927 

2,906 

6,415 

3,831 

1,580 

1,140 

1,160 

1,035 

1,846 

1,335 

1,145 

1,118 

23 

485 

82 

378 

688 

320 

513 

369 

71 

430 

18 

74 

40 

90 

99 

47 

430 

640 

801 

1,318 

999 

937 

1,215 

2,427 

163 

214 

349 

195 

304 

209 

296 

405 

237 

3o0 

254 

240 

296 

263 

328 

350 

750 

830 

705 

667 

404 

395 

340 

379 

554 

600 

590 

646 

677 

585 

645 

852 

96 

170 

145 

104 

115 

96 

102 

156 

Apples- 
Dessert  and  cooking 
Cider  

Pears — 

Dessert  and  cooking 
Perry  

Plums  

Cherries  

Currants  

Strawberries  

Gooseberries  

Raspberries  


Attention  is  called  to  the  fact  that  apple  production  has  been  good  in  alter- 
nate years,  good  seasons  occurring  in  1925,  1927,  and  1929.  The  1930  crop 
showed  a  marked  decline  from  the  large  yield  of  1929,  but  was  appreciably 
heavier  than  the  crop  usually  following  a  good  season,  and  little  below  the 
average  of  the  previous  seven  years. 

IMPORTS  OF  THE  PRINCIPAL  FRUITS 

The  following  table  gives  importations  of  certain  raw  fruits  into  the  United 
Kingdom  from  1925  to  1930:— 

Figures  in  1,000  cwts. 


Description 

1925 

1926 

1927 

1928 

1929 

1930 

5,990 

8,284 

6,161 

6,089 

5,758 

6,182 

a  12,030 

a  13,546 

a  12,696 

a  12,906 

a  14,937 

a  14,991 

Grapefruit  

168 

208 

379 

473 

543 

557 

979 

506 

718 

839 

864 

69o 

Lemons  

1 , 298 

1,316 

1,243 

1,128 

1,361 

1,478 

7,729 

7,973 

7,898 

7,761 

9,264 

10,205 

Peaches  

17 

25 

37 

31 

37 

51 

Pears  

589 

1,429 

1,078 

860 

1,078 

1,030 

507 

435 

597 

480 

505 

389 

a— Thousand  bunches. 
29392 
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V  w  records  were  established  in  1930  for  imports  of  bananas  and  citrus 
fruit   and  these  were  mainly  responsible  for  the  record  total.   Imports  of 
bananas  have  Bhown  a  progressive  increase  during  the  last  four  years  and 
reached  nearly  15,000,000  bunches  in  L930,  although  this  represents  only  a 
rate  increase  over  the  preceding  year's  total,    For  the  first  time  imports 
i  s  exceeded  10,000,000  ewt.,  while  lemons  at  1,478,000  cwt.,  and  grape- 
557,000  cwt.,  also  reached  new  high  levels.    Imports  of  apples,  after 
ressive  decline  since  1926,  recovered  to  0,182,000  cwt.,  which  is 
about  100,000  cwt.  higher  than  in  L929  and  just  above  the  1927  figure  but  well 
below  the  L926  total. 

RE-EXPORTS  OF  APPLES 

Re-exports  of  apples  from  1925  to  1930  were  as  follows: — 

1928  L926  1927  1928  1929  1930 

Figures  in  Cwts. 

2,000  425,000  371,000  346,000         258,000  350,000 

Re-exports  of  fruit  imported  into  the  United  Kingdom  normally  form  about 
I  per  cenl  of  the  total,  the  Irish  Free  Slate  being  the  most  important  recipient. 

IMPORTS  OK  APPLES  FROM  EMPIRE  SOURCES 

Imports  of  apples  from  Empire  sources  have  been  as  follows: —  j 

1925  1926  1927  1928  1929  1930 

Figures  in  ('wis. 

2,627,000       3,183,000       1,930,000       3,035,000       2,326,000  3,829,000 

The  percentage  consigned  from  British  sources  was  as  follows:  1925,  43-9; 
1926,38-4;   1927,31-4;  1928,19-9;  1929,40-4;  1930,61-9. 

[mports  of  apples  from  Empire  countries  were  65  per  cent  heavier  than  in 
L9293  owing  to  good  crops  in  Australia  and  New  Zealand,  a  big  Nova  Scotian 
crop  in  the  autumn  of  1929,  and  a  heavy  movement  of  the  1930  crop.  At  the 
same  time  the  United  States  crop  in  1929  was  light,  and  although  the  export 
movement  this  season  has  been  heavy,  continental  requirements  have  diverted 
supplies  from  the  United  Kingdom  market.  Hence  not  only  have  imports  of 
apples  from  Empire  sources  reached  a  level  never  previously  attained,  but  the 
proportion  of  aggregate  imports  accounted  for  by  Empire  shipments  exceeded  60 
per  cent — a  figure  not  previously  reached  in  post-war  years.  The  largest  total 
of  !  pple  imports  from  the  Empire  prior  to  1930  was  the  3,183,000  cwt.  in  1926, 
and  it  is  necessary  to  go  back  to  1909  for  the  last  occasion  that  the  Empire 
accounted  for  over  60  per  cent  of  British  imports. 

CONSUMPTION  OF  APPLES  PER  HEAD 

The  estimated  quantity  of  apples  consumed  per  head  of  population  is  given 
illows:    1924,  23-1;   1925,  28-6;   1926,  24-4;   1927,  27;  1928,  22-5;  1929, 
27-8;  1930,  24-6. 

The  statement  is  made  that  apparent  consumption  is  influenced  far  more 
by  the  volume  of  the  home  output  than  by  imports.  When  crops  are  light 
imports  may  be  increased,  but  not  to  a  sufficient  extent  to  make  up  the  defici- 
ency  as  compared  with  a  good  crop;  similarly,  when  crops  are  heavy  imports 
are  likely  to  be  reduced,  but  by  a  much  smaller  proportion.  Moreover,  a  very 
home  crop  may  lead  to  some  part  of  the  output  being  unsaleable,  and 
consequently  left  ungathered. 
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nrroRTS  of  apples  by  countries 

A  very  interesting  table  gives  the  quantities  of  apples  imported  from  each 
exporting  country  as  follows: — 


Figures  in  1,000  cwts. 


Country  whence  consigned 

1925 

1926 

1927 

1928 

1929 

1930 

Canada  

1,640 

1 , 606 

1, 185 

1,247 

1,707 

2,092 

Australia  

888 

1,301 

557 

1,442 

352 

1,351 

New  Zealand  

95 

260 

187 

342 

258 

380 

Other  Empire  countries  

4 

16 

7 

4 

9 

6 

United  States  

2,801 

4,581 

3,825 

2,955 

3,089 

2,236 

France  

407 

296 

128 

34 

95 

65 

45 

103 

104 

25 

59 

3 

Netherlands  

16 

22 

30 

4 

68 

9 

21 

18 

28 

24 

20 

10 

Portugal  

58 

15 

88 

5 

66 

14 

Italy  

2 

48 

15 

4 

19 

13 

18 

7 

3 

16 

16 

2,627 

3,183 

1,936 

3,035 

2,326 

3,829 

Total  foreign  countries  

3,363 

5,101 

4,225 

3,054 

3,432 

2,353 

Total  

5,990 

8,284 

6,161 

6,089 

5,758 

6,182 

For  last  year's  recovery,  Canada  was  chiefly  responsible.  The  1929  apple 
crop  in  Nova  Scotia  exceeded  all  records,  and  although  the  British  Columbia 
crop  was  only  moderate,  experience  has  shown  that  the  fluctuations  in  the  Nova 
Scotia  crop  normally  have  more  effect  upon  the  volume  of  exports  than  do 
fluctuations  in  the  British  Columbia  crop.  The  Canadian  apple  export  season 
is  of  course  spread  over  parts  of  two  calendar  years,  and  the  heavy  crop  in  1929 
was  already  reflected  in  the  substantial  increase  in  imports  from  Canada 
recored  in  that  year.  The  effect  continued  into  1930,  and  although  the  crop 
harvested  in  the  autumn  of  that  year  in  Nova  Scotia  and  Ontario  was  only 
light,  the  British  Columbia  crop  was  heavy,  while  agricultural  and  industrial 
depression,  combined  with  an  embargo  on  imports  into  the  United  Kingdom  of 
the  lower  grades  of  apples  from  the  United  States,  induced  the  shipment  of  an 
abnormally  large  proportion  of  the  Eastern  Canadian  crop  before  the  end  of 
the  year.  Thus  imports  of  apples  from  Canada  recorded  in  the  year  1930  proved 
to  be  higher  than  ever  before,  and  approached  very  closely  to  the  aggregate  from 
the  United  States. 

While  the  circumstances  were  all  favourable  to  a  substantial  increase  in 
supplies  of  apples  from  Canada,  conditions  in  the  United  States  were  almost 
precisely  opposite.  A  light  apple  crop  in  1929  reduced  exports  to  the  United 
Kingdom  during  the  latter  part  of  that  year  and  the  early  months  of  1930,  and 
the  1930  crop,  although  better  than  at  one  time  seemed  probable,  was  not  exces- 
sive. Moreover,  the  United  Kingdom  regulations  on  imports,  referred  to  above, 
affected  supplies  of  United  States  apples  during  the  early  part  of  the  1930-31 
season.  But  the  chief  reason  for  the  smaller  imports  from  the  United  States  in 
1930  was  not  the  adverse  circumstances,  which  have,  so  far  as  the  crops  are 
concerned,  been  paralleled  in  other  years,  but  the  failure  of  the  1930  apple  crops 
in  Europe,  which  resulted  in  an  abnormally  large  proportion  of  the  exports  being 
sent  to  the  Continent  instead  of  the  United  Kingdom.  On  the  whole,  imports 
from  the  United  States  into  this  country  fell  by  considerably  more  than  those 
from  Canada  increased,  and,  at  2,236,000  cwt.,  were  the  smallest  recorded  from 
the  [Jnited  Stales  in  any  year  since  1922. 

Two  other  circumstances  combined  to  raise  the  Empire  share  of  the  United 
Kingdom's  apple  imports  in  1930.  In  the  first  place,  Australia  and  New  Zea- 
land, which  for  some  years  have  enjoyed  alternate  good  and  light  apple  crops, 
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were  due  to  have  heavj  crops  in  1930,  and  bhese  in  fact  occurred.  Imports  from 
W.  Zealand  established  a  new  high  repord,  while  those  from  Australia  were 
Bomewhat  lighter  than  in  1928,  but  only  because  of  the  much  larger  proportion 
which  was  Benl  to  the  Continent  during  1930. 

The  second  favourable  circumstance,  from  the  Empire  viewpoint,  lay  in 
the  1930  apple  ciop  faiures  in  Europe,  to  which  reference  was  made  above.  No 
,  -  large  share  of  the  United  Kingdom  apple  imports  is  drawn  from  the  Con- 
sent, bu1   Franc<    I      nun,  and  other  Knropean  countries  accounted  in  1925 
9  i ( r  cent,  and  in  1926,  1927,  and  1929  for  about  6  per  cent,  of  all  imports. 
In  1928  import-  from  Europe  accounted  for  only  lj  per  cent,  and  last  year  for 
a  hardly  larger  s-hare. 

rhe  net  result  of  these  changes  in  imports  in  1930  was  that  the  Empire 
r  62  per  cent  of  all  imports  of  apples — the  first  time  since 
1922  that  the  Empire  -hare  has  been  over  50  per  cent  and  since  1909  that  it  has 
exc<  eded  60  per  cent. 

sua!  when  Australian  and  New  Zealand  supplies  are  good,  the  summer 
.  relatively  to  (he  winter  months,  fairly  well  supplied  with  apples. 
Th<  ilace  months  May  to  July  accounted  for  nearly  25  per  cent  of  the  total 
imports  for  the  year,  whereas  in  1929  the  same  three  months  accounted  for  less 
than  15  per  cent,    August  was  as  usual  the  month  of  minimum  imports. 

s  o)  Apples  into  th  United  Kingdom  in  each  Month,  1925-30 

Figures  in  1 ,000  cwts. 


Month 

1925 

1926 

1927 

1928 

1929 

1930 

January  

496 

572 

682 

453 

720 

609 

February  

665 

533 

851 

443 

667 

487 

II  arch  *  

379 

543 

755 

401 

435 

506 

April  

400 

529 

506 

346 

521 

422 

May  

340 

446 

450 

504 

435 

474 

June  

373 

682 

332 

522 

229 

554 

July  

202 

231 

203 

413 

167 

457 

August  

91 

142 

121 

279 

117 

145 

September  

392 

486 

345 

371 

241 

160 

October  

874 

1,609 

566 

1,024 

673 

900 

November  

957 

1,541 

755 

845 

909 

761 

December  

821 

970 

595 

488 

644 

707 

Total  

5,990 

8,284 

6,161 

6,039 

5,758 

6,182 

Apple  Imports  Each  Month  of  1930,  by  Countries 

Figures  in  1,000  cwts. 


Morth 


January  

PVbruary  

March  

April  

May  

June  

July  

August  

September. . . 

October  

November. . . 
December  

Total 


New 

United 

Other 

Canada 

Australia 

Zealand 

States 

countries 

Total 

309 

284 

16 

609 

270 

208 

9 

487 

252 

3 

249 

2 

506 

97 

150 

36 

137 

2 

422 

;  1 

365 

90 

18 

474 

k  1 

430 

120 

3 

554 

8 

298 

130 

2 

19 

457 

2 

90 

44 

9 

145 

64 

14 

78 

3 

160 

500 

1 

349 

50 

900 

365 

3 

393 

761 

223 

474 

10 

707 

2,092 

1,351 

380 

2,236 

123 

6,182 

It  will  be  noted  that  in  all  the  statistics  above  the  figures  apply  to  calendar 
years,  not  fruit  seasons. 
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Empire  Marketing  Board  Inquiry  into  the  Retail  Marketing  of  Canadian 
Apples  in  the  Liverpool  Area 

The  Empire  Marketing  Board  have  just  completed  a  report  on  the  results 
of  their  investigations  into  the  retail  marketing  of  apples  in  the  Liverpool  and 
Birkenhead  area,  representing  a  population  of  1,300,000.  In  the  course  of  the 
inquiry  200  retail  fruiterers  were  interviewed;  of  these  60  were  engage!  in  a 
high-class  trade,  120  in  a  middle-class  trade,  and  20  in  a  low-class  trade. 

A  brief  summary  of  their  findings  is  as  follows: — 

Varieties. — In  popularity  of  varieties  the  Virginia  York  Imperial  stands 
first,  and  was  found  on  sale  in  all  classes  of  shops.  Next  in  popularity  were  the 
Jonathan  and  the  Newtown.  The  former  usually  retailed  at  a  somewhat  lower 
price  than  the  Newtown  and  was  more  popular  in  the  trade  generally,  but  in 
high-class  shops,  where  price  is  a  secondary  consideration,  the  two  varieties 
were  equally  in  demand.  The  Winesap  was  widely  stocked,  but  fell  consider- 
ably behind  the  Jonathan  and  Newtown  in  popularity.  Jonathan  and  Winesap 
are  in  the  greatest  demand  after  York  Imperial  in  the  poorer  districts,  where 
the  influence  of  colour  on  sales  is  very  marked.  Other  boxed  apples  favourably 
mentioned  by  retailers  included  Spitzenberg,  Delicious,  and  Mcintosh  Red,  but 
it  appeared  that  the  only  varieties  which  customers  commonly  ask  for  by  name 
were  Jonathan,  Newtown,  and  Winesap.  For  this  reason  it  was  not  uncommon 
to  find  that  other  red  varieties  were  sometimes  ticketed  as  Jonathan  apples. 

The  demand  for  barrelled  apples  is  largely  made  up  of  the  demand  for 
cooking  and  for  cheap  eating  apples.  Some  have  a  general  utility  and  will  meet 
both  needs;  for  this  reason  the  York  Imperial  is  widely  popular.  Baldwin  is 
another  popular  apple  of  this  type;  it  is  preferred  in  the  better-class  shops  for 
its  cooking  qualities  and  is  considered  to  be  a  good  eating  apple  by  poorer 
consumers.  The  King  variety  also  enjoys  a  good  sale  in  high-  and  middle-class 
shops,  but  the  demand  diminishes  in  the  poorer  areas  because  of  the  large  size 
of  the  apple,  which  causes  it  to  be  regarded  as  an  uneconomical  purchase.  Its 
red  colour  too  is  said  to  lead  people  who  are  not  acquainted  with  it  to  doubt- 
its  virtues  as  a  cooking  apple.  Other  barrelled  apples  in  general  demand  were 
Blenheims,  Greenings,  Cranberry,  and  Pippin,  while  Stark  and  Fallawater, 
though  not  mentioned  with  appreciation,  were  quite  generally  stocked. 

Packing  and  Grading. — Canadian  packs  of  both  boxed  and  barrelled  apples 
were  considered  to  be  generally  of  satisfactory  standard,  though  there  was 
criticism  of  certain  inferior  packs.  Inquiry  as  to  whether  there  was  any  retail 
demand  for  the  inclusion  of  all  sizes  in  the  same  barrel,  which  has  been  proposed 
in  order  to  facilitate  weighing  out  without  loss,  made  it  clear  that  the  present 
size  grading  meets  with  general  acceptance. 

Investigation  as  to  whether  a  smaller  box,  holding  20  pounds,  would  be 
accepted  to  encourage  selling  by  the  package,  brought  out  divergent  opinions. 
In  the  main  the  feeling  was  that,  except  to  meet  the  special  requirements  of 
the  Christmas  trade,  a  smaller  package  would  not  warrant  the  extra  expense. 

Slack  Barrels. — It  was  ascertained  that  retailers  in  general  pay  no  atten- 
tion to  the  "  tight  "  and  "  slack  "  classification  of  the  auction  markets,  and  were 
usually  quite  unfamiliar  with  these  terms  or  their  implications. 

Weight  of  Barrels. — Retailers  generally  reckoned  the  net  weight  of  the 
standard  barrel  as  130  pounds,  but  many  considered  that  the  Nova  Scotia  barrel 
contained  10  to  12  pounds  less  than  others,  and  were  unaware  that  the  standard 
barrels  had  been  adopted  by  that  province.  The  investigations  suggest  that 
the  adoption  of  the  flat  hoop  would  emphasize  the  standard  size  of  the  Nova 
Scotia  barrel.   The  majority  of  the  retailers  approved  the  flat-hoop  barrel. 
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Brai  Is.  Retailers  showed  familiarity  with  the  principal  brands  of  British 
Ci  tumbia  apples,  and  expressed  definite  appreciation  of  the  best. 

In  the  case  of  barrelled  apples,  however,  very  few  retailers  paid  any  atten- 
tion to  brands,  and  no  brand  was  sufficiently  well  known  to  be  described  as 
popular.  It  was  stated  thai  there  was  no  inducement  to  buy  barrelled  apples 
.  g  to  the  name  of  the  packer  only,  since  there  was  often  as  much  varia- 
tion between  the  quality  of  different  consignments  from  the  same  packer  as 
between  consignments  from  different  packers. 

CANADIAN  FRUIT  TRADE  COMMISSIONER 

(Address)     J.  FORSYTH  Smith, 

Walter  House,  Bedford  St., 
Strand,  W.C.  2, 
London. 

Territory  for  frisk  fruit  only-  covers  the  United  Kingdom,  Norway, 
Denmark,  Sweden,  France,  Holland,  Belgium,  Germany,  and  Spain. 
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THE  APPLE  MARKET  IN  EGYPT 

Yves  Lamontagne,  Canadian  Trade  Commissioner 

Cairo,  May  30,  1931. — During  the  last  four  calendar  years  imports  of  apples 
into  Egypt  were  as  follows  (values  converted  into  Canadian  dollars  at  the  rate 
of  5  dollars  per  Egyptian  pound) : — 

1927  1928  1929  1930 

United  States   $168,000       $163,000       $234,000  $253,000 

Turkey   143.000         208,000         204.000  202,000 

Other   117,000  73,000  72,000  161,000 

Total   $428,000       $444,000       $510,000  $616,000 

It  will  be  seen  from  the  above  table  that  the  United  States  is  the  principal 
source  of  supply,  in  so  far  as  value  is  concerned  but,  quantitatively,  Turkey  is 
by  far  the  largest  supplier. 

Canadian  apple  imports  are  not  shown  in  the  Egyptian  trade  statistics, 
but  from  Canadian  sources  it  appears  that  from  $1,075  in  the  fiscal  year  end- 
ing March,  1928,  shipments  from  Canada  increased  in  value  to  $18,925  in  the 
year  ending  March,  1930.  For  the  fiscal  year  just  ended,  this  figure  was  further 
increased  to  $28,620.  In  view  of  the  consumers'  demand  for  Canadian  apples, 
which  are  preferred  to  American  varieties  on  account  of  their  firmness  and 
flavour,  Egyptian  fruit  importers  are  keen  to  obtain  a  greater  part  of  their 
requirements  from  -Canada,  and  doubtless  the  coming  season  will  witness  a 
further  substantial  increase  in  Canadian  shipments  to  Egypt. 

Varieties. — Yellow  Newtowns,  Extra  Fancy  and  Fancy,  are  preferred, 
while  Winesaps  and  Winter  Bananas  are  also  imported.  Nova  Scotia  apples 
have  been  unsuccessful,  while  Ontario  apples  have  not  as  yet  been  tried  on  the 
Egyptian  market. 

Sizes. — The  demand  is  for  the  largest  sizes,  80  to  125  to  the  case. 

Duty. — There  is  but  a  single  rate  of  duty  on  imports,  applicable  to  all 
countries  of  origin,  and  it  is  levied  on  the  gross  weight.  Actually  the  duty  is 
24  piastres  per  100  kilos  gross,  equal  to  about  55  cents  per  100  pounds.  A  quay 
duty  of  10  per  cent  of  the  customs  duty  must  be  added  to  this.  Canada,  there- 
fore, competes  with  the  United  States  on  equal  terms  in  this  respect. 

Terms. — Usual  terms  are  payment  through  irrevocable  credit  in  New  York, 
but  cash  against  documents  is  suggested  by  importers  to  develop  trade  with 
Canada.  However,  in  view  of  the  present  unsatisfactory  conditions  prevailing, 
it  is  advisable  not  to  depart  from  the  basis  of  irrevocable  credits  this  year. 

Quotations.— -It  is  preferable  to  quote  c.i.f.  port  of  Alexandria,  as  it  is  almost 
impossible  to  obtain  information  on  freight  rates  from  Canada  locally. 

Transportation.— Apples,  in  order  to  arrive  in  the  best  condition,  must  be 
handled  as  little  as  possible,  and  they  should  not  be  transhipped.  Transhipment 
also  has  the  disadvantage  of  increasing  the  cost  of  transport.  British  Columbia 
apples  can  be  shipped  across  Canada  by  rail  to  Eastern  Atlantic  ports  and 
placed  on  board  vessels  sailing  direct  to  Egypt,    Last  year,  Messrs  Elder 
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Dempster  &  Co,  provided  a  regular  monthly  service  from  Eastern  Canadian 
ports  to  Egypt,  which  greatly  facilitated  business.  It  is  understood,  however, 
that  tin-  service  has  been  discontinued,  and  will  not  be  resumed  until  January, 
1^32,  Apart  from  this,  the  Ellennan  A:  Buekncll  Steamship  Company  (agents 
in  Canada,  New  Zealand  Shipping  Company,  Hoard  of  Trade  Building,  Mont- 
real, and  .1 .  T.  Knight  &  i  )o.,  Saint  John,  N.B.)  provide  a  service  from  Saint  John, 
\  B  .  to  Alexandria,  sailing  OK  or  about  the  25th  of  every  month.  The  rate  on 
apples  is  vi  50  a  barrel  and  60  cents  a  box.  This  line  has  no  refrigerated  space, 
but  importers  in  Egypt  consider  that  this  is  not  necessary  until  March,  pro- 
vided proper  care  i<  taken  in  regard  to  stowage,  so  as  to  afford  as  much  pro- 
tection  as  possible  from  heat,  [n  March,  the  warm  season  in  the  Mediterranean 
begins  ami  refrigeration  is  aecessary» 

This  Season's  Quotations.    Purchases  in  the  case  of  shipments  from  Canada 
i  at  prices  ranging  from  $3.25,  lor  the  earliest  arrivals,  to  $2.70  per 
\  i  \    dria.    These  prices  were  in  line  with  those  paid  for  American 
apple-,  and  even  sometimes  a  little  above  them.    These  quotations  apply  to 
Extra  Fancy  and  Fancy  Newtowns. 

A-  Canadian  apples  have  only  been  on  the  Egyptian  market  a 
rs,  and  in  view  of  the  preference  shown  for  them  over  the  American 
product,  special  attention  must  be  given  to  the  packing,  so  as  to  keep  up  the 
reputation  achieved.    If  this  is  done,  Canada  should  be  able  rapidly  to  increase 
ts  exports  of  apples  t»>  this  country  to  from  five  to  ten  times  the  present  amount 
of  business  it  has  been  able  to  do  so  far. 


OTTAWA:  Printed  by  F.  A.  Acland,  Printer  to  the  King's  Most  Excellent  Majesty,  1931. 
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GREEK  MARKET  FOR  APPLES 


Henri  Turcot,  Canadian  Trade  Commissioner 


Athens,  May  16,  1931. — Local  apples,  grown  mainly  in  the  Volo  district; 
are  of  a  low  grade,  small,  sweet,  and  of  a  reddish  colour.  As  a  rule  the  crop  is 
good  only  every  other  year.  Even  in  the  best  years,  the  yield  is  not  sufficient 
to  meet  requirements.  During  a  good  crop  year  the  production  amounts  to 
about  33,840,000  pounds,  whereas  during  a  bad  crop  year  (1930-31)  a  produc- 
tion of,  say,  5,230.000  pounds  may  be  anticipated. 

These  apples  come  to  the  market  in  baskets,  crates,  or  loose  in  the  farmer's 
cart.  They  are  priced  according  to  supply  and  demand,  generally  between 
drachmae  6  and  10  per  oke  (2-J  to  4|  cents  per  pound). 


During  1930-31,  owing  to  the  short  crop,  60,000  boxes  of  apples  were 
imported,  chiefly  from  the  United  States,  the  two  most  important  shippers  being 
Hood  River  Produce  Exchange  and  American  Fruit  Growers  Incorporated.  It 
is  estimated  that  in  1930-31  these  two  concerns  supplied  60  per  cent  of  the 
total  foreign  imports  of  apples  to  the  Greek  markets. 

Imported  apples  originate  mostly  in  the  United  States,  with  some  small 
quantities  coming  from  Russia,  Turkey,  and  Roumania. 

Practically  all  importations  have  been  of  Winesaps  and  Newtowns,  mainly 
Extra  Fancy. 


The  American  varieties,  Winesaps  and  Newtowns,  Extra  Fancy  for  the 
greater  part,  find  great  favour  with  the  Greek  market,  and  seem  to  meet  ade- 
quately the  desire  of  the  consumers  for  colour,  quality,  and  price,  especially 
the  Winesaps.  A  trial  shipment  of  Delicious  was  recently  made  to  Greece,  bur, 
chiefly  on  account  of  the  higher  prices,  did  not  find  favour  with  consumers. 
Furthermore,  it  has  not  quite  the  proportion  of  high  red  colour  that  is  such  a 
popular  feature  in  this  market.  Importers  are  not  willing  to  touch  them 
again.  What  is  wanted  is  sweet  or  mildly  sub-acid,  juicy,  and  both  tender  and 
firm  apples,  of  a  red  colour,  sizes  80  to  125  only  being  in  demand.  Apples  in 
Greece  are  not  cooked,  but  eaten  raw. 

The  Mcintosh  and  Jonathan  varieties  are  both  known  to  some  importers, 
but  have  never  been  sold  on  the  market.  The  Mcintosh,  although  a  first-quality 
apple, 'is  unsuitable  on  account  of  tendency  to  bruising  in  shipment. 

The  other  varieties  of  Canadian  apples  are  not  known.  However,  those 
having  the  above-mentioned  characteristics  would  stand  a  good  chance  of  enter- 
ing this  market,  provided  prices  are  in  line  with  the  American  product,  due 
consideration  being  given  to  the  difference  in  duty.  It  would  therefore  appear 
that  the  Jonathan  would  find  favour  should  a  trial  shipment  be  made  in  order 
to  test  the  market. 


The  buying  season  for  transatlantic  apples  begins  in  Greece  towards  the 
last  week  in  October  and- ends  in  May.  Orders  for  early  shipments  arc  passed 
in  September.    It  may  be  said  that  the  first  shipments  of  American  apples  are 
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hew  before  the  end  of  October  eaoh  year.   Newtowns  and  Winesaps  compose 
these  shipments,   Turkish  apples  are  in  the  market  from  October  to  December, 
v.   ile  those  originating  in  Russia  reach  this  market  during  November,  Decem- 
ber,  and  January.    Local  apples  are  on  bhe  market  from  October  to  March. 
Large  Sites  only  are  desired,  these  preferred  ranging  from  80  to  125. 

PACKING 

[mported  apples  originating  in  the  United  States  are  at  the  present  time 
all  packed  in  50-pound  boxes  (gross  weight)  and  are  separately  wrapped  in 
pa]  k  r.   The  boxes  do  no1  bear  any  marking  beyond  a  printed  label,  in  gay 
i  lours,  pasted  on  each  end,  giving  the  name  of  the  packer,  the  variety  of  apples, 
ami  a  picture  of  the  fruit. 

So  far,  apples  in  barrels  have  not  been  imported  into  Greece.    It  is  stated 
the  average  retailer  is  nol  prepared  to  buy  so  large  a  package,  as  the  box 
sidered  far  more  convenient,  lending  itself  to  the  small-scale  business  on 
which  sales  of  imported  t'rnit  depend.    The  rough  treatment  to  which  goods  are 
ted  in  the  port  of  Piraeus  militates  against  apples  being  imported  in 
barrels.    Importers,  however,  have  declared  that  they  would  not  be  averse  to 
trying  this  scheme  with  a  small  shipment,  provided  prices  are  right.   The  varie- 
ties suggested  for  such  trial  shipments  are  AVagners,  Baldwins,  Ben  Davis,  and 
Gano. 

DUTY 

The  duty  is  levied  on  the  gross  weight,  and  not  on  the  actual  fruit  con- 
tents.  This  duty  amounts  to  51  cents  per  220  pounds  in  the  case  of  apples 
originating  in  a  country  which  is  entitled  to  minimum  rates  (as,  for  instance, 
the  United  States)  and  to  $1.01  for  countries  with  which  Greece  has  not  con- 
cluded a  treaty.  Canadian  apples  are  dutiable  under  the  maximum  rates,  and 
the  difference  in  favour  of  the  United  States  thus  amounts  to  11  cents  per  box. 

TERMS 

The  tendency  for  importers  may  be  to  ask  for  cash  against  documents, 
ble  in  Greece,  but  of  late  American  shippers  have  insisted  upon,  and 

obtained,  payment  through  irrevocable  confirmed  credit  in  New  York.  This 
is  now  general,  and  Canadian  shippers  will  be  able  to  secure  these  more 

satisfactory  terms  without  serious  difficulty. 

QUOTATIONS 

All  quotations  are  required  c.i.f.  Piraeus,  the  port  of  Athens,  and  must 
include  10  cents  a  box,  or  20  cents  a  barrel,  for  the  agent's  commission.  It  is 
customary  for  the  buyer  to  put  up  the  credit  and  the  agent  collects  his  com- 
mission  from  the  shipper.  « 

Recent  prices  at  which  American  apples  have  been  purchased  at  $3  c.i.f. 
Piraeus  for  Winesaps,  Extra  Fancy,  and  $3.35  c.i.f.  Piraeus  for  Newtowns,  Extra 
Fancy.    These  quotations  include  the  agent's  10  cents  commission. 

TRANSPORTATION 

United  States  apples  are  generally  shipped  via  New  York.  Shipment  is 
made  by  the  following  lines: — 


New  York  to  Greece  Time  of  Journey 

United  States  Export  Line  . ...  18  to  22  days. 

National  Steam  Navigation  Co.  Ltd.  of  Greece   14  days. 

Cosulich  Line  (to  Patras)   12  days. 
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Of  late  shipments  have  been  made  via  all-sea,  the  apples  being  shipped 
through  Seattle  by  the  steamers  of  the  Navigazione  Libera  Italiana,  who  have 
regular  monthly  sailings  of  ships  equipped  with  refrigerating  apparatus.  These 
steamers  discharge  at  Marseilles,  the  apples  being  then  transhipped  to  Piraeus. 
The  rate,  including  transhipment  at  Marseilles,  quoted  by  the  Italian  company 
is  $1.35  per  case.  To  this  figure  should  be  added  another  20  cents  for  railroad 
freights  from  growing  districts  to  Seattle,  making  the  total  $1.55  per  case. 

Canadian  apples  could  also  follow  this  route,  shipment  being  made  at 
Vancouver.  The  rate  is  the  same — i.e.  $1.35,  plus  20  cents  for  inland  charges. 
Apples  shipped  this  way  take  about  forty-one  days  from  date  of  sailing  from 
Vancouver  to  arrival  at  Piraeus.  Owing  to  the  fact  that  for  the  greater  part 
of  the  journey — thirty-five  days  from  Vancouver  to  Marseilles — the  apples  will 
be  stored  in  refrigerated  space,  these  should  arrive  in  better  condition  than  if 
shipped  by  way  of  New  York,  as  none  of  the  steamers  plying  between  New 
York  and  Greece  have  refrigerated  space. 

Shipments  could  also  be  made  in  the  following  two  ways: — 

(1)  Via  New  York,  without  refrigeration,  and  common  stowage  to  Piraeus  $1  35 

(2)  Via  New  York,  with  refrigeration,  and  common  stowage  to  Piraeus   1  87 

For  barrelled  apples,  shipments  would,  no  doubt,  have  to  be  via  New  York. 
As  apples  in  barrels  have  not  as  yet  been  imported,  freight  rates  are  not  avail- 
able. 

WEIGHT  IMPORTANT 

Wholesale  buyers  dispose  of  the  fruit  to  retailers  on  the  basis  of  the  actuai 
weight,  not  as  per  box.  The  difficulty,  or  perhaps  the  impossibility,  of  doing 
much  to  ensure  full  weight  is  appreciated,  but  it  is  certain  that  if  a  good  weight 
can  be  offered  in  the  introductory  shipments,  this  would  have  an  important 
bearing  on  future  business. 

POSSIBILITIES  FOR  CANADIAN  APPLES 

In  order  to  introduce  Canadian  apples  into  the  Greek  market,  competitive 
prices  would  have  to  be  quoted,  due  regard  being  given  to  the  extra  duty  to 
which  Canadian  produce  is  subject.  In  other  words,  the  possibilities  for  enter- 
ing this  market  are  determined  by  price. 

While  Jonathans  are  known  to  some  importers,  this  variety  has  never  been 
put  on  the  market.  Importers  have  stated  that  American  shippers  did  not 
recommend  this  variety,  as  not  keeping  well,  but  the  local  firms  making  these 
statements  were  not  in  a  position  to  say  whether  this  was  said  because  they  did 
not  wish  to  ship  Jonathans,or  because  this  variety  of  apples  would  not,  in  fact, 
stand  the  long  journey. 

Although  no  apples  are  at  present  being  imported  in  barrels,  importers  have 
stated  their  willingness  to  introduce  barrelled  apples  into  this  market,  and  it 
is  possible  that  Canadian  barrelled  apples  could  find  a  good  opening  provided 
the  right  kind  is  sent.  It  would,  however,  be  necessary  for  small  trial  shipments 
to  be  made  in  order  that  importers  may  judge  for  themselves  the  quality  of  the 
apples,  and  whether  or  not  they  are  well  able  to  stand  the  long  journey,  and 
find  favour  with  the  public.  Any  shipments  so  made  would  have  to  be  on  a  con- 
signment basis,  as  no  importers  are  willing  to  open  a  confirmed  credit  for  goods 
with  which  they  are  not  familiar. 
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The  rough  treatmenl  to  which  goods  are  subjected  in  the  port  oT  Pii^eus 
is,  however,  a  factor  which  makes  importers  doubtful  of  dealing  in  fruit  in 
barrels. 

Canadian  apples  are  as  yei  unknown  in  the-  Greek  market.   To  overcome 
licap  Canadian  exporters  will  have  to  make  an  effort  to  offer  competi- 
tive prices  with  due  regard  to  the  adverse  tariff,  as  the  determining  factor  in 
; imj;  a  start  will  be  the  price, 
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HAMBURG  APPLE  MARKETV^ 


Hamburg,  June  25,  1931. — Experience  would  suggest  that  the  apple  crop 
of  Germany  and  Northern  Europe  alternates  between  a  good  year  and  a  bad 
year.  Certainly  this  rotation  has  been  the  case  for  the  past  several  years,  as 
the  imports  of  overseas  apples  clearly  signify. 

In  1928  the  German  crop  was  poor,  resulting  in  a  then  record  quantity 
of  imported  apples  being  sold  on  the  Hamburg  market  during  the  1928-29 
season.  Over-optimism,  however,  caused  an  accumulation  of  stocks,  which 
brought  about  a  serious  fall  on  the  market  in  March.  The  1929  German  crop 
was  very  good,  with  a  consequent  decrease  in  apple  imports  during  the  1929-30 
season,  and  the  market  fluctuated  according  to  arrivals.  The  shortest  apple 
crop  in  Germany  for  thirty  years  was  recorded  in  1930,  with  the  result  that  the 
sales  of  overseas  apples  on  the  Hamburg  market  during  the  1929-30  season 
have  been  far  in  advance  of  any  previous  year.  A  frost  in  January,  which 
caused  a  dry  fruit  in  the  Spanish  orange  crop,  was  a  further  factor  contributing 
to  the  increased  sale  of  apples  in  Germany. 

This  season  the  arrivals  of  North  American  apples  at  Hamburg  have  com- 
prised a  total  of  373,474  barrels,  3,224,550  boxes,  and  201,703  bushel  baskets — 
the  last-named  a  comparatively  new  departure,  each  basket  containing  the 
equivalent  of  a  box.  York  Imperials,  Ben  Davis,  and  Baldwins  were  the  most 
prominent  varieties  of  barrelled  apples  sold,  while  Jonathans,  Rome  Beauties, 
Winesaps,  and  Newtowns  were  the  chief  varieties  of  boxed  apples. 

Prices  have  been  generally  satisfactory  throughout  the  season,  and  there 
have  been  no  heavy  fluctuations.  The  market  broke  about  the  middle  of  June, 
which  was  appreciably  later  than  usual,  due  partially  to  the  large  arrivals,  but 
chiefly  to  the  appearance  of  home-grown  small  fresh  fruits. 

The  following  table  shows  the  imports  of  apples  into  Hamburg  from  the 
United  States  and  Australia  for  each  season  from  1924  to  date,  with  an  esti- 
mate of  this  season's  arrivals  from  Australia:  — 

Hamburg  Apple  Imports 


Season 

1924-  1925  

1925-  1926   

1920-1927   

1927-  1928   

1928-  1929   

1929-  1930  

1930-  1931   

In  addition  to  the  above  there  have  been  received  at  Hamburg,  during  the 
past  three  seasons,  some  30,000  to  50,000  boxes  of  Chilian  apples,  but  gener- 
ally the  quality  and  flavour  are  not  equal  to  the  American  and  Australian 
apples. 


United  States 

Australia 

Bushel 

Barrels 

Boxes 

Baskets 

Api  il-July 

Boxes 

42,110 

325,549 

1925 

102,926 

54.592 

608,885 

1926 

2  IS.  US 

365,334 

1.258,242 

1927 

232,134 

22,365 

821,397 

1928 

849,778 

211.500 

2.739,345 

1929 

623,016 

40,567 

1.038,320 

1930 

1,035,975 

373,474 

3,224,550 

201,703 

1931 

570,000 

(estimate) 
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The  quantities  of  Canadian  apples  that  have1  been  received  at  Hamburg  in 
recent  Beasons  have  beeu  negligible,  due  mainly  to  a  lack  of  knowledge  of 
looal  conditions,  Unfortunately,  Canadian  exporters,  as  compared  with  those 
of  the  United  States,  have  a  duty  handicap  bo  overcome.  In  the  absence  of  a 
trade  treaty  between  Canada  and  Germany,  Canadian  apples  arc  subject  to  a 
duty  of  K.M.15  ($3.57)  per  LOO  kg.  (220  pounds),  or  about  72  cents  a  box, 
whereas  United  States  apples  are  dutiable  at  the  rate  of  R.M.7  ($1.60)  per 
LOO  kgN  or  approximately  34  cents  a  box. 

At  this  date  the  European  apple  crop  prospects  for  1931  arc  considered 
favourable  bo  a  better-than-average  crop.  As  far  as  Germany  is  concerned, 
bl  ssoma  have  been  good  and  the  June  weather  satisfactory.  In  Northern  and 
Central  Germany  there  has  been  plenty  of  moisture  and  the  drop  comparatively 
Bmall.  Southern  Germany  has  been  drier,  and  the  dropping  has  been  greater, 
but  not  considered  to  be  harmful.  From  a  kmg  view,  therefore,  it  would  seem 
that  the  German  consumption  of  foreign  apples  In  the  1931-32  season  will  be 
greatly  reduced. 


Ottawa:  Printed  by  F.  A.  Acland,  Printer  to  the  Kings  Most  Excellent  Majesty,  1931. 
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London,  November  26,  1931. — The  eleventh  Imperial  Fruit  Show,  held  in 
the  City  Hall,  Manchester,  from  October  30  to  November  7,  was  fully  in  keep- 
ing with  the  high  standard  that  has  been  set  for  this  event  ever  since  it  was 
started  in  1921.  The  displays  of  fruit  were  even  better  than  usual,  the  stands 
were  particularly  attractive,  and  the  nature  of  the  hall  brought  about  an  effect 
of  compactness  that  was  a  definite  improvement  on  conditions  that  have  pre- 
vailed on  some  occasions  in  the  past. 

In  one  more  very  important  respect  the  show  was  an  outstanding  success. 
The  attendance,  though  still  short  of  the  90,000  record  at  Birmingham  in  1929, 
was  equal  to  that  at  Leicester  last  year,  reaching  something  over  79,000. 

Publicity  arrangements  also  were  most  effective,  the  show  was  accorded  an 
excellent  press,  and  Manchester  people  were  given  every  opportunity  of  realizing 
that  Empire  apples  are  decidedly  worthy  of  the  preference  that  British  con- 
sumers naturally  desire  to  give  to  the  products  of  British  horticulture  in  this 
country  and  overseas. 

THE  EMPIRE  MARKETING  BOARD  SECTION 

The  Empire  Marketing  Board  Section,  as  usual,  was  the  dominating  feature 
of  the  show,  assembling  in  picturesque  variety  and  with  all  the  enhancement  of 
decorative  art  and  skilful  design  particularly  attractive  displays  of  fruit  from 
England  and  all  the  various  parts  of  the  Empire,  Australia,  and  New  Zealand, 
emphasizing  the  fact  that  apples  are  procurable  in  England  throughout  the  year, 
by  showing  apples  picked  early  in  the  spring  and  held  in  cold  storage  for  the 
purposes  of  the  show. 

The  Canadian  stand  occupied  a  long  frontage,  the  whole  of  one  side  of  the 
section,  and  comprised  a  superb  display  of  the  finest  apples  from  all  fruit-growing 
provinces  of  Canada,  some  in  commercially  packed  boxes  and  others  in  fancy 
baskets,  while  fruit  preserved  in  bottles  added  considerably  to  the  decorative 
effect  and  was  the  subject  of  continued  inquiry  from  interested  visitors. 

The  display  was  divided  into  sections  representing  Ontario,  Nova  Scotia, 
British  Columbia,  and  the  Fruit  Branch,  Department  of  Agriculture,  Ottawa, 
the  three  former  displaying  the  principal  commercial  varieties  of  the  respective 
provinces,  while  the  Fruit  Branch  display  was  a  composite  of  fruit  from  all  parts 
of  the  Dominion,  including  a  number  of  boxes  of  Fameuse  apples  from  Quebec. 
The  Fruit  Branch  display  also  made  a  special  feature  of  a  new  carton  pack  for 
apples,  designed  to  encourage  the  purchase  of  apples  by  the  package  by  con- 
sumers who  are  not  prepared  to  buy  a  full  box  at  a  time.  These  cartons  consist 
of  single-layer  trays  containing  from  fifteen  to  twenty  apples  each,  packed  in 
the  standard  commercial  box,  eight  cartons  to  a  box.  They  attracted  a  great 
deal  of  interested  attention  on  the  part  of  the  trade. 

The  whole  Canadian  stand  was  arranged  so  as  to  impress  fruiterers  with  the 
use  that  could  be  made  of  the  apple  advertising  material  provided  by  the  Cana- 
dian Government  advertising  fund,  the  Red  Maple  Leaf  price  tickets  being  used 
as  name  cards,  while  full  sets  of  posters  adorned  the  base  of  the  display  shelving, 
and  the  large  tl  Buy  Canadian  Apples  "  bus  poster  brightened  up  the  front  of  the 
counters. 
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A  very  considerable  quantity  of  literature  advertising  Canadian  apples  was 
distributed  to  the  publio,  who  always  show  the  greatest  interest  in  anything  of 
this  kind,  and  especially  in  the  recipe  books.  Twice  the  usual  quantity  of  the 
latter  were  distributed  this  year,  together  with  sonic  5,000  copies  of  a  special 

U  1  eaf  Cut-out  booklet  giving  information  as  to  varieties  and  seasons. 

FREE  DISTRIBUTION  OF  APPLES 

Phe  free  distribution  of  samples  of  Empire  fruits,  which  has  for  some  years 
been  a  most  popular  feature  of  the  Fruit  Show,  was  again  carried  out,  every 
visitor  receiving  on  entrance  a  coupon  entitling  him  to  a  sample  of  Canadian  or 
English  apples,  Australian  apples  or  sultana  raisins,  New  Zealand  apples,  or 
South  African  oranges.  Some  30,000  samples  of  Canadian  apples  were  given  out 
in  this  way,  a  very  convincing  method  of  demonstrating  that  the  purchaser  of 
Canadian  fruit  loses  nothing  in  quality  by  giving  a  patriotic  preference  to  the 
products  of  Empire  orchards. 

SPECIAL  ATTRACTIONS 

The  policy  of  providing  special  attractions  in  addition  to  those  offered  by 
the  displays  of  fruit  was  again  carried  out  very  effectively,  the  Debroy  Somers 
Band,  a  nationally  famous  aggregation  of  musicians,  providing  the  music,  while 
the  Palace  of  Beauty,  so  successful  in  attracting  the  public  in  1929  and  1930, 
was  again  a  feature  of  special  popular  interest. 

The  original  idea  of  the  Palace  of  Beauty  had  been  that  the  various  stands 
to  represent  England  and  the  Dominions,  but  at  Leicester  in  1930  a  new 
development  was  the  use  made  of  this  feature  to  advertise  particular  brands  of 
fruit.  This  year  Canada  took  up  the  brand-advertising  idea,  and  was  therefore 
represented  by  three  stands  in  the  Palace  of  Beauty. 

"  Miss  Canada,"  representing  the  Dominion,  was  a  particularly  winsome 
child,  seated  on  a  huge  apple,  with  an  effective  silver  and  green  background  and 
baskets  of  apples  displaying  fruit  in  profusion.  A  special  effort  had  been  made 
to  select  a  type  of  child  beauty  similar  to  that  represented  in  the  chief  apple 
poster  got  out  in  connection  with  the  Canadian  apple  advertising  campaign, 
showing  a  child  eating  an  apple.  This  effort  was  so  successful,  the  living  "  Miss 
Canada  "  was  so  exact  a  reproduction  of  the  poster  original,  that  the  striking 
likeness  furnished  occasion  for  a  special  newspaper  story  illustrated  by  pictures 
of  the  poster  and  the  child.  The  stand  carried  the  words  "  Canadian  Apples  for 
Health  and  Beauty.,, 

The  British  Columbia  Fruit  Shippers  Limited,  of  Vernon,  B.C.,  had  an 
attractive  stand  to  represent  their  "  Big  Chief  Brand."  This  was  particularly 
successful  as  a  brand  advertisement,  "  Miss  Big  Chief  "  being  attractively  cos- 
tumed as  an  Indian  maid  sitting  in  front  of  her  wigwam,  with  a  background 
showing  an  orchard  vista  in  a  decorative  surround  of  large  red  apples.  The 
orchard  vista  w  as  done  on  transparent  fabric,  which  permitted  a  large  reproduc- 
tion of  the  Indian  head  of  the  brand  to  show  through  when  back  lights  were 
turned  on,  while  the  sign  "  Big  Chief  Canadian  Apples  "  further  emphasized  the 
desired  object  of  brand  publicity. 

The  Occidental  Fruit  Company  of  Kelowna,  B.C.,  was  represented  by 
•  Miss  Occidental,"  a  charming  young  lady  sitting  in  front  of  a  large  receptacle 
overflowing  with  Canadian  apples,  while  a  mechanical  device  produced  the  effect 
of  a  constant  stream  of  apples  pouring  into  the  container.  The  background 
was  an  attractive  effect  of  trees  and  mountains,  effective  lighting  emphasized 
every  important  feature,  and  prominent  signs  announced  "  Occidental  Canadian 
Apples  "  and  11  The  Fountain  of  Perpetual  Health." 

Other  entries  were  "  Miss  England  "  as  the  centre  of  a  typical  English 
orchard  and  garden  scene,  the  "Three  Rings"  brand  of  oranges,  and  the  "  Sports 
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Girl,"  an  effective  reproduction  of  one  of  the  best  posters  used  in  the  apple 
advertising  propaganda  of  the  Fruit  Trades'  Federations. 

The  Palace  of  Beauty  formed  a  separate  pavilion  outside  the  show  hall,  and 
it  proved  a  very  great  attraction,  as  it  was  constantly  crowded  with  visitors 
quite  willing  to  pay  the  small  extra  fee  for  admission.  Popular  interest  in  this 
feature  was  also  stimulated  by  arrangements  made  for  a  voting  competition  as 
to  which  of  the  stands  was  the  most  attractive. 

SPECIAL   CANADIAN  PUBLICITY 

Publicity  arrangements  in  connection  with  the  show  this  year  were  excep- 
tionally good,  photographs  of  the  Canadian  exhibits  were  published  in  the  trade 
and  general  press,  the  Manchester  newspapers  were  very  helpful,  and  the  three 
Canadian  beauties.  Miss  Canada.  Miss  Occidental,  and  Miss  Big  Chief,  added 
to  the  effectiveness  of  the  advertising. 

A  very  successful  publicity  feature  was  the  visit  paid  by  the  trio  to  a  large 
Manchester  school  in  a  poor  area,  where  Canadian  apples  were  distributed  to 
all  the  pupils,  over  a  thousand  in  number. 

I-ETTER5  TO  CAN. AD  A 

An  interesting  scheme  was  a  competition  arranged  in  co-operation  with  one 
of  the  Manchester  papers.  Several  boxes  of  Canadian  apples  were  offered  as 
prizes  for  the  best  letter  by  a  Manchester  school  child,  addressed  to  a  ;'Canadian 
Cousin,''  telling  about  what  had  been  seen  of  the  Canadian  exhibits  at  the  show. 
This  constituted  a  most  effective  method  of  publicity,  not  only  because  of  the 
prominent  space  occupied  in  the  newspaper  to  advertise  the  competition,  but 
because  of  the  interest  necessarily  excited  in  hundreds  of  homes  from  which  the 
competitors  were  drawn.  There  is  no  better  way  of  reaching  the  parents  than 
through  the  children. 

A  very  valuable  feature  of  the  idea  also  is  that  arrangements  have  been 
made  to  distribute  the  letters  receive  ::,  in  equal  numbers,  to  schools  in  the  fruit- 
growing areas  of  Nova  Scotia,  Ontario,  and  British  Columbia.  Each  letter  will 
be  placed  in  the  hands  of  a  particular  child  of  the  same  age  as  the  writer,  and 
the  Canadian  children  will  be  asked  to  reply. 

Many  of  the  letters  received  were  excellent  in  form  and  substance,  though 
many  expressed  rather  too  romantic  ideas  of  Canada,  dealing  largely  with  polar 
bears.  Eskimaux,  Indians,  buffaloes,  trappers,  etc.  One  of  the  benefits  of  such 
an  exchange  of  correspondence  will  be  the  opportunity  given  to  you:;.:  Cana- 
dians to  correct  misapprehensions  of  this  kind. 

This  idea  is  one  that  will  be  developed  on  a  large  scale  in  the  future,  and  it 
is  believed  that  it  will  prove  of  considerable  value  both  from  the  standpoint  of 
apple  publicity  and  of  helping  to  educate  the  young  people  of  both  countries 
along  Empire  lines. 

GENERAL  .AND  TRADE  STANDS 

The  City  Hall,  Manchester,  was  one  of  the  most  compact  exhibition  halls  in 
which  the  Imperial  Fruit  Show  has  ever  been  held,  and  this  had  an  important 
effect  in  showing  the  various  stands  to  advantage. 

Displays  in  general  were  of  a  very  high  standard.  Special  interest  was 
taken  in  the  display  of  British  Columbia  apples  shown  by  Messrs.  John  Swift 
Limited.  Smithfield  Market,  Manchester,  the  local  agents  for  the  O.K.  brand. 
This  comprised  a  superb  collection  of  fruit  of  the  principal  commercial  varieties, 
and  it  was  displayed  in  a  five-shelved  pyramid  with  such  taste  and  skill  as  to 
surpass  anything  of  the  kind  ever  previously  shown  at  the  Imperial  Fruit  Show. 
It  was  a  splendid  effort,  of  the  greatest  value  to  the  shippers  from  a  publicity 
standpoint,  and  was  very  generally  admired. 
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CANADIAN  CANNED  FRUIT  STAND 

The  canned  fruit  stand,  an  innovation  last  year,  was  again  a  feature  of  the 
show  of  1031,  and  the  display  was  one  of  the  most  attractive  exhibits  outside  of 
Marketing  Hoard  section.   The  location,  not  far  from  the  Canadian 
ind,  and  fronting  the  special  display  of  British  Columbia  apples  described 
above,  was  one  of  the  besl  in  the  hall,  and  the  design,  with  its  original  and 
ious  system  of  lighting  from  circular  apertures  above,  was  exceptionally 
attractive. 

A.8  m  1930,  the  display  was  very  comprehensive,  including  samples  of  every 
well-known  brand,  and  it  was  arranged  so  as  to  emphasize  the  fact  that  Canada 
6  grades  of  canned  fruit  and  that  the  Standard  is  a  good  general- 

purpose  urade. 

An  attendant  in  charge  of  the  exhibit  made  constant  demonstrations  of 
quality  by  turning  out  tins  of  fruit  for  the  information  of  the  many  interested 

visitors. 

NEW  VARIETIES  OF  APPLES  FROM  THE.  EXPERIMENTAL  FARM 

A  v, :  \  interesting  feature  on  this  stand  was  the  display  of  some  twenty-five 
new  varieties  of  apples  from  the  Experimental  Farm,  Ottawa.  These  were 
ai  ranged  in  plates  on  shelves  easily  accessible  to  the  public,  and  were  attractively 
tieketed  with  their  respective  names. 

A  great  deal  of  interest  was  taken  in  this  exhibit,  especially  by  English 
growers  and  horticulturists. 

THE  BRITISH  EMPIRE  SECTION 

This  Bection  consists  of  two  classes — Dessert  and  Culinary — open  for  com- 
p<  tit  ion  to  fruit  producers  in  all  parts  of  the  British  Empire,  and  is  always  con- 
d  the  most  important  feature  of  the  competitive  classes.  Very  fine  trophy 
cups  and  the  important  cash  prizes  offered — £50,  £20,  and  £10  for  first,  second, 
and  third  prizes  in  each  class — also  contribute  to  its  importance. 

As  in  1931.  special  arrangements  were  made  to  enable  South  Africa,  Aus- 
tralia, and  New  Zealand  to  compete,  the  Southern  Hemisphere  exhibits  coming 
forward  in  the  spring,  and  being  judged  then  by  the  same  judges  who  continued 
in  October  their  work  in  connection  with  the  English  and  Canadian  exhibits. 
It  i-  not  altogether  satisfactory  to  carry  on  judging  in  this  way,  as  it  is  rather 
difficult  to  carry  judging  standards  over  such  an  interval  of  time,  while,  of  course, 
thi  benefii  of  a  direct  comparison  of  the  two  sets  of  entries  is  inevitably  lost. 
However,  the  argument  in  favour  of  complete  Empire  participation  is  so  strong 
•  minor  objections  must  yield  to  this  paramount  consideration. 

The  entries  from  Canada  were  very  few,  the  Associated  Growers  of  British 

mbia,  who  have  an  enviable  and  unbroken  record  in  this  section  since  the 
fir-  Fruit  Show  was  held  in  1921,  not  showing  at  all.  In  the  Dessert  Class  there 
ue  entry  only— Mcintosh  Red,  shown  by  Mr.  James  Lowe,  of  Oyama,  B.C. 
—and  in  the  Cooking  Class  there  were  two:  Yellow  Newtowns  shown  by  Mr. 
Lowe  and  Fallawater  by  Mr.  R.  B.  Phinney,  Nova  Scotia. 

Mr.  James  Lowe  made  a  creditable  effort  and  sent  forward  a  selection  of 
fruit,  but  the  competition  from  English  exhibitors  is  particularly  keen 
i1.  this  Bection,  and  although  his  fruit  was  a  very  close  runner-up  he  was  out- 
pointed in  both  classes  by  English  exhibitors. 

In  the  Dessert  Class  the  winner  was  Mr.  T.  B.  Douglas,  Stratton,  Hatfield 
Peverel,  who  showed  Cox's  Orange,  which  were  awarded  points.  Mr.  Lowe's 
exhibit  of  Mcintosh  Red  tied  for  second  place  with  the  exhibit  of  Worcester 
Mr.  W.  P.  Seabrook,  each  entry  securing  89  points,  or  within  \\ 
points  of  the  winner's  total.  On  colour  the  winner  outpointed  the  loser  by  one 
I  uniformity  of  colour  was  not  perfect,  there  being  definite  differences 
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in  the  colour  of  different  apples  in  the  pack,  while  the  display  was  defective  in 
compactness  to  an  extent  that  interfered  with  alignment  and  justified  lost  points, 
both  under  Solidity  and  Compactness  and  under  Style  and  Appearance.  The 
entry,  though  consisting  of  very  fine  fruit,  was  not  quite  up  to  the  standard  that 
has  been  reached  at  previous  shows.  In  view  of  the  tie  for  second  place  the 
second  and  third  prizes  were  evenly  divided  between  the  two  competitors. 

In  the  Cooking  Class,  Bramley  Seedling  shown  by  Messrs.  F.  &  T.  Xeame, 
Macknade,  Faversham,  secured  first  place  with  93|  points,  against  Mr.  Lowe's 
Newtown  Pippin  with  92^  points.  The  points  lost  by  British  Columbia  on  com- 
pactness with  reaction  on  style  and  height  of  fruit  were  responsible  for  the 
English  win. 

The  Nova  Scotia  entry  of  Fallawater,  while  a  very  creditable  display  from 
a  non-box  area,  lost  heavily  on  packing  points,  lack  of  compactness  destroying 
style  and  appearance. 

Mr.  Lowe  secured  cash  prizes  in  this  section  totalling  £35. 

The  exhibits  shown  by  Australia  and  New  Zealand,  judged  at  the  spring 
show,  were  generally  not  in  the  same  class  as  the  winners.  In  the  Dessert  Class 
the  best  entry  scored  86  points,  44  points  below  the  winner,  others  running  from 
71^  to  85J.  In  the  Cooking  Class  the  best  exhibit  scored  90J,  3  points  below 
the  winner,  others  receiving  from  75t  to  82. 

THE  CANADIAN  CHAMPIONSHIP  SFXTIOX 

When  it  is  considered  that  the  Associated  Growers  of  British  Columbia, 
usually  responsible  for  a  large  entry  list,  did  not  enter  at  all,  the  number  of 
entries  for  this  section  was  very  satisfactory,  totalling  27  as  against  33  in  1930. 

In  the  boxed  classes  there  was  no  entry  of  Snow,  the  usual  prize-winning 
entry  from  the  province  of  Quebec  not  being  in  evidence.  Mr.  James  Lowe,  of 
Oyama,  B.C.,  was  the  only  exhibitor  from  the  Pacific  province,  and  his  showing 
was  very  creditable,  securing  him  gold  medals  and  £7  cash  for  every  entry,  viz., 
Mcintosh  Red,  Jonathan,  Delicious,  Newtown,  and  "  Any  Other  Variety."  The 
fruit  was  superb  except  as  regards  the  perfect  uniformity  of  colour  in  Jonathan 
and  Mcintosh  Red  required  by  the  very  high  standards  set  at  the  Fruit  Show. 
There  were  perceptible  differences  in  the  colour,  which  has  been  avoided  on 
other  occasions.  The  Newtowns  also  showed  both  green  and  yellow  apples. 
Loose  packing  also  was  responsible  for  the  loss  of  several  points. 

In  the  Cox's  Orange  Class  there  was  no  British  Columbia  entry,  but  there 
were  two  splendid  entries  from  Nova  Scotia  by  R.  J.  Slayter  and  E.  W.  Duncan- 
son,  Gaspereau,  which  won  first  and  second  prizes  respectively  and  were  very 
generally  admired.  However,  in  this  case  also  the  packing  was  loose.  The  Nova 
Scotia  entry  of  Crimson  Gravenstein  was  very  loosely  packed  and  presented  a 
very  tumbled  appearance,  also  showing  considerable  bruising  and  some  waste. 

In  the  barrel  classes  the  entries,  all  from  Nova  Scotia,  were  generally  of 
excellent  exhibition  standard.  The  first  prize  Spies  packed  by  W.  G.  Oulton 
were  superb — one  of  the  best  entries  that  has  ever  been  seen  at  the  Fruit  Show. 
They  were  very  generally  admired  and  were  sold  for  the  remarkable  price  of  60s. 
a  barrel.  The  Golden  Russett  entries  by  A.  F.  Parker  and  R.  J.  Slayter,  which 
won  first  and  second  prizes,  were  also  particularly  good,  as  was  the  Baldwin 
first-prize  winner  entered  by  J.  B.  Wilson. 

There  was  a  definite  improvement  in  the  matter  of  slackness,  which  was 
commented  on  as  such  a  marked  feature  of  the  exhibits  in  1930,  but  there  were 
still  a  number  of  entries  showing  this  defect,  notably  the  Golden  Russett  shown 
by  J.  N.  C.  Desborough  and  Somers  McColl,  and  the  Baldwin  shown  by  W.  E.  L. 
Murray  (2  inches  down  in  the  barrel,  face  generally  tumbled).  Bitter  pit  was 
also  found  in  King  shown  by  K.  W.  Borden,  and  in  Spy,  Gravenstein,  and  Bald- 
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win  shown  by  \  F.  Parker,  and  bad  bitter  pit  in  Bramleys  shown  by  H.  Watts. 

Brai  U  5  entry  was  below  exhibition  standard,  slack  and  jumbled  and  with 
do  Q]  y  of  colour,   'The  two  Greening  entries  were  also  inferior,  that  of 

\   1.  Parkf  r  consisting  of  small  unattractive  apples  lacking  in  uniformity,  while 
that  of  W.  S.  Phinney  showed  considerable  scab. 
The  prises  were  won  as  follows: — 

James  Lowe,  Oyama,  B.C. 

Mcintosh,  Jonathan,  Delicious,  Newtown,  and  Any  Other  Variety  (Wine- 

sap). 

JR.  J.  Slaytcr,  Gasper eau,  NS. 
1st— Cox's  Orange. 
2nd — Golden  Russett. 

E.  W.  Duncanson,  Gaspcrcau,  NJS. 
'2nd    Cox's  Orange. 

.1.  P.  Park,  r.  lit  rwick,  NJS. 

1st — Golden  Russett,  Any  Other  Variety. 
2nd — Greening.  Gravenstein,  Baldwin. 

A'.  IT.  Borden,  Wolfville,  N.S. 
1st — King. 

V.  A.  Eaton,  Granville  Centre,  N.S. 
3rd— Golden  Russett. 

W.  S.  Oulton,  Windsor,  N.S. 
1st— Spy. 

2nd— Any  Other  Variety  (Stark). 

J.  B.  Wilson,  Waterville,  N.S. 
1st — Baldwin. 

R.  B.  Phinney,  Middle  ton,  N.S. 

3rd — Any  Other  Variety  (Gano). 
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THE  JUDGES'  SCORING 

The  following  table  gives  the  judges'  awards  in  the  British  Empire  Section, 
and  in  the  various  classes  of  the  Canadian  Championship  Section: — 

British  Empire  Section 


DESSERT  APPLE  CLASS 


Competitor's 
No. 

Packing  Points 

Fruit  Points 

Total 
Points 

Remarks 

Style,  appear- 
ance and 
alignment. 

Height  of  fruit. 

Solidity  and 
compactness 

Neatness  in 
wrapping 

Uniformity  of 
colour  and  size 

Best  com- 
mercial size 

Internal 
condition 

Colour,  skin 
quality  and 
finish  for  the 
variety 

Freedom  from 
disease  and 
pest 

Freedom  from 
bruise  and 
other  damage 

10 

10 

5 

3 

12 

5 

10 

20 

15 

10 

71 

9 

8! 

4| 

3 

111 

5 

10 

17| 

14* 

7 

90* 

1st 

77A 

91 

9 

4* 

3 

101 

5 

9 

16| 

13 

9 

891 

Divide  2nd 

200 

8 

8 

3f 

2f 

11 

5 

10 

18* 

15 

7 

89/ 

and  3rd. 

*100 

3 

5 

1 

2f 

7* 

5 

9 

16| 

15 

9* 

741 

Varying  count 

*51 

5 

81 

41 

11 

81 

5 

9 

16* 

13 

91 

80* 

*55 

4* 

5 

2 

21 

7 

5 

9 

16 

12 

8* 

7H 

Slack  pack 

*57 

4* 

5* 

3 

21 

7 

5 

9 

14 

m 

9 

72f 

Eye  up  pack 

*58A 

6* 

81 

4! 

2 

10 

5 

7* 

17* 

14* 

9* 

86 

*58B 

5* 

91 

41 

2 

10 

5 

8* 

17 

14f 

9* 

85f 

*65 

5 

7 

2 

2 

8* 
8 

5 

7 

17 

14| 

9! 

78 

*7 

3i 

6* 

2| 

5 

9 

m 

15 

8* 

78 

Many  split 

wrap  and  vary- 

ing counts. 

47 

91 

91 

4 

3 

11* 

5 

10 

16* 

12 

8 

88* 

V.H.C. 

49 

8! 
9 

8! 

9 

41 

21 

n 

5 

10 

15 

14* 

5 

85 

51 

4 

2! 

n 

5 

10 

15 

14* 

8 

881 

V.H.C. 

77B 

81 

8* 

4 

3 

10| 

5 

10 

14| 

13* 

9 

861 

1  apple,  brown 

rot. 

77C 

8* 

9 

4! 

3 

101 

5 

10 

13 

14* 

9* 

87* 

H.C. 

COOKING  APPLE  CLASS 


10 

10 

5 

3 

12 

5 

10 

15 

20 

10 

*55 

4* 

7* 

3 

1* 

11 

3* 

9 

12* 
13* 

20 

9* 

82 

Eye-up  pack 

*58A 

7 

9 

41 

2 

10* 

4! 

9 

6 

9 

75* 

Tail  wrap,  bit- 
ter pit. 

*58B 

7* 

9! 

4* 

2 

10* 

4* 

9 

14 

19* 

9* 

90! 

V.H.C,  tail 
wrap. 

38 

9 

91 

4! 

4* 

3 

10* 

5 

10 

12* 

10 

5 

79 

48A 

9* 

81 

3 

11* 

5 

10 

13 

19* 

9 

93! 

1st 

48B 

8* 

7! 

41 

3 

11* 

5 

10 

13* 

18 

8 

89* 

H.C. 

51 

8* 

9 

4* 

3 

11 

5 

10 

12 

12 

5 

80 

Bitter  pit 

54 

8* 

8! 
4 

4* 

3 

HI 

5 

10 

9 

17 

6 

83* 
67! 

75A 

4 

2 

2* 

101 

5 

9 

7* 

18* 

5 

75B 

5 

5 

3 

2! 

9! 
9! 

5 

9 

'  3 

15 

8 

70 

Bitter  pit 

77A 

7* 

8 

8* 

41 
4* 

3 

5 

10 

12 

16 

9* 

85* 

Bitter  pit 

77B 

91 

3 

10 

5 

10 

12 

19 

9! 

90* 

V.H.C,  bitter 
pit. 

102 

8! 

9 

4* 

2* 

11* 

5 

10 

13* 

17* 

9 

911 

3rd 

200 

91 

81 

3* 

21 

111 

5 

10 

13 

19 

91 

921 

2nd 

226 

6* 

7 

3* 

3 

101 

5 

10 

13 

18 

6 

82! 

The  competitors'  numbers  above  marked  with  an  asterisk  represent  Aus- 
tralian and  New  Zealand  exhibitors.  The  numbers  unmarked  by  an  asterisk, 
ranging  from  38  to  102,  represent  English  competitors. 

The  Canadian  competitors  were: — 

No.  200,  James  Lowe,  Oyama,  B.C. 
No.  226,  R.  B.  Phinney,  Middleton,  NJS. 
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Canadian  Championship  Section 

BOXED  APPLES 


Packing  Points 

Fruit  Points 

Claw  and 

description 

• 

i 

h 

111 

-  4>  R 

A  5J 

|H 

I 

1 
tfl 

■v  1 

U 

if 

if 

A 

• 

9 

*o'S 

h 

^8 
P 

il 
-»j  s 

s  s 

W 

Internal 
condition 

Colour,  skin 
quality  and 
finish  for  the 
variety 

Freedom  from 
disease  and 
pest 

Freedom  from 
bruise  and 
other  damage 

Total  points 

Remarks 

10 

10 

5 

3 

12 

5 

10 

10 

Class  2 

lkmv  of 
Mcintosh 

m 

~i 

~\ 

3 

1 1  i 

5 

10 

18 

15 

81 

883 

1st 

Class  3 

lU>XCe»  of 
Jonat  han 

200 

81 

8J 

3i 

3 

113 

5 

10 

16 

15 

8* 

89f 

1st 

Class  4 

Bom  of 
Cox's 

216 

817 

Si 

n 

8! 

8 

3i 

31 

21 

OS 

112 
11 

5 
5 

10 
10 

17 
161 

15 
15 

8 
8 

90} 

87i 

1st 
2nd 

Class  5 

lv\t'.-  of 
Delicious 

200 

H 

0 

31 

2J 

111 

5 

10 

17 

15 

9 

91f 

1st 

Class  6 
P  xcs  of 
Newtown 

200 

Si 

8 

2} 

11? 

5 

10 

16J 

15 

8 

88| 

1st 

Class  8 
Bom  any 
Variety 

200 
216 

n 

5 

8i 

6 

8| 
2i 

3 
2J 

Hi 
in 

5 
5 

10 
10 

m 

14 

15 

7 

9i 

6 

9U 
69£ 

1st 

Bitter 
pit. 
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Canadian  Championship  Section — Concluded 

APPLES  IN  BARRELS 


Class  and 
descrip- 
tion 

Competitor's 
No. 

Packing  points 

Fruit  points 

Total  points 

Remarks 

Style  and 
appearance 

Facing 

Tailing 

Solidity  and 
compactness 

Uniformity  of 
colour  and  size 

Best  com- 
mercial size 

Internal 
condition 

Colour,  skin 
quality  and 
finish  for  the 
variety. 

Freedom  from 
disease  and 
pest 

Freedom  from 
bruise  and 
other  damage 

5 

10 

10 

10 

5 

5 

10 

20 

15 

10 

Class  9 

0  or  0 

223 

4* 

9 

9 

91 

3s 

5 

10 

17 

14 

6 

87§ 

1st 

Barrels  of 

1  bitter 

King. 

pit. 

lass  iu 

5  01  3 

213 

3| 

7 

9 

71 

3| 

5 

10 

15 

10 

6 

761 

Barrels  of 

214 

4 

7 

9 

41 

5 

10 

154 

10 

8 

801 

H.C. 

Golden 

215 

41 

84 

9 

84 

4f 

5 

10 

17 

15 

91 

914 

1st 

Russet. 

216 

4* 

8* 

9 

44 

5 

10 

174 

15 

84 

91 

2nd 

218 

4 

74 

9 

41 

5 

10 

18 

12 

7 

841 

3rd 

223 

3 

8 

9 

8 

4 

5 

10 

13 

14f 

74 

821 

V.H.C. 

5  or  3 

215 

4| 

84 
9 

9 

9 

4} 

5 

10 

17 

6 

& 

791 

H.C. 

Barrels  of 

221 

4* 

9 

9* 

41 

5 

10 

19 

14 

84 

931 

Bitter 

opy. 

pit. 

1st;  1 

bitter 

pit. 

V^idtoo  l£i 

5  or  3 

212 

4 

81 

9 

9 

4| 

5 

10 

144 

2 

4 

70! 

Bitter 

Barrels  of 

pit  and 

Greening. 

scab. 

215 

4 

8 

9 

81 

4 

5 

10 

144 

6 

84 

771 

2nd 

Class  13 

5  or  3 

215 

4 

7 

9 

8 

41 

5 

10 

154 

14 

4 

811 

2nd;  1 

Barrels  of 

bitter 

Graven- 

pit. 

stein. 

Class  14 

5  or  3 

215 

4 

81 

9 

n 

44 

5 

10 

144 

12 

8 

841 

2nd;  2 

Barrels  of 

bitter 

Baldwin. 

pit. 

222 

4| 

84 

9 

94 

4* 

5 

10 

18 

141 

9 

921 

1st 

224 

3 

64 

9 

5 

4 

5 

10 

14 

144 

9 

80 

V.H.C. 

Class  15 

5  or  3 

215 

44 

9* 
6 

9 

94 

4! 

5 

10 

18 

144 

6 

901 

1st 

Barrels  of 

225 

3 

9 

74 

41 

5 

10 

154 

3 

5 

691 

Bad 

any  other 

bitter 

market 

pit. 

variety. 

226 

41 

91 
8 

9  . 

91 

44 

5 

10 

15| 

5 

8 

801 

3rd 

221 

4 

9 

9 

41 

5 

10 

164 

13 

6 

851 

2nd 

The  following  is  a  key  to  the  competitors  in  this  section: — 

No.  200,  James  Lowe,  Oyama,  British  Columbia. 

No.  216,  R.  J.  Slayter,  Gaspereau,  Nova  Scotia. 

No.  217,  E.  W.  Duncanson,  Gaspereau,  Nova  Scotia. 

No.  215,  A.  F.  Parker,  Berwick,  Nova  Scotia. 

No.  223,  K.  W.  Borden,  Wolfville,  Nova  Scotia. 

No.  213,  J.  N.  C.  Desborough,  Middleton,  Nova  Scotia. 

No.  214,  Somers  MoColl,  Granville  Centre,  Nova  Scotia. 

No.  218,  V.  A.  Eaton,  Granville  Centre,  Nova  Scotia. 

No.  221,  W.  G.  Oulton,  Windsor,  Nova  Scotia. 

No.  212,  W.  S.  Phinney,  Melvern  Square,  Nova  Scotia. 

No.  222,  J.  B.  Wilson,  Waterville,  Nova  Scotia. 

No.  224,  W.  E.  L.  Murray,  Centreville,  Nova  Scotia. 

No.  225,  H.  Watts,  Waterville,  Nova  Scotia. 

No.  226,  R.  B.  Phinney,  Middleton,  Nova  Scotia. 
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CANADA  DAY 

riant  new  feature  was  the  holding  of  a  special  "Canada  Day"  on 
Novemb  r  3.  on  which  occasion  the  High  Commissioner  presided  at  a  lunch 
attend  Sir  William  Lobjoit,  Presideiri  of  the  Imperial  Fruit  Show,  and  other 
prominent  members  of  the  show  Committee,  and  by  representatives  of  all  fruit 
:  rade  organisations,  brokers,  and  importers,  wholesale  buyers,  representatives  of 
Canadian  fruit  marketing  organizations,  and  retailers. 

RETAIL  WINDOW  DISPLAY 

As  in  previous  years,  a  very  valuable  publicity  feature  was  the  competition 
arranged  by  the  Empire  Marketing  Hoard  for  the  best  display  of  Empire  fruit 
by  retail  fruiterers  in  the  Manchester  area.  This  was  most  successful,  the 
retaili  all}  responding  and  putting  up  a  large  number  of  very  creditable 

displays. 

SALES  OF  APPLES  TO  THE  PUBLIC 

The  local  retailers'  organization  conducted  a  stall  at  which  the  public  were 
d  facilities  for  securing  supplies  of  show  apples,  the  extra  boxes  and  barrels 
turned  out  by  the  judges  for  fuller  inspection  being  utilized  for  this  purpose. 
Tentative  arrangements  had  been  made  to  have  the  Canadian  apples  offered 
sale  distributed  in  apple-vending  machines.    This  would  have  been  extra- 
ordinarily effective  from  the  advertising  standpoint.    Unfortunately,  difficulties 
arose  which  made  this  impossible. 

SALE  OF  COMPETITION  FRUIT 

The  staged  competition  fruit  was  disposed  of  in  accordance  with  the  regula- 
tions  by  salesmen  nominated  in  some  cases  by  the  competitors  themselves,  or, 
where  no  such  arrangement  had  been  made,  by  the  Fruit  Trade  Commissioner. 

As  in  previous  years,  some  difficulty  was  created  by  failure  on  the  part  of 
exhibitors  to  notify  the  Commissioner  of  arrangements  that  had  been  made,  so 

he  was  in  doubt  as  to  just  what  fruit  was  to  be  left  in  his  hands.  It  is 
Btrongly  urged  that,  in  the  future,  notice  of  intention  on  the  part  of  any  com- 
petitor to  have  his  fruit  sold  by  his  own  dealer  should  be  forwarded  to  the  Fruit 
Trade  Commissioner  before  the  show  opens: — 

Xo  record  is  available  as  to  the  prices  secured  for  fruit  sold  by  salesmen 
appointed  by  certain  exhibitors.  The  prices  paid  for  lots  disposed  of  by  the 
Fruit  Trade  Commissioner  were  as  follows: — 

BOXES 

Fallavcater—R.  B.  Phinney,  12s.  6d. 
Crimson  Gravenstein — A.  F.  Parker,  15s. 

BARRELS 

Kings — K.  W.  Borden,  30s. 

Golden  Russett—A.  F.  Parker,  45s.;  V.  A.  Eaton,  35s.;  Somers  McColl,  35s.;  J.  N.  C. 
Desborough,  30s.;   K.  W.  Borden,  30s. 

Spy— W.  G.  Oulton,  60s.;  A.  F.  Parker,  40s. 
Greening — A.  F.  Parker,  25s.;  W.  S.  Phinney,  20s. 
Gravenstein — A.  F.  Parker,  25s. 

Baldwin— J.  B.  Wilson,  30s.;  W.  E.  L.  Murray,  25s.;  A.  F.  Parker,  25s. 

CONCLUSION 

It  remains  only  to  say,  in  conclusion,  that  the  eleventh  Imperial  Fruit  Show 
fulfilled  every  expectation,  and  was  particularly  satisfactory  from  the  important 
standpoint  of  the  publicity  secured. 


Ottawa:  Printed  by  F.  A.  Acland,  Printer  to  the  King's  Most  Excellent  Majesty,  1932. 
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FRUIT  IMPORT  TRADE  DURING  THE 
SEASON  OF  1931 

J.  Forsyth  Smith,  Fruit  Trade  Commissioner 

London.  February  1,  1932. — The  principal  features  that  have  affected  the 
market  for  Canadian  apples  during  the  season  of  1931  have  been: — 

(1)  There  was  a  general  disruption  of  business  due  to  the  unsettled  con- 
ditions created  by  the  departure  of  Great  Britain  from  the  gold  standard,  with 
the  consequent  uncertainty  as  to  exchange  values,  and  the  handicap  of  an 
exchange  rate  that  considerably  reduced  returns  from  apples  consigned  for  sale 
in  this  country.  The  still  greater  handicap  placed  on  American  fruit  by  the 
much  lower  value  of  the  pound  in  New  York  might  have  been  expected  to  off- 
set this  disadvantage  by  reducing  competition  from  this  source.  Actually,  how- 
ever, much  larger  quantities  of  American  barrelled  apples  were  imported  than 
last  season,  the  United  States  having  no  other  outlet  for  their  surplus. 

(2)  Financial  conditions  were  very  unsettled  in  Germany,  which  greatly 
reduced  the  quantities  of  fruit  that  are  normally  imported  by  that  country, 
forcing  them  upon  the  English  market, 

(3)  Apple  crops  on  the  Continent  were  considerably  heavier  than  during 
1930 — a  year  of  definite  shortage — and  this  in  particular  very  greatly  reduced 
the  Belgian  demand  on  which  Nova  Scotia  and  Ontario  have  depended  in  recent 
years. 

(4)  Virginia  had  an  extraordinarily  large  crop,  and  at  the  same  time  abnor- 
mally depressed  conditions  in  the  United  States  reduced  the  home  demand. 
Deprived  also  of  the  normal  continental  outlet  by  the  relatively  large  crops  in 
those  countries,  and  by  difficult  financial  conditions,  the  Virginia  growers  were 
placed  in  a  most  unfortunate  position,  and  were  forced  to  concentrate  on  the 
British  market  in  spite  of  the  low  value  of  the  pound  in  American  dollars. 
Thousands  of  barrels  of  surplus  apples  were  dumped  on  the  British  market,  with 
no  hope  of  a  profit,  but  merely  in  order  to  cover  costs  and  reduce  liabilities  to 
home  banks,  and  in  spite  of  a  rate  of  exchange  equal  to  a  duty  handicap  of 
$1.40  to  $1.50  per  barrel,  1,135,876  barrels,  as  compared  with  301,573  barrels 
in  1930,  had  been  shipped  during  the  period  up  to  December  31.  This  of  course 
resulted  in  Nova  Scotia  and  Ontario  apples  having  to  face  very  severe  com- 
petitive conditions.  As  both  these  provinces  had  large  crops,  Nova  Scotia's 
being  121  per  cent  and  Ontario's  137  per  cent  of  those  of  1930,  sales  were  effected 
under  very  difficult  conditions. 

(5)  The  relatively  short  crop  in  England  was  a  factor  that  helped  out  tin- 
competitive  situation  very  greatly,  making  it  possible  for  Canadian  cooking 
apples  to  be  disposed  of  quite  early  in  the  season. 

(6)  The  embargo  on  American  apples  of  low  grade  on  account  of  apple 
maggot  continued  in  effect  till  November  15,  and  made  it  possible  for  Nova 
Scotia  to  arrange  for  the  sale  of  an  unprecedented  proportion  of  her  crop  during 
the  early  months  of  the  season  in  order  to  avoid  the  heavy  dumping  of  low-grade 
fruit  to  be  expected  as  soon  as  the  period  of  the  embargo  expired.  There  were 
times  when  supplies  were  so  great  that  there  was  reason  to  fear  that  this  early  rush 
policy  was  overdone,  but,  on  the  whole,  it  justified  itself  as  there  were  extensive 
slumps  in  values  when  the  flood  of  hcld-back  Virginia  fruit  was  released.  All 
markets  during  the  last  six  weeks  of  the  year  were  making  disastrous  returns. 
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{7)  The  boxed  apple  situation  was  very  much  more  satisfactory  as  the  crop 
in  Washington  and  Oregon  was  not  as  large  as  in  1930,  and  the  total  quantities 
oi  boxed  apples  shipped  to  this  country  were  about  a  million  less  than  last  year. 
Very  unfortunately,  British  Columbia  had  an  extraordinarily  small  crop,  and 
•  ie  coincided  with  a  tendency  to  run  to  large  sizes,  which  are  practically  unsale- 
able in  this  country.  As  a  result  shipments  to  this  country  were  scarcely  a  third 
of  tho64  ii  1030,  and  the  demand  was  constantly  greater  than  the  supply.  Prices 
in  general  therefore  were  satisfactory,  though  the  exchange  rate  considerably 
reduced  return-  to  the  shippers, 

(8)  Apples  from  all  parts  of  Canada  were  generally  excellent  in  condition 
and  quality,  though  of  course  there  was  a  certain  proportion  of  inferior  grading 
by  short-sighted  or  Indifferent  packers,    Ontario  made  a  good  start  with  its 
policy  of  putting  up  special  packs  under  careful  supervision,  and  has  already 
cd  an  outstanding  reputation  and  a  special  demand  for  these.    The  prin- 
.!  packs  of  British  Columbia  apples  added  to  the  reputation  they  have  already 
secured,  and  several  brands  hitherto  confined  largely  to  the  north,  were  intro- 
luced  to  the  London  market,  where  they  made  a  splendid  impression.  An  unfor- 
ature  was  the  prevalence  of  a  considerable  amount  of  Jonathan  break- 
down.   Nova  Scotia  apples  showed  a  marked  improvement  in  grade  and  quality 
ami  were  the  subject  of  constant  favourable  comment  by  the  trade. 

(9i  Very  considerable  impetus  was  given  to  sales  of  Canadian  apples  by 
the  compelling  influence  of  the  financial  crisis,  in  converting  the  public  generally, 
as  it  were  at  one  stroke,  to  the  conviction  that  it  was  a  national  duty  to  "  Buy 
British."  The  stress  of  the  unfortunate  conditions  following  the  departure  from 
Id  standard  gave  this  slogan  great  appeal,  and  was  immensely  more  effec- 
tive  in  securing  widespread  action  than  all  that  had  been  previously  done  along 
the  same  lines  in  the  way  of  general  propaganda.  This  was  reinforced  by  the 
Canadian  Government  Apple  Advertising  Campaign,  and  by  a  special  "  Buy 
British  "  campaign  put  on  by  the  Empire  Marketing  Board,  the  results  of  which 
were  felt  in  all  markets. 

1 10)  The  new  grading  system  for  barrelled  apples  continued  to  make  head- 
in  the  appreciation  of  the  trade,  and,  by  increasing  the  values  paid  for  the 
smaller  sizes,  must  have  added  very  considerably  to  the  total  returns  to  shippers. 

The  general  level  of  barrel  apple  prices  was  definitely  lower  than  in  1930, 
as  was  to  be  expected  in  a  season  when  there  was  greatly  increased  competition 
from  the  United  States.  Comparative  prices  for  some  typical  varieties  of  Nova 
Scotia  No.  1  apples  for  the  two  seasons  have  ranged  as  follows:  Gravenstein, 
10s.  to  25s.  as  against  14s.  to  34s.;  Greenings,  15s.  3d.  to  24s.  as  against  14s.  to 
28.-.;  Blenheim,  12s.  6d.  to  23s.  as  against  14s.  to  27s.;  Ribston,  12s.  to  27s.  as 

_  ast  13s.  6d.  to  29s.;  Baldwin,  12s.  to  21s.  as  against  14s.  to  28s.;  Stark, 
12-.  3d.  to  21s.  as  against  lis.  9d.  to  25s.  6d.  In  the  case  of  King,  however,  the 
range  of  values  was  exactly  the  same  in  both  seasons,  15s.  to  26s.  Golden 
Russet  made  higher  prices,  17s.  to  34s.  as  against  18s.  to  32s.  This  was  due  no 
doubt  to  the  poor  colour  characteristic  of  this  variety  in  1930.  This  year 
colour  and  quality  were  excellent.-  and  a  fairer  comparison  is  therefore  with  the 
season  of  1929,  when  the  range  of  values  was  14s.  to  35s.  6d.  Comparative 
prices  for  Ontario  apples  were  as  follows:  Golden  Russet,  16s.  6d.  to  33s.  as 
agaii  •  23s.  to  35s.  in  1930;  Baldwin.  15s.  to  25s.  as  against  18s.  to  28s.;  Stark. 

:  6d.  to  25-.  as  against  18s.  to  24s.  6d. ;  Ben  Davis,  16s.  6d.  to  23s.  6d.  as 
against  16s.  6d.  to  25s.  6d.;  Cranberry,  14s.  6d.  to  26s.  as  against  17s.  6d.  to 
28s.  Greening  prices  were  the  same  in  both  seasons  for  the  top  figure  of  the 
range.  31s...  but  lower  in  1930  for  the  bottom  figure,  15s.  6d.  as  against  17s. 
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The  prices  for  British  Columbia  boxed  apples  were  generally  higher  in 
1931  than  in  1930,  but  then  prices  in  1930  were  deplorably  low.  The  compari- 
sons of  values  for  the  Extra  Fancy  Grade  which  follow  therefore  are  made 
-with  the  more  normal  season  of  1929,  as  well  as  with  that  of  1930:  Mcintosh 
Red,  10s.  to  14s.  as  against  8s.  to  12s.  in  1930,  and  10s.  6d.  to  14s.  6d.  in  1929: 
Jonathan,  12s.  6d.  to  15s.  as  against  8s.  to  14s.  in  1930,  and  10s.  to  16s.  in  1929; 
Delicious,  13s.  to  16s.  as  against  8s.  6d.  to  14s.  and  lis.  to  17s.;  Grimes  Golden. 
9s.  to  10s.  as  against  8s.  to  10s.  and  10s.  6d.  to  13s.  6d.;  Newtown,  13s.  6d.  to 
15s.  as  against  10s.  to  10s.  3d.  in  1930  and  lis.  to  18s.  in  1931;  Cox's  Orange, 
14s.  to  22s.  as  against  12s.  to  15s.  6d.  in  1930. 

PRICE  RANGES  ON  THE  BRITISH  MARKET 

Price  ranges  on  the  British  market  during  the  season  have  been  as 
follows: — 


Nova  Scotia  Apples — 

Gravenstein  1,  2$   10s.  Od.  to  25s.  Od. 

21   9s.  Od.  to  25s.  Od. 

Dom.  2$   9s.  Od.  to  20s.  Od. 

21   8s.  Od.  to  16s.  Od. 

Ribston  1,2$   12s.  Od.  to  27s.  Od. 

21   10s.  6d.  to  27s.  6d. 

Dom.  2$   9s.  6d.  to  19s.  Od. 

21   9s.  6d.  to  20s.  6d. 

Blenheim  1,  2\   12s.  6d.  to  23s.  Od. 

21   13s.  Od.  to  20s.  Od. 

Dom.  2$   10s.  Od.  to  20s.  Od. 

21   10s.  6d.  to  20s.  Od. 

Baldwin  1,2$   12s.  Od.  to  21s.  Od. 

2\   lis.  Od.  to  20s.  Od. 

Dom.  2$   9s.  9d.  to  19s.  Od. 

21   8s.  6d.  to  18s.  Od. 

Wellington  1,2$   15s.  Od.  to  26s.  Od. 

21   14s.  Od.  to  26s.  Od. 

Dom.  2\   14s.  Od.  to  24s.  Od. 

2\   14s.  Od.  to  22s.  6d. 

Stark  1,2$   12s.  3d.  to  21s.  Od. 

21   12s.  Od.  to  23s.  Od. 

Dom.  2$   lis.  Od.  to  18s.  6d. 

2\   10s.  Od.  to  18s.  Od. 

Wealth}  1,  2$   10s.  9d.  to  21s.  Od. 

21   8s.  6d.  to  26s.  Od. 

Dom.  2$   9s.  Od.  to  15s.  Od. 

21   8s.  Od.  to  20s.  Od. 

Cox'sOrange  Hhalf  brls.)  2$   21s.  Od.  to  26s.  Od. 

21   14s.  Od.  to  32s.  Od. 

Dom.  2$   10s.  6d.  to  13s.  6d. 

2\   20s.  Od.  to  22s.  Od. 


Noma  Scotia  Apples — Con. 

King,  1,2$   15s.  Od.  to  26s.  Od. 

2$   15s.  6d.  to  21s.  Od. 

Dom.  2$   lis.  Od.  to  23s.  Od. 

21   lis.  Od.  to  18s.  6d. 

Wagner,  1,  2$   13s.  Od.  to  21s.  Od. 

21   14s.  Od.  to  21s.  6d. 

Dom.  2$   12s.  Od.  to  18s.  6d. 

2\   12s.  Od.  to  19s.  6d 

Mann  1,2$   13s.  Od.  to  19s.  6d 

2\   12s.  Od.  to  18s.  Od. 

Dom.  2$   lis.  Od.  to  18s.  6d. 

2\   10s.  9d.  to  17s.  6d. 

Greening  1,  2$   15s.  3d.  to  24s.  Od. 

21   13s.  6d.to24s.  Od. 

Dom.  2$   13s.  Od.  to  23s.  Od. 

21   10s.  6d.  to  18s.  Od. 

Fallawater  1,  2$   12s.  Od.  to  21s.  Od 

2\   14s.  0d.to21s.  Od. 

Dom.  2$   10s.  9d.  to  19s.  6d. 

2\   10s.  Od.  to  18s.  6d. 

Nonpareil  1,  2$   12s.  9d.  to  16s.  6d. 

2$   12s.  9d.  to  16s.  6d. 

Dom.  2$   12s.  6d.  to  15s.  9d. 

2\   12s.  Od.  to  15s.  6d. 

Golden  Russet,  1,    2$   17s.  Od.  to  34s.  Od. 

21   19s.  Od.  to  33s.  6d. 

Dom.  2$   15s.  Od.  to  30s.  Od. 

2$   15s.  Od.  to  30s.  Od. 

Ben  Davis  1,2$   12s.  Od.  to  16s.  Od. 

2\   12s.  6d.  to  15s.  6d. 

Dom.  2$   10s.  9d.  to  14s.  6d. 

2\   10s.  6d.  to  13s.  Od. 


Ontario  Apples — 

Wealthy  1,  2$   16s.  Od 

21   16s.  9d 

Dom.  2$   15s.  Od. 

2\   14s.  9d 

Blenheim  1,  2$ 


to  28s.  6d. 
to  22s.  Od. 
to  23s.  6d. 
to  22s.  Od. 
17s.  3d.  to  22s.  Od. 

2\   15s.  Od.  to  19s.  Od. 

to  20s.  Od. 


Dom. 2*   14s.  6d. 

2i   19s.  6d. 

Stark  1,  2$   14s.  6d.  to  25s.  Od. 

2\   14s.  Od.  to  21s.  Od. 

Dom.  2$   14s.  Od.  to  21s.  6d. 

21   13s.  6d. 

Baldwin  1,2$   15s.  Od.  to  25s.  Od. 

2i   18s.  Od.  to  22s.  Od. 

Dom.  2$   14s.  9d.  to  21s.  Od. 

2i   14s.  6d.  to  21s.  6d. 

Wagner  1,2$   15s.  Od.  to  23s.  6d. 

21   14s.  Od.  to  23s.  6d. 

Dom.  2$   13s.  3d.  to  21s.  6d. 

2i   10s.  Od.  to  21s.  Od. 

Golden  Russet  1,   2\   16s.  6d.  to  33s.  Od. 

21   15s.  Od.  to  31s.  Od. 

Dom.  2$   18s.  6d.  to  27s.  Od. 

21   15s.  3d.  to  22s.  6d. 

Spy  1,2 \   15s.  9d.  to  33s.  Od. 

21   15s.  Od.  to  26s.  Od. 

Dom.  2$   12s.  3d.  to  24s.  Od. 

21   lis.  Od  to  19s  Od. 


Ontario  Apples— Con. 

Greeningl,  2$   15s.  6d.  to  31s.  Od. 

21   17s.  0d.to24s.  Od. 

Dom.  2$   15s.  Od.  to  26s.  Od. 

2$   lis.  Od.  to  21s.  6d 

Mcintosh  Red  1,  2$   18s.  Od.  to  32s.  Od. 

21   17s.  Od.  to  30s.  Od. 

Dom.  2$   17s.  Od.  to  24s.  6d. 

21   19s.  Od.  to  20s.  Od. 

Ben  Davis  1,2$   16s.  6d.  to  23s.  6d. 

21   15s.  Od.  to  23s.  Od. 

Dom.  2$   14s.  Od.  to  19s.  Od. 

21   13s.  Od.  to  19s.  Od. 

Gano  1,2$   17s.  9d.  to  25s.  Od. 

21   18s.  3d.  to  25s.  Od. 

Dom.  2$   14s.  6d.  to  19s.  6d. 

21  

King  1,2$   17s.  6d.  to  28s.  Od. 

21   21s.  Od.  to  22s.  Od. 

Dom.  2$   17s.  Od.  to  26s.  Od. 

21   19s.  Od.  to  22s.  Od. 

Cranberry  1,  2\   14s.  6d.  to  26s.  Od. 

21   15s.  Od.  to  23s.  Od. 

Dom.  2\   12s.  Od.  to  22s.  Od. 

21   Us.  6d.  to  14s.  Od, 
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PRIt  1  H\N»5KS  ON    I  I II     HiUTISll    MARKET  Concluded 

Bntisk  Coiumbfi  Apple*—  Hri'-->.  Columbia  Apple*— Con. 

ld«aB.F                         us  Od  bo  10b.  0d.           Cox's  Ornnge  E.F   14s.  Od.  to  22s.  Od. 

1  Sr.  8d  to  12s.  Od.                               F   lis.  6d.  to  20s.  Od. 

i  7s  6d.  bo  H)s.  9d.                               C   9s.  6d.  to  17s.  Od. 

I    f                                                                        \i\vtowns  E.F   13s.  6d.  to  15s.  Od. 

88.  Od.  to  lie.  Od,                            V   12s.  6d.  to  14s.  3d. 

Ss  od  t,>  ids.  IK1 .                            C   12s.  Od.  to  13s.  Od. 

ill  lOe.Od  i  >  ■  Ms.  od.           DeR«iou8  E.F   13s.  Od.  to  16s.  Od. 

1  Ife.Od  tolto.  Gil                          F   12s.  Od.  to  15s.  Od. 

C  i's.  6d  to  Us.  Od.                         C   12s.  Od.  to  14s.  Od. 

m\,\  1  Us,  Bd .to  19s.  Od            WinesupBE.F   lis.  Od.  to  14s. Od. 

T  lis  3d.  to  14s.  Od.                         F   10s.  9d.  to  13s.  6d. 

C  8s.  9d.  t.»  13s.  Od.                         C   9s.  9d.  to  12s.  6d. 


Note.  On  all  matters  connected  with  the  sale  of  apples  in  the  United 
Kingdom  and  in  Europe,  address:  - 

CANAJ  >1  AN  FRUIT  TRADE  COMMISSIONER 
(Address)    J.  Forsyth  Smith, 

Walter  House,  Bedford  St., 
Strand,  W.C.  2, 
I  iOndon. 

Territory—for  fresh  jriui  only — cover-  the  United  Kingdom,  Norway, 
Denmark,  Sweden.  France,  Holland.  Belgium,  Germany,  and  Spain. 


Ottawa:  Printed  by  F.  A.  Acland.  Printfr  to  the  King's  Most,  Excellent  Majesty,  1932. 
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BELGIUM  AS  A  MARKET  FOR  FRESH  APPLES 

Henri  Turcot,  Canadian  Trade  Commissioner 


production 

Antwerp,  May  1,  1932. — Apples  are  grown  in  every  part  of  Belgium,  but 
mainly  in  the  province  of  Limbourg.  The  principal  varieties  are  the  "  Reinette," 
a  small  russet  apple  of  excellent  keeping  qualities;  the  "  Red  Star,"  a  good  red 
cooking  apple;  and  the  "  Rabauw,"  a  hardy  Flemish  apple.  Belgian  apples  are 
not  graded;  they  arrive  on  the  market  in  all  sizes,  usually  packed  in  sacks  or 
baskets.  Generally  speaking,  the  Belgian  apple  crop  is  good  only  in  alternate 
years.  Last  year's  crop  was  very  abundant,  and  the  fruit  of  a  fairly  high  grade. 
The  export  of  local  apples  depends  on  the  prices  obtainable  abroad,  Great 
Britain  being  the  chief  if  not  the  only  market.  They  are  as  a  rule  packed  in 
second-hand  American  or  Canadian  barrels,  which  can  be  obtained  locally  at 
low  prices.  When  supplies  are  plentiful  and  there  is  a  lack  of  markets,  a  peculiar 
feature  of  the  Belgian  trade  is  the  storing  of  the  apples  with  straw  in  pits,  to  be 
brought  out  later  when  the  fruit  is  scarce  and  the  demand,  either  at  home  or 
abroad,  improves. 

importation 

Belgium  as  a  market  for  Canadian  apples  came  suddenly  to  the  fore  in  the 
season  1928-29  when,  owing  to  an  extremely  short  continental  crop,  the  demand 
became  so  great  as  to  make  Antwerp  one  of  the  chief  fruit-importing  centres  of 
Europe,  coming  immediately  after  London  and  Liverpool,  as  far  as  barrelled 
apples  are  concerned.  In  1927-28,  451  barrels  only  were  imported  and  the  fol- 
lowing year  the  quantity  increased  to  406,715  barrels,  of  which  76,404  were 
Canadian.  In  succeeding  years,  importation  fluctuated  according  to  home  crop 
conditions,  but  Canadian  apples  having  now  been  firmly  introduced  and  appre- 
ciated by  the  buyers,  a  constant  demand  may  be  anticipated.  The  United  States, 
Canada,  New  Zealand,  and  Australia  are,  in  order  of  importance,  the  chief 
sources  of  supply.  During  the  season  1931-32,  163,785  barrels  of  American 
apples  were  imported  as  against  76,800  barrels  of  Canadian  apples;  the  quan- 
tities imported  from  New  Zealand  and  Australia  were  small. 

imported  varieties 

A  full  red  apple  is  required  for  the  Belgian  market.  The  American  "  Wine- 
sap,"  "  Black  Twig,"  "  Ben  Davis,"  and  "  York  Imperial  "  are  in  great  favour. 
The  Canadian  varieties  preferred  are  "  Ben  Davis,"  "  Baldwins,"  "  Ganos,"  and 
"  Nonpareils."  "  Starks  "  have  been  placed  on  the  market  from  time  to  time, 
but  are  not  appreciated.  Green  or  yellow  apples,  however  well  flavoured,  find 
no  market.  As  an  experiment,  a  shipment  of  Virginian  "  Grimes  Golden  "  w ras 
made  to  Antwerp  this  year,  but  no  interest  could  be  aroused  in  this  variety. 

sizes  and  grades 

Naturally,  No.  Ts  are  specially  in  demand,  but  a  fair  proportion  of  Domes- 
tics are  also  imported.  The  preferred  sizes  are  2\  inches  up  and  2\  inches  to  2V 
inches.   Smaller  sizes  than  these  are  very  difficult  to  sell. 
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PACKING 

Owing  to  the  fad  that  the  import  duty  on  boxed  apples  is  thirty  times 
higher  than  that  on  barrelled  apples,  the  barrel  is  the  only  pack  for  export  to 
B  Boxed  apples  are  imported  to  a  certain  extent,  but  comprise  almost 

<\  usively  transit  shipments  for  adjoining  countries.  Shredded  oil  paper  as  a 
scald  is  used  by  American  barrel  packers  to  an  increasing 
[1  is  generally  recognized  by  the  trade  as  being  most  valuable  for  pro- 
purpos(  s,  and  also  adds  considerably  to  the  attractiveness  of  the  package, 

ontrasl  of  red  paper  in  bands  of  green  apples,  and  purple  paper  in  the  case 
>>:  red  varieties,  producing  a  very  pleasing  effect.  The  adoption  of  this  shredded 
oil  paper  packing  by  Canadian  shippers  is  strongly  recommended  by  the  trade. 
I  :  is  also  suggested  that  Canadian  packers  should  follow  the  practice  of  American 
packers  and  paste  a  brightly  coloured  label  on  the  head  and  on  the  end  of  the 
barrel,  instead  of  the  usual  stencilled  name  and  address  of  the  packer.  The 
majority  of  purchasers  in  this  and  other  continental  countries  are  not  familiar 
with  English  names,  and  especially  with  Canadian  place  names.  For  example, 
the  "  Durham  Fruit  Growers'  Co-operative  Limited,"  or  the  "Northumberland 
Packers  Limited,"  convey  nothing  to  the  average  Belgian  buyer,  whereas  a  litho- 
graphed label  illustrating  a  bright  red  apple,  or  some  other  mark  or  device, 
would  remind  the  purchaser  of  the  apples  of  the  packer  in  question,  and  would 
prompt  him  to  look  for  this  label  when  he  is  in  the  market  for  fruit. 

TERMS  AND  SALES  METHODS 

Belgian  fruit  brokers  are  usually  prepared  to  buy  for  cash,  but  in  recent 
-  there  has  been  a  considerable  development  of  consignment  selling  on 
shippers'  account,  with  or  without  guaranteed  advances.  Selling  on  joint  account 
is  also  a  common  practice.  In  some  instances,  certain  quantities  are  bought  out- 
right, with  the  understanding  that  other  lots  are  offered  on  consignment.  The 
apples  are  sold  in  Belgium  chiefly  by  auction,  and  to  a  certain  extent  by  private 
treaty.  Prospective  purchasers  from  France,  Germany,  and  other  neighbouring 
countries  come  to  Antwerp  to  inspect  the  apples  on  the  quayside.  Private  sales 
are  sometimes  concluded  in  this  manner,  or  the  purchaser  may  deem  it  advisable 
to  wait  for  the  auction  sale  in  the  hope  of  obtaining  better  prices.  The  buying 
si  son  for  imported  apples  extends  from  October  to  March. 

DUTY 

Fresh  apples  are  at  the  present  time  dutiable  as  follows,  these  rates  includ- 
ing  the  recent  all-round  15  per  cent  increase  decreed  by  the  Belgian  Govern- 
ment:— 

(1)  In  boxes   Frs.  172.50  per  100  kg.  (220  lbs.) 

(2)  In  bulk   Frs.     3.45  per  100  kg.  (220  lbs.) 

(3)  In  barrels   Frs.     5.75  per  100  kg.  (220  lbs.) 

TRANSPORTATION 

United  States  apples  are  generally  shipped  via  New  York  to  the  port  of 
Antwerp.  Canadian  apples  are  shipped  from  Saint  John  and  Halifax  and,  in 
the  case  of  boxed  apples,  from  Vancouver,  direct  to  Antwerp.  Shipments  are 
made  by  the  following  regular  lines:  Canadian  Pacific  Steamship  Company 
Limited,  Canadian  National  Steamship  Company  Limited,  Red  Star  (via  Hali- 
and  other  lines.  During  the  last  season  one  or  two  Antwerp  fruit  importers 
chartered  special  steamers  for  the  shipment  of  apples  to  Dunkirk  and  to  Ant- 
werp, but  it  is  understood  that  the  experiment  was  not  a  success. 

POSSIBILITIES  OF  THE  MARKET 

Belgium  is  an  excellent  market  for  Canadian  apples.  Of  the  total  importa- 
tions, approximately  70  per  cent  are  for  local  consumption,  the  remainder  being 
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shipped  to  neighbouring  countries  such  as  France,  Germany,  and  the  Central 
European  countries,  but  more  particularly  to  the  North  of  France.  Owing  to 
adverse  tariff  rates,  Canadian  apples  are  prevented  from  entering  Germany; 
United  States  importations,  on  the  other  hand,  enjoy  most-favoured-nation  treat- 
ment; and  this  may  account  to  a  certain  extent  for  the  predominance  of  American 
imports  in  Antwerp.  The  fact  that  a  large  proportion  of  the  American  ship- 
ments consist  of  highly  coloured  varieties  from  Virginia,  such  as  Winesap,  Ben 
Davis,  and  York  Imperial,  gives  American  apples  preference  in  this  market. 
Colour  is  one  of  the  most  important  selling  factors  in  Belgium — more  important 
even  that  edible  quality — and  unfortunately  the  varieties  grown  in  Nova  Scotia 
do  not  compare  favourably  with  the  Virginian  in  this  respect.  There  has  also 
been  some  criticism  of  the  grade  and  pack  of  many  lots  placed  on  the  market. 
Ontario  apples,  in  general,  are  much  more  favourably  regarded,  and  have  made 
an  excellent  impression.  All  apples  imported  into  Belgium,  whether  of  Cana- 
dian or  American  origin,  are  described  in  the  retail  stores  as  "  Canadian  "  apples, 
no  discrimination  being  made  between  American  and  Canadian.  Only  carefully 
selected  and  well-packed  fruit  should  be  exported. 

Last  season  was  a  disastrous  one  from  the  point  of  view  of  the  Belgian  fruit 
importer.  The  abundant  local  crop,  combined  with  excessive  supplies  from  both 
the  United  States  and  Canada,  caused  prices  to  decline  rapidly  and  to  such  a 
point  that  practically  all  transactions  resulted  in  a  loss.  For  instance,  Ben  Davis 
Domestics,  imported  at  105  Belgian  francs  per  barrel,  only  fetched  70  francs  and 
less  per  barrel  at  the  auction  sales. 


Note. — On  all  matters  connected  with  the  sale  of  apples  in  the  United 
Kingdom  and  in  Europe,  address: — 

CANADIAN  FRUIT  TRADE  COMMISSIONER 

(Address)  J.  Forsyth  Smith, 

Walter  House,  Bedford  St., 
Strand,  W.C.  2, 
London. 

Territory — for  fresh  fruit  only — covers  the  United  Kingdom,  Norway, 
Denmark,  Sweden,  France,  Holland,  Belgium,  Germany,  and  Spain. 


Ottawa:  Printed  by  F.  A.  ACLAND,  Printer  to  the  King's  Most  Excellent  Majesty,  1932. 
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HAMBURG  APPLE  MARKET 

R.  S.  O'Meara,  Canadian  Trade  Commissioner 
[100  kilograms  equal  220  pounds;   1  reichsmark  equals  $0-238  at  par] 

Hamburg,  July  14,  1932. — Apple  Supplement  No.  91  to  the  Commercial 
Intelligence  Journal  contained  a  report  from  this  office,  dated  June  25,  1931, 
which  outlined  the  position  of  the  Hamburg  apple  market  towards  the  close  of 
last  season.  As  far  as  Canadian  participation  is  concerned,  the  position  remains 
unchanged  to-day,  except  that  importers  are  showing  an  increased  interest  in 
the  possibilities  presented  by  any  change  in  the  tariff  situation  itself  under  which 
Canadian  supplies  might  enter  on  a  competitive  basis. 

In  the  absence  of  a  trade  treaty  between  Canada  and  Germany,  Canadian 
apples  are  subject  to  a  duty  of  R.M.  15  per  100  kilograms,  or  about  75  cents  a 
box,  whereas  United  States  apples  are  dutiable  at  a  rate  of  R.M.7  per  100  kilo- 
grams, which  imposes  only  about  35  cents  a  box  duty  on  importation.  On 
barrelled  shipments  it  is  estimated  that  there  is  a  difference  of  at  least  R.M.5.50 
per  barrel,  or  $1.31  at  par  of  exchange,  in  favour  of  supplies  from  the  United 
States. 

DELIVERIES   TO  THE   HAMBURG  AUCTIONS 

The  Hamburg  interests  handle  by  auction  supplies  for  other  countries,  as 
well  as  for  inland  points,  but  exchange  restrictions  have  concentrated  the  interest 
of  buyers  on  the  German  market.  This  is  essentially  a  distribution  market, 
with  the  exception  of  a  small  percentage  of  perhaps  10  to  15  per  cent  of  all 
arrivals,  which  are  handled  through  private  dealers  or  through  brokers  other 
than  those  operating  on  the  auction  consignment  basis.  Most  of  these  auction 
brokers  have  issued  their  last  reports  for  this  season,  as  they  consider  that  imports 
are  closed  for  both  United  States  and  Australian  supplies  until  about  the  middle 
of  September. 

Comparing  deliveries  with  those  of  the  previous  season,  one  brokerage 
source  supplies  information  as  follows  for  United  States  shipments: — 

Season  Barrels         Boxes  Baskets 

1930-  31   373,474       3,235,134  201,703 

1931-  32   64,048       1,979,678  24,218 

The  sharp  drop  is  accounted  for  not  only  by  the  depressed  condition  of  the 
general  import  market  and  the  difficulties  of  securing  foreign  exchange,  but  also 
by  local  crop  conditions.  Towards  the  end  of  the  season  sales  and  prices  were 
affected  as  well  by  local  crops  of  other  fruits,  but  closing  prices  furnished  by 
one  of  the  auction  houses  in  their  market  report  will  give  an  indication  of  the 
position  as  far  as  United  States  apples  are  concerned: — 

Extra  Fancy  Fancy 
R.M.  R.M. 

Winesaps   6.00-8.25  5.75-8.00 

Mediums  mostly   6.50-7.25  6.25-6.75 

Smalls  mostly   7.75-8.25  7.75-8.00 

These  prices  were  low  for  American  Winesaps,  which  brought  a  better  price 
range  on  a  previous  sale  as  follows: — 

Extra  Fancy  Fancy 

Boxes                                                           R.M.  R.M. 

Winesaps                                                                7.00-12.75  7.00-10.75 

Mediums  mostly                                                 10.00-12.00  9.00-10.00^\V  ' 

Smalls  mostly                                                    9.00-10.50  8.00-  9. 5tf^ 

On  the  same  sale  Newtons  brought  prices  as  follows: — 

Extra  Fancy  F/6£y  o£h 

r.m.  R3i. 

Newtons   10.75-13.25  lO.(k--l2.51«P~ 

Large  mostly   10.60-11.50^ 

Mediums  mostly   12.75-13.25  11.75-12.00 

Smalls  mostly   11.00-11.75  10.75-11.50 
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larrelled  apples  the  offerings  consist  principally  of  Ben  Davis  and 
other  Virginia  varieties,  which  brought  prices  ranging  from  R.M.I 7  to  R.M.19 

I  ad  of  the  season:  A.S  noted,  there  has  been  a  distinctly  marked 
decrease  in  the  barrelled  turnover  during  the  last  season. 

HAMBURG  IMPORTS  FROM  THE  UNITED  STATUS  AND  AUSTRALIA 

j  of  all  Hamburg  apple  imports  from  the  United  States  and 
Australia  over  the  last  live  years  is  appended:  — 


1927-28 

I  ;fJ;>-:io 
1930  3 1 
1931-32 


tinted  State 

Bushel 

An 
April- 

stralia 

Barrels 

Boxes 

Baskets 

. J  uly 

Boxes 

22,265 

821.397 

1928 

849,778 

211.500 

2.730.345 

1!):'!) 

623,010 

40,567 

1.03S.320 

1930 

1,035,975 

373.474 

3.235.134 

201.703 

1931 

570,000 

(54.0  4  S 

1,979,678 

24,218 

1932 

291,000 

OT1IKK  SOI  lU'KS  OF  SUPPLY 

Supplies  from  New  Zealand  during  the  season  just  ended  were  estimated  at 
76,000  boxes,  and  in  addition  there,  was  a  small  quantity  imported  from  South 

rican  countries,  with  particular  reference  to  Chile,  which  supplied  about 
30,000  to  50,000  boxes  in  1930-31,  and  to  Chile  and.  Argentine,  which  are  credited 
with  26,000  and  3,000  boxes  respectively  in  the  season  under  review. 

Neighbouring  European  countries  always  play  a  part  in  supply  on  import, 
with  particular  reference  to  Switzerland,  Holland,  and  Italy,  in  order  of 
importance  named  according  to  the  figures  for  the  whole  of  Germany  in  the  year 
ending  December,  1931.  In  this  year  Holland  was  credited  for  the  whole  of 
Germany  with  sales  totalling  approximately  7,000  metric  tons,  Switzerland  with 
ximately  5,000  tons,  and  Italy  with  approximately  3,000  tons.  These 
imports  fluctuate  considerably  according  to  local  crop  conditions,  but  the  apples 
Imitted  under  a  lower  tariff  according  to  season  of  import,  and  the  duty  for 
whole  carloads  and  for  bag  packing  is  as  low  as  R.M.2  and  R.M.2.50  respec- 
tively per  100  kilograms  from  September  25  to  December  31. 

CHARGES  INCURRED  ON  IMPORT 

For  the  information  of  shippers  who  may  be  interested,  the  table  given  below 
lisl  -  the  charges  that  are  ordinarily  incurred  on  import,  and  which  must  be  taken 
into  consideration  in  using  the  auction  values  realized,  as  a  basis  for  returns  in 
comparison  with  transactions  for  other  markets.  The  auction  prices,  of  course, 
take  no  account  of  any  duty  payable,  which  is  looked  after  by  the  buyer  after 
purchase,  but  this  factor  definitely  enters  into  his  own  consideration  in  the  price 
which  he  is  prepared  to  pay  before  removal  from  the  Free  Port  area. 

FIGURES  ARE  APPROXIMATE 

Figures  given  of  imports  must  be  regarded  as  approximate;  they  are  not 
compiled  from  official  sources,  but  from  information  supplied  by  local  dealers, 

;  on  their  own  turnovers  during  the  season.  The  prices  given  are  merely 
those  of  two  sales  towards  the  end  of  the  apple  season,  and  are  not  indicative  of 
general  possibilities.  Auction  market  results  are  always  dependent  on  the  ratio 
between  supply  and  demand  at  the  particular  time  of  sale. 

HAMBURG  APPLE  IMPORTS 

Estimated  fixed  charges,  other  than  duty: — 

(1)  Freight  to  consignee's  account  for  settlement   $0.50  a  box 

1 . 40  a  barrel 

ing,  bill  of  lading,  etc.,  wharfage  housing  and       R.M.  0.85  per  box 
sales  propaganda  •   R.M.  1  70  per  barrel 

(3)  Insurance,  generally  effected  locally,  including  pilferage        1  per  cent 

(4 )  Brokerage  including  del  credere   6  per  cent 

(5)  Bank  charges,  telegrams,  etc   (From  £  to  1  per  cent 

(higher  if  there  are 
advances) 

Items  (4)  and  (5)  assume  payment  by  cable  transfer  after  auction. 
Ottawa:  Printed  by  F.  A.  Acland,  Printer  to  the  King's  Most  Excellent  Majesty,  1932. 
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IMPERIAL  FRUIT  SHOW,  1932  ^ 

J.  Fobysyth  Smith,  Canadian  Fruit  Trade  CoMMissiONEii^^JJ^flf  Jgf.^^^ 

London,  November  9,  1932. — The  twelfth  annual  Imperial  Fruit  Show,  held 
at  Bingley  Hall,  Birmingham,  from  October  21  to  29,  more  than  maintained  the 
reputation  secured  in  past  shows  for  the  excellence  of  the  general  arrangements, 
and  the  high  standard  of  quality  and  attractiveness  of  the  various  exhibits. 
The  trade  displays  were  undoubtedly  the  best  that  have  ever  been  seen  since 
the  start  of  the  show  in  1921,  the  displays  of  fruit  were  superb,  the  competitive 
classes  in  general  were  well  filled,  the  Empire  Marketing  Board  section  was  once 
more  a  most  outstanding  feature,  all  special  publicity  features  were  effectively 
carried  out,  and  everything  combined  to  make  the  event  a  decided  success. 

In  one  respect  only  was  the  show  of  1932  less  successful  than  its  immediate 
predecessors.  The  attendance  showed  a  drop  from  79,000  at  Manchester  last 
year,  and  90,000  when  it  was  last  held  at  Birmingham,  to  64,800.  Various 
reasons  have  been  suggested  for  this,  the  general  trade  depression,  and  as  a 
result  of  this  the  lack  of  the  usual  free  distribution  of  tickets  by  retailers  to 
their  customers,  the  heavy  incidence  of  the  entertainments  tax,  and,  perhaps  as 
important  as  any,  the  very  unpleasant  weather  during  the  last  days  of  the  show. 


EMPIRE  MARKETING  BOARD  SECTION 

The  Empire  Marketing  Board  Section  was,  as  usual,  the  most  attractive 
feature  of  the  show,  the  design  carried  out  this  year  taking  the  form  of  a  repre- 
sentation of  an  old  English  market  place,  around  which  as  a  centre  were  grouped 
the  various  Empire  stands,  under  quaintly  tiled  roofs  with  old-fashioned  rough 
timber  supports,  so  as  to  give  a  very  pleasing  representation  of  the  Empire's 
shop  window.  England  and  Wales,  Canada,  New  Zealand,  Australia,  South 
Africa,  Malaya,  and  Rhodesia  were  all  represented  by  splendid  displays  of  their 
best  orchard  products,  with  an  effect  that  was  not  only  admirably  decorative, 
but  wras  very  well  calculated  to  emphasize  the  readiness  of  the  Empire  to  supply 
the  fruit  requirements  of  the  homeland  throughout  the  year. 

The  Canadian  Government  stand,  with  its  78-foot  frontage,  occupied  a 
conspicuous  position  in  this  section,  dominating  one  whole  side  of  the  picturesque 
market  place,  with  its  very  fine  display  of  fruit  from  all  apple-exporting  prov- 
inces. On  the  upper  shelves  the  apples  were  arranged  in  fancy  baskets,  adorned 
with  naturally  coloured  sprays  of  maple  leaves,  and  so  placed  as  to  provide 
an  educative  showing  of  our  principal  varieties,  the  Red  Maple  Leaf  price 
tickets  as  supplied  to  retailers  being  used  very  effectively  as  variety  name  cards, 
while  the  whole  was  interspersed  with  the  large  bottles  of  preserved  fruit  which 
can  always  be  depended  on  to  attract  the  admiring  comment  of  the  visiting 
public.  The  display  was  completed  by  an  array  of  commercially  packed  boxes 
on  the  lower  shelf,  which  proved  of  special  interest  to  the  trade. 

The  stand  was  divided  into  sections  representing  British  Columbia,  Ontario, 
Nova  Scotia,  and  the  Fruit  Branch  of  the  Department  of  Agriculture,  British 
Columbia  displaying  Golden  Delicious,  Delicious,  AVinter  Banana,  Newtowns, 
Jonathans,  and  Mcintosh  Red;  Ontario,  Gravenstein,  Wealthy,  Mcintosh  Red, 
and  Greening;  and  Nova  Scotia,  Wagner,  Mcintosh  Red,  Northern  Spy,  Bald- 
win, Golden  Russet,  and  Cox's  Orange.    The  Fruit  Branch  exhibit  included, 
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in  addition  to  the  varieties  above  from  Nova  Scotia,  Ontario,  and  British  Colum- 
bia5  some  very  fine  Fameuse  from  the  province  of  Quebec.  It  had  been  intended 

to  include  Mcintosh  Red  from  New  Brunswick,  but  some  difficulty  arose 
which  prevented  these  from  being  got  ready  in  time. 

In  d,  the  primary  object  of  impressing  the  fruit  trade  and  the  con- 

suming public  with  the  quality  and  attractiveness  of  Canadian  apples,  the 
stand  was  also  designed  as  an  effective  advertisement  of  the  price  tickets  and 
.  ivertising  display  matter  that  is  supplied  to  fruiterers,  as  a  feature  of  the 
\nple  Advertising  Campaign,  and  this  material  was  very  much  in 
evidence,  while  the  base  of  the  stand  was  attractively  adorned  with  the  large 
"Buy  Canadian  Apple"  posters  used  on  London  buses. 

A  large  number  of  recipe  books  advertising  Canadian  apples  was  distributed 
during  the  show,  and  proved  very  popular  with  the  public.  Another  very  valu- 
able feature  was  the  distribution  of  thousands  of  leaflets  containing  a  cross- 
word  puzzle  competition,  the  clues  to  which  dealt  largely  with  apple  subjects. 
This  attracted  a  .meat  deal  of  attention,  and  has  brought  in  solutions  from  a 
vt  i  v  large  number  of  competitors. 

FREE  DISTRIBUTION  OF  APPLES 

The  free  distribution  of  samples  of  apples,  which  has  been  one  of  the  most 
popular  features  of  the  show  for  some  years,  was  again  carried  out,  every  visitor 
on  entering  receiving  a  coupon  that  entitled  him  to  a  sample  of  Canadian,  Eng- 
lish, or  New  Zealand  apples,  South  African  oranges,  or  other  Empire  product. 
The  Empire  Marketing  Board  was  unable  to  make  a  grant  for  this  sample  dis- 
tribution this  year,  and  the  Canadian  samples  were  furnished  by  contributions 
from  the  various  provinces.  The  sample  distribution  affords  very  valuable  pub- 
licity, demonstrating  very  convincingly  to  all  recipients  the  quality  of  Empire 
products. 

SPECIAL  ATTRACTIONS 

A  Palace1  of  Beauty  was  once  again  the  principal  popular  attraction  and, 
as  in  previous  years,  use  was  made  of  this  feature  for  special  brand  advertising. 
In  this  section  Canada  was  represented  by  three  stands,  two  of  them  advertising 
brands  of  apples. 

A  charming  "  Miss  Canada  "  occupied  the  centre  of  the  Canadian  Govern- 
ment stand,  the  background  displaying  a  typical  orchard  picking  scene,  with 
lake  and  mountain  scenery  in  the  distance,  the  whole  very  effectively  illuminated 
with  sunset  colouring,  while  two  large  piles  of  the  finest  exhibition  apples  con- 
tributed to  an  effect  of  luscious  profusion  that  attracted  general  admiration. 
The  stand  carried  the  sign,  "  Canadian  Apples  for  Health  and  Beauty." 

"  Miss  0.  P."  represented  the  Okanagan  Packers  Ltd.  of  Kelowna,  B.C., 
and  was  personified  by  a  young  lady  who  played  a  juvenile  part  to  perfection. 
Sitting  in  a  swing  set  in  the  foreground  of  the  most  attractive  orchard  scene  in 
the  Palace  of  Beauty,  she  gave  a  delightful  representation  of  youthful  enthusiasm 
and  '*  delight  in  every  bite  "  of  the  apples,  with  which  she  demonstrated  to  the 
spectators  from  time  to  time  the  superior  quality  of  the  fruit  she  represented. 
The  orchard  vista  behind  her  was  a  very  accurate  rendering  of  typical  British 
Columbia  scenery. 

Miss  United,"  representing  the  United  Fruit  Companies  of  Nova  Scotia 
Ltd.,  was  the  centre  of  attraction  of  a  gorgeously  decorated  stand,  the  dazzling 
effect  of  a  silvery  background  contrasting  admirably  with  a  framework  of  foliage 
and  branches  heavily  laden  with  apples,  while  in  the  immediate  foreground  two 
barrels  of  Nova  Scotian  apples  poured  out  their  attractive  contents  in  tempting 
piles. 
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Other  entries  were  "  Miss  Z,"  representing  the  Z  brand  of  South  African 
oranges,  "  Miss  England  "  as  the  centre  of  a  typical  English  orchard,  "  Miss 
Malaya  "  with  a  jungle  background,  "  Miss  Eat  More  Fruit "  representing  the 
apple  advertising  campaign  of  the  Fruit  Trades'  Federations,  etc. 

The  Palace  of  Beauty  formed  a  separate  pavilion  in  the  main  exhibition 
hall,  and  it  proved  a  great  attraction,  some  24,000  people  paying  the  small  extra 
charge  for  admission.  Popular  interest  in  this  feature  was  stimulated  by  arrange- 
ments made  for  a  voting  competition,  the  spectators  being  asked  to  express 
their  views  as  to  the  order  of  merit  of  the  various  stands. 

SPECIAL  CANADIAN  PUBLICITY 

Apart  from  the  displays  themselves,  special  arrangements  were  made  to 
secure  the  fullest  publicity  for  Canadian  participation.  A  special  number  of  a 
London  magazine  was  devoted  to  the  Canadian  Apple  Industry,  which  was 
dealt  with  in  a  series  of  fully  illustrated  articles,  and  interviews  were  furnished 
to  the  Birmingham  press,  which  also  ran  special  advertising. 

The  three  Canadian  representatives  in  the  Palace  of  Beauty  were  also 
much  photographed  and  written  up  locally,  one  specially  successful  publicity 
feature  in  which  they  were  concerned  being  a  visit  paid  to  the  Birmingham 
Children's  Hospital  for  the  distribution  of  Canadian  apples  to  the  little  patients. 

Another  publicity  feature  that  was  carried  out  was  a  competition  for  school 
children,  in  connection  with  which  prizes  of  boxes  of  apples  were  offered  for  the 
best  letter  to  a  "  Canadian  Cousin  "  describing  what  they  would  expect  to  see 
if  they  were  to  have  an  opportunity  of  visiting  Canada.  These  letters  will  be 
distributed  to  children  of  similar  age  in  Canadian  schools,  who  will  be  asked 
to  carry  on  the  correspondence. 

GENERAL  AND  TRADE  STANDS 

The  displays  on  trade  stands  in  the  main  hall  were  particularly  fine  this 
year,  most  of  the  important  firms  of  Birmingham  wholesalers  being  represented. 
Conspicuous  among  these  was  the  stand  put  up  by  Messrs.  Glover  &  Burley, 
the  representatives  of  the  Associated  Growers  of  British  Columbia  Ltd.  in  Bir- 
mingham, which  consisted  of  a  superb  collection  of  the  principal  commercial 
varieties  of  apples  packed  by  that  organization.  Messrs.  Wm.  Daniel  &  Son 
Ltd.  also  had  a*  very  good  display  of  the  "  Big  0  "  brand  of  Ontario  apples. 

BRITISH  EMPIRE  SECTION 

This  section  consists  of  two  classes,  Dessert  and  Culinary,  and  is  open 
for  competition  to  fruit  producers  in  all  parts  of  the  Empire.  In  order  to  permit 
the  competition  of  Australia,  New  Zealand,  and  South  Africa,  whose  apples  are 
in  season  during  the  spring  and  early  summer  months,  exhibits  from  these 
Dominions  are  received  and  judged  at  a  special  exhibition  held  in  May,  by  the 
same  judges  who  afterwards  judge  English  and  Canadian  exhibits  in  October. 
The  score  cards  are  then  held  for  comparison  with  fruit  entered  for  these  classes 
at  the  Imperial  Fruit  Show.  It  is  obviously  not  quite  satisfactory  to  arrange 
a  competition  in  this  way,  as  there  is  no  opportunity  for  the  judges  to  institute 
a  direct  comparison  of  all  the  fruit  competing.  But  it  is  the  only  way  in  which 
participation  by  the  whole  Empire  could  be  arranged. 

Both  classes  call  for  exhibits  of  ten  hexes  of  apples  if  the  entry  is  from  an 
individual  grower,  or  twenty-five  boxes  if  it  is  from  an  association  of  growers, 
or  from  exporters,  and  £20,  £10,  and  £5  are  offered  as  prizes.    In  addition,  the 
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John  Howard  Silver  Challenge  Cup  is  awarded  to  the  winner  of  the  first  prize 
ui  the  Dessert  class,  and  a  Silver  ChalleBge  Shield  to  the  first  prize-winner  in  the 
Culinarv  class. 

Unfortunately,  there  were  only  two  entries  in  this  section  from  Canada,  one 
in  each  cla<s.  Ontario  and  Nova  Scotia  not  being  represented  at  all.  These 
both  from  Mr.  .lames  Lowe.  Oyama,  British  Columbia,  and  neither 
was  successful  in  prize-winning.  All  the  honours  went  to  English  exhibitors, 
only  one  of  the  Southern  Hemisphere  participants  approaching  the  high  standard 

\  1  aigland  and  Canada. 

In  th<   IV— tit  class,  the  first  and  second  prizes  wrere  secured  by  W.  Sea- 
bn  k  &  Son<  Ltd.  with  exhibits  of  Worcester  Pearmain  and  Cox's  Orange,  which 
Becured  93j  points  and  9o\  points  respectively,  and  the  third  prize  by  H.  G. 
-  with  an  exhibit  of  Cox's  Orange  (ha;  secured  90}  points.    The  British 
imbia  entry  of  Jonathan  was  very  line,  but  just  short  of  the  particularly 
high  standard  that  is  required  for  success.  It  received  88 V  points,  and  was  highly 
ded.    A  certain  slighl  amount  of  slackness  lost  -J  point  under  that  head- 
in::,  and  had  a  more  serious  effecl  in  reducing  Style  and  Appearance.   The  colour 
not  as  uniformly  good  as  in  British  Columbia  prize-winning  entries  in 
ast,  and  this  resulted  in  the  dropping  of  points  under  both  Uniformity  and 
C<  lour,  Skin  Quality  and  Finish  for  the  variety.    Contact  bruises,  which  were 
severely  penalized,  reduced  the  award  under  this  heading  from  a  possible  10 
to  o\ 

In  the  Cooking  class  the  standard  of  attainment  was  not  as  high  as  for 
dcsserl  apples,  the  English  prize-winners,  Messrs.  T.  B.  Douglas,  Monarch 
variety;  \Y.  Seabrook  &  Sons  Ltd.,  Monarch  variety;  and  Herbert  Mount, 
Bramley  Seedling,  securing  respectively  92f,  and  85-^.  The  single  entry 
the  Southern  Hemisphere  was  decidedly  out  of  the  running,  receiving  only 
70  points.  Mr.  Jame<  Lowe's  entry  of  Newtown  Pippins  was  very  fine,  and 
to  or  superior  to  the  best  competitor  in  all  packing  points.  Unfortunately, 
the  judges  discovered  indication  of  bitter  pit,  and  penalized  the  entry  very 
54  verely  lor  this,  awarding  only  8  out  of  a  possible  20  points.  Points  were  also 
lost  for  lack  of  uniformity  of  colour  and  for  contact  bruising. 

CANADIAN  CHAMPIONSHIP  SECTION 

The  entries  for  the  Canadian  Championship  Section  were  fewer  than  at  any 
show  since  1921,  there  being  only  three  from  Nova  Scotia  and  five  from  British 
Columbia.  The  fact  that  the  show  was  held  a  week  earlier  than  usual  was 
partly  responsible  for  this,  while  the  severe  windstorm  in  Nova  Scotia  in  Sep- 
tember  was  also  an  important  contributing  factor. 

Mr.  James  Lowe,  of  Oyama,  British  Columbia,  had  one  entry  in  each  of 
the  Mcintosh  Red,  Jonathan,  Delicious,  Newtown,  and  Any  Other  Variety 
classes;  Earl  Duncanson,  of  Gaspereau,  Nova  Scotia,  entered  Cox's  Orange; 
K.  AY.  Borden,  Wolfville,  Nova  Scotia,  entered  King;  and  V.  A.  Eaton,  Gran- 
ville Centre,  Nova  Scotia,  entered  Golden  Russet. 

The  British  Columbia  entries  were  all  excellent,  qualifying  for  first  prize 
dais.  The  Jonathan  entry  was  particularly  good,  but  the  Delicious, 
which  marie  the  lowest  score,  82J,  was  below  the  standard  of  prize-winners  in  the 
past. 

The  Nova  Scotia  entry  of  Cox's  Orange  consisted  of  superb  fruit,  but  was 
tly  slack-packed,  losing  points  under  this  heading,  and  under  Style  and 

Appearance  dependent  on  this.   Pressure  bruising  was  also  in  evidence. 

The  Nova  Scotia  King  and  Golden  Russet  were  both  good  exhibits.  The 

former,  however,  were  penalized  for  bruising,  and  the  latter  were  not  uniform 

in  colour,  showing  green  in  some  specimens  instead  of  full  russet  colour.  There 

was  also  considerable  slackness. 
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JUDGES  SCORING 


The  following  table  gives  the  judges'  awards  in  the  British  Empire  and 
Canadian  Championship  Sections:  — 

British  Empire  Section 

DESSERT  APPLE  CLASS 


Class  and 
description 


Packing  Points 


c8  *s 

02 


=3g 


6.5 

O  O 


5d  g 

pq 


Fruit  Points 


10 


20 


as 


g-5  & 


8*2  S 


ft 


10 


Class  1 

10  or  25 

*201 

Boxes 

*202 

Dessert 

*102 

Apples 

*103 

any 

31 

Variety 

39 

45 

70 

75 

82a 

82b 

108 

120 

201 

7* 

n 

9 

9* 
91 
10 
10* 
10* 

ioi 
n 

101 
10! 
11 


14 

13* 

18 

17 

13 

14 

13* 

15 

16 

17* 

16 

16 

15 

16 


15 

15 

15 

15 

Hi 

14* 

13* 

12* 

14f 

141 

141 

141 

141 

141 


69 

63* 

88* 

79* 

85 

86* 

84* 

871 

901 

93* 

931 

88* 

861 

88* 


V.H.C. 


3rd 
2nd 
1st 

V.H.C. 
V.H.C. 


COOKING  APPLE  CLA.SS 


10 

10 

5 

3 

12 

5 

10 

15 

20 

10 

Class  2 

10  or  25 

*201 

4* 

5 

2* 

2* 

7* 

5 

9 

11 

20 

3 

70 

Boxes 

102 

8* 

9* 

4* 

2* 

10 

5 

10 

14 

20 

2 

86 

5  cases 

short 

Culinary 

27a 

8! 

81 

4* 

3 

10* 

5 

10 

13* 

6 

91 

79* 

Bitter 

Apples 

pit 

any 

31 

7* 

81 

41 

3 

10* 

5 

10 

13 

15 

9 

85* 

3rd 

Variety 

Bitter 

pit 

42 

8* 

9* 

41 

3 

10* 

5 

10 

14 

10 

8* 

83* 

H.C. 

Bitter 

pit 

70 

7* 

8* 

41 

3 

9 

5 

10 

11 

14 

5 

77* 

77 

6! 

9 

41 

3 

8* 

5 

10 

10 

19 

81 

83! 

V.H.C. 

82a 

71 

8* 

4* 

3 

91 

5 

10 

13* 

3 

9 

74 

Bitter 

pit 

82b 

9 

9i 

41 

3 

101 

5 

10 

12* 

7 

6 

77! 

Bitter 

pit 

82c 

81 

94 

43 

3 

10 

5 

10 

12* 

16 

8 

87! 

2nd 

Bitter 

pit 

86 

81 

9* 

4* 

3 

11 

5 

10 

13 

3 

8* 

76! 

Bitter 

pit 

95a 

6* 

8 

3! 

2! 

10 

5 

10 

10 

18 

8 

82 

95b 

6* 

8 

3! 

21 

10 

5 

10 

10 

15 

7* 

78* 

Bitter 

pit 

108 

81 

9 

4J 

21 

101 

5 

10 

13* 

19! 

9 

92| 

1st 

103 

6 

8* 

41 

3 

9! 

5 

10 

10* 

14 

8 

79 

Bitter 

201 

2* 

9* 

4! 

3 

10* 

5 

10 

13 

8 

7 

80! 

pit 

Bitter 

pit 

The  competitors'  numbers  above  marked  with  an  asterisk  represent  Southern 
Hemisphere  exhibitors.  Numbers  31  to  120,  unmarked  by  an  asterisk,  represent, 
English  competitors.  No.  201,  unmarked  by  asterisk,  was  Mr.  James  Lowe, 
Oyama,  British  Columbia. 
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Canadian  Championship  Section 


ROiXED  APPLES 


Packing  Points 

Fruit  Points 

• 

i 

■3 

I1 

3  „ 
HI 

CO 

Height  of  fruit 

to 

SS 

-a  1 

c  = 

il 

is 

s. 

ii 

1  5 

IE 

55 

Uniformity 

Best  com- 
mercial size 

Internal 
condition 

Colour,  skin 
quality  and 
finish  for  the 
variety 

Freedom  from 
disease  and 
pest 

Freedom  from 
bruise  and 
other  damage 

Total  points 

Remarks 

10 

10 

6 

3 

12 

5 

ID 

20 

15 

10 

Class  I 
SHOW 

N\.  Int 

ry. 

Cbm  2 

4  boxes  of 
.Mcintosh 

201 

0 

9 

4 

3 

HI 

5 

10 

16 

14? 

3 

85 

1st 

Class  3 
4  Inues  o: 
Jonath  an 

201 

0} 

9J 

4 

3 

11 

5 

10 

17ft 

142 

5 

89 

1st 

Class  4 
4  ls>\e*  of 

Ou'a 

t  >range 

•202 

9* 

42 

3 

10 

5 

10 

165 

10 

6 

U\ 

1st 

Class  5 
4  boxes  of 

lYllCKMJS 

201 

9 

9 

4* 

3 

10J 

5 

10 

16 

8 

7* 

82| 

1st 

Class  6 
•1  boxes  of 
New  tow  n 
Pippin 

201 

9J 

91 

42 

3 

101 

5 

10 

16$ 

12 

6 

86* 

1st 

Class  7 
4  boxes  of 
Spitzen- 
berg 

No  Ent 

ry. 

Class  8 
1  boxes  any 
Variety 

201 

9i 

9J 

i\ 

3 

10| 

5 

10 

15 

142 

8 

892 

1st 

BARRELLED  APPLES 


Packing  Points 

Fruit  Points 

( '!  i--  and 
description 

u 

Id 
§2 
O 

■ 

11 

6  a. 
*S 

CO 

M 
C 

C3 

Tailing 

Solidity  and 
compactness 

Uniformity 

Best  com- 
mercial size 

Internal 
condition 

Colour,  skin 
quality  and 
finish  for  the 
variety 

Freedom  from 
disease  and 
pest 

Freedom  from 
bruise  and 
other  damage 

Total  points 

Remarks 

5 

10 

10 

10 

5 

5 

10 

20 

15 

10 

Class  9 
3  barrels  of 
King 

203 

4 

9 

9 

n 

4 

5 

10 

17 

142 

881 

1st 

Class  10 
3  barrels  of 
Golden 
Russet 

204 

4 

9 

m 

41 

5 

10 

16 

142 

n 

892 

1st 

The  following  is  the  key  to  the  competitors  in  this  section: — 

No.  201,  James  Lowe,  Oyama.  B.C. 

No.  203.  K.  W.  Borden, 'Wolfville,  N.S. 

No.  204,  V.  A.  Eaton,  Granville  Centre,  N.S. 
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RETAIL  WINDOW  DISPLAY 

The  Retail  Window  Display,  which  has  been  a  valuable  publicity  feature 
in  previous  years,  was  not  held  on  this  occasion,  as  the  Empire  Marketing  Board 
grant  for  this  purpose  was  not  available. 

SALES  OF  APPLES   TO  THE  PUBLIC 

As  in  previous  years,  the  local  retail  fruiterers  conducted  a  stall  inside  the 
exhibition  building,  at  which  the  visiting  public  were  offered  facilities  for  pur- 
chasing show  apples  by  the  pound,  the  extra  boxes  and  barrels  turned  out  by  the 
judges  for  fuller  inspection  being  disposed  of  in  this  way. 

SALE   OF   COMPETITION  FRUIT 

The  staged  competition  fruit  was  disposed  of  in  accordance  with  the  regula- 
tions by  salesmen  nominated  in  some  cases  by  the  competitors  themselves,  or, 
where  no  such  arrangement  had  been  made,  by  the  Fruit  Trade  Commissioner. 

As  in  previous  years,  some  difficulty  was  created  by  failure  on  the  part  of 
exhibitors  to  notify  the  Commissioner  of  arrangements  that  had  been  made,  so 
that  he  was  in  doubt  as  to  just  what  fruit  was  to  be  left  in  his  hands.  It  is 
strongly  urged  that  in  the  future,  notice  of  intention  on  the  part  of  any  com- 
petitor to  have  his  fruit  sold  by  his  own  dealer  should  be  forwarded  to  the 
Fruit  Trade  Commissioner  before  the  show  opens. 

No  record  is  available  as  to  the  prices  secured  for  fruit  sold  by  salesmen 
appointed  by  certain  exhibitors.  The  prices  paid  for  lots  disposed  of  by  the 
Fruit  Trade  Commissioner  were  as  follows: — 

BOXES 

Cox's  Orange  Pippin — Earl  W.  Duncanson,  40s.  per  box. 

BARRELS 

Golden  Russet — V.  A.  Eaton,  45s.  per  barrel. 
King — K.  W.  Borden,  25s.  per  barrel. 

Note. — On  all  matters  connected  with  the  sale  of  apples  in  the  United 
Kingdom  and  in  Europe,  address: — 

CANADIAN  FRUIT  TRADE  COMMISSIONER 

(Address)  J.  Forsyth  Smith, 

Walter  House,  Bedford  St., 
Strand,  W.C.  2, 
London. 

Territory— for  fresh  apples  only — covers  the  United  Kingdom,  Norway, 
Denmark,  Sweden,  France,  Holland,  Belgium,  Germany,  and  Spain. 


Ottawa:  Printed  by  F.  A.  Acland,  Printer  to  the  King's  Most  Excellent  Majesty,  1932. 


